(Uses & Gratification Theory)

(Self-concept) (Identity)
(Symbolic Interactionism)
(Social Responsibility)

: , 2524 : 8-9)

17-22



i

Gillespie and Allport {

, 2524 44)
(2527 : 28-29)
. 2512-2517
.. 2520-2522
: ? (2521 -
34 - 35) 8 1
L ? (Academic and Scholary Role

Orientation)



! ' ?
2. (Intellectual Role Orientation)
3. ? » (Consummatory ~ Collegiate
Orientation)
4 . 2

(Instrumental ~ Collegiate  Role Orientation)

5. ? ?

Orientation)

(General

18

Vocational

Role

Role



? (Social Development Role Orientation)

(Ritualistic Role Orientation)

? (Political Activist Role Orientation)
?

(2527 : 5-6) "

19



20



21

I (!
L ? (Social  Development  Role
Orientation)
2. ? (Non- Social

Development Role Orientation)
(Collegiate Subculture)
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LA (The Uses and Gratification Theory)

1940s 1970 1980

(message)
(the powerful - effects tradition)

(ittlejohn, 1995 : 345)

Zillmann (McQuail, 1987 : 236)

(the uses of media content)
(gratifications)
(need fulfillment)
( , 2534)

Katz (1973)



11
12
13

14

15

21
2.2
2.3
2.4

31
3.2
3.3

McQuaii (1987 : 73)

(Information)

(Personal Identity)

(Integration and Social Interaction)



3.4
3.5

41
4.2
4.3
44
4.5
4.6

McQuail

(Entertainment)

(Social Obligation)

24



(Self-concept)
Rogers (1%1 - 13 , 2531 1 31)
< (Configuration of perception)
(awareness)
Burns (1979:25-29 1L : 31)
(Self-attitudes)
(attributes)
(subjective)”

(The cognized self-concept)

" (The other self or social self)
?

(The ideal self)

2



Rosenberg ( 1979 : 2 , 2528 : 18)

(object)

/] (Symbolic Interactionism)

(Personal Identity or Self - Identity)

(Adolescence)
Erikson (1963 , 2530 : 159)

identity V.S, identity confusion)

26

(achieving
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1 1
Conger (1973 , 2536 : 16)
(Mark Liechty)
(Hodgson and Fischer)
( , 2536 : 16)
(2532)
1
(sameness)
(continuty)
3
L
2.
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(Symbolic Interactionism)

2
(Erikson, 1963 : 104 12534 : 27)
(Symbolic  Interactionism)
(active)
( )
(meaning) (symbol) (definition  of

situation)

(shared meaning)

(social  object)
(name)
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?

(Interpretation)

(postmodern  society)

(McQuail, 1994 : 71) Kellner (1991 : 148)



(2525 :679)

2526 1 92-121)

(cultural commodity)

(Social Obligation)

(2525 : 36 - 37) !
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11
1.2
13
14
15
16
17
18
1.9
1.10

2.1
2.2
2.3
2.4
2.5
2.6
2.1

31



2.8
2.9
2.10

31
3.2
3.3
34

39
3.6
3.1
3.8
39
3.10

41
4.2

4.3

32
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44
4.5
4.6
47
4.8

(2530; 1-19) "

(2529)
(Social

Development Role Orientation)

(2534)

17



10.
11.
12,
13
14,
15.
16.
17.

17



(2539)

| 1

3



(2533)
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