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Relations on Organizational Rewards : Comparing Bureaucracies in Southeast Asia : Comparative
Politics, January 1980) Chester Bamard (1930)

(informel organizations)
1 (fomel organizations)™ ¢ ”

(formal bureaucracy) .. 19%0
(informal group)
Fred . Riggs ( J. Fred Springer and Ricard . Gable
190) 196
(social reality)
(expectations)
(anomalies®
(personal relations) (officials
i " (Office politics)
(CliquesAu
Riggs (complete
understanding) (Administrative organizations)
( natural
or informel interaction) (informel organization)

J. Fred Springer and Richrd . Gable

(bureaucracy)
(informal personal network)



23

Robert R Kaufiman “Tne Patron-Client Concept and Macro-Politics:
Prospects and Problem”  Comparative Studies in Society and History 16(3) June 1974
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James C. Scott (1972
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