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The objective ofthis research is to study the effectiveness of “Rongreanseekhao” advertising
and public relations campaign on secondary students in Bangkok. In addition , this research seeks the
relationships between ; (1) media exposure of the campaign and knowledge, (2) media exposure of
the campaign and attitude towards it, (3) samples' attitude towards the campaign and their tendency to
follow the campaign objectives. This is asurvey research of 400 samples of the secondary students in
Bangkok.

The results indicate that

1. Most of the samples know about * Rongreanseekhao” campaign from advertising and
public relations campaigns.

2. Media exposure of “Rongreanseekhao” campaign is significantly related to the samples’
knowledge and attitude towards the campaign.

3. There is a correlation between the samples' attitude towards the campaign and a
tendency to follow the campaign’s objectives.

4. Most of the media are correlated with the knowledge of the samples except
interpersonal media and leaflets.

5. Most of the media are correlated with the samples’ attitude on  “Rongreanseekhao”
campaign except television commercials and newspapers .
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