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This research is aimed at studying the behavior surroundings the deaf’s mass media exposure, 
including their use of printed media, their desire for information, and the relationship between their 
personal background and printed media exposure.

This survey research was conducted by collecting questionnaires filled in by 222 deaf persons, 
being members of the Deaf Association of Thailand, with the assistance of sign language interpreters.

The research reveals that the deaf depend on mass media to fulfill their needs as well as for 
their own personal satisfaction. Their limitations on communication do not obstruct their dependency 
on media. Furthermore, they can easily get information presented with pictures and captions.

According to the research, most deaf persons in the sample group often read the newspaper, 
about 4-6 times a week, but they view television more frequently. On the other hand, they hardly read 
magazines, see movies or watch videos.

It can be concluded that the sample group makes use of printed media most to keep up with 
current events as well as sports and entertainment news. เท addition, they would like print media to 
present more information about the deaf with simple language, short sentences, clear, content is 
outstanding picture, and easy-to-read layouts and the content should be complete within one page.
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