1 ?
(The Uses and The Gratification Theory)

(Perceived utility)
?

79 ?
(The Uses and The Cratification Theory)

? (Audience Analysis)
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12
13
14

2.1

(Myers,1982)

2.2

(Whio.Goldhabers and Yates, 1980)

25%9)

21
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( 25%9)

2.3 ?

( 2532)
2.4
?
3
4,
| (Informetion
Satisfaction)

(Evans,1962)



(KatzE. and Others,1974)
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) 2)
9 ) 2
9) 6)
fan1as AU NITAIAATIU WI]E! ﬂ']’]NV‘NWﬁ
nudeante| daane |— Arumelanld T nssumsld Tai 1§
unzamla ande an ande
21:
McCombs ~ Becker (1979)
? (Uses and Gratification)
1 A (Surveillance)
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2. (Decision) ?

3. y 7 (Discussion)

4, (Participation)

d. y
(Reinforcement)

6. (Relaxing and Entertainment)

(Perceived utility)
Kippax ~ Murray (1980)

Katz
1973 Mgl 1972 Robinson 1972

30
14

(Escape)
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o1

3



(

E.B.Parker, 1961

« ?«

534:64-65)

1
0534:66)
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Niglsen
(. chramm, J.Lyle and



CUMMULATIVE PERCENTAGE OF CHILDREN WHO HAVE BEGUN TO USE GIVEN

MEDIA BY A GIVEN AGE (SAN FRANCISCO,1959)

(N=T54)

Age TV FHado Mag. Comic Movies

Books
2 U 1 3
3 3 0 il 6
4 66 2 N 17
o8 40 B 0B
6 9 47 4 50
7 % 5 53 6l
8 % 6 5N 6
21
2
Nielsen
1214 (

10

Books
Read  They
o Read
Them
0 B 0
8 o 0
2 12 2
3 74 9
60 6 40
10 & 13
16 7 86

2)

Newspapers

Read

()

Them

B R oo & o o

They
Read

T o o o o o

33
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2.2 1 In 1
fu (12-14 )
? (DF.Roberts :1978
2534:67)
AVERAGE TELEVISION VIEMNG BY AGE
Age Hours per Day

0.3

2.2

2.3

25

10 35

12 39

14 38

16 36

18 31

20 29
22 20

? ? 1

Comstock (1978)

Lazarsfeld Kendall
(1948) Link  Hopf (1946)



Lazarsfeld ~ Kendall (1948)
Handel (1950)

Steiner (1963)
? Steiner (1963)
(Public Television)
?
? (Schramm  Porter ,1982
2534:69)
?
?
7 9
?
? (Greenberg  Kumata, 1968
2534 :69)
? Murphy (1977)

1973

35
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3

Garry Whannel (1992)

(Realism)
(Entertainment)



o Golden Goal

(Extra Time) 3
?

Sudden Death
?

' G\Whannel
(1992) Whannel
1 Light Entertainment

2. Journalism
9

3. Drama ’

?
Sit-Com
Infotainment
Informetion ~ Entertainment

30

%

37

30

Fields in Vision
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Schematic diagram of practices and programme forms of popular television

LIGHT ENTERTAINVENT

Quizzes

Infotainment

Topical Magazines

Crime Series

Current Affairs Drama-Doc Single Plays

JOURNALISM DRAMA

2.2

Whannel “Infotainment”
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Prime Time Peak Time
1700 . 2200 .
?
(Live)
* Transformation of Time (Space) 1
(Time) (Editing)
1 9
2. Time - diffuse events comer
?
3 Dramatic (Replay) (Slow motion)
(Stop action)
4. Focus action (Free Kick)
5 1 1
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* Presence &Absence action
Harold Lasswell (1974) ?
3 9
I} , (Surveillance of Environment)

(News  Reporting)
(Informing)

2 (Correlation of The Parts of Society)

3 (Transmission of
The Social Heritage From One Generation To The Next)

Wilbur Schramn -~ Charles Whght

4
4 (Entertainment)
John Fiske (1978) ?
=>
=>

>



" (Adolescence)

(2529)

(Puberty)

(Early adolescence)

(Late adolescence)

Adolescere

20
13-19
" (Teen-age)

11-13
13-15
13-15
15-17
17-20
1621

75D
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25%9)

ll w 7( N 11
2539”

(4P’s)

(Product
Oriented)



«

(4P%)

44

2536”

Whannel

26 q
2539"
26 11
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i
9
1
4, T
2530" 7
? 3
?
(Gatekeeper)
(Set) ( News Valug)
Allan Bell ~ Galtung  Ruge Frame
' = (Strip)
(Interpretive  Sociologies)
U 1
4
(Information or Watchman Function) (Policy Function)

(Teaching Function) (Tranformation Function)
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T . 9
. 2531"
( o ,
| , 2540” ?
! ?
300
!
!
!
!
d
1 2538”
? 2

416



?

?

20-00-22.00
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2540
430
/
/
10, -
3 $
o
4
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20

2536"
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11« [
1] , 2536”
2030-23.00 . 5 13

12. “ q
"7 2539”

13«
” 1 ’2534u



88.4
24

290

115

14

520

22-30

46.2

574

2541

232

101

142

239

1,267

19

441
57.2

19.7

41,0

165

50

116 20-
60.3

5.9

56.2

60.2
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