(2534:1) “o
( Interest ) ( Facts) ( Readers )



(News Vaille)

(2536) o ”
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3. ( Prominence )
4. ('Oddity/Unusualness )
5. ( Consequence )
6. ( Conflict )
1. ( Suspense/Mystery )

(Human Interest )

( Emaotion )

9. ( Sex )

10. ( Amusement )

News Value



11.

12.

(Objectivity)
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5.
3
4 (
4,
i
2
1)

4
(2533 1 2535: 23-25)
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(Self-Imposed Responsibility)

Joseph Pulitzer,1847-1911, ,2534:112)
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( Danis McQuaii ,1994
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Millton, Locke Mill

(Property Right)

. (Press Freedom)
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(McQuaii, D.,1994)
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(2534:425)
1 2.
6.
9-

12. 13. 14.

(Vertical
(Joint Operation)
3
3 4,
8.
10- 11,

15.
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(Socialization)

(David E.Boeyink,1994
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: (Cognitive Dissonance Theory)
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