2542,

11

12

10

30
2533-2540

(Resale home/Second hand home)

( ! 1 1
(

(Occupied Housing Units)
1-2 10-20

20



2. (Unoccupied Housing )

2.1

2. ()

(Bruce Lindeman)

[ O R I 417 11y

1 (column ads)
2. 2 (tombstone ads)

2Bruce Lindeman, Real Estate Brokerage Management. (New York: Prentice Hall, Englewoods
Cliffs,1983), p.200.



(Brokerage Defined) 3

(BROKERAGE)

3Fillmore W.Galaty, Wellington J.Allaway,Robert c.kyle, Modem Real Estate Practice. 11Ked.,
(Chicago:Real Estate Education Company). 1988, p.51.



(The Broker)4

(Commission Fee)

4Edmund F.Ficek, Thomas P'Henderson, Ross H. Johnson., Real Estate Principles and Practices 6h
ed.,( New York: NY.Macmillan Publishing, 1989),p.304.
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4,
(exclusive listing)

(National Association of Realtors:NAR)

1



12

10.

11.

12.

13.

14.

15.

16.
17.
18.
19.

20.

21,
22, (exclusive
listing)!?



23.

12

13

14
15

2.1

2.2

(seller)4

(buyer)8



2.3

24

31

3.2

3.3

34

3.5
3.6

(agents&others)*

listing

14



(Licensing Law)’

~ o o B N

(Fingerprint Cards)
(Federal Bureau of Investigation.FBI)

(salesperson) 2

9 Fillmore W.Galaty, Wellington J.Allaway,Robert c.kyle, Modern Real Estate Practice. 11ted.,
(Chicago:Real Estate Education Company), 1988, p.198.



(broker)

2-3

(freelance)

(nonresidents brokers®

* Bruce Harwood, Real Estate Principles . (Virginia:Reston Publishing Company, Inc.,1977),p.322.

16



iy

(Farming "

(Farming)

"Joyce L.Caughman, Real Estate ProspectincrStrateaies for farming vour markets. 2rded..(Chicago:
Real Estate Education Company,1994), p.3.



18

R | J 10"

(subagents”
(listing brokers)ll (brokerage™!
(salesperson”

R2Edmund F.Ficek, Thomas P’Flenderson, Ross H. Johnson., Real Estate Principles and Practices 6h
ed.,( New York: NY.Macmillan Publishing, 1989),p.307.



" Filtering Concept” r

111(
2538-2539)

11,

2542.

13



"Filtering”

20

. " " Threshold Concept”

(Consumer Society)n

(Second Home)
3

Multiple Housing

(First Time Horne-Buyer)m



- o 3j;pjaoTi

»if
b
2-3 1 80-90%
70%
10
25%
25-30% 2
Multilisting
SUB-BROKER

5 1. 6: 2 2
1),( ; 1 2539), 52,

b , ( ) 2542



22

b
1
2.
3.
1.
11
7
1.2
B , ( ) 2542

IBruce Harwood, Real Estate Principles 1 (VirginiaiReston Publishing Company, Inc.,1977),0.6.
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41,

13

21

2.2

2.3

10-15

A

10

2542

2542,

23



BB R3S R

(product),

(Price),

24

4
(Place) (Promotion)

P

2542
( ) 2542



2542

( producers)

25

(service provider)

2542



(dealers)

(Land Speculator)

(Agent)

(Brokers)

26



2

B
2,
2.1
2.2
2.3
(Real Estate Broker Company) (Real Estate
Agent)
(Multi Listing
Agency)
2.4
*
( )
334,000 30% 100,000
62% 204,000

B : : - 2542



2%

Sales”

2525

Auction)
2541

2517

2542

' 2541
2534

8%

28

(exclusive®
1-2

“Mortgage Foreclosure

10

. 2467

3

/
2540- 2542

(Sirida

(UIA) 9

2542



2540-2541

2542

29



30

2541
39,880 2542
2. .. 2505
1 .. 2522
5
3
3 1-2
2
2-1 2542
2511
2525

( 2542



2540

Web Site

2541
2541

2541
2541
2542
2542
2542
2542

3l



17,384

2541

3.6%

2541

516

1
254 (

9,736 19,218
4,970 95

242 (- )
.51
12
254
883
368 27

49

39,880

832 12.3%
97%
(Non Performing Loan)

2
2% (- )

249
28.2%

32



NPL

33



5

2-2

51

3,342,857
2,130,690
1,910,667

(

)

2,200,000
1,274,138
1,081,667

40
60%

-34.2
-40.2
-42.8

” Real Estate Operator”

34



2-3

X'ig0"g'fcQC

Web Site

3
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15.

36
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