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3l
36
41
46
50

- 30
- 35
- 40
- 45
- 50

136
164
300

18
/1
13
31
13
28

300

15
17
44
191
33
300

(%)
453
54.7
1000

100

147
63.6
110
100.0
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105
191

300

63
59
n
16

19

300

26.3'
13
100

153



5,000
5,100 - 10,000
10,001 - 15,000
15,001 - 20,000
20,001

(

5,000

5,001 - 10,000
10,001 - 15,000
15,001 - 20,000
20,001

66
16
48
33
33
104

300

5/
38
32
45
117
300

16.0
11.0
11.0
34.1
100.0

(%)
37
19
12.7
106
15
39.0
1000
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34
5
1-8

() (%)
155 51.7
14 247
3 120
3 116
300 1000
)
()

15 9% 8 U u
(517%) (320%) (6.0%) (5.7%) (4.7%)
%6 102 U 9§
(55.3%) (340%) (57%) (3.0%) (20%)
19 6 24 6 3
(66.3%) (227%) (8.0%) (20%) (10%)
B 8 %9 16
(53.0%) (273%) (113%) (3.0%) (5.3%)

moon B 505
(59.0%) (233%) (77.0%) (5.0%) (5.0%)

SUM

155

4.20

4.38

4,51

4.20

4.26

21.55



10 :

7% 73
(47%)  (24.3%)
4 60
(16.0%)  (20.0%)
92 73
(30.7%)  (24.3%)
4 7

(147%)  (24.3%)

1n:
1-4
5-8 24
8-10 276

300

9% 58 1
(31.3%) (193%) (0.3%)
13 R U
(37.7%) (07%) (5.7%)
B 50 4
(7.0%) (167%)  (L3%)
107 7 4
(35.7%) (24.0%)  (1.3%)
SUM

8.0

92,0

100

156

3.54

3.20

3.66

3.21

13.67
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226
(75.3%)
126
(82.0%)
3
(11.3%)
56
(18.7%)
58
(19.3%)
56
(18.7%)
74
(24.7%)
76
(25.3%)
85
(28.3%)

56
(18.7%)
65
(21.7%)
57
(19.0%)
110
(36.7%)
63
(21.0%)
87
(29.0%)
105
(35.0%)
100
(33.3%)
87
(29.0%)

17
(5.1%)
4
(14.7%)
102
(34.0%)
99
(33.0%)
70
(23.3%)
09
(330%)
85
(28.3%)
7
(25.7%)
80
(26.7%)

1
(0.3%)
%
(9.3%)
86
(28.7%)
3
(103%)
7
(24.3%)
4

(15.3%) *

3%
(11.3%)
m
(14.7%)
§
(13.7%)

157

37
(12.3%)
21
(7.0%)
4
(13%)
3
(120%)
12
(4.0%)
2
(0.7%)
3
(L0%)
7
(23%)
SUM

4.69

3.12

3.01

311

361

343

3.12

3.67

3.67

32.63
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214
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83
(27.7%)
23
(1.7%)
19
(6.3%)
%
(117%)
£
(15.0%)
5)
(17.39%)
I
(16.0%)
47
(15.79%)

68
(22.7%)
80
(26.7%)
47
(15.7%)
62
(20.7%)
106
(35.3%)
86
(28.7%)
97
(323%)
il
(40.3%)
102
(34.0%)

14
(4.7%)
67
(22.3%)
112
(37.3%)
0
(30.7%)
112
(37.3%)
14
(38.0%)
112
(37.3%)
93
(3L0%)
105
(35.0%)

3
(L0%)
4
(14.0%)
85
(28.3%)
82
(27.3%)
3
(12.7%)
£
(14.0%)
3
(11.3%)
3
(11.3%)
3
(12.7%)

1
(0.3%)
%
(9.3%)
3
(110%)
5
(15.0%)
9
(30%)
13
(4.3%)

5 *
(L7%)
4
(L3%)
8
(27%)
SUM

158

4.64

349

2.81

2.16

340

3.36

3.52

3.58

341

31.04
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105

226

201

215

24
671

30.5

231

316

2.1
100

159



160

15

B 100 93 28 36
(27%) (333%) (3L0%) (93%) (37%)

TS ) R : | 18 333
(140%) (337%) (29.3%) (17.0%) (6.0%)

9 146 5 8 409
(313%) (487%) (173%) (27%)

194 87 15 2 ) 456
647%) (290%) (50%) (07%) (0.7%)

SUM 15,60
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87
(29.0%)

127
(40.7%)
169
(56.3%)

104
(34.7%)
90
(30.0%)

139
(46.0%)

135
(45.0%)
101
(33.7%)

149
(49.7%)
148
(49.3%)

56
(18.7%)

4
(13.3%)
2
(0.3%)

4
(13.3%)
50
(16.7%)

17
(5.1%)

(0.7%)

(0.7%)

(L0%)

(3.7%)

(0.3%)

(03%)

4
(13%)
1
0-3%
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161

3.98

4.25

4.46

4.15

4.05

20.89
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241

42
300

162



18 :

11
(37.0%)
97
(32.3%)

7l
(23.7%)

7
(24.0%)
92
(30.7%)
7
(24.0%)

226
(75.3%)

157
(52.3%)
156
(52.0%)

146
(48.7%)

127
(42.3%)
173
(45.7%)
148
(49.3%)

62
(20.7%)

3
(10.7%)
5
(15.0%)

80
(26.7%)

07
(32.3%)
65
(21.7%)
7%
(24.7%)

9
(3.0%)

(0.3%)

(10%)

4
(L3%) *
5
(L7%)
6
(2.0%)

(0.3%)

1
(0.3%)

3
(1.0%)

SuB

163

4.26

4.16

3.95

3.89

4.05

3.95

4.69

28.95
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20 :

296

300

293
(34.2%)

252
(29.2%)
159
(18.7%)
153
(17.9%)
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21

7
(24.0%)

116
(38.7%)

66
(22.0%)

146
(48.7%)

161
(53.7%)
3%
(11.3%)

104
(34.7%)

87
(29.0%)

113
(37.7%)

109
(36.3%)

03
(31.0%)

93
(31.0%)
74
(24.7%)

115
(38.5%)

73
(24.3%)

39
(13.0%)

93
(31.0%)

I
(14.3%)

33
(11.0%)
115
(38.3%)

66
(22.0%)

31 37
(103)  (12.3%)

25 7
(83%)  (23%)

2 6
B7%)  (20%)

0 ¢ 6
(4.0%) (0%

11 2
(37%)  (0.7%)
b4 13

(213%)  (43%)

14 1
(47%)  (0.3%)

165

342

4.02

3.68

4.20

433

3.17

4,02



8. , b4

(18.0%)

9. 95

(3L.7%)

10. 148
(49.3%)

2

1.00

0650

414+
2900

120

(20.0%)

122

(40.7%)

109

(36.3%)

1.00

435
0555

98

(32.7%)

62

(20.7%)

23

(1.7%)

1.00
3156

1.00

2
(0.7%)

1
(2.3%)

5
(1.7%)

SUM

166

3.66

3.95

421

38.12



23
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8274

4002

4460

1.00

3919%*

4320+

1.00

3656**

1.00
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~~ Evaluation not requested — )lobh*

Amwax rS] hailand) GM Preecha Prakobkit said the compantyw uld r%am more attention to
enviro ent A art from its waste rec cllnq programme entitled 1Am Not Rubnish, the 199
comPan aunch more environmentally concerned programmes aiming to stir

environ enta awareness.
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. 'Marsteller (IHaiianu; .
Ik Building. '15tn Floor) Sci Chialom Floencrii: =cad. 3ang<o 1 ZDTd: 252-387:-7 B3 2542353 e e

21
HWSQUTTIHGEAR Amway (Thailand)
Thansettaklj Thursday, June 04, 1998
‘AMWAY USES GREEN MARKETING TO MAINTAIN LEADERSHIP' *
Thai-language Semi-weekly, located Thailand Circulation 100,000
Source: Burson/Bangkok - Amway (Thailand)
— Evaluation not requested — Page 26
Amway (Thailand) GM Preecha Prakohkit said the company would us%;reen marketing plan
to conserve environment. Amwa g hatland) is the first dlre Gt selling firm in Thailand and'the
South East Asian re lon that is granted ISO 14001, Ktheld the waste recycling campaign

entitled 1Am Not Rubhish.
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_urson*Marsteller (Thailand) Ltd. NEWS CUTTIN

«ma dr* i : G (16m Floor) » Chiolom. Piss'- 'l Roac. 3angi<s> -C23C "8 2%2*967 e ' Fjx 25*1-3353

MYBCQUTKGFR Amway (Thailand)

Matichon . Thursday, June 04, 1998
'‘AMWAY USES GREEN MARKETING'

Thai-language Daily, located Thailand Circulation 350000
Source:  Burson/Bangkok - Amway (Thailand)

—FEualuation ot requested — Page 9

Amway (Thailand) GM Preecha Prakobkit said USA-based Amway Corp welcomed him to give
a lecture in the meeting of Amway Co worldwide because Amway (Thailand) was granted ISO
14001. Amway (Thailand) planned to use more environmentally friendly marketing plan”
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Client Amway (Thailand) Ltd,
Publication:  Daily News [P.34] Circulations; 700,000

Thai-language, daily newspaper

Date May 7, 1999

Plague presentation

M. Preecha Prakobkit, GM, AmW}/ Thailand) Ltd. recelves the Plaque
presentation from Dr. PlCl Rataku MA overnor for co-operation in
Producm? plastic recycle bags. The company presents the recycled baﬁs
0 BMA o d|str|bute 0 th?( Ub|IC for ga ?n bage sortlng The b gs are t

products from Amway packages that Amway consuniers sent back to the

company.
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Client — Amway (Thailand) Ltd.

Publication T Bamn Muang (P.12) Circulation: 200,000
Thai-language, daily newspaper

Date May 9, 1999

Amway camp

The Environment Study Center at Rajapat Pranakom Institute, Dusn Z00
and Amwa Thalland) Ltd. announce the joining to con duct the

Amwa S1np Youtn. with Conservation Heart™ at the museun)
bulldln% t 700, It is the continuous program from “Love Animal
Youth Camp’. for the purpose of environmental problem remedy and

protection.
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16. 9/6/36
17. -17136
1. -17136
19. -17136
20. 1/7/36
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Dr. Charles Santipillai
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(A&M)

1. Face The Nation 9

2. Morning Talk with 11
Jaye Walton

3. Morning Talk with 11
Jaye Walton

4. Morning Talk with 11
Jaye Walton

~[10/36

) 6/1 1136

4-5137

2317136

2717136

28112136

5141317



97 MHz

97.5 MHz

104.5 MHz

104.5 MHz

97.5 MHz

1112137

23-2513137

23-2713137

2141317

1-15/5/37
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13:30

14:15
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This is to certify that the

Environmental M anagement Systems of

AMWAY (THAILAND)LIMITED

have been assessed by AJA EQ S and registered

againstthe requirements of:

1SO 14001 1996

Certificate No: AJA97/1061 Date ofRegistration: 300897

St SRy R

i
—crore s cauwesni ofd

. - Iyt
L 0
2 ( /

Vil oy Al

i 4';/ i Chief ﬁe% AJA EQS Certification Services
NN . )
R
)
Cert No 059

This certificate is issued in respect ofthe locations & scope o fregistration detailed in the associated registration schedule.
This Certificate is the property ofAJA EQS and must be returned on request
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