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2 (Concentration)
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(Technology Determinism)
(Productive force)
(Communication Technology)
(Prime Mover)

MEQuail (1994)
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McLuhan
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(Monopolization)



(Commercialization)

MoQuail (1987)
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8.5 6.3 ( 1804 )
2 *Ragio Programming in Thailand : A Studly of Four Redio Stations™

Ubonrat Siriyuvasak and Jumpol Rodcumdee (1982)

(Commercial)

(Entedianment) 67.3 68.0 63.3



(News and information)

(Non-commercial)
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4

135

(2539)
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