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. This study is to analyze the usage of Internet as media for advertising, Tpubllc relation and marketing
by studyln? from the xpectations of Internét service providers and their clients.” The purposes of this sudy arg
0 anal¥ze he services provided by Internet service providers, to understand the factors that an or?anlzatlon Uses
Internet as media for advertising, public relation and marketing. This study has been conducted in form of
qualitative research. The results of which are fo provide answers concernirig the services of Internet service
providers effecting directly to the quality of services and customers’ needs.

.. As the results of study, Internet service providers help most of organizations and businesses do
advertising, public_relation and marketing on Internet. Intemet service providers act as the channel of
communications. The, objective of this channel Is to publish news and information of their clients to public.
Furthermore, the existing customers of Internet service providers have seen the importance. of Internet service
Prowders’ modern technology and the effectiveness of Internet that can access a mass of audiences. In additjon,
he customers of Internet Service providers have presented their products and services through weh. sites.
Internet has been seen as an effective media for advertising, public relation and marketing in both public and
private organizations.
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