(Qulitative Research)
(Depth Interview)

(Content Analysis)

11
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12

(crossed check)

(Key Informant)
11

211 Internet Thailand
1 Amarin Printing & Publishing Public

2541



2

3

Onpa  International

Toyota Motors Thailand

2541

4

2541



212

6.

2541

Angt
Sation-Textile

2541

2542

48



8.

9

BSI

2542

CK Shoes
EDP  Supervisor

Lyra Bag

2542

4



2.13

10

11

2542

Art & Gift Product

2542

DataLine Thai
EST Trading
Marketing Director

2541

0



12 Film Master
Export Marketing Manager

11 J ["

2542

13, Hara Jooms (Thailand)
IS

254

14 KNN ' Printing
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15, Menthol Thai Import & Export
Samart Infonet
16. Thai Apec  dy Center

2542

2541

2542

%2



17,

18.

19,

Amtra Travel

2542

Bisco Placement
Assistant Executive Director

2542

Wetco International

2542



%4

20. Six Stars Travel

2542

215 1 KSC
21, Riken (Thailand)
Account Manager

2542



22. Thai President Food
Programmer

2542

23, (Thai Textile Industry Public Company)
System Engineer

2541

24, HMC Polymers

Information Engineer

2542



2541

25.

MC Software

2542

2541

5%
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121

122

2541

123,

2541

o7



%8

124,

2541

1.25.
Internet Advertising Consultant

2.3.

2.3.1.
Client  Service
Information  Systems



search

(Documentary Research )

(Indepth Interview)

(Unstructured Interview)

(Participant Observation)
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search

web site

1

1

bl



(Computer Mediated Communication)
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