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(Nonverbal Language”
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(Verbal Language)

(Verbal Language)
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(Nonverbal Language)
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Audience
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(Iconic)

(Visual Communication)™

(Graphic)
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(Photographs)
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(Graphics)
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X
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2.2 (Chart and Diagram)
22.1 (Time-sequence Charts)
2.2.2 (Organization Chart )
(flowchart®
2.3 (Maps)

2.4 (Cartoons)



Gaining & Ruge (1965)

AN ]

(Iconic)

2535)
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]
Rosengren (1974)
L (Consequence)
2. (Prominence)
3. (Timeliness )
J

4, (Proximity)
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38



b, (Conflict) 1

6. (Human Interest)

. (Suspense)

8. (Oddity)

9. - (Progress and Disaster)

10, (Sex)
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(Marketing Concept)
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(Supply™
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(Demand)ll
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2. (Structure)®
3. (Tools)w
4, (People”
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