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(Brand Relationship)
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2 (Level of
Involvement) FCB Grid (Ratchford,1987; Vaughn,
1980) 2
(Mobile Phone) (High Involvement)
(Instant Coffee)
(Low Involvement) 2

(Market Share) v/
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31
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. 2542

Nokia 21.9
Motorola 16.0
Ericsson 115
Sumsung 6.3
Alcatel 5.5
Philliips Siemens 32.8
100.0
( " " (2543)

(17 ), 30
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Nokia
Ericsson g Pnilips Siemens — Alcatel
Ericsson

Nescafe Moccona
3.2

Nokia
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(Recruiting Questionnaire)
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1.0
3.0
5.0

100.0

7 (2542)

Nescafe
Moccona
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Projective Techniques

Projective Techniques

Word Association
(Picture Interpretation)
(Mapping)
(Sentence Completion)
(Personification)
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19-31

(Shopping List)

20
12 2

10.30 - 1430 .

10.00 - 12.30 .

.. 2544

Moderator

21-28

32
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Word Association
3. h

:|>

6
1.
8
9

10. Projective Technique -

11.

12. Projective Technique -

13.

14, Projective Technique -

15.

16. Projective Technique -

17.

18.

Projective Technique -

. Projective Technique -

. Projective Technique -
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Projective Techniques

(Picture Interpretation) 1

(Mapping)

(Sentence Completion)

()

(Personification)

()

(Picture Interpretation) 2

()
(Shopping List)
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( Brand Relationship )
(Brand Loyalty )

(Brand Relationship )
(Brand Loyalty )

(Brand Relationship )
(Brand Loyalty)

(Descriptive Analysis)
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