2538, 50)

( es &Gratification)
(Agenda Setting)

(Social Construction

of Reality Theory)
y ey

(Social Learning)

2,584



12

(Harry M.Johnson : 1970 )

(Max
Weber: 1973)

( 2533, 10)

( 2535, 7)



, 2510,

1 2526)

2526, 16

13
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(

1 2531)

1978; Dennis & Merrill, 1988)

(1988 : 118)

1 2531)

15

(William,

(to quide)

Ruotolo
15



11,
12
13.
14,
15,

Ruotolo

(Instrumental Readers)

(The Opinion-Maker)

(Pleasure Readers)

16



17

4, (Ego-Boosters)

b. (Scanners)

(Dennis & Merrill, 1984)

( 2521 ,
2526 ; , 2530; , 2532; , 2532; Dennis &
Merrill, 1984; Corrigan, 1990)



(Conflict)

(Progress)

(Disaster)

(Consequence)

(Eminence)

(Novelty)

(Human Interest)

(Timeliness)

(Proximity)

18



10.

(Suspense)

(Objectivity)

(Accuracy)

(Balance)

(Currency)

(Conciseness and Clearness)



(News Source)

(Beat)

(An Individual) (Place)



(Volunteer)

(News Syndicate)

(Cables)

(Publications)

(Books)

(Handouts)

«

(Identification)

(News Agency)

*nm1 tniTu”pain
) itinOH

(Wires)



(Suppress)

(Objective)
(Distort)

(Handout)

(Tipster)

(Bias)

(Subjective)

22



(Slant)

(Composition)
(News Value)



(Feedback)

24



(Caption)

5w IH
(Who) (What) (Where)
(When) (Why)

(Selective Exposure)
(Selective Process) ( , 2532, 637-639)

25



26

/iutﬂm"‘uu‘?mﬁﬂnau'h
:: - o~ v - A B
TuRenfufuiafensiag
;
WY
fuUAENIAAT | (
N

(Selective Exposure)

(Selective Attention)

(Selective Perception)
(Selective Retention) ( , 2533, 53-54)

( 2532, 637-639)

L (Selective ~ Exposure  or
Selective Attention)

(Theory of Cognitive
Dissonance) Festiger (1957)

Cognitive Dissonance



2527)

(Selective  Perception

Selective Interpretation)

Merrill

(Selective Retention)

Lowenstein (1971 : 134-135)

27

or



(2538)

(Usese and Gratification Theory)

(Uses and Gratification Theory)

(Bushy, 1988; Ruotolo, 1988)

28



(Agenda Setting)

(Agenda Setting)

(Wanta, 1988 ; Shawé& Martin, 1992)

Combs & Shaw, 1972)

Me Combs & Shaw

( 1 2529)

1 2529)

29



AWIANNTAUUNIINY1A Y
CHULALONGKORN UNIVERSITY



3

(Busdy, 1988)

(Social Construction of Reality Theory)

(Social Construction of Reality) Peter Berger & Thomas Luckmann

(Social Construction of Reality)

(Reality)
(Construct) (Social Reality)
(2541)
(Phenomenology) (Alfred Schiitz)
3
1. (Make Sense)
2. (Construction / Reconstruction /
Deconstruction)
3. Take for
Granted

3 (Stock of Knowledge)



Berger & Thomas Luckmann (1966)

1 (World of Reality)
2. (World of Meaning)
(Knowledge)

32

, 2536, 12) 1
(Intersubjective)

ai

Peter

7

(Stock of Knowledge)



33

K K K K K A
K K
K K K | K K
K K | K >
K K K K
K = (Knowledge)
(Stock of Knowledge)
(Social
Reality) ( , 2533, 15)
Adoni & Mane ( , 2536, 13)

3

1. Objective Social Reality

2. Symbolic Social Reality

3. Subjective Social Reality
Objective & Symbolic Subjective



Gergen (

Learning)

Littlejohn. 1988: 111-112)

(2535, 1)

(Reality)

(Social



35

! (Social Learning)

! (Social Learning)

| (Busby, 1988; Solosky,
1969)

( 1 2537)

(Wiegman, Gutteling, Boer and Houwen,
1989)

(Limited Effect)

I 3D



(2534, 26)

Klapper (1960, 49) !

1

36



37

L (Evaluation) = (Measurement)
. 1920-1930

: “ ! “ " Thorndike
& Hagen (p.10)

2. (Evaluation) = (Applied
Research)

(Design)
(Guttentag & Struening, 1975; Riecken & Boruch, 1974; Weiss, 1972)



38

(Evaluation) =
(Determining congruence)

Ralph . Tyler (Smith & Tyler, 1942)

(Evaluation) = (Assist
decision making)

1960

Cronbach (1963)

Alkin (1969)



( 1 2537)

Taylor (1961)

Cooley & Lohnes

(single product)

Guba & Lincoin (1981)
(outcomes)
(worth criteria)

( 1 2537)

(@ set of standards)

(impact)

39
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(40 )

experience)

41

12538

(11%)

1 2539

(Mass-mediated
(Direct experience)



200
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