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( 1981 127 - 130)

(Normative Theories of Media Performance)
(2530; 13 - 14)
4
(Rights)
(Freedom)
(Functions)
(Responsibility)

(Structure)

(Performance)
(Control)

(Protection) (Regulation) ,

(F. Siebert
1956 ,2541: 99-104)
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1 (Authoritarian Theory) 16

2 (Libertarian Theory) ,
(Enlightenment)

?
3 (Social Responsibility Theory)
4, (Soviet - Totalitarian Theory)
B A (Development Media Theory)

3

(McQuail, 1987
, 2541: 109 - 110)
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6. « (Democratic-
Participant Media Theory)
(Horizontal)
(Vertical) ? (Monopolization)
(Commercialization)

(Elitist) (Paternalist)

(Interactive)



il

(Code of Ethics)

(

(

2541)

2541 50)

. 2538

13



2541: 190)

15

81

8.2

500

7

2542)

14
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(Conflict of Interest)

31
3.2

3.3

34
35
3.6
3.7

15



16

3.8

(
( Edmund B

Lambeth, 1986: 75-76)

(2542 67)



%)

(Black

n

17

1995; 39-41)

(The Potter Box Model) (Patterson and Wilkins,1998: 98-

(Dr. Ralph B.Potter) Harvard Divinity School
4 4
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Facts Loyalties

Values Principles

4 ' I

4
L (Facts)

2 ») (Values)

wW

(Principles)
(Loyalties)

:h

(Dr.Karen Lebacz)  Pacific School of Religion
(Potter Box)

(Empirical Definition)
b (Identifying Values)
(Ethical Principle)
(Choosing Loyalties)

(Christian , 1995: 3-8)
Ceedback
Particular Judgement or Policy
Empirical Definition Choosing Loyalties
Identifying Values > Ethical Principles

J - -~ - ' e
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(Feedback)

(Particular Judgement Policy)

(Empirical Definition)

(2542:177-179)

_—)

(2542: 188-189)
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397)

100

20

. 2534: 80-81)

(25: 378-
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3.1

3.2

3.3

34

35
3.6

41

42

43
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. .2495

. 2539: 256)

(2519 42"3)

22



¢l j
y
(2539: 256)
3
(Identifying Values) ( , 2542)
L (Moral Values)
2. . '4esthetic Values)

3. (Socio-cultural Values)

23
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4, (Logical Values)

B, ?  (Professional Values)

(Ethical Principle)

2 (Lambeth,

1986: 14-26)

L (Teleological)

2. (Deontological)

(Teleological)
(Utilitarianism)
(The Greatest Happiness for the Greatest

Number) (Jeremy Bentham)

(Hedonistic Calculus)

(John Stuart Mill
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(Deontological)

(Nature of the Act)
(Immanuel Kant)

(Good Wil

(Universal Law)

( o)

(The Golden Mean)
(Aristotle)

(The Golden Mean)



(Objectivity)

(2542 122-128)

(Subjectivity)

26

(Objectivity)



(2537: 33-34) '

(Relativism)
(2541: 6-7)

(2530: 67-76)
2

21



(Choosing Loyalties) (Christian , 1995: 19-20)
L (Ourselves)
2, « (Clients/Subscribers/Supporters)
3. (Organization or Firm)
4, ?  (Professional Colleagues)
5. (Society) '

(Public’s Right to Know)

28



(2538)

?

Press Tour
n

(2540)

)

29

(Press Tour)



(2541)

(2541)

10-500

Y

30



(2541)

a
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