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(Sears and Freedman, 1967:194-213)

(Greenberg and Kumata, 1968:641-647)
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1 (Rogers and Kincaid, 1981)
A
A
B (mutual understanding)
( , . Windahl,

Signitzer and Olson, 1992 :73)



; Rogers and Kincaid, 1981 :31-34)

(14.11



26

1. (Radial  Personal
Network)
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2. (Interlocking
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(Strong Ties)
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Rogers and Kincaid, 1981 :135)
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(Heterophily)
( » Rogers and Kincaid, 1981 127)
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(Rogers and Svenning, 1969:126)
(reinforce)

(Donohew and Tipton: 1973)

(Attitude Congruence)

(Image of Reality)
( 2)

(Freedman and
, 2537:139-145)
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Donohew, Tipton and Haney, 1978:26, : 2534:16-17)



(The Uses and Gratification Theory)

(Katz and others, 1974.20
2528:35)
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(Me Combs and Becker,

1979:3, - 2534:33)
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1, (Surveillance)
2. (Guidance)
3. (Excitement)
4, (Reinforcement)
D, (Anticipated Communication)

6. (Entertainment)



f (VVenner
, 2534:19-20)
(Media News Gratifications) 4
1.0rientational Gratifications
(Vote Guidance)
2. Social Gratifications
3. Para-social Gratifications
4. Para- orientational Gratifications
2523., ' 1 2539)
1 1
2,
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(Galloway and Meek 1981)
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(Wenner :1986)
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(2523:3)
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(Simon: 1960) 3
L ! (Intelligence  activity)
1.1 (Problem identification)
1.2 (Information search)
2. (Design activity)
2.1 (Evaluation info.mation)
2.2 (Listing of alternative)
3. (Choice activity)
3.1 (Selection of alternative)
3.2 (Implement of decision)
(Barnard,1968:14)

(Janis and Mann : 1981)
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(Ravensteine : 1885)

(Push Factor)

(Pull Factor)

(Lee : 1966,

| 2538:47-57)
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(Gunnar Myrdal: 1972)
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(Amnold & Cochrane: 1980)

(2527 , 2539:14)
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(2513 : 5-6)

( : 2511)
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(Friend and Relative Effect)

(Hugo:1988)
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(Browning, 1971:298)
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