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The purpose of this thesis is to analyze taste terms  Thai dialects of Bangkok, Chiang Mai, Ubon
Ratchathani and Nakhon S Thammarat by categorization and componential analysis in order to find out the
systems of taste terms in Thai and to compare those systems in order to point out the differences as well as
similarities among the four dialects .

The data used in this study was gathered from five informants from each of the four provinces, and the
elicitation of taste terms was done by asking the informants to identify the tastes of 150 kinds of food.

The research result shows that al the four dialects have eight common basic taste terms representing
eight basic taste categories : /priawd (SOUR), /waan@ (SWEET), /kheml (SALTY), /khom3 (BITTER), /phetZ
(HOM), /ciit 2 (FLAT), /faatZ (ASTRINGENT) and /manZ (CHEWY). Chiang Mai dialect also has two more basic
taste terms representing basic taste categories of /khiinZ (ALMOST BITTER) and /fian2 (UNPALATABLE) while
Ubon Ratchathani has these two basic taste terms and one more representing a category of /hinZ (NASAL). The
meaning of al the basic taste terms are differentiated by eight dimensions of contrast : taste buds and area ot

taste buds, acidity, tongue sensation, astringency, unpalatabilty, hotness, pungency andshewiness.

forming non-basic taste terms, six strategies are found : combining one basic taste terms with
another, combining one basic taste term with a modifier describing other sensations, combining the word /ook 2
fairly’ with another basic taste term, combining one basic taste term with an intensifier, word reduplication
without tone change and word reduplication with tone change. Each dialect uses each strategy with different
degree of frequency.

Regarding a salient taste, the salient tastes of Bangkok, Chiang Mai, Ubon Ratchathani and Nakhon 9
Thammarat are SWVEET, SOUR, SOUR and HOT respectively. The salient tastes indicate food resources easily
found in each community. As for the attitude towards tastes, all the four communities have positive attitudes
towards CRISP + STARCHY . addition, Chiang Mai speakers have negative attitude towards ALMOST BITTER
and UNPALATABLE tastes while Ubon Ratchathani speakers have negative attitude toward these two and also
NASAL

This study indicates that people from different geographical regions in the same country have different
taste terms as a result of different dining culture and food resources.
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