2543
ISBN 974-13-0323-8



THE UTILIZATION OF ILLUSTRATION TO ENHANCE BRAND PERSONALITY
IN ADVERTISING

Mr. Arwin Intrungsi

A Thesis Submitted in Partial Fulfilment of the Requirements
for the Degree of Master of Fine and Applied Arts in Creative Arts
Department of Creative Arts
Faculty of Fine and Applied Arts
Chulalongkom University
Academic Year 2000
ISBN 974-13-0323-8






(THE UTILIZATION OF ILLUSTRATION TO ENHANCE BRAND PERSONALITY IN
ADVERTISING) . Lo , 232 . ISBN 974-13-0323-8

(Presentation Techniques)

(Appeals)
(Gold Award)
(TACT Award) .. 2539 .. 2542
85 / 58
(Expert) / 58
/ 3
(Demographics)
. (Life Style)
3. (Human Personality Traits)
/
L
2
. !
auileteids..... L”‘%/\“/ i

a a el =
ansilatannesanuInwA L o
2543



# # 4086564035 : MAJOR CREATIVE ARTS

KEYWORD : Advertising / Illustration / Brand Personality / Presentation techniques /
Appeals / Colors

ARWIN INTRUNGSI : THE UTILIZATION OF ILLUSTRATION TO ENHANCE BRAND
PERSONALITY IN ADVERTISING. THESIS ADVISOR : ASSIST. PROF. SUPPAKORN
DISATAPUNDHU, Ph.D. 232 pp. ISBN 974-13-0323-8.

The objective of this research is to study the use of illustration to enhance brand
personality in advertising. The scope of this study emphasizes on presentation techniques, the use of
appeals, and color. These factors influence the selection of illustration that best suit each unique
brand personality.  addition they provide important insights into the future trend of illustration usage
In advertising.

The first step in the research methodology involves the selection of a sampling for the
brand personality analysis. The sampling frame is from the Gold winners of the TACT Awards from
1996 - 1999 totaling 85 advertisements representing 58 products/services. An expert survey was
conducted to analyze the personalities conveyed through these advertisements. The results indicate
that the products/services fall into three major categories as follows:

1. Personality based on demographics.

2. Personality based on life style.

3. Personality based on human personality traits.

An analysis of the illustration used in each category was then conducted to create a
design guideline for illustration usage. The aim is to provide a guide for the selection of illustrations
that best enhance a specific type of brand personality.

The research results indicate that

L. lllustration used in advertising can reflect many types of brand personalities.

2. Advertising of products/services that have individual personalities utilizes different types
of illustration.

G212 08 DALY
Aorovtlh bl 2
2543 e






A = N M M M M M <t O O WO M~ OO O o+ A N N M T 10 O 0
H EE- s ~— H — d N AN N NN






—_ = =
W D ek O

[EEN
:h

15,

17,

18.

19,

20.

21,

22.



23.

24,

25.

26.

21.

28.

29.

30.

3l

32.

33.

34,

35.

36.

3l

38.



39.

40.

41,

42.

43.

44,

45,

46.

47,

48.

49.

50.

5L,

52,

53.

54

............................................. 109
............................................. 109
............................................. 110
............................................. 111
............................................. 111
B s 112
B s 112
L6 s 112
0-11 s 113
0-11 s 113
0-11 s 113
12-19 s 114
12-19 s 114
12-19 s 115
20-34 s 115



5.

56.

51,

58.

59.

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

10.



1.

12.

13.

14,

15.

16.

1.

18.

19.

80.

81.

82.

83.

84.

85.

86.



81.

88.

89.

90.

91.

92.

93.

94.

9.

9.

97.

9.

99.

100.

101.

102.



103.

104,

105.

106.

107.

108.

109.

110.

111,

112,

113,

114,

115,

116.

117.



© P NS U N

[ T T =

15,

16.
17.
18.
19,
20.
21.
22.

23,
24,
25.

26.
21.
28.

Shell weatherkote

WWW.somsri2000.com

900


http://WWW.somsri2000.com

29.
30.
3L
32,

33.
34,
3.
36.
31.

38.
39.
40.
41,
42.
43.
44,
45,
46.
AT,
48.
49,

50
51
52

53.
54.
5.
56.
57.
58.
59.

(Warm colors) (Cool colors) 45

(Tone) (Vivid Tone) (Bright Tone)
(Subdued Tone) (DArK TONE) oovrvrsvvrsmermsssssrssssmssssisssrens 47
(VIVId TONB) orvvvvvrrrssrrrsssnsrns 47
(Bright Tone) ......ooccovveen 47
(Subdued Tone) ... 48

12 3 ——————— 162
L FULAIA LIGNtmrrsrmsssssssssssssssssssssssssssssssssssssssses 162
DB FONGNAM ovvvevvvsssmvnsssmsssssssssssssmssssssssssssssssssssssssssssssssssass 163



60.
61.
62.
63.
64.
65.
66.
67.
68.
69.
10.
1.
12.
13.
14,
15.
16.
1.
18.
19.
80.
81.
82.
83.
84.
85.

86.
87.
88.



w80
. 8l
81

w82

. 82



	ปกภาษาไทย


	ปกภาษาอังกฤษ


	หน้าอนุมัติ


	บทคัดย่อภาษาไทย


	บทคัดย่อภาษาอังกฤษ


	กิตติกรรมประกาศ


	สารบัญ



