(Expert Choies Sam-

pling)
2 (Marketing)
(Creative & Production)
1 (Print Advertisement)
2. (Gold Award)
(TACT Awards) .. 2537 - 2542 ( 19
23) 5
2.1
2.2
2.3
3,
(Copy)
2.



1 (Demographics)

11 (Sex) (Male) (Female)
1.2 (Age) 6 ,6-11, 12-19, 20-34,
35-49, 50-64 65
1.3 (Social Class)
(Upper-Upper), (Lower-Upper),
(Upper-Middle), (Lower-Middle),
(Upper-Lower) (Lower-Lower)
. (Life Style)
8
2.1 (Casual)
2.2 (Modern)
2.3 (Romantic)
24 (Natural)
2.5 (Elegant)
2.6 (Chic)
2.7 (Classic)
2.8 (Dandy)
. (Human Personality
Traits) 5
31 (Sincerity)
3.2 (Excitement)
3.3 (Competence)
3.4 (Sophisticated)
3.5 (Ruggedness)
(Expert)
L (Art Director)
5
5

TACT Award



53

(Ammirati Puris
Untas)

(Dentsu Young &
Rubicam)

: ! (Amex Team
Advertising Co.,Ltd.)

(Famed Line Co.Ltd.)
(Leo Burnett )

Aaker (1996)

(Product-Related Characteristic)

11 (Product Class)

1.2 (Product Package, Feature)
1.3 ] (Product Attribute)

1.4 (Product Price)

(Non-Product-Related Characteristic)
(Advertising style)

(User Imagery) Loft
Loft
(Sponserships)
(Brand Age) Apple
IBM
(Symbol) Marlbolo
: 3
(Demographics) (Life style)

(Human Personality Traits)
5



( dd5 )

DEMOGRAPHICS
PRODUCT/ sax age serial class
SERVICE Mate  Female  0-6 6-11  12-19  20-34  35-49  50-64  65up  Upper  Lower  Upper  Lower  Upper  Lower

upper  -upper -middle -middle -lower  -lower

L VILLAGE BAKEN CAKE y / / y y
2 L oo l
3 ro oo for
4 y / / / / / y y
5 / / y / y y ¥
44

PRODUCT/ LIFE STYLE

SERVICE casual modem  romantic natural elegant chic classic dandy
1 VILLAGE BAKEN CAKE y y y /
2 y y y
3 y y y y
4, y y y y y
5 y y y

45

PRODUCT/ HUMAN PERSONALITY TRAITS

SERVICE sincerity excitement competence sophistication raggedness
1 VILLAGE BAKEN CAKE / / y
2 y / y
3 y y y
4 y y y
5. y

46



3
4,
/
/
/
= /
= /
Personality Traits)
L
20
11 /
111
1.1.2
113
1.14
115
1.2
1.3
1.4
15
1.6
17
18

5
/ 58

/

(Demographics)
(Life Style)

(Human

(Presentation Techniques)
(Product/Service)

(Product Shot)
(Product in Use)
(Product in Test)
(Product Feature)
(Product Component)
(Ingredient)
(Product Process)
(Place of Origin)
(Before and After)
(End Result)
(Problem)
(Problem Solution)



1.9 (Target Group or
Customer Personality)
1.10 (Happy Customer)
11 (Number of Customer)
1.12 (Comparison)
1.13 (Analogy)
1.14 (Symbolic)
1.15 (Presenter)
1151 (The Girl Next Door)
1152 (Celebrity)
1.15.3 (Mascot, Cartoon)
1154 (Authority)
1.16 (Off-Beat)
1.17 (Slice of Life)
1.18 (Dramatization)
1.19 (Demanstration) 3
3.19.1 (Comparison Demonstration)
3.19.2 (Operational Demonstration)
3.19.3 (Dramatization Demonstration)
3.19.4 (Graphic Demonstration)
1.20. (Statistic)
(Advertising Appeals) 8
2.1 (Price or Value Appeals)
2.2 (Quality Appeals)
2.3 /
(Star Appeals and Testimonial)
2.4 (Ego Appeals)
2.5 (Fear or Anger Appeals)
2.6 (Sensory Appeals)
2.7 (Sex, Love, and

Social Acceptance Appeals)
2.8 (Novelty Appeals)

56



31

3.2

311

3.12

47)

47

2
(Temperature of Color) (Warm
Colors) (Cool Colors)
4
(Vivid Tone) (Bright Tone)
(Subdued Tone) (Dark Tone)

(Tone) 2

(High Key) (Low Key)
/

2
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