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Charles R.Wright , 959 ( 2531 1 )
4
1. (To inform)
(facts)

2. (To give opinion)
3. (To entertain)

4, (To advertise)



4 Donald H.Johnson, 1979 (
2529 : 5)

2. ]
3. I
4.
(Quasi Public Institution)
(Duane Bradley,1971 : 18-25)
1. (To provide information)
2.

(To offer guidance to explain the meaning of the news)



(To provide entertainment)

(To seve the public)

(To stay in business)

(Frank  .Rucher , 9 8 : 5- )



Rucker and Williams (1974 . 5 )

3. (public opinion)

24



FwraNnsaluniingas
CHuLALONGKORN UNIVERSITY



FwraNnsaluniingas
CHuLALONGKORN UNIVERSITY

26



2520 )

6.
(Cosmopolitan-oriented)

(2531 721-723)
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Seymour-Ure (1968)

3. (Guardian)

Pye



2527)

Paul F.Lazarsfeld and Robert K.Merton ,1979 (
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30

2531 : 709)

1973 ( 2528 : 764)
2
1. (Adversary Mode



Cohen ¢.Bernard,19 3(

Relationship

3l

(Exchange Model)

2530 :21-22)
Love-Hate



1] imageﬂ

2519
‘ " ' *figure of speech” “image”
“Imaginary” “Image” “image”
‘ " 2539 © 136-137)
Himageﬂ

Frank Jefkins (1982)

Patricia M. Anderson and Leonard G. Rubin (1968)

Daniel J. Boorstin (1973)

(Pseudo-Events)



Boorstin

1. (An image is synthetic)

2. (An image is believable)

3. (An image is passive)

4, (An image is vivid and concrete)
5. (An image is symplified)

6. (An image is ambiguos)

Dr.Claude Robinson and Dr.Walter Barlow ( 959)
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(2527)
(Subjective knowledge)

(Objective knowledge)

Objective knowledge
Subjective knowledge

Subjective knowledge

Kenneth E. Boulding (1969)

(Subjective knowledge)

(MAKE SENSE)



(Subjective Representation)
(Interpreted ~ Sensation)
(Appearence) (Perception)

(Process of Imagery)

Boulding 4
4
1. (Perceptual Component)
(Cues)
2. (Cognitive Component)
(Attribute)
3. (Affective Component)
4, (Conative Component)
| Boulding
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Daniel J. Boorstin ( 973)

(Private)
(Public) (Private Image)
(Public ~ Image)
Hans G. Furth (1969 : 133-143)
(figurative thinking )
!
(cues)

(interpret)
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(appearance)
(outline)

(configurative)

'y V1V AL M :

( dynamic of

image )

: 153)

( the agenda-setting function

of mass media )
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McCombs and Shaw ,1972 ( ,2534)

(2521:31 -32)

. 1922 (Lippman and Park)

Maxwell E. McCombs Donald L.Shaw The Agenda-Setting
Function of Mass Media (1972)
1968

" (McCombs and Shaw ,1972 : 177)



McCombs Shaw

(McCombs and Shaw ,1972 : 176)

. 1976 McCombs Shaw (
»81) !

Lippmann  .,1992 ( 2538 :20-21)



1981)

Xi

X2

X3

X4

X5

Xe

X6

(X2 X3

X5)
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(McQuail ,D. and Windahl , .

Xi

X2
X3

X5

Xe

Xl X4



McCIean(1957)

Westley

McClean

“advocacy role”

Westley

"(gatekeeper channel role)

(Shaw and McCombs ,2533)

2539 :38)
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Kurt Lewin, 947 (

(gatekeeper)

(Lewin XK., 1947)

(David Mamming White) .. 1950

2537 - 28)

" (gatekeeper)
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(Quantitative Research)

2528)

(Quantitative Research)

(2507:3-5)
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(World Communication)

Kasem Sirisumpundh, 1959)

4, / " (cultural pattern)

(propoganda)

Sydney W.Head,1954 (

2524

)
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(2525 : )

2526)

4

1.
2. (Objectivity)
(Reliability)
3.
Klaus Krippendorff, 1980 (
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(2531)

(Irving L. Janis ,1949 : 55)

(Bernard Berelson ,1971 : 13-18)

(Richard W.Budd) (Robert K.Thorp)
(Lewis Donohew) (1967 : 2)



4

(Klaus Krippendroff ,1980 : 21)

(Kerlinger ,1972 : 525)

2523-2539"

David H.Weaver (1982) Media

Agenda-setting in a Presidential Election : Issues 1Image and Interest



(2531)

50



(2533)

51



(2539)

12

12 2

(2537)



(2537)
2531 -2535”
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