Flyer
(Wright) 1903

Developing  Skillful ~ Service
( ) 2538:12 ¢

“Service Minded Good Service Attitude”



(Food & Beverages)

Supply Demand
(Service)
()
( 2540 : 17-18)
(Luxury), (Comfort)
& (Gourmet Meals)
Air New Zealand QantasU Chefs'V
(Anna Fenton, Business
Traveler,, November 1998 p,34 -35) (..
) Chef
( 15 41
15)
Class
(
2540:17-18 (Need)
(Expectation)
(Value) Brand name, Logo, Image
(Prestige) Engel, Blackwell and Minard 1993:11

(Social Class)
(Value)

(Interests) (Behavior)

(Social Status)

(Power)



(Symbol of Status)

(.
288-289)
Class Brand
name
(The Logic of Consumption)
(Post - Modern)
(ValueA
(Mass Communication)
(Interdisciplinary Approach)
Wilbur Schramn (1959)
“ " (Information)
(Signals)
(Shannon And Weaver 2540) * "

(News) (Facts) (Content)



(Verbal Communication)®
(Nonverbal Communication)

David K. Berio (1960)

M CR (Source/ ', Message/ , Channel/ :
Receiver/ ) 4
(Message® (Berio Model)
(Code), (Content) (Treatment)
McLuhan Toronto (1964)
(Media)

(Extension of experience)” «

McLuhan ¢ ” (form/media) “

" (Medium is the Message) McLuhan

(Denis McQuail : p.170)

(Medium of
Communication) “
" (Massage) (Medium is a message, McLuhan : 1964)
(Sender) “ " (Message)
(Receiver)

(Channel) (Presentation)  (Schiffman and Kanuk 1994 : 658)
(Status Conferral, Schramn 1964) (Ascribed
Status) (Achieved Status)

(Setvice Status
Competition) ' ' 8

(Consumption pattern and Lifestyle)



« N
(Medium of Communication)
Promote
(Postmodern)
(Creating)

(Health - Food) Assorted Mushroom with

Zucchini and Semolina Gnocchi Supper First
Class

John

Mettlett (Management in the Public Service, 1954)
B.M. Verma

Hainan
08



3
(Thai Airway International), (Swiss Air) 1
(United Airlines)
110
.. 1998
1998 Surveys/Ranking ( Customer Satisfaction Annual Report 1998 by

Customer Satisfaction Analysis and Follow up Dept. THAI AIRWAY INTER)

Thai Airways Inter. Swiss Air United Airlines
Asia Business Magazine ranked as # 4 #6 #9

Business Traveler Magazine  ranked as # 9 #4 #10
(From United Kingdom)

Far Eastern Economic Review ranked as # 6 #1 #9
3
( Customer Annual Report 1998) (Flight
Kitchen) Gate Gourmet In-flight Catering
Swissair SAIR GROUP United Airlines The
finest name - brand products Promote

Starbucks  Starbucks Frappucino®, Godiva Chocolates, Ben & Jerry
Ice Cream, Mrs. Field’s Cookies McDonald’s
Web site I I W thaiairs.com, swissair.com ual.com


http://WWW.thaiairs.com

T.p.l. (Traffic Program Information) 2
1 30 30
TP
( )
Swissair (SR)
L Zurich Switzerland Singapore
Sydney Australia (V.V)
2. Zurich Switzerland Los Angeles
United State of America Las Vegas (V.V)
Zurich Switzerland (V.V)
(*** .. 2544
4-5 2545 “Swiss”)

7 United Airlines (UA)

L Los Angeles United State of America
Narita Japan (V.V)
2. Los Angeles United State of America
London United Kingdom (V.V)
3. Los Angeles United State of America
Sydney Australia (V.V)

Thai Airways International (TG)

L. Narita Japan
Los Angeles United state of America (V.V)

2. Sydney, Australia (V.V))

3. Zurich, Switzerland (V.V))

V.V. = Vice Versa



Class Brand name (First Class) (Business
Class) (Economy Class)
(Thai Catering Service) Gate
Gourmet Catering Service Swiss Air 2
2
L (Food & Beverages)
2.

(Maximized Comparisons)

Airline Staff
(Classified)

e-malil



Gate Gourmet, Thailand
Internet

(Food & Beverages)

(Presentation)

(Service Status Competition)

(Service Status)

(Status)

(Service Status Competition)

Business Traveler, Far
Eastern Economic Review, Asia Business IATA Survey

1 McLuhan Medium is a message



Baudrillard

10
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