Class
(Service Status
Competition)
(Use Value) e | )
(Luxury)
(The Social of
Consumption®

(Social Logic of Consumption :Jean Baudrillard 1974)

(Jean Baudrillard)

(Post - Moder) :
(Baudrillard)
‘ "(Consumer Society :1970)

“Symbolic Exchange and Death” (1972)
(Categories)



2

(Marxist) Implosion, Simulation, Fatal,
Strategies Symbolic Exchange
(Post- Industrial)

¢ " (Sign)
Mcluhan “Medium is a Message”
(Participation) Indifference
?
(Exchange Value)
(Value) (Use Value)

(The Consumption of Sign™ |



3,
(Ambivalence)

4,
(Status)
1) (Instrument)  2) (Commodity) 3)
4) (Sign) 4
( )
(packaging)
1 (
C )

(Status & Prestige)

G. 1994 136-137)

13

(Symbol)

(Genosko,



Consumption) (

(Partners)

(code)

(Unique Object)

12540 : 16-17)

(Logic of Signification)

14

(Object of



15

4
1. (Use Value)
2, (Exchange Value)
3. (Sign Value)
4, (Symbolic Exchange)
¢ " Class Brand name / No name
( )
b ' The System of Objects (1968)
(symbol)

(Hllusory sense of freedom)

Consumer Society (1970)
(use-value)

( ) (Mark)



(1931)

16

(Sign is something which stands to

somebody for something in some respect)

(De Saussure F. 1974

-.2540)
3

Reference

“ " (sound) “ " (Image)

(Signifier)

' “ [ bottle/ K
" (Concept) (Signified)
3 Icon, Index ~ Symbol

1 dcon ( ) '

2. Index ()

3. Symbol ( )



(Sign) 3

(Content Analysis)
(Semiological Analysis)

" (Content)
(Text)
(
() ( )
( ) ( 12540 p.91)
?
“Language”
“Speech”
Language (Grammar)

(Highly Complex Pattern of Association of Signs)

(Codification)

" (Form)
(Context)

(Code)

17

7 (1966)

Language
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(Class)
(Geographical) (Ethnologist)
(Subcodings) (General code)
Product Codes Cultural Codes
(Berger: 1982)
John Fiske (1990: 65-81) ( : 21-27)
6
Presentational Code Representational Code 2
Representational Code
Jakobson's Model 2
Representational Code
(Cognitive & ldeational)
Presentational Code
Presentational Code
Denis McQuail (2531)
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( :2531)
(Food & Beverages)

L. Binar/
Opposition (
Paradigmatic Analysis)

2.
Entrée /First Course - Soup/Salad - Main Course - Fruit/Cheese - Dessert - tea/coffee

Steakt



(1967)

(1974)

20

1 2540)

(Denotative Meaning)

(Connotative Meaning)

Roland Barthes

(Signifier)
(Signified)

(Text) (Content)
(The Consumption of the Sign)w



uatflifificw Bill
amtHtiiwuirw titnii)

"(Denis McQuail 2531 :34)
(Model)
(Code) (Simulation)
(Hyperreal)
(External Reality)
(Image) (Signifier)
(Reference) (Signified)

For a Critique of the Political Economy of the
Sign (1972)
(Utility) (Pleasure)

The Consumer Society :1970 60-61

2
(A Process of Signification and Communication)
(A Process of
Classification And Social Differentiation)
(Social Differentiation)

(Social

Stratification) (Social Mobility)

(Social Classes)

: 108)



Schramn

Extension of Man (1964)

(Medium is the Message)

22

Schramn (1964 : 135 -136)

Lazarsfeld Merton

Lazarsfeld Merton

Lazarsfeld
(Status Conferral)

Understanding Media: the
(Marshall McLuhan)



Media

Medium

(Medium)

(Content)

(Content)

23



bourgeoises

24

Dom. Pérignon 1992

Mary Douglas
" (Food as a system of communication) ( the Active Voice,1982)
(Sacial Concerned)
(Sociological Information)
(Mary Douglas:83 - 84)

(Sub - culture)

(Mary Douglas:82)
(Social categories defined by food)

Haute
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(Speech) ( , 1966)
(Elaborated Code)
(Restricted Code) (Bernstein,1964)

(Identity) (Analogy)
(working class)
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1
(Single Recognizable System) Michael Nicod
( ) ,
(Hot Savoury) 1
Cocktail Canapé ( )
1
) ]- ( ’
(Contents) (Sign
Value)
(Food & Beverages) (Medium) “Medium is a Message”
Mary Douglas ¢
" (Food as a system of communication)
(The medium of communication)
(Status® : (Status)
(
- 2) (Rank)
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1 (Ascribed Status) :
Sparkling
Wine Champagne Champagne
Sparkling Wine Brand
NameCi
2,
Wine
(Blended)
ine
(Upward  Mobility)
(Social Mobility) (Vertical)
(Sergeant, op. Cit.p.57)
(Horizontal Mobility)
focus
(Medium) (Value)
(Use Value)
(Exchange Value) (Sign Value)

(Symbolic Exchange) 4
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(Mass Medium) (Conferring
Service Status Competition)
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