Counter-hegemony

(Masculinity)
Gregory Herek Helen Hacker ( Michael S.Kimmel,
1987) ‘ (Masculinity)
(Femininity) '



Steve Craig (1992)

J.A.Doyle ( Julia T.Wood ,1999) 5
L. (Don't be female)

2. (Be successful)

3. (Be aggressive)

Nelson (1994)

4, (Be sexual)
Victor
J.seider

5. (Be confident)



Michael A.Messner (1997)

3
1) (Institutionalized Privilege)
2) (Costs of Masculinity)
3) (Differences and

Inequalities Among Men)

(Femininity)
J.A.Doyle ( Julia T.Wood , 999) 5

L (appearance still counts)



10

bell
hooks (1994,1995)

2. (be sensitive and caring)

3. (negative treatment by others)

Travis

Baumgartner (1983)

Travis Baumgartner (1983)
9

4, Superwoman (Be superwoman)

b, (There is no single meaning of
feminine anymore)
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(Steve Craig, 1992)

, (Dominick and Rauch, 1992 ; Schneider and
Schneider, 1979 Steve Craig, 1992)
Lysonski
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David Motley (1992)

David Morley

(leisure)
work)

programme)
‘realistic’ situation comedy
(romance)

(2540)
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(domestic sphere)

(Sphere of

(factual programme)
(fiction



sex appeal

(Counter-hegemony)
(hegemony)

(Ransome, 992 ; Hall, 1997)

Gramsci
‘war of position”

17



(close-up) (Modleski,1982)

Fiske

Counter-hegemony

2.

3

(dominant)

(radical)

(negotiated)
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(counter-hegemony)

»

signifiers
(decode)
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(Baudrillard) (

(Utilty)

class

(

brand name
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no name
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(Symbolic



McQuail (2001)
2
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