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RUANGRAT PONGPRAPRUT: A COMPARISON OF RELATIONSHIPS BETWEEN BEER
DRINKERS’ SELF-IMAGE CONGRUITIES AND ATTITUDE TOWARD BEER BRANDS IN
SPECIFIC CONSUMPTION SITUATIONS. THESIS ADVISOR: ASSOC. PROF.
THEERAPORN UWANNO, Ph.D., 159 pp. ISBN 974-13-0467-6.

The purpose of this research was to compare the relationships between beer drinkers' self-
image congruence and beer brand's attitude intwo consumption Situations (private and public
consumption situations). Leo beer and Heineken beer were chosen as the target brands. Subjects
were 300 male undergraduate students who drank heer at least once within one month before filling
out the questionnaires. The instruments used were 1) The attitude toward beer brand (Att) scale,

2) The open-ended questionnaire about beer drinkers' image questionnaire, and 3) The four self-
congruity questionnaires: Actual self-image congruity (ASC), Ideal self-image congruity (ISC), Social
self-image congruity (SSC), and Ideal social self-image congruity (ISSC).

Results are as follow.

L Inthe private consumption situation, the correlation between ASC and Attis significantly
higher than hetween SSC and Att (p < .05).

2. the private consumption situation, the correlation between ISC and Att is significantly
higher than between ISSC and Att (p < .05) with respect to Heineken beer only.

3. the public consumption situation, the correlation between SSC and Aft does not differ
from the correlation between ASC and Att

4. the public consumption situation, the correlation between ISSC and Att does not differ
from the correlation between ISC and Att.
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