(Innovation Theory)

Rogers Shoemaker

(Diffusion of innovation )

" 5 2539,



2525,

(innovation)
(channel )
(overtime)
(social system)

David K . Berio (S-M-C-R-E)
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Rogers (Adoption ) 3

(Innovation)

5 4
1. (Relative Advantage)
2. (Compatibility)
3 ,
, 5 , 2529,

4 Rogers and Shoemaker , Diffusion of Innovation , 1983, pp.20-23.
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3. (Complexity)

4. (Trainability)

. (Observability)

(Channel of Communication)
(Massage )

(Source) ! (Receiver) (Channel  of
Communication)

(Times)
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(Awareness  Stage)

(Interest  Stage )

(Evaluation  Stage)

(Trial - Stage)

(Adoption Stge )

(Innovation Diffusion)

5 2532, 49,
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1.Knowlegde Diffusion

2.Ues Diffusion

(Diffusion)
Curve curve
t
curve
( Knowledge Diffusion and Use Diffusion ) 6
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1. Knowledge Diffusion

“The one who know fist is not necessary the one who does it
first”
(Heavy Media Consumer)
(Early Adopter)
(Knowledge) (Opinion Leader)
(Innovators)

2. Use Diffusion

fDiffusion of use) (Normal Curve)
5
L. (Innovators)
2. (Early adopters )
3 (Early majority)
4, (Late majority)

(Laggards)



(Based on the S-shaped curve of

adoption)

(Plot)

(Cumulative number of adopters )
( Bell - shape
curve) (an - shaped curve )
10096 .
WIn i mn"s"m%'sé wani"m%aé windud  WIsdunas
25% AUUSN13.5% | dIUIN34% | dIuaIN34% | 16%

0% X-2SD X-SD X X+SD t

(on a curative basis)



(Deviant)

( Conservative)
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" (Theories of Human Organization)
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B6Wendell L.French 5and Cecil H.Bell Jr, Organization Development:
Behavior  Science Interventions for Organization  Improvement , 3 rd ed .
(Englewood Cliffs, New Jersey  Prentice-Hall, Inc., 1984),pp.57-59.
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(Organization Development ) oD
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