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The o b je c t iv e s  o f  the  re se a rch  is  to  s tu d y  the  a t t i t u d e  o f  

A d v e r t is in g  Agency and the  c l i e n t ’ s com m unication b e h a v io r in  o rd e r to  g a in  

the  c o rp o ra t io n  between two p a r t ie s .  Communication problem s a r is in g  

between c l ie n t s  and A d v e r t is in g  Agency is  a ls o  exam ined. 16 A d v e r t is in g  

Agency and 20 c l ie n t s  a re  a ls o  s e le c te d  as the  key in fo rm a n ts . Theory o f  

Com m unication P rocess and In te rp e rs o n a l Communication is  the  concep tua l 

fram ew ork f o r  a n a ly s is .

The r e s u l t s  a re  1) Most o f  the  a t t i t u d e  o f  A d v e r t is in g  Agency are  

the  s a t is fa c t io n  w ith  c l i e n t ’ s com m unication b e h a v io r because th e y  are  

c o n se q u e n tly  w e ll c o rp o r a t iv e .  However, f o r  some who a re  u n s a t is fa c to r y  due 

to  the  in e f fe c t iv e n e s s  in  com m unication b e h a v io r w h ich  make the  c o o p e ra tio n  

more d i f f i c u l t .  R egard ing  to  a d v e r t is in g  Agency s u g g e s tio n , i t  is  t h e i r  

r e s p o n s ib i l i t y  to  adapt th e m s e lf and f le x ib le  to  the  c l i e n t s ’ needs. 2) I t  

is  c le a r  th a t  th e  p rob lem  o f  c l i e n t ’ s com m unication b e h a v io r in v o lv e  w ith  

u n c le a r  d a ta , u n p ro p e r ly  in fo rm a tio n ,  o r in fo rm a tio n  s e le c t io n ,  a m b iq u ity , 

m is in te p r e ta t io n ,  f i r s t  im p re s s io n , h a lo  e f fe c t  and id e n t i t y  cues. 3) I t  is  

found th a t  main courses o f  problem  come from  the  la c k  o f  e xpe riences  and 

know ledge in  A d v e r t is in g  f i e l d  on the  s id e  o f  the  c l ie n t s .  M oreover, th e re  

s t i l l  have p e rso n a l p rob lem s, t o o - s t r i c t  p o l ic y ,  poor p re p e ra t io n  

in  com m unication  and a ls o  t ru s tw o r th y  and c r e d i t a b i l i t y  o f  b e ing  teamwork.
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