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The o b j e c t iv e  o f  t h is  resea rch  i s  to study the media s t r a t e g ie s  most 
a p p lic a b le  fo r  f i t n e s s  cen tre  prom otions. An a n a ly s is  o f  s a l i e n t  fa c to r s  
accou n ted  fo r  in  th e  p rocess was made by an in te g r a t io n  o f  "h ea lth  behavior"  
th eory  and media prom otion appraoches as a con cep tu al frameworks o f  th e  s tu d y .

R esearch r e s u l t s  concluded  from depth in te r v ie w  o f  the e x e c u t iv e s  or 
en terp ren eu rs  a lo n g  w ith  the co n ten t a n a ly s is  o f the i n s t i t u t e s '  
p u b l ic a t io n s ,  t e l e v i s io n  a d v e r t is in g  m essa g es, and rad io  sp o ts  have shown ' 
th a t  th ere  i s  a s i m i l i a r i t y  in  a com bination  o f  variou s media u t i l i z a t i o n  
among th e se  f i t n e s s  c e n tr e s .  However, th e  d if fe r e n c e  was found in  th e  s t y l e  
o f  media p r e s e n ta t io n  due to t h e ir  o r g a n iz a t io n a l s tr u c tu r e  o f b u s in e s s .
That i s  P h i l ip  Wain as an in te r n a t io n a l  i n s t i t u t i o n  w i l l  focu s on huge 
volum e o f  m edia u se . M eanwhile, the World Club would r a th e r  use v a r io u s  
m edia in  the "Thai c o n c e p tu a liz a t io n " . For Sunee Yoga C entre, the em phasis 
i s  p la ced  on u s e f u l  h e a lth  in form ation  ra th e r  than image b u ild in g  as the  
o th e r s .

In a d d it io n ,  th ere  w ere d if f e r e n c e s  in  prom otional s t r a t e g ie s  fo r  
m edia ch a n n e ls  and th e  a p p lic a t io n  o f  m o tiv a tio n  tech n iq u es such as 
c e l e b r i t y  and e x p e r t is e  o f p e o p le , em otion a l or r a t io n a l appeals as appeared  
in  th e  i n s t i t u t e s '  p u b lic a t io n s  and ad sp o ts  of t e l e v i s io n  and r a d io .

To co n c lu d e , s ig n i f i c a n t  fa c to r s  con cern in g  c h a r a c t e r is t ic s  o f  
i n s t i t u t i o n a l  s t r u c tu r e s ,  b u d g etin g , p o l ic y  and media p lan n in g  to reach  
t h e ir  ta r g e t  cu stom ers, can a f f e c t  media s t r a t e g ie s  of th e se  f i t n e s s  c e n tr e s .
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