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The p u rp o s e s  o f  t h i s  r e s e a r c h  w ere to  s tu d y  and com pare th e  
consum er eco n o m ics c o n c e p ts  o f  o v e r  a l l  u p p e r  s e c o n d a ry  s c h o o l  s tu d e n t s  
and among s tu d e n t s  w i th  d i f f e r e n t  f a m ily  s o c io -e c o n o m ic  b a c k g ro u n d s  in  
Bangkok M e t r o p o l i s .  The sam p les  w ere 450 Mathayom S uksa  S ix  s tu d e n t s  o f  th e  
acad em ic  y e a r  1993 in  th e  se c o n d a ry  s c h o o ls  u n d e r  th e  j u r i s d i c t i o n  o f  
th e  D ep a rtm en t o f  G e n e ra l E d u c a tio n ,B a n g k o k  M e t r o p o l i s ,  s e l e c t e d  by 
m u l t i - s t a g e  s t r a t i f i e d  random  s a m p lin g . The t e s t  on consum er econom ics 
c o n c e p ts  w i th  a r e l i a b i l i t y  o f  0 .9 1  was c o n s t r u c t e d  by th e  r e s e a r c h e r  
and a d m in is te r e d  to  th e  s a m p le s .  The d a t a  o b ta in e d  w ere  a n a ly z e d  by means 
o f  p e r c e n t a g e , a r i t h m e t i c  m e a n ,s ta n d a rd  d e v i a t i o n , a n a l y s i s  o f  c o v a r ia n c e  
and S c h e f f e 's  M ethod .

The f i n d i n g s  o f  th e  r e s e a r c h  w ere  a s  f o l lo w s  ะ
1 .  The consum er econom ics c o n c e p ts  o f  th e  o v e r  a l l  u p p e r  

s e c o n d a ry  s c h o o l  s tu d e n t s  in  Bangkok M e tr o p o l is  w ere  a t  m o d e ra te  l e v e l  
w i th  an  a r i t h m e t i c  mean o f  3 5 .8 9  from  a  t o t a l  s c o r e  o f  6 0 .

2 . The c o m p a riso n  o f  consum er eco n o m ics c o n c e p ts  o f  th e  u p p e r  
s e c o n d a ry  s c h o o l  s tu d e n t s  in  Bangkok M e th o p o lis  ะ

2 .1  The consum er econom ics c o n c e p ts  o f  th e  u p p e r  s e c o n d a ry  
s c h o o l  s t u d e n t s  w i th  d i f f e r e n t  o c c u p a t io n  o f  f a t h e r s  a s  w e l l  a s  o f  
m o th e rs  w ere  s i g n i f i c a n t l y  d i f f e r e n t  a t  th e  .0 5  l e v e l .

2 .2  The consum er econom ics c o n c e p ts  o f  th e  u p p e r  s e c o n d a ry  
s c h o o l  s tu d e n t s  w i th  d i f f e r e n t  f a m ily  incom e l e v e l s  w ere  s i g n i f i c a n t l y  
d i f f e r e n t  a t  th e  .0 1  l e v e l .

2 .3  The consum er econom ics c o n c e p ts  o f  th e  u p p e r  s e c o n d a ry  
s c h o o l  s t u d e n t s  w i th  d i f f e r e n t  e d u c a t io n a l  l e v e l s  o f  f a t h e r s  and m o th e rs  
w ere s i g n i f i c a n t l y  d i f f e r e n t  a t  th e  .0 1  and .0 5  l e v e l s  r e s p e c t i v e l y .

T hese  r e s u l t s  c o n f irm e d  a l l  h y p o th e s e s  o f  th e  s tu d y .
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