(Kotler, 2003)

W hite
(2000)
(Manipulate children),
(Dangerous purchase),
(Misleading), (Bad taste),
(Sexism and racism),
(Consumerism) (Insidious

undermining of standard and value)
“What's wrong with advertising?” Rank (2001,

, 2545)



4 ( 1.1)

1.1
What's wrong with advertising?
Intrusion Deception Offensive Personal psychological
problems
Clutter - Most ads are true - Too sexy - Child labor
Degree of tolerance but incomplete - Stereotypes - Family stress
Ubiquity - So many critics - Ads are so stupid - Crime
Sound pollution - Personal - Disposable income
Visual pollution idiosyncrasies - Discretionary income
Rank, 2001, . (2545).
1. (Intrusion)

- (Clutter)
- (Ubiquity)

- (Visual and sound pollution)

2. (Deception)



| (Most ads are true

but incomplete) (So many critics)

3. (Offensive)

- (Too sexy)

- (Stereotypes)

- (Ads are so stupid)

- , (Personal Idiosyncrasies)

4. , (Personal psychological
problems) (Child labor), (Family
stress), (Crime), (Disposable income),

(Discretionary income)



(Offensive advertising)

(e.0. Aaker & Bruzzone, 1985; Barnes « Dotson; 1990; Fam,
Waller, & Erdogan, 2004; Katsanis, 1994; Waller & Fam, 2000; Wilson & West, 1981),

(Execution) (e.0.
Aaker & Bruzzone, 1985; Advertising standard Authority [ASA], 2002; Christy, 2006;
Waller, 1999; Waller, 2004), C (Media)

(e.g. ASA, 2002; Christy, 2006; Mittal, 1994)
(Prendergast, Ho, & Phau, 2002)
(Prendergast et al., 2002),
(Offensive
advertising) (Prendergast & Hwa, 2003)
(Fam & Waller, 2003)

(2545)

(2548)

(Christy, 2006;
Prendergast et al., 2002; Waller, 1999)



” (Quantitative research) (Survey
research method)
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. . 2551

(Offensive advertising)
(Displeasure), (Annoying),
(Social unacceptable) ‘
(Negative feeling)

(Offensive product),
(Offensive execution) (Offensive
advertising in media)

(Offensive product)

4

Fam  Waller (2003) (Gender/Sex
related product), (Social/Political group),
(Addictive product)
(Health and care product)

(Offensive execution)

(Offensive advertising in media)



(Degree of offensiveness)

(Advertising avoidance)

(lgnoring)

(Demographics)

(Flipping past)
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