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# # 6280001935 : MAJOR CREATIVE ARTS

KEYWORD: slow tourism, graphic design, trang province
Kanokporn Sattayachai : GRAPHIC DESIGN FOR SLOW TOURISM: CASE
STUDY-TRANG PROVINCE. Advisor: Assoc. Prof. Araya Srikanlayanabuth,
M.F.A. Co-advisor: PAWIN BUNNAG, D.F.A.

Slow tourism is the alternative tourism in Thailand, which is eco-friendly,
locally-connected and aims to create more experiences in each place than visiting
various places with ‘slow down’ concept. To develop slow tourism in Thailand,
graphic design is the important process that needs to explore more in a design
guideline. This research aims at contributing to knowledge in graphic design for
slow tourism, employing ‘Trang province’ as a case study. The objectives are: 1) To
develop a guideline of graphic design for slow tourism: a case study of Trang
province. 2) To search for identities of Trang province. 3) To develop design
strategy for slow tourism: a case study of Trang province. Research methods
include literature review, 3 questionnaires with 9 experts included with analysis.
The research outcomes are: 1) Trang province found 12 identities 2) Guideline of
graphic design for slow tourism: a case study of Trang province consists of 9
components: type of logo: pictorial name mark, category of sign: icon, logo trend:
nature-inspired, Gestalt principles: proximity, reflective symmetry and stable figure
ground, other design principles, brand architype: sage, graphic and website trend is
nature-inspired and website layout: hierarchical grid. The knowledge can be used

as graphic design direction to promote slow tourism in Trang.

Field of Study:  Creative Arts Student's Signature ..o
Academic Year: 2021 Advisor's Signature ..o

Co-advisor's Signature .......ccccoeevenee.
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1.2 Initial letter mark asdydnwalUsemaliinisidesnuszneudumsnysmdu

(%
Y
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[
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2.2 Abstract mark asdyanwalussaniinisidesruszneulduninnie
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AN 7 fegensIdyanyaliluy Pictorial name mark
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Associative mark tuaziivszlorfludeiinseidamnydmiunsldnuresinosnuuuies

(% L3

WioaglansrundanudululaluniseenuuueglsinsdwsunndydnualunazUssian

(Q)Aq‘%‘n’sﬂep

Pictures

A9 8 MvENInIIdaNYaAlLUY Associative mark

5%

Ussinnuasdyyy  Iadnulsdygzoanilu 3 Useiam (Peirce, 2011) @
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LUTUADIN VIIFINARAMALATY WU Aauandd wazduusenauilanielanzas laguusua
a U & I3 & A A L9 v a uyY = a4 1 A v Y 1
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ey nsganansavibisuiuasihanudila aunsapianinginssusng o vesuilan

Tndusenslssofanssusig o nionuIRnluNTASNMUTUATB LT
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JUREUN 3 NIEIENANYalueILUTUA (Brand Identity Creation) tunszuiung
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TuwusUn
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fupou msvhandussduufoinisiiasdnauedoyara 9 fldanduneuvesnseenuuy
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=

ANULANAIATULUTUA (Relevant Differentiation) AMULANGTY VOILUSUADD LA LTWE
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dAyanideslauedeluilaa INsIEANULANAIYeILUTUANE ANUdRlRULaAAEITeN

Ausuvesiuilan Ao Jadudanuduialunisainauusud Gaies endonmsadinmanuel
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Y3 aLIWANNTONABAD WAL UNITASIAULANANUBILUTUR - NS USUAINNY
Anusanvesiuslan  (Emotional  Connection)  Wumaibiguslnasdninuiesiiaag
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=
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a a a

a 1 < & & al 6 v 1 a
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Design 4) Optical Illusion Design 5) 3D Typography Design6) Cartoon Illustrations in
Design 7) Gold Design 8) Voxel Art Design 9) Monochrome & Duotone Design 10)
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MneTasiiuin Sadnvaliusudve 19 U ithadesesiienasiunltives
sufiat wudh Nature-Inspired Design 1fuuualiiufinulfunniian #o 12 $u uay Cartoon
llustrations in Design wuldugiuau 10 Fudsdodususuitaes Tneil Color...less Design
U 7 %u Geometric Shapes Design 4 %u Gold Design 2 %u ey Optical Illusion

Design 1 Ju
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4.8 NANISIVYAINNITIATIZNFDNNEA Wialasiag1adafavaniniudenmdasiu
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AR (Keyword) U83n1svinaiiieniuibutinasldnvasmnzauNasdoansonanyaluss

o
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Fadnnss NYdu 6 Fuua FIdeliimsiegimeauedegliwuimenisesnwuuisvdal

Aed99 sanabul
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4.8.1. wulduvaaduled JuanisiAsieisal

aa v o

wilsuvaaiulad FIUIUAIBEFDRIVANI NN (TU)

Nature and sustainability

Huge typography

Bright and colorful tone on a white background

Creative and relevant images with human touch

O | O N | W,

Cards of multiple fixed dimensions

AT 16 AN51ERIAIRBUTLARINNS ATz TN L U ls

v A

ANANTNILHIUI FoRFNaniuIInsIzimanaswulturaniules wua
Nature and sustainability Wag Huge typography LﬁULLUﬁIﬁ@JﬁWUiﬁMﬂﬁ@@ ARNULLALIY

a¥ 5 JU 5998911A8 Bright and colorful tone on a white background Tngnuiiies 2 au

[y

4.8.2. 3Uwuulassas v duled Gnansinsiziail

sUsuulassasvanivled uufeg 1 deIviaid e (Fu)
Hierarchical Grid 3
Modules Grid 2
Column Grid 1
Manuscript Grid 0

AT 17 A51ERIAIRBUTLAA1NN1TIAIzsn T iU ls

'
v A o

INATNIIWI FoRdvianithudnssimenaeiguuuulasiasnaiuled wudn

UL Hierarchical Grid wulduniige {Wudiwiu 3 Yu wagdusuasifie Modules Grid

q

FIUIU 2 TU WAy duAuaILAD Column Grid 31U 1 TU
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(Y 1 Aa ava & a . g Y v A
INMIFIREUTTRIUURTWER (Best practice) 714 56 Fudilsannsanien

YA v o

VDIRTLIVIYAIBUUUADUNNNY 3 YA NUINLBAIIB U IAT BN vAadng

Y
6)

9 gt YAlANUIT WUINIINTEBNWUULSYARUE NS UNSVDR AU T UT NS AN

v

L U 4 a dgj
WHAINAIT UANU

Ussnnvag
f2981991UNALU? ,
aom @ A LNAUIINTSAIATIZH nafle
Uuatdutad
(best practices)
AIHANYal Usztnnvensndgydnwal | Pictorial name mark
Uszinnuasdoyayy lcon

(Y L4

wualtuvensdydnual | Nature-inspired Logo Design

nounanaat (Gestalt) | Proximity
Symmetry - Reflective

Figure ground - Stable

13 ‘&J Y/ 1
2IAUTENBUNUFIUNIINT | tdulAs

genUUUBLY dlonsed
JUTUUULSUAGIA
fonwakuulutiag
DNANYAILUTUA wusunAng 1nUs1ve) (Sage)
winlunvessvdal Nature-Inspired Design
dondvia wualduvesiuled Nature and sustainability
sUkvuveaiuled Hierarchical Grid

A15197 18 ANSIERIAINBUNLARINNITILATILIABLNUTINIWSVRAUNT 9 Lnauat

IngaznansTeilail azanmnsoldiduwuimidunisesnuuunanudmsy
nstlAnwdminnsa Feaelinnsuansbiutanisinvlemdugusssuanntu Matinaunis

9ONLUVILTUBLTUNAENSNTORNKU LKA N SRRNRUUTIIzR U lumdudaly
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UN9A 5

ﬂa‘q‘wémiaammu

TunseenuuuranuIINLIMIMsoenIUULIsYRaTE UM sve s st
nsdifnudwdansaly Suwamenmenagnslunaednuassety nanfosuszneuly
ME  MINagNEaNIIRaInAUalliunnagnsmsesnuuy  tneldeyanginssy
vosfjuilaavionguithumneidusdielunmstmuafiensdsdudunounimsnagns
NFATEdeyavesnaunminewazN1TIATIERYeLan NN1INAIALEINN TN NI

nagnsnIsenLuUTliTIngwardnauTuEInagnsnenseaauasdeyavesnguiiving

[
[

o8P

5.1 nagnsn1en1saan wslinsieunsnsiseduldegdiussansam TPRIEN
1AMUAAIlASINTTEBNWUULSYRAAUAI S UNNSYID NI U BTV NSEANYIIINIANSS 197
I3 [ a a 1 d' d'd' 1 P~ ¥ 9 a o
Judnwarvegsiavinisnsvesiieanvedn “@ululnu amlusme” Teeinsgueaiy
azanlikilnvisaiieInaulansiesigulivinavinviesigtludwianss mewmnil
msfinwmginssuvesnguidmingegadndeneudidunisgsia Juduladenilaiiasiinli

TassmsUszaumudnsald Tsdnvazvsanguithwminsvesiasansiineg
5.1.1 ngudviang nagnsuaswganssuingItas

Mndeyanginssuvesinviesfiswuuiutilulvg wud  dnviewnieanideny

3

50 Vaulunse ngu baby boomer Helunguilfingfnssuidesionsviosiieanuiiudn
A IS a 1} a A 14 ! 1} a ] d' = ¥
Ao IngAnssunmsvisaiguuliesu aunsaldnanluunamiesnellaviesiiemdsliunu

anunsninWeuegluwaenieiuliudunamalein (long stay)  HMsdnn1sIg

a a =

WNUAITAUNNENTEY  FugeulunsvionuionTeTiud  AauTausss  Ussndang 9

iala

faugunsdlumsdeniu  ldldvaneanudasfuudnneguan  udaziieniunfsela

9

v a o

! Y] o a c{' Ay ° a & a Aa
HINNIN flllﬂ']aﬂllﬂ']ﬁ'vnﬂﬁ]ﬂﬁilw]LLUaﬂIMNWl@JLﬂEJVHIu@@@ LDNNTILAUNINNHNAINU

Y Y

d' A N v | = o a a
avmInauny  Juveunsnulziieudsiedaulnig  danudmanalulaglunisdududeys

[
[

nsvisafienazden snanenedeaiiinevsededumesulails naenauliindswegs Sen

v
v a A
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Frannginssuvesnautninedaiull aunsadmuayaanvesgnatiialdlunis

A519UUTUA 1138 customer persona latdumsianssalull

£ °

YaYaan1e (demographic)

Y

d01UL © dUIE

NN ; USEANNS

pd)}
Do

nede : UrunIdend

Wwisne (goal)

AnEINARBINT L UVIBALTIEN

q q

o A

Auiauadeiseu Tuiusssuni
Aulileey WUNI9EEAIN 999

8UIUATIAEN

Auaula (interest)
YOULRUNISVIDAE AL
YoUNUUdaTIAiuLiNou

wavaulanislvlyduailify

A15AN® (education)

USeyeye3 amuzAnwenans

Uy (problem)
gauroufisauudeniiiieals
w09 llwauriasiduniulng wein
Liveufindesn a3 Towidu
A9 9 189 BEINTIEASAAEINED

Ansuldldiae

wauALiunIs (plan)
Wienlulng lumindiaulsifen
1N wWanflearusssuan aled
vandien nmwﬁm@aﬁmﬁ'auq

Tmednne dausianieiseunu

AYNYINIS (wish)
DILNNLNATISNTIUTIIAT

a R '

WU ANARD Ao bl
AT1LAYY weNAUNTaLEDN
AonuiNvianigIkaziiani

FBIN1SLAUNILDILS

213N (occupation)
919138 B98N

PUSNWIWALINYINT

14 k74

= dIQ
LONWATUN DU Y
LINE

Facebook

M1517 19 neAnssuvengudvingnumannis customer persona

PMNANTEFUNA LA

nsiruayAdnvesgnAagyilinswisdannguidmung

I v & =1 = Yo oA v ! A a A
posnslatlugusssusnnay  wiuldviuidn  gnAwevesls liveuessls uazevlsheddn

= o

anAands 3 lisaun 08 UTUATINAENENaNTNAIN AT DANABINTTUD

(% [ (%

naudmungle Bnviadariglianunsalisuwnunisnaiaviseinuanagnsladety uenanil

U =

galgAnufanginssunsteovesiissdn  Fedussdusznaunilanifertosiunisesnuuulsy

= a

Aaldmiulasanisil Banginssuvesdinviesedgeenynguiiveuevesiiseaniinad
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UnvivuNgIgea8AUNYRANITTUNSTBVRINTLEN

ABUNITHUNINNGUINNNITVDUALY  “N3TvasHNUsevessedn” Wudnianssuy

wilsndfglndifssiumsaegl  Dumstuiindessmvesnisveaiieniadeiunisaegy

Y

4

R [ gy v g & i L a | A '
wildululuguuuuvesingdudesld  lnednasievesiunsneglufanssunisvieaieningg
- Y=~ S~ & v = = v v ¢ & « D ¥
vIevevinsiuiule dinsvevesindulunsdeanstedndnuainisiduy “4lv” vesgaeny
o v = = = v ow oy = v = P a = = S o
dndy Wiguailounnssedntaunldlauiiesng visemsdwianuAnis wseulensads
Junis “pouwnuenuiiuila” nanfie veshndaludendiesnwmnuduius Snws1una
wazanurveaIy  vewndigigligasenaillenannny vanid 1399519N15v0uET

vo vad A g ] a a o v D & Yy o =
vosnuedlniugdu fallunisduaiulinsnmensie andeyaasiiiuledn dnviesiiedasene
& a = = Y a < P 4 =
tuilanuaulaluvesiiszdnlaganizvesnuiainiiesiu wagymniuvesanansadens
Anudnusedssiennnuidnlazludaiunssiidnvesdienaeiyauls Fedieiduusslevd

TutumaunIsoaNWUUDEN9UIN

VA v v

wenananwarnsldvesseanlunsdennumneunulanay  Idedaladnunia
Uadeivibidgeenafinnugy Wunmaiufuiedelinisesnuuuvesiissdnvisetuaudug

IS v 6

finadwsoonunsdlanguidvanenguil Tnsnsuauamdn (2561) lduugiinisadiamiuge
Tituffasony anuge 5 86 Wuerwannsafisiduluguvesiaeoigiiosrilil anuas
Uszneue 1. quaune (Happy Health) quaguawilviudauss adesuadn vzasmnuidon
wazasaussanmameliuniian lnesen Mdsmefldngmidedalvy wu madu $iln
A dilieiledliiten nin 30 wiidentsedietion 3 aSwodunsivioturiuty 2. quayn
(Recreation) fiduiusnwdidduiiteu yanefuauluaseunid sihianssy Milsaalaudsla
WU AW aued Asnssutunmuinising q awiild engBunieuilifideende 7 3
3. guad (ntegrityidumnuidnilonels magile fnmuan wu Wuiivinwvesnseun
grvan Wudsenan iunslilivimansuuny 4. guadng (Cognition) Wuawanunse
YDA LA AuAnedslivare Tavodmendainond Advd 9 wu Geu
mwenedu Anfaaeluleves q wieanuudlagll deseunnnmilsde Suvesinsdwiinu
1nd%a Yruvzaorudonvesauss WAz 5. quasy (Peacefulness) fasenganusaidilauay
Fannsersuel WieliAnauacunidla kuRanssusing q wu fnad Tnaund vms Sneg

adane NMsfnymuinvsiinasdegunmuin Mlianuaulain anas wazusunaulas
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wildiimgfnssunsteduivesiissdn uaziinnsmsainsauvesiasereiu
fuszduifualtnhfisstannluiluvesiissinviodedus vedasins “dululvu anuly
Aae” 19 fegaiu

1. msldvesiiseAnununsuonidniiessn viounuands

2. Wuwesfisyaniiluvesaniiosiu

3. Maseuiadlul visefinwnwnadu Yaelnaues

4. MIUBUNAUNA UranBannuguasun1ela

=3 v = 2 v v X 2 A o P = ° v A
Dz uU sz nutnaf Uil JuUs e UNAUIN9N I wWanaunsaw i duwuInasulu

nseanuuuLsvRaddmsulaseimsisluunnidestiule

5.1.2 naq‘wémamsmmm TP

dwsunsiwszideganninsraintilitivdnnis 7P adundnnislunisi
ganausnsuldlunmsiesginuaulasinsnmsveniieuiiviriminnss auldilunagns

71797159817 HIU

nagnsn1saaa 7P : wululnu auludae

1. Product: TUsunsumsvieafisanuaiivdn Sminngs
2. Price: 9,800 UI/AY TIPTS5 INUIATAN Sail
1) fifin dvisu 6 Fu 5 Au 2) 9113
3) AANsUSEUITUYHYY 4) UIn1sTu-demaen 4 Ju
3. Place: Tasufininamslativiouenndmsudiowindsngudmanenduildie
4. Promotion: 9aslUsunsu 2 vihuauly Sudauaariudl 109%
5. People: Sufuarianssuviaunsniunisineauriosdu TnsasSenfiumnuin

Wy, & o 1 &
1n-3” FawnuAin Aye-iand
6. Physical Evidence: fithensidyanuaivadlasamsuarthennuss 19w negu

sofnFnfAndauLrasiauielugITuLaE IS IUANTTINTIENT Weliinvieaiien

YDILTIA
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- Uszanduiusnismsdhuwnasiinguihvanenuiiuues wu insasswadud

I3 ¥
guasIsay lWusu

- Ussynduiusnedeu lnensisdunansdaugiannvieadudminnss ludue

ngundwneiieuly

- Iddevoulauiinguitmineden wu wonndintula lunslawandus

Payauazilon: aululuu auludae

FTaase WuTaanTuuintan MnNuATANAAINAZUNYLALTANUNS DU

ANUNUNNETTUYIF ANUNUNNEITAINTTU WAZANUNUNWAUTAUTTTUANN B9
yawnuradlUsunIunsviosiguuiutndming sy “dululnu awlude” Wi Aonis
[ 1 PN o a J d' 5 [ 4 (% Y %

Wnraufliissu Aeyaun wuvivesdminniilukuuvesnmies Inslusunsuaninse

YSudeulamula wivinuireuinsauadlrfauisaviesienlalidlastuies

WAUL...aunY

& = @ w v o a

waduluiunaindeulnd@asssued dn
wnzlumnaiiengg memsihvealndvios

a vy a

i f3e3aluguy

v a  w
WNIUUTI

UeiamiGes

fanssuilud

- Juderiiin Fvewnatuuurmaiiuu
&0 1oui Trawdeath fudh v vniadd

- Wesprwaslavoaniznseau wazaen
fasna undiendiauenioy

- fhfedaansrmeau e
Tnamethnisu undwieadienfinuiosii
wirihuiin

- thguiludisns Finsoundmaduma

- v - -
YIUTUATATISDY

- -y
nstunmatiiut
- Bovszuniwiin

- N8

Finuasvasinemisaisadududiniy
wuuTIn I il

TR

vt
P .

uniwmy Tevawd

fanssudiuda

- {Punaadh S nmiaray
dudes gasamzdions

- Suthwemnie fsvuriuihy vuniu
o vusilnde Suduwusiiviléontu
tagtiu

- dudavse iReaniuas Tuusssusu
awnaweiuwniu a Suladeds

- Hhudnsenluiuussmuamnsida

Fuviaiianugnay umiiue’

naunatiutn
- safndnianu
- dnsenu

WAUEDL... AU

PO I T PR
dudaitiondnu wiemsGeuiniiyen

vpsmvudmineis dufanssuiiasulae
Usmgfrniauie

dv o
minidutn
vatiu vhivawmd

fianssuidiuda

- Sudszmusmsiduriwszeniindanuu
nizdam w%’auﬁwi"i'ﬁ'nmgﬂmmﬂst'ﬁq
- thadinssmiluiussymuannadh

- Sanfs Fanugnan wwitued wieafadnu
Qﬁﬂ:grgw"nﬁ'wL'ﬁ'mﬁum‘iﬁmﬂau wagvin
grawdudiuvasiisdn

- wilvwdgnsvimyenmss domiwuy
Tusw w%auﬁv’ﬁumd}ha

madumatiudn
- safnfinanu
- dnseu
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v & £ < & = QoA YVA U o ! o
Joyaitasrudullemnanusaluiamliidluldluudagdeninaunuay
sanuuulitues Nillleyauazrvegevsuuilasulvlutunauniseaniuumuniny

Wiagad BFIHaNUNTeankUUITgnTIuThiluddusely

5.2 nagnsnieniseantuunazlangniseaniuy  elsliiensees1vedlasinis
e Tudduseluasdeaihdeyamariideaseonunluguuuuveanin (visual) HuBuMY
] = =i o § v = & ] =% o & v o
#1199 Fensnazhlinmsdeansluguuuuresn iy aenndesiunilasinis Fadndusioiy
MTINUHUNAENEINITEBNLUY  Inensdnendeyallendild  uniesisiitenn 87597
fg9n13de (What to Communicate) Wnelasin1s “wuldlvu awlude” lalinnsiasen

A15NADINN5LFANUNTTUIUNTAaRa Ll UT

Jupeud 1 Anwmginssuvestinvesdisalaemluandeiss iy delawvan
A a a a [ ! LY ! N o Aa v A Ao vy
wseAUANN dnvieuien viAanssueglstne Wenfmvesnnlunuseniuuazlddeds

panilATALUY

& = = a | v v | =
Tumeun 2 AnwvgdAnsiwvesnguidminginideululurisiesuiinnuaulavie
feverladufivey Bdudnuilashedenlesnnuianveanguitmnglimusidndeiunigm

a Y] caa 1 & a4 v ] ‘:4'
9 LLagﬁJEﬂﬂﬂaUlUmqmﬂqﬂigﬂUﬂqimmﬂLsﬁuuu@ﬂ %Qﬁqﬂqﬁﬂﬂqlﬂ"\nﬂﬂ']i‘VlENLV]'EJ’J

X s o ]
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ngudvaneiietusiio : dhogy
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Tangnseanuuu (Design brief)

1A39N15 nseenLuuLlsuAal dnsuuinismsveaisawuiiugn

(Title) nsaldnwTaninnse lagldwein “@ululnue aruludae”

Aanuduan TUsunsunsvinaiieadminnss “wululuu awwludme”

(Background) Induioduasunisvienietuundutn Fadunisvieien

v s iaa a & a v a v

winasassALu ndntinuAndulinsiudunndounay
| a U aadada Y d' o
duasuinuessy TInluguvu legliniusesweadiuiu
aoufvienien wilunisldanlunisinieulazdudu
Us58NA uinunsinreusg 1w U nanYales
RNINAT

Uy N1300NWUUNANASNNNTYBL g MU TUT U Tan s &

(Problem) Jumsvieadieafigaiunisuimsdanistaeauluguyy Fann
Y v adAve i v & Y Y
W bidunianveanguidwinegls fazaunsasiesels
Ty ulugusula

ngutmang ngu Baby boomer 81g 50 Tl indeoa laifinnse Tuan

(Target) WUviaaien Assn1sinney aulaussaunisaluvaning d
Mamsng llvautunaunisaeegsen :8ATHAEITU HUNS
du1y Aanssulimilesunn dingeuvisuieniulilous) aluiseu
d' QI kX v a 5 L3 d‘ v ] ¥
Misnaunenudnasilulal iewnreuwazdou
AUNTIT T UBAR

o/ '3 P a 6 o (% | d' a ¥

IUsEAA Wesnuuutsuaddmsulusunsunisvieaiieaiuaiiug,

(Objective) “dululny auludae” Tngussendldosdmnuimasvial
(% I a a v Al }% I v 6 Y & PN
Aumsviesfiganuaiiut weassanulusndnwal Tidumn
JAnuagandrengulming

oy P
d19NfaIn15ae
(What to TasiauTuai

Communicate)
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fanatuayuLuIAn nsvieaiigILwItutamsavilviinvie e nudagnein
(Support) WgnnSauadfaiunsandusiiealualle Tuussormafiuansng

wunsinreukazduadfyuvweg iz uas LSy
UARNATNYDIY - Byude (Simple)

(Mood and Tone)

- fnuay (Restful)

o =

au31an (Nostalgia)

1
e

nainsUszandldug
398 (Criteria for
applying research

findings)

[

- f8nvagauwusuendlndiildnuaniside fe
1nUse) (Sage)

- andydnvaliinisldnaannisideusenau 1wy A
dryanwaiduussian Pictorial name mark 83
doansuuudayzdsziam lcon Hudu

- fwnluvewsdydnuaivavisufad AldTuuss
Jun1alaansssueia (Nature-inspired)

- UizﬂauéhsJ'eNﬁﬂszﬂauﬁugmﬁm%miaaﬂLLUU

Wy LUl USSR FlonTaA wasidnys

Tl 1udu

daA1An997N
ngumiang

(Desired Response)

2/ v v Y Ay o | {
asdnanwallmiunianwazandisiengutvaneg

Y

A15197 21 As1sandlangnsaankuuradasinsiululuu a1ulusme
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Corporate Identity
1. Logo

2. Logo guideline

3. Brand collateral

Promote via partnership
e.g., Spa, Organic Cafe
4. POP display

5. Life-style products
6. Brochure

Booking channel
7. Line official / Rich menu/
Line shopping

Ad

8. Installation ad at
shopping mall

9. billboard

10. Lift gate

App on tablet for guest
(Service)
1. Daily activity
F&B Menu
Pick-up car
Map
Local happening
Emergency contact

oukwnN

Welcome kit

7. Local products as gifts

8. Survival basket

Transportation
9. Tuktuk decoration
10. Tuktuk special ladder
11. Boat decoration

AT 52 HIRANINITININUAS AT SATUIURIUNGRANITIUNITAUNIBIENTIDATE)

Tunsihunauvieseafuluswnsunisvosiemubug iy NEANTTUVD

Pdnvieaiienazuundy Tunauwdin  JUTUZINN  kazTundInisiinin  lnediuveanis

s gda &£ & & Y o & Y o & | o
EJEJﬂLL‘U'ULi%ﬂﬁﬂ%Lﬂ@]ﬁﬂuuu‘ilgﬂi’]ﬂﬁiu YUNBULYTINA LL@%GUU?ngL‘UWWﬂLUuﬁ’JUI%QJJ 1aesn

domvinniseenwuudskudls 4 nqu

(%

N

i

1. 9nanwalkusua (Corporate Identity / Brand Identity)

2. lawanuaznsuseandunus (Advertising / Promotion)

3. wennAatuuazdosoulay (Application/ Online ad)

4. dualailaled (Life-style product)

dieldnagnsmiansesnuuukazn1snatn niounuilonisneua fiduasaniunis

DONWUUTUNUANUADN AN UL FILUNTEUIUNNTOINLUUILABINNITNAADIDDARUY NS

WAUANINENUTIRSY Msdrsavanufivieafisrludminnss sasnaumussdanialanig

%qmamumiaaﬂLLUUﬁwungﬂiamwmwmwyjLﬁaﬂisﬂamm’i%’&uﬁﬁuﬁmw
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UNN 6

NAITUNTITBBALLUU

MnnagnsnIsesnkuutieiu fIdelasenwuuniulangnisesnwuu (Design brief)
lneddenuanaaiu 4 ngu laud 1) asdydnvaluazdndnuaiuusus (Logo / Brand
Identity/ collateral items) 2) lawauwaznsUsedunus (Advertising / Promotion)

3) uanwainduuazdonaulall (Application / Online ad) wag 4) Audlalalad (Life - style
product) Ingusiaznguiinaunisesniuy fesialuil

6.1 AdANEalazanan¥alkUsUe (Logo / brand Identity/ collateral items)

A A 1% v = [ = o o ' = o L s
L‘W@Wﬂﬂsqmsaamﬂmmmmswmmmi%aa LAZLUUNINIVBIUNNDILNEN AINFUAN WU

v v

manwalLusun wiounsweslynigg Jsinseanuuu Aselull

Logo guideline wWululsuouludae

PRIMARY LOGO

r_llllll—wll‘H
cau ly Ilwnu

) ;g\fa\/ Qy %

N

~ [ —

77 = 1
/ ,/. .

— vt ‘I'
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6.3 wanwandudazdesaulail (Application/ Online ad) Tudagdunuiingy
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U VA v =

13i919218u Line application wianisvndeyanisvieifisauu google feiugifedanesinnis
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gt - Rt - s - o andu

et 7 3 6 fu dvumoinoms Guets 75 6 fudwivmeiaey O Femd 7 5u 6 fu ety O

89,800 39,800 89,800

1 Order 8300 to earn 30 Points. See AN > 1© Order 8300 to earn 30 Points See Al > 1Q Order B300 to earn 30 Points. See AN >

O Quantity - 1 % @ Quantity - 1+ 6 Quantity - 1 4+
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7.3.2 ananwaluusun (Brand Identity) a1nanan1sidsluasuusuneialndile
wud1  ymdnwuutinusvg)  (Sage) AeuAENvaLLUTUATIANYMTaRAAR Bt UATEINNTS
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aa o

7.3.3. faAdvia (Digital media) lunmstiauetoyaredlasinIseaniuy wenamn
qy A a a 6 1 1% A aa o A J < & A a U Y a
FuuFedeiiuniaee wa defdviatiodndunanuuyumilingigdoasiuguilaaluya
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