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# # 6380023028 : MAJOR COMMUNICATION ARTS
KEYWORD: Hone-Krasae, Maslow’s Theory, Motivation, Social TV, Twitter, Uses and
Gratification Theory

The study of “Motivation for Hone-Krasae’s Audience Interacting on Twitter” is
qualitative research, aims to identify motivation of the audience in interacting about
content while watching Hone-Krasae, and to explore the role of Twitter affecting the
participation of the audience’s opinion expression. The sample is the audience of Hone-
Krasae who interacting on Twitter while watching the show, 20 audiences with age range
in between 18 and 35 years old were interviewed. Accordingly, the study found that
curiosity is the motivation for audiences to watch Hone-Krasae, concluding audiences who
want to keep update with the events and audiences who curious because their interested
issue. As for Social TV behavior in which this study focusing on watching and interacting
on Twitter behavior, it is discovered that there are 4 types of motivation, which are 1)
motivation in opinion expression 2) motivation in curiosity of others’ opinion 3) Motivation
in information acquirement and 4) Motivation in associated with the group. It depicts that
the audience engagement is a part of Social TV behavior, which fulfil the desire of being
a part of audiences which consist with Love and Belonging needs according to Maslow’s
theory. Furthermore, it illustrates that Twitter is a platform which efficiently satisfy the
needs and satisfaction of audience while they were watching Hone-Krasae, in terms of the
sense of social presence, sense of social comparison and sense of belonging. Moreover,
using Twitter while watching the program can satisfy audiences which consist of the needs
from Uses and Gratification theory (UGT). Consequently, it can fulfil the audiences’ Social

TV behavior.
Field of Study: Communication Arts Student's Signature ......cccovveevncenines

Academic Year: 2021 Advisor's Signature .......cccecvveeeerncnne.
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l9.feaiil %30 Social Television (Social TV) Ain N135UTNTI8NITINSYIAY
mugludunisldaugunsalfidnsuanananinee Wy aunsvlny uividn aoufiunes
Jusu TnesfhazligauszasdiiiensiiujduiustugSummSofldauiudug (Ducheneaut
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