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# # 6280016320 : MAJOR LOGISTICS AND SUPPLY CHAIN MANAGEMENT

KEYWORD:
Nattida Angkavanich : A COMPARISON OF CONSUMER BEHAVIORS'
REACTION TO 'OUT OF STOCK' PRODUCTS BETWEEN GEN Y AND GEN Z
CONSUMERS: A CASE STUDY OF SKINCARE AND HAIR SHAMPOO PRODUCTS
IN THE RETAIL MARKET PLACE. Advisor: Asst. Prof. KRISANA VISAMITANAN,
Ph.D. Co-advisor: Assoc. Prof. SOMPONG SIRISOPONSILP, Ph.D.

The main purpose of this research is to study the reaction of consumers
to retail out-of-stock with focuses on shampoo and body lotion products in retail
stores in Bangkok. It examines the difference in the reaction in two consumer
groups: Gen Y and Gen Z and assesses the impact of product stockout on

manufacturers and retailers.

The study collected data through an online survey and received a total of
400 responses divided into Gen Y 60% Gen Z 40% and applies the methods to
statistically analyze. The survey specifies 4 alternative reactions to stockout
including switch brands, delay purchase, switch stores, and leave the store. Facing
a stockout of the desired shampoo about 29% of Gen Y and 37% of Gen Z chose
to switch brands. Facing a stockout of the desired body lotion 30% of Gen Y and
30% of Gen Z chose to switch stores. Factors found to have a significant influence

on purchasing shampoo and body lotion are product and price factor respectively

The manufacturer will likely incur slightly more losses than the retailer
during a shortage. A shortage of shampoo products will result in a 1 Baht loss for
the manufacturer and a 0.96 Baht for the retailer. A shortage of body lotion will

cause the manufacturer a loss of 1.07 Baht and the retailer a loss of 1.22 Baht

Field of Study:  Logistics and Supply Chain  Student's Signature .......ccccccoeeerinnne.
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Academic Year: 2020 Advisor's Signature .......ccecvvvereeenns
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