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-r d *- A. riiu~gntiou 51Ji1o1n1.1 ~nruui3nn'nQou ~~aeazns'Insn'~w'ds::mnn:ns~~finu 

n?1uui?~io~do~inuoiflup1~u 7 f;lb?uni~ "Serials9' i$u ?niri$bnyu~u win 141 

olrrn rflu&u nfoo~o~fluniwuuni'Inzn'df;l~~uorflufiou ~EIURZL?OJ livid& 
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I. ~driuuynnudu? 

Edtluupnnut~u?nioPad~ (Monologue) 1~u1l~n7~di j~ulds in~~?~n( )~f iu f i  
* 4 nuiiu~nihnu ri~uu~~o:iinind~sn~~~inou'IX~iiu~u'i~pnmnont~n~ smnis 

dsgtnnd ~ n o z ~ ~ n ~ i u n ~ ~ # ~ ~ n i s ~ $ d ~ ~ i i ~ s i ~ n ~ ~ ~ n ~ ~ n ' u ~ n u ~ ~ ~ ~ i l ~ d s : ~ i u  

tiou o~n& 8'~ijn1~8nIdnumnt~o~siapii~ q dnonniioJn'~tdon1 ubi?ouaq#au 

2. ~dtl¶Jllfi~Vl~l 

EdiiuununuI (Dialogue) 15usiun1slnz~rrGdnu 2 nud?d Y~HGI~ISU{~IU 
r~nsdrmnu~ o 1 o 1 5 u m s 1 1 n ~ ~ n ~ 1 u ~ ~ 1 i i ~ i a u f i ~  I I~~DDIII I~I~~UU~?IU~RI~I~ 
1G; 

3. ~dlluuojidslu 

kd~tvuo~dsiu (Discussion) tifus1un11~nsn'dd3@11ii~n1son'ds1~n~~nu 

floudrudunioiiimu1H'$i~u~n'ds1uk~1z nuvuld ttdlin?stiiu 4 nu K R U ~  
~ # l ~ ? ~ ~ n ' d ~ l ~ l l d ~ ~ ( 1 ~ ~ ~ 1 t ~ ~ ~ ~ ~ 1 ~ n " ~ ~ ~ ~ ~ ~ ~ f l ~ l ~ ~ ~ 8 d ~ : ~ 1 ~ ~ l  7 ~AUQI~IIH?~ 

niotrhfiwffl4 14u numsaunuii3qln1d1u~~~ 

4. ~d~~uui iun~nd 

Jd~ruutSlurnnd (~ntcrview) 15usiunirlns~d~ij$iiun1~9i ~~n:#qniiu'umnd 
* A 4o?nv1nru1nunu1iiu lnulH'$diitu"usmn1sdun1~d1~~~fi'ut~~~n~io~n1~1X$~n 

iiunwd1di1#il~ 

ilTunwd;o:b;o~1mr"uu~iniu1$1fluyn q idoldniunn 6u"~93 iiia1ul&o;o~il~4stu'eJ 

wfeu~~aiunndfu~ia~ulH'~#~~uniz~dduuItdn~~&nivo~;innnsl~ 

5. ~dttuutnunion1smoui3qn1 

; I ; ~ ~ I V ~ ~ ~ ~ U ~ Q ~ I S P ~ Q ~ ~ ~ H ~  (Quiz Program) tilusiun~s~nsnku'i~~H*iin~stti~ 

~us:niwnun5~n j u u ~ ~ $ d t ~ ~ u i i ~ u s ~ u n i ~ G ; a u n ~ s ~ d u ~ n u n ~ o m o u ~ ~ ~ ~  tjqu 

nu:8ozl#~i~?'nlnqi dJ1ut14~~sl#s1~inJnou1o ai.r%o:uwniou'ou~~d!nu 
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I#fit#1nurrnn1si~unyndau8~# lnuiin1st~onuo~s1~inl#t4ut~~an'~ 

6. qduuuaisn~ 
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n1vt1ia:i8u~ussnunnonsiunnloulu'il~nr (d~rw'usmmsnio(nuuiyfiqunir 

tnuhld s~umsn~sd rr~uanuiqldirflu 2 rlrrmn Go 

I. n~snZr&~~d o:~~~n ix i i i i iux~~n i~E;a~n iwnno~  ~i~ijni~niun~iuii/uuo~ 
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{du?~o~$iqiiit~u l i i ~ u n A :  1 ui; oioo:muomur~u~riu1~nniupIE;1 

~in:siuni~~u~oioijflXn~iun^n~H"unniunu uiriunisrjau1n~o:inuomwd 

iOuns~uaunnnioif l~~s~~~~unssur~~tn~l i i j [d~rus~~mr nio ~ o s t  

(t$~n~wlusiunix) 

2. $ ~ ~ T I J ~ ~ ~ $ ~ ~ w ~ u I ~ u ?  (semi-documentary) iflus~unixlnsn'R.U'~~~~i~u^usiu 
v d -  1 nisdinu~ni~uae;~y~q~n'u['~~u unr~~i'rawu;rxulunno~si~ni;r tnuge/ 

iiriiununis~lrin~w'anou&u msunn7qrii$diiflu riasnounqdxwnn uon 

siunaams (Drama) i d w s i u n i s ~ ~ m r o b o ~ ~ i ~ s i i ~  7 ~~~mr4iao~nniunisd 

idunrns ijnisfiinun6a~q 6~~f;qnifi rii~#a~n:~i~nu'i1H'nx1o?~nuC~iinz 
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3 uu 



3. uuiudr:ii;unioiiu?nPn ti?unnr%in:nruiinu~l#~fludszii;uuiaocii~do:~i 
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9. ~diiuuni%n~~nznnne~ 
94 . 
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nisiwa~dlhiunaiuGuuu~nluilo~iIu 
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K 
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~dccuuuossiunir~iui~ua~nlw~f~~ 

2d~i~uuoaiunls'Tnsn'ud~1ulluan'nnl46iun~wuun~~wual (Russell and 
Y d 

Lane, 1996) i i lJ~~~n~~ointmnGnlunisI I i~nuo~iulw)~~~~~ 4Jfll~l~ntlY'400~ 

tau 18 ilsann ;qis% 

dU " 
1. n isGg~uuu~~ (Testimonials) 60 n i ~ l ~ n n a ~ z i $ o ~ ~ u ~ n i s 1 ~ j d n 1 u l # u 1 ~ u h  

qarniwua~~uKiwiednla nn'lailo %4'qnnaqn~~ua~uw6n8ard lui7nua:d 
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2. ~ I I S ~ ~ ~ W M ~ I  (Spokesperson) 60 ~ I ~ ~ H ' $ I ~ ~ R ~ I ~ U U ~ W Y P ~ ~  (Presenter) qnGonaiu 

ii~(vulnuns~ lnuoioini~trnn~~a8~KilHiHduAaU;;1& $tlnnqIl~ufwrrun~u 

oiogno"Rln'odlwnini1~ q ain' NYossllttun HYO~flfa diWYn~~u Ts+~iu nuw 
v K Y 

w q i  uuo~n'uiiainw'wJna1uwui:flun"u6a8ubiitin:uin~aoliisla 
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3. ~1581%1 (Demonstration) 40 m~o~u1~tl~zdl8~a8nis~#~ubi1t1a~ds~'1us~~uo~ 
. & ( Y e ,  3ubiiG9nn'ia ~sununisti i~unnn14n~osado~~i~l#ni~d~~u~k;4'un~~9uni~ 

~qtn"loui&utflu$iu#s~~rez14aubi~~u 7 to4 e r i i . ~ l s f f ~  BTo+ni~n3id 

niui~o~i~&?~~tnz~tfludszIuvu'io(u?lnn da i tn~ izdud~ad ins '~? in i s i ;~  

;a 1msM'pru" 

4. nn%uniwszuzln# (close-ups) 6o msn'iun1~liluKilne(7 tidolX~~utiuniw8u 

h d ~ m u  ~Ruuln~n~~fiu8Ubilds:tn~~l~1st~u itsuwsimsi :rrtti~#~iatii 
+ #  s'ydsznluuinu ;̂ruu 

Y 

5. nznsvu~ni?'u (story L i e )  80 msnh~bo~~wdoutfluniy~uunr"vu~nIr'w insu 
' 4 

~?UISQJ f l l S ~ l l ~ ~ 6 # 0 4  ~ I B ~ ~ ~ S O Y I ~ O ~  flls~i1t~~ljio~t~doutflun13~1t~u+~n 

dn~Pia!il a d 0 ~ ~ n l ~ f l o a u n ~ n ( ] f ~ d s : ~ u ~ w ' ~ ~ ~ 8 u ~ i ~ ~ ~ ~ n d s z d 1 ? ' ~  

6. nistdlljuut3uu (Comparison) #O nistd~u11t3uu~i~ubi1no~nai8uKiGnaiuti~n 

i 1 ~ n i d o r i 1 ~ l ~ ~ : d ~ l n ' ~ u ? l n n a i l u ~ ~ ~ v o ~ a ~ b i 1 ~ p d 1 & ~ ~ ~ ~ ~ ~ ~ ~ ~  810t fh  

nern d nistd5Puui~~u3nnanatnni1.rszn4w~Qi~~rX1;"w"opii~n'pd 

7. m5lbiw6~ (stiu photograph and hark) 80 n i s l ~ n i ~ d i u ~ i o r n n ~ n f ~ ~ ~ u  
~inneufiatnea" w ? ~  m ~ 3 1 ~ n i i ~ u ~ S o & a t t ~ u o ' n u s i 1 ~  q 



8. n1s!$n1~$2~nUdauoq%~ (Slice-of-Life) {Q ~ I ~ I # ~ I I ~ R ~ ~ ~ I ~ u I ~ I ~ Q ~ ~ ~ Q Q : ~ ~  
4 

! $ ~ % ~ ~ ~ ~ ~ I ~ ~ u ~ ~ ~ ~ ~ ~ ~ ~ B ~ Q ~ ' ~ R o u I u ~ ~ R A u ~ ~ u  ~ Z i ~ l J l # Q ~ 7 l ? l ~ ~ ? A ~ ~ ~ l  

~uKI~U~:,  q ~ c ; ~ J ~ u ~ u I ~ o ~ I ~ u I ~ ~ ~ : J I I ~ # ~ ~ ~ ~ ~ ~ ~ I ~ ~ u  IAUUI~Q:I~UB~UI:OJ 

+ m i ~ q l w ~  i1~~ou~i?un1~~i1u~ii~if~ q ri~1~)jl?uII~?uil~w1Eu 7 

9. nnfiun~ud~uilnn (customer mtcrvjew) n'o n1s8un1~dfu?~nnk2Idi~u~n'~ 

~u#I~!~Q~'~~~II$uD~I~~s II~,-IH'~QJW~~#I~XQ~~W~~IIRU~Y#~U~IS$~ 
Y i u Y I u ? l n n n ' l w ~ u n ~ u d w u i ~ ~ u # ~ ~ I w u a ~ u u ~ n i ~  

10. n i s f ~ n ~ n j i ~ ? x f ~ n m ~ u  (Vignettes and Situations) 60 !d~~lHd~nllln3luffyf1 

~UIU :U~?~~Q~{~IG~U#I~TWMWIQ~ t~uuinilu#AIfilh~~ui;' s-,lguihrKi 
1 1 dr~mnuuu ~ S Q J R U P ~ I ~  q 

11. n1rl4sisudu'u (Humor) An nisnfi~~o~nion1rl~1di,~isu9iu'u11nsn~rjlu 
Y 

~Jrruusmnniiu 

12. nls!$flliqu (Animation) $0 ~ 1 ~ 1 ~ ~ 1 ~ ~ ~ f J ~ d l l ~ ~ d ~ ~  ~lQl$unlnnli~u$ 
-.-A ~~uu~uwisnf~a#uo~n7danrulunoun"~raein"lf; Ifiuu1n1gu?anlflu~tu13u 

61dms'Ymdn 

13, n i s I~n~wd~u~~u~s jo~u  (stop Motion) 80 nnI%nlnd.rPila q UII~UJI$U~IKU 

isld~l$ua$od 

14, n~sl%n~wniiqu~~n~n~no~~u~wnun'u ( ~ o m p e )  40 ~ I J I Q I ~ I ~ ~ I ~ ~ U I I ~ Y ' ~ ~ ~  

o?~u~a?u~fbus~un'ut$~~ud~:,~~u~n'u TRU$Q?J q II#? im~ti~uJ/~iiundaun'u 

15. msl l#~qn~ (Fmblcm Solution) ~:~a~nuol~ln~1~u.ro1~I#n1nh~nu*avea3?alu 
1a~~~u#1~$u6~iaa;?u11Kil~n1~~v'yilnno1oL)s:nu~u~5~lrls:i1~u 'uirPio:Pi~anir 

Y 
d cilsadnn~r~~'ilcyn~~nua~ii~:1~iin~s~n~~~a!~~~wu'~~~~~in~n~sol~u~l~i5~ 

16. niantlqo~rud   MOO^ Imagery) ho:18umrlGb"iin1snn1u q 2d11uuxnwnuwn1u 

iiir~dsn~~.ro~sudwi~n~nn'n~duia~i~ad~w J U ~ ~ ~ K I  

17. ~ ~ ~ I ~ I + Q ~ L ~ u ~ B u  7 (Serials) $0 n l s n ~ l a l j l ~ ~ l ~ ~ n ~ u  HnIu q ~ ~ u ~ o l i ~ a n ' u  

~Aonf;~n?~unu~o 

18. Infomercials iio ~ ~ ~ n ~ s i j ~ r ~ n n ~ ~ . ~ n ~ ~ u ~ t ~ u ~ ~ u ~ ~ ~ u ~ i l ~ r i ~ a n r ~ ~ r n  l~uu~nor 

iina~uui-Jdstu~a 30 ulfl 

19. nls~~niu?ii?un'u (Combination) o~n~nf l i i f l~d~~uud~~ 1 ~I~#U;W~UIS~~.IIUI~ 

i?un'u!A oln' nnl4n1nh~nu*aua~~;isls~ufiun1sn1ii~~#1 



h1#ud n 1 ~ d ~ t n ~ u n ~ ~ u 1 u l u ~ d 1 1 u u 1 n l i d ~ 1 n ~ d ~ 1 ~ ~ ~ 1 ~ ~ ~ u 1 n  lliin: 
1fiunnJiivnn~1u11d~Iwuw~ (~dvemial)  ~I~$ I I~UI I~~~ '~WMW (Advertising 

4 
suppicmtnt) ~ I ~ Y ~ I J I U ~ I J  Infomercial nionaoknqaui;~ (product Piacemat) ~udon 

ininndouln? birnulw?ua'q nlnuucni a:n7 ~~n:s~uni~~nsn'dei~~ q 

(saadlm tin: Saeunda, 1993) n~7ri~~njunlsulu1u~~11wj;;oI~un17HnupIn~u~:ni~a 
Y Y  mstwrpr1~rn~nis111~n~~n~1uo?~ni~na~u#~15 q d~~~oniriiidiuioluuu~? 

' l o { u ? f n n ~ G n i ~ n ~ ' ~ I w ~ u ~ ~ ~ n i  (Karrh, 1998) 
I 

n~iut1slnd1~7,-niiJrnJ1wvai 11a:n~~4i1nuon~1uo~~niet)~iu~u15~u'~o: 

J ~ilulX~~~~unininn~diw~Lun?~unuauo~li~#nvirnn'~ (Sander IIR: s e c u d ,  

1993) - 4 ~17li77~1a'nn (Editorial Material) 40 i l? l l l7  n ~ 0 ~ n n 3 l ~ d l i j ~ l t ~ ~ 9 ~ ~ ~  
# a -  orQndi~nuolu~~~un' I& n<4dofiuwnsou~unl~ 

7iun1.r ( ~ o p m i n g )  nuluih TTU~I~U'I? ~ iun i~ i im 11n,-31unmiiU15~ 

d1.r 7 dQnrh~nuo~iudod~uno~~fiun~u 48 ;iny~ra:fnrihd 
* v 

~WYQII (Advertising) nulu$a ~ I ~ ~ ~ I ~ ~ ~ C B ~ ~ I U ~ ~ I ~ ~ ~ ~ I ~ U I U  6iinarii 

1 n u o n ~ s ~ u o : r i 1 u b o u ~ o a u o : r j a d ~ ~ ~ ~ 1 d u ' ~ { i ~ ~ 1 ~ n ~ ~ 1 d ~ n d u r  

15114i? 
Cion?iulwutu~ nuluiia ~ ~ ~ s P J ~ I I $ ~ ~ ~ ~ Q F ; ~ u ~ ? ~ ' o Y I  nlrr ninuufli una 

raus 1n~o~nu1tmien1~nr:Ji1orii~1~ q d~1l$~nnn~aldn1~1.1a1~~1ona~unu1~1# 

mi~drrtunini~n17i;1 (n7:71~'yq3{untoq6;j1nn n.a. 2522) 



sriia'lsiki ns.rn? -~qdua~wi (2540) lhdi~d~nisYj i~w~sr111d~1~ui in is11r i~  
dsrmnoonifiu 3 ds:mnC;?uiiu t o  

I. di?11d~1wnsri (Informartial) uioindidi information+ commercial UUIU~J 

nisdoduiwfot?nituds?nu tns~nu'uiodoii~~'uW' trei~fludi~dt~d~ 

~wk1~1-1 I& i 8 4  7 ijni~u1ul?ni~~$7~31un1sil?psii~ (Business news) ad 
Y .. M truuriuu ao~fludi?~tdqTwnsri uiorr81tdlu?n~iliiniauiui~~ii~ Rjtdu 

i in iad~:n~~ i i i rn is~ i ]~ I~~~ iu{  u ~ ~ i ~ l n l j u o ~ ~ j ~ n {  UIL~JWIZ 
v 

2. nisdoduiriw~nn31utwrraIi (Advertorial) !uui~n?~~onui!~~duo~ 
Y Y 

4 A -  2 
Editor ~flunisdovluniuuuunn~iuaiuisa~ii~~uniuni~ adtuonio:oin 

n'uoonld auu~r?wii~irriroriuq4oiials ri;'onqluln&uol#4on~iu 

il &,t i  (Mineral Water) i o L i i ~ l s  r d o n ~ l d ' ~ ~ ~ ~ l # ~ f l u u n # u n i ~ d n i ~  2 

viiril t t ~ ~ n ~ u n n n u l u n ~ ~ ~ ~ r ~ e u 1 G u n 1 ~ ~ ~ ~ 1 4 ~ o d ~ ~ i 1 1 ~ o n 1 ~ 1 1 1 o ~ d  

iigRrduoLii~lsiYjilXrn'~~irtirotiu~ 
2 

3. IUQUI (HIS:) YIU~ISI~~J~I IQI I  (Programercial) ~ f l ~n ia t l i r~ id~ ts i~uo~  
2 aildr~d~~.STu~uen~ni~:ue~siunis Tnuoioo:~~d~lusiunisns~onnnhu 

* 
r& ds:qdinou1wiln0a"lXna:onnn#i~Yjin1s~81f"0~ dszqtliGu~r~udlli 

Y 

~ R U ~ ~ ~ Y I W ~ I Z ~ ~ ~ ~ U ~ A I U ~ U ! U ~ I U ~ ~ : ~ ~  ~ o u u i n ~ r d a ~ n u n ~ ~ u d i ~ ~  
4.i- rdo~ain~flunnudni~ (~nAiuin) donlieurilna.rld 61nd0uuLioui)UC;1 

n~ldiluiuld; u~alus1ums3iu~nu~ 5 i r i ~ ~ l # ~ i i J o ~ l n ~ ~ o : t l i r n ~ o ~ ~ ~ ~  
84 - K si~uo~ii~~~~nn~uunrnnuu~uinu ~ u r i ~ u u o ~ i n y i i ~ i w s o r i ~ ~ ~ d ~ ~ t ~  

l4u?iiu 



3 uooolnuir6'? ~udauuo.r~orwar~~~d~ni~~nsfifiu"Eu nqwd no~dfi ld4~io.s 
i1nislwwai~k~~un1s'1:w~~1~~aFIini~11~n1s~o~~sii~~i~ q lnurliiauel8iflud?Pa 

I Y 4- 4 wdsuo~rdomisiunis 844 oiouidu~duosnisi~*oni~ni~piu~iuwnmvoilu~i~u nis 

~ ~ S I ~ , ~ Q , W U I U ~ ~ K I ~ I U I R S ~ ~ M  rainniis adofil n~~n~Pa~a~'llpiia 7 &~Q~Q:;V 

im:tiw.6dniniswm 

oiniau?iino1nu'n5~inis o ~ e n d i ~ ! ~ i ~ n i s l w ~ a i r i d ~ & ~ u i s o r i i ~ o o n ~ i l w  

ds:mn"l4 q n-iuiru~n'nntYnlGi 3 ds:m~d;auirMn'o 

1. ~ IsC~~? IJ~S I~~ ; IH~Q~~KI  (Brand or Product Placement) 

2. M i l n ~ 3 1 ~ i i d ~ I ~ k 4 ~ 1  (Advertorial) 

3. f l l S V ! l  Infomercial 



I 

~ I S < R ' R ? I J ~ U K I H ~ Q ~ S I ~ U K I ~ ~  o'ai~tilun~aijenisttuu~nu (Hybrid Message) 

n"o 1~un1s~wua i~~~h~~1du11~n i t~wuo111~u~~d1~1~u  win~rP i lw~~nl~~Gi ld~ i lu  

21~~nWd~1~s1uni~od1~1t~u~~u~~1nznnuniiu iTdt~uu~nf o~u'oni~nisnai~~14nia 

doflnttuuplfiu~ !#s?u& Infomercial n1slG4lo (Video News Releases) llPzfTl5 

a9ud~w~d~!usiunis (Program ties-in) d ; 3 ~  (~arrh, 1998) 

Cb4uo~ma<nai~nnihrKi 

- {u?lnrnr'Ynnlwutu~lnulifdnSiniq rvrsiz i i l~~unislwuai~~Gi 

uiiiunn1~5rwdi~s7unis'lwqibmu~uvu 

- ~ ~ i u ~ ~ n s 1 ~ u ~ 1 m u i s ~ 1 ~ 1 8 ~ f u i ~ n n 1 ~ ~ ~ d 1 1 ~ u ~ w ~ d ~ u ' t i ~ ' 1 ~ 1 i i ~  
9 

n~iufimiqpio~u?fnn iinfi ~~t~ufoninlunis~d;?lnnoztiiuw~o 

h ~ f f h s l J l ~ U # l U  (Brand Contact) m s l z g n ~ ~ l ~ i ' l d ~ f l u d ? ~ ~ u " ~ ~ u  
1 

LUQHISlUfllS 

2 - ~~~ns1unniisiuI~abuumuuoinnistwu~11tu~~11uuIwi 

GQI~UVQJ~SCR?I~RSI~WXI  
A 4 - {u?lnmo~onafludiut~u~cnllrzlud~waiz~?tnniilon~~~~r~~rono 

d i ~ o n ? 1 ~ ~ 0 1 ~ a 1 ~ 1 n ~ ~ 1 ~ ~ ~ f l s z n ~ n i n j l & i n ~ ~ ~ ~ ~ ~ ~ i u  $0 nia 

ldurrtul 

- tbiuo~wnihr#i~i~1~11~1ul~dldr'ilnnd~zlu'11d ms.~zii.~n.no'n 

~ i ~ n s ~ i J u ~ i t ~ u ~ ~ u ~ n t n ^ u l d  ~u?lnniCnriuiit~uniaIw~o1~1 ltPiwin 

~iil#~iiulrjtPi~hiCi1on~n~~u?lnno:liGu#~~nntiiu~u&~u 7 



Y 

munou1ynSuuo;r webstcr 3d edition (Gove, 1967) $14 6l'h Advertorial n f ~  

unn~iur~cl~loluonoznuiuo'~ n~rnnunn~uiius:nii~~nu~~ai~n~sim:~~ulw~tu~ 
d s ~ ~ ~ z ~ ~ ~ ~ ~ ~ ~ L u u ~ m n 1 3 i 1 1 n u 0 ~ 0 r n o o s ~ u 1 ~ ~ i l ~ ~ n u 1 ~ i u ~ ~ ~ ~ ~ 1  rr~:~j~<iueai)u 

I v v 

81o:8;eadu1~ulXn'~de njii b ~ ~ ~ o ~ ~ ~ ~ ~ ~ r ~ ~ ~ i i ~ o ~ ~ ~ u ~ ~ ~ ~ s ~ ~ ~ d s : ~ i v u l #  

n-aluaulo Inurnrc1:ai1~~~u'nozt~u15"0~'1i~c~ua~uiionssun1~qs~~ 

O'Guin Allen 66a: Semenik (1997) ~~~#~IJUIUUQJ unnaiurrd~1w~ai~i 
w I 

rfiuloluolilu~duuufirt~ n i l d o  @wutuiiinaiu~~l~$o:l~'~iulw~o1i%w'wij 
I I 
" 4  4 ~nutu:iniiouunussai~ni3di~iueq4Biiq~u~'Eu 7 jirnuo nan no~si?i~imwo 

Y 

i iu~f iu~o~si~ue~~u81 u?nisnie~~i?o~n'nsqsfi~ 

4 4- Smith (1994) ?&ndl?b4 ~ ~ ~ 9 1 ~ ~ d ~ ~ o l ~ o l l ~ i  L~~~olb)~nL)'l:mnnu~y~u 
a A n'nuuzinwiz wnoii~oinlw~ol11nu~a9L) n~~~vurwo~~u~~uldrniulXrrrirB~uo~do 

Y 

ua:19uni~l~n~1u~n~elXn~iu1wn'n~miiulor1~#u?lnn unn?iurrd~lwwaiiio= 
.? d s i n Q ~ ~ n ~ u ~ ~ ~ ~ ~ u ~ ~ ~ ~ n s s ~ ~ ~ ~ ~ ~ ~ s o l ~ ~ n ~ s c t n s n d i ? u n ~ r d ~ ~ n ? u n ~ s u i u r ~ e  

ds: tu~d~ia@onlolildi 

cook (1992) o~u1uunn~1u1rd~lwwol11.3i118uunicnsn~~~o\u nie 
rd 4 nu"8efiuw~~u1onui~ozdilH'~nil0~18~~nussol1~nis nisiiilnuOrdeni1rliiios 

.4 .I ibslieds:lunirsq@wuoli d Y r L n i s l ~ b ~ ~ ~ ~ ~ ~ u X ~ u ~ n i i n n ~ ~ ~ ~ ~ w ' u t r n r s ~ ~ ~  

r~a~~u~u~iiiu.reli1~r~u~mu'ou~u~1ulorrr~1~~1d 



$ 2  ..j $, iIu?n'ruunussai~nis nqu t o ~ ~ ~ d ~ u i 8 ~ n i s l j i ~ n u o u o ~ i ~ i u o ~ ~ o  n j i  Gon-~iu 

nioais~lji~nuoi?~nornonitnsn~isdi~u~sr~ud~oi~~uo~w~m~a&d~~~i~u~id~ 
I Y 2' 

~Roorljiinuonn~~nrii? njii lnu$~ldumn~iu~td~1wua1ori~uuu~lnuu'nlwva1 

nioWsraidufiud ' uarduilusraiiinisori.iruu~u~nninsuouno.snrssa~~nis - d 
(Lane 6inr Russe)I, 1996) ~ 6 1 ~ 1 s ~ ~  nlsnfil?ii4ujinls wiinjiard wioa4Pjnsprnon 

Y 

lwvaiu'uor!rj~niouuinu'n i~Ji~l~d1~oinlorvaitnu$a1d (cook, 1992) 

JoqGu eu~linnis~iiunn~~ui~d.r~wvaiw'~ui~~nisw*rmui~diiuun~rlorvai 
4 P Y  d itd~~nifiuhuauuln uusunni~nu?nira'Y~niiumn?iu~tcl.rlwua17nums.rdiw?ul~ 

u'oulueiu?n~ ~~jl"ld8u~~~nis~uo'~diu~n~1uiid;1lwv~1luGmun1s unrnG4lrsdo 

~ ~ u i i r i i & . ~  u?Gn6~ndi~l#~nisuu~u~n1siiiiriufiu iiriu$u%u~~udsrqun~~?a~ 

msdi~ q lin:1~~~4~uZdliuuumn?1u~~d4~orua1 (Advertorial) ~n&?u 

Y 4 n1st~r~1nuo~unn~1u~icl~l~vo11i~ui~ld~dsr~n~1d1 q k lnn  r ~ n m u  
d.. 4 nquo'~dsrimcl!nu#?uduiiw odi.rlrnn u ~ ~ ~ ~ ~ 1 u w m i ~ n u ~ ~ ? n n 4 1 u n n a 1 u l w u w 1  

v Y 

i~d~io1oori1lw'fu?lnniG11oanl6 rdo~o1nl~msiu41unn?iudmu~1~~i~iuorjuia 
Y Y 

i8ulwvw1 3~i~odennGuuin iinrn~su'u q u'nlfiuniadi$odrrluddo~dsrnou 
Y 

g~n 'o  64th nuinuus~w1iim~iim~d1s6~H'4dsri~ffn~r'~~iu~n1 (American Society 

a w- of Magazine Eidtors) ~ L R Z W U ' ? U J I U W ~ ' ~ ~ Q ~ ~ ~ '  ~4~Gii~un'wil4uu?nlJ~unlad~ufl 

liiu?n'rrunn?iur6d41wuai (Russell ring Lane, 1996) 64d 
I .  unn~iu1id~~wuai~u~in~ro~l4n1so'~nii1nsrn1u~iuui~u~n'~dibiua~dar%1 

inuo 



I v 
uonoinii Advertorial w ~ w ~ ~ n i u ~ s o ~ n a i u ~ u ~ u ~ ~ u ~ n ~ i u w d . r  fi'o 

d 
Advertorial ~uijfl?iuwU1~r~~ul~Uau Infomercial r.rr~u~drruusiumsn~.rlnsn'aw' 

$iinaiuuia&ltd 2 wii&ld Z d u u u o ~ ~ S u s i u n i s d ~ n i s ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ : u ~ n l s u o ~ ~  
d nu"ynyu~iums ~~o:l#naiuln~~nuo~siunislnsn'a~~o:dinis~iur~~:unnaiu 

Y 

adJluMalijiiuln~Jiu 

Jeanette Smith (1994) D ~ Y I U ~ I  Infomercial l i l ~ n i s t ~ M ~ n n l ~ ~ n s n ' d i 1 ~ ~  
'I '4 n1~1H'bo~nriuan'~ihrKi u3ms w r s m u ~ ~ u ~ ~ u ~ ~ n  uinniinn14G~naiuuiuwn'fi 

n'914 n?1uu1auo;ls1un1sn'~nri1ao1o1~~l4~~11oi1~u~1i n?orSu&lu~ 



O'Guin Allen Semenik (1997) 1 # + Y d l ~ ~ ~ l ~ l  Infomercial t g ~ ~ ~ k l ~ l d i  
2 n a l u u ~ a u w n i ~ n 1 ~ 1 ~ ~ ~ 1 ~ a l d  I d ~ ~ u u m s I w ~ ~ ~ ~ ~ ~ ~ U 4 0 ~ t ~ w t . ~ ~ n ~ s m o d ~ I v i  

w i o  smn1sn15~5a"l43~d;1 

Weiner (1990) ( I ~ f I 7 7 ~ n u l ~ i l  Infomercial 0z1~~nnwu~~lmu~:~.dl4n77 

Iwrra~enzn~slXGoyn o ~ u m t a ~ 1 1 n d o ~ ~ ~ ~ s 1 ~ n 1 s ~ w ~ ~ 1 1 m 1 ~ ~ o ~ n ~ n S o I n s 5 ~  

Interactive television 

.r * rmnls Infomercial n j ~  ~ w ~ ~ n m ~ ~ ~ m s ~ t n i ~ j n a ~ u ~ ~ a u ~ n ~ ~ ~ ~ ~ ~ u u ~ n ~ :  

i~n;,,a,tiu t o  iina~uu??iqtti 3 - 60 U ~ I  ~ l~ i~uun~s~~tnuo~'nt i [ lu \u~n~aru~~ 

nunlsnsn5i wisnun~slH'~aiu~ iinrs~unlstiwtiud~q q slun~~lls:tnmdu"noz15u 
2.4 nnlNl4oya18u?n'~wiiw~a4 ~ ~ h o z l ~ l w ~ l n m ~ ' 1 1 o t ~ u ~ t ~ o l X a 1 ~ n 1 s i ~ ~ ~ ~ 1 a w 1 ~  

t t n r ~ n o z t ~ ~ ~ u n u ~ ~ u u ' u q a a u ~ u o ~ h K ~  bn& ~1~n1sdstcmm8~nd1au"nfXwu1u 

tavlns~dlX#dnulo~noionn'u~~~~h;~ hn5uu~dsnnt-t t i w  ~tujn~Gnijn~sIX 

~u~cunu~msihrvi~~#vu~~ou~un~ulioy~~~~ii.~do~ub;~Aau (1-900 Number ) 31ijua 

($1 ~nfomercial jjn1$oi1~ujlnt)3nltjlw'n?1unulooion1vrvuwilwua1n1~ 
7 

Int.n'tnitmzlin~n1s1d~u~~o~tdo~~ni~~~11w~m1U'u 7 tm.~o &&J i ~ # o a l & ' i i ~  

g~~o~w*o~H'~u~bn?uu~sI~rr~~lmu~~~lNl~~~outtnu olfi dawno uownuoi~a 7 

daor9flAwn4din?ui4uX1~ina1ui~uaflw~1 riaulunsrii3ub;1~ijna1ut~uaflu~~ 
$w ~ u ~ f n a i f ~ n i ~ o a m s ~ o ~ 1 1 1 u n 1 ~ ~ o ~ u ~ o d ~ u 1  8du i~l~'#oynu~ntvi~t .  & 

2 Pi~Mlomalun~samiu~nuu (Hawthorne, 1997) 



# f ~ k ~ q  Infomercials 

1. 1b;o~~~61mu1safi1num~d1tuusiums2##auslu1o~ 
v u 4- 

2. ~1unf1~nss~dd~u1us1un1s~u1uunsl~wn'~ii~41~~na'n 
d r 

3. r i 1 t r ~ ~ ~ i ; n o u ~ d i ~ ' 1 ~ ~ z ~ 1 ~ t n ~ 0 ~ d ~ ~ 1 ~ 1 n ~ ~ t ~ i n u 1 ~ 1 ~ n u 1 o 1 u ~ ~ 1 ~ i ~  9 
1 

4. n~i~tonn'nudtonir8 i ina~u t~~nP i~~s in~~ td~s~ueu  

5. 1unrd63~~1a~lln~d~n7fiw~j8ndu ~ I S % ~ S ~ ~ ~ ~ P J ~ ~ ~ ~ D J D I I ~ ~ I  

Infomercials er#~t~uttaznriuwa'1#olii~tmda 

~dtruuua~ Infomercials (Hawthome 1997) 

1. Talk show tiju~~~t~uri~n~~tnsfimidi3n1~r~unmd~~~rwi1u q sau~q 

nirqulnrhivn'uni~d1~&au 
* u i  

2. Demo show ~dttu~3~ztu~nnisnla"~nu~sanin nirllCjGi~iuuo~ihr(/11 

tgunn'n '1rib11ijub;o~l~&130~uin13sl 
3. L J X ~  FO-t O Z ~ O ~ ~ ~ ~ ~ ~ U , Y U ~ ~ ~ ~ ? U ~ ~ ~ ~ J I H ~ I Y ' ~ U  ~ ~ S I , Y ~ ~ I U U I  

t&deuo~ineinsor~i11~'~wt~o1u~~nivluo~i5uiii nionirffintrruelu 

Slunls 

4. Mass  ally 1ij~nis~~ii~nss~1nojti l~tonin1~~ud1~~~u1n1G1imii~ 

nssuiT~ndi? ~ijunisnfi~dsznunisdiau $i1$mriihrKi~ua6a1n~t~az 

u'iliode 

5. Live ~uction 1S~nis~i~IXmninnis~sz~nihl6wUd~ 9 dslJszUamn!o 

~ t ~ a ~ r l ~ o n i n ~ u t n ~ ~ a r r i n i ~ d i u i i t e n i ~ ~ e ~ b i i ~ u l ~ u s i n i d ~ i n i i  

t.middsrya'P~luin 7 oi~nmt#tnn'onf~sinin"lA 

6. Multiproduct Home Shopping Knock-Off iflumrd~#iuo~nn'mfiuoipi~a 

~ua~hAi8m~~1otuu'on'ud1 Infomercial ~ R ~ ~ l ~ ~ ~ i ~ l t d ~ ~ i ~ n ~ ~ ~ o n  

tijuia4 q + J ~ ~ J ~ H U ~ ~ H S Y U ~ ~ ~ X I ~ R  t i J o ~ ~ ~ n ~ s ~ ~ ~ n ~ n t i i ~ ~ w ~ u n i s n ~ ~  

Infomercial 

7. Game Show tmu?hi?\ld ~ ~ C I n l f l f l U ~ ~ i d B z l t l j ~ ~ o n t i j ~  2 drarnnlni q 80 
~1CInls61¶iu~u~s~ilqnl (Quiz Show) 6 l a z r i ~ n l ~ 6 t ~ ~ $ u ~ ~ ~ 1 ~ i n ( ~ s m e  

show) d.sozijoqrirlscnou go ii53nr fjauttri~u'u bi>ttd~$u~tari, 
siq?'a 



8. Telethon r~us1unnu1?i1~~I#f~1ni~Y'1uInsiinn'1B1u1~i~1n1j.u 

9. Sitcommercial l ~ ~ s ~ u n l s ~ ~ ~ u a m ~ n a n  tlu?nynrmlu 

10. ~ o c m e r ~ i d  I~UJIU~YI Infomenid uu1Ru1a I A U U I ~ O ~ ~ ? ~ ? I U U I ? ~ S L ~ I Q I  
ao UIG art~un1slX~o~a1~mn'u~~ihr3;1oti1~az1~m 

I I. video Magazine ~ S u ~ ~ ~ ~ ~ ~ ~ ~ . ~ u n i s ~ ~ ~ ~ n u o n ~ ~ u ~ ~ n n u ~ u  

12. ~torymmial I~U~~IIUUIHGBU~Z(II ~ ~ I J A I I ~ ~ U I ~ Q ~ ~ ~ L E ~ ~ ~ C I ~ ? ~ ~ ~ ~ ~ O U B ~ ~  

YU fii'l#iin?~uf#ni~u ainri?u ~ ~ Q : ~ ~ ~ I s ~ ~ ~ u ~ ~ I ~ u x I ~ z u ~ I ~ ~ H I ~ I ~ ' R ~ u  

u ~ s 1 1 1 s  orij8ninrrturmfiau vignette nayndn~suimz'lri 
v v nsr$uIuuu~~u~nu'nn (SO* sell) ld~~uud~#iun~iuu^uua~na'~~~i~~~nsiihr 

fi1do8~1Suoci1~un 
d * 4 

13. Brandmemid ~ ~ ~ ~ d ~ ~ u u ~ ~ ' ~ ' I ~ i u n ~ ~ u i i u u u ~ n ~ ~ l u i l ~ ~ u ' ~  ~uunnntff~a 

~ n ~ u c l s ~ ~ u ~ ~ i l n ~ u ~ ~ ~ ~ u n ~ s ~ ~ ~ c l s ~  B I ~  nnd Nissan S R ~ ~ I S W ~ I ~ ~ I U ~ ~ ~ ~ I S  

rbondoso 

14. Featuremenial or~#n~~dan~nr oau~qnnd1uriis1un1~1nsfidd1~ 7 wie  
A r 

if 
Y 4 d niwuu~iuu1~u1~hunn1~1~o~~~~1#1n'~n1~~1u1~n:ii1sn (rating) nqquu 

h u  

* r 3 u A 
1ru?Ir5irueq Infomercial i j ~ ~ ~ a i ~ a r ~ ~ u l ~ ~ ~ n u ~ u u  ~~a~n~~uunn~sBkri~s~u 

nlsl~uuln$uaq Imun~miiri~o:s~lui?~sewi~q 2 - 8 ulfi ~r6uumsnst.{uld 

liianls4oo~nsanisorn~a~ (NO H&Il) ~lj;n~snfi~n~wijn~tu~H'fiu~~~nsu~ndJ 
L. I uu " I i4 ~ H I S ~ U ~ I J ~ ~ ~ ~ Q I S U ~ I S I I U L ~ ~ ~ I ~  7 ih 3in1sun~n;l ? ' ~ ~ J H I J I U I ~ ~ ~  nfi 

2 nvuTnn~?uri?u#? 18uh uonalnu doi1arinnl#~~n~u1tnu~io~ur'1nn~m 

s1un1slunau31.1u~mn1s~~uImu~u*un1sijd~rSuiuisrni1~ 2 ihu (Hawthorne, 1997) 

a~nrlu?fin InfomeFdal d fihX~H"ui~ ~lunisl#n?lufvul~hn1~1nsn'nu'i 
# 

i i~n~dsr~~n'nlwis~n1~lld~a~u'ui3n'n~tur~n~1iiu~fi~ Infomemid O ~ U I ~ ' ~ U ~ ? J U O ~  

m s ~ ~ u ~ ~ ~ n r i d ~ a ~ d i u ~ a n ~ ~ ~ H ' l i o ~ ~ ~ ~ u ~ ~ n  1~nztdulunlsl#n?lu$nfBuI.i*4 
.) 

nh~n~rrn'nvduln~u ~ ~ ~ ~ ~ ~ ~ s ~ n s ~ u n ~ s ~ n s j i d ~ ' l # n ~ ~ u f u u ~ ~ d u l u ~ ~ u ? ' S u n ~ u  
.r 
U Q ~ ~ ~ ~ ~ ? U ~ ~ ~ U ~ ~ S U ~ I I ~ S J B ~ I ~ U  i~Uo1odo-i118u Infomercial I& 



4. 1lu?ii~nl5~iiu~yu5lunl¶~n5Jind (TV-Programs Sponsorship) 

~nqwana'nao~nismiurryuni~p~ii~ 40 

1. nf1~nisrir~ud~olsihir.irmrafi~nina'nndd8 (N- ~ w n r c m s  or 

Image) 

2. tw~aii7uAiHfonriauK.1 VIOCIUC~ ~romotion) 
r i .  v 

3. nfj~n~iutTu#unn~n0tjnir.i flu& &Binw'iu (witaolingau ( c o ~ t c  

Hospitality) 

I A U ~ ~ I ~  L ~ l ~ 0 ~ ~ ~ ~ ~ f l l ~ ~ ~ ~ ~ l l d 0 1 $ ~ 1 ~ ~ u ' ~ ~ ~ l &  9~~&$~olaol0~llnu 
II 

iinuplzl~iinu~1znd~~'~io'Irld 
1. h (Ticket) &I ninbl~n~ny~ni~o'R~iu~~nR~Y'a~dA'  I # I V D ~ ~ Y  fien?s 

ozl~$u~~141au~li~1~d~~1~a::rr~n~1~~10~&~niil~n1sd~k~l~~1~1d~1 

niidn; 

2. nisszVb#ffu'urfyu (Program Mention) 80 n~sijni~ndn~~~ofnu'unyu 

~f~u~~mstwuoli~o~#nu'un~udi~u t l i u  mr'unyut~unod~wol ding' 
nodawn oirwbodqe n ~ s i i n ~ s t w u o l i l # n ' ~ ~ ~ n y u s i ~ n i ~ ~ ~ a z  

W~~~ri~yq~i~1#fig'1~u'~~~~#nu'uayutGi~ii~utw~ol11~5vns1uA~nn'1~ 

3. ni~nfi~nn~l l~udoh~inion~i i7uF;i  (NW AW-~SS) 40 ludo 
1wu~15amsd'I~~unisnu'un~ur)nds::mn n~si?nnrsu~e~u'~nyu 

63u 

4. n f ~ ~ ~ ~ ~ ~ u t u ~ o l s ~ ~ X ~ ~ ~ n i i . e n s s u ~ o ~ n u ' ~ y u  (Sponsorsbi ~mdina 
r d  r.iu ~oyoea rru~uiurdoutu~ol~ii)~Ai~o~ol~~~i~uiimnt)arl~~olu1#n1s 

1 4 4 C i .  4 nu'Ynyuuioiriai01u mdo#in'tnnorl#una~ Toyota 1nnsqnuna.s 

noa'vl 



5. lwwai (Advertising) $0 blt(~ujilnyu8io.rrnslwrmpri~uKinioasi~Kiu~~~1~ 

ds1n~lu~n~~$r8u9dr~1lunia8'~ii~nssun3ss1un1~~~~ 7 
X 

6. n?lul~ol~olwalt~un::n?iu~uln'4 (Hospitality and Entertainment) 

7. hnidfitm (Special Opportunities) 40 nis8'~~~~n~uqus1~nnd1uisn%u 
A "  3 3onssunomulruu1iSud~u8a th o'nldki5und~tiSud?~t~~ivo~#nu'uayu 

~o~t#iauu'nssnnisniwand 

8. n i ~ p u u ~ n n a ~ ~ ~ o l ~ u s  (Personal appearance) 40 ~ d ~ u t f y u ~ ~ i ~ o n ~ n ~ u n i s  
3 t~ql~nnniitnrm~iin?ludi~q~oVsiiouo.r~ud~nu~o~onsaud~u~~~~uuu~ 

i?u1u5onssu& q ~~uoioirnir~fi lhuKunu~.r~~~~j?ulun"~nssu~u 7 

aiociSufirmn~niou'nlim 
Y 

9. Advertising Support #O B ~ Q ~ # ~ I # I ~ ? U ~ I ~ Q ~ ' I J U ~ U  q l l l ~ ~ l 8 u ~ t t d ~ ~ t ~ ~  

lwrmoli 

lo. nl~d4!d3lrdu'tnr'u (Mailing List) kiudns ~ifiii~nasuo~d~~ds'tl~u'd~nu 
v Y 

b i u a u u i n t ~ o d s ~ n i ~ ~ ~ ~ ~ u l X u ~ ~ G i i ~ u ~ ~ u G u  q 8~u'u &u'uayu~io1d 

d.rn1slwlror1uo.so\wmsna~uld~~uif1A 

11. nishnnuoJllnu (Promotional items) (d6udyuGn~::n~~~ttonu~~~~nu~H'n'uf 
v 

~(i.ii?u~~nsau~naao~htnuriirorEi~~i3u~in~oor1~u~i~~o~4;?u us~ttau64 

n n ' l ~ ~ ~ ~ # ~ ~ ~ ~ l ~ H l ~ ~ ~ 3 1 ~ 6 ~ ~ 2 ~ ~ 4 n ' ~ ~ ~ ~ ~ ~ ~ ~ f f u ' ~ ~ ~ ~ 8 ~  015 niatlondu 

nolirJIuiionssuu4snoi;rJ 
4 9 4 12. nisns~{uwGn.riu (Employee lnvolvemeot) n ismjuny~s~un~s~~~n~nssun  

nt?n~~~1~na1~nul~~::ii1dwu'n~1uin~1u&~uu~~ndl~n1snrilln~w d.r 
n~Glumsii~iul#ui~nd01d 

13. nlS~4!#~n61t~ l~d?~d?~ (Customers Involvement) 

14. (I~IU~UUIU (Dumbiiit-) nuiui'i~ #nGuquGno::n3'~ii#u?lnn~::n~i.rn~1u 

t~oulu~s::~ii.rnun'uo"onssu~cRu~uirn~u!~;~iud~a 



1. 5anssu;m 

2. ~1u3ndz 

3. ~~un~aisoltrAo~umJiodu 

4. s ~ ~ n ~ s t n s # ~ B I ; H ~ ~ ~ i ~ n ~ s ; i n ~  

5. nisyrolminu'ihruo~'~[um 

6. tns~msiinjli&~~a~Xou 

7. 5~filnUY~d~ 
# a -  s. filmdurnju u o n r ~ u ~ m ~ ~ u ~ t i u u ~ ~ n ~ ~ n s n I ~ u n H s o u ~ u n ~ s  

9. 6iun1s3m1 th ms$~8uuui;irinn 

ro. nir~a~~urls-,n~apiw 9 1ds4~~~nujunrjun1? 

11. nis$ndszp~ 

12. mso'nu'nssnnad~~ 7 

Belch Ira: Belch (1995) o ~ u i ~ j ~ n i s n r i y ~ ~ s ~ u n ~ s t n s ~ ~ E ~ o z o ~ t u  

~nuolzuoqnndflwll~r~ (Advertiser) a z ~ d u ~ ~ u ~ w o u n ~ s w i i ~ s ~ ~ n ~ s ~ ~ n ~ n  1ii1 
v v 

ozr~ulu61u1do~111a~nis~~7wuol1lui~~s1~n1su'u 7 usno~nii riunn6qnd12 

~ ~ ~ ~ D Z ~ # $ ~ A S ~ ~ ) U X ~ I ~ U $ Q U D J S  IU~'JSSR#?U 



ndl?lflus?u nismiva~us~un~sn~~lnsn'Sni nuiu& n~sl#t~unuirayu'li 

i1orl~uns~niot~u~ou1#n'us1un1snd~ q lwun jununluwond1riiin?1urim~o~~u 

nn+~~1sannnniomsdwns~11nin1n1doin~dsrn~~1"1un1sn~1~&~3Gnnni~~~ 
-A. 

#~nul#~flu~f~nni~~d~uon~anuunn~~~~ihc#~ &Ifu n~s~o~~n~lunislw~ru~;i 

o1o6eii~flun1sdua~us1un1sdsrmnnd~%~# (~ord an:: ~ord, 1993) odl~'ls84 
v 

n~iurmnd~arni~~n~snw'Ytryus~unis imr nislulra~lu.i?awmsu'uoriiiul# 
Y v 

~~~oue~nn~sd~wlra i~u  q o r U ~ n ~ i u ~ ~ u ~ ~ d o ~ ~ u ~ ~ s i u n ~ s i n s ~ f l U ' ~ ' u  7 {nu 

" A  l Z d ~ ~ u u n ~ s l w a ~ l u s ~ u n ~ s ~ r ~ u l # ~ i i u ~ ~ u 1 u ~ ~ ~ ~ o ~ n ~ s ~ ~ s ~ ~ n ~ s  wqnils 

lnffni(2537) nd1??5ii 

~ ~ ~ I S ~ Q I - J ~ I  oztiliqtflu 2 dssmn nlo 
Y 

1. nis19u{qda'u~s101~u~ (spon~rsh'i)  1unsiQ @w~or~nd~s~uoeiuw'~ 
1 roun~swiin~ra::iuoni~~~lds~~n~ut1nrn~slw~a1dds1n~1uldrrmsuIfu 

v 

~.ri~msiiiia'nlrplrln~1ii~~o'us1un1slnrn'ddorr~1n1s8n~1u1n 

2. nnlilu@wlra~j?uu (Participation or Participating Advertiser) iwnsed 6 
lw~a1nn1~s1~~z~~1~n1n1slw~ru1~~un~~1~ld~1msu1~ld~11nsrrnd~ 

n~~iwvpl~n~~Insn'ddszuw 90 idoi14urnlR"iinarflu{qda'ufii~utiu 
l~un;?'ld n~snu'un~usanisfnsn'cl~ii~d~tuudnn~nnn~~~in~~~b;n'un~s 

rnoidosoarninr~luo4ps~o tt~~wuuinoz1flu'lu~1hluu~~u s~unn.... . .ilimuo 

IRU. .. . . . nSoeio~ziinn+~s~un~s~~uua~~sIBn'u~nu'un~ us~un~snda q lwu 

tanir ~bu s iun~ssou~~hIn~ lfludlu doiflusrnnisrlsrd~dii~~a~lunveon 

o ~ n ~ m ~ u ' u ~ u ~ ~ n r ~ f l u s w n n d ~ n d s ~ t u ~ ~ ~ ~ i ~ u ~ ~ o c i ~ ~ ~ ~ u ~ ~  nnio aloorrdu 
v 

n n n u ' Y n y u ' l u # ~ u ~ ~ u # ~ n ~ o u r ' n ~ s ~ o ~ m u ~ ~ n ~  q ociwnnunbu 

(Product Placancnt) rbukiu 



Asseel (1995) ndn41 mslilniunls (Exposure) U U ~ U ~ J  nlsdinnzuo~f 

vitnnqnns:(u4~udqif101nnisdu q ~ ~ f u ? f n n ~ s ~ o e d u f ~ d o n i ~ d ~ ~ f i l ~ d ( ~ ~ s ~ n ' ~  
u J 9 

n~1u8o~ni~uouslu ~msuinfujtnn~don n is~ i l~ iu rnsu i rdvz~n '~~~  uonrinii 

n1s1~~ i l l ~z~n .nu1n4 i~n 'un~ iuk~1~1~n1s iun i~~~~  (Attention) rnsizde&uitnn 
Y 

r~~~~nis11i;?~rrr~u1#fl?ium1rd8ff1su'u 

Burnett Wells llnz Moriatory (1992) nn'l?il n l s l i ) n i ~ ~ ~ m s ~ ~ m 8 ~ 1 ~ u ~ n i t  

dfu3tnng uio~~unixointnz~rniui~in~ruiiiu ~tinu~u'~=uZ~nis+~itnn 
w 

ir.rma~Hdu~~azldn~iunul~ni~u'~ q #au 



n # w i i t l G u d t t n e ~ ~ i u ~ d o ~ . ~ ~ ~ u ~ ~ o ~ ~ n n n ~ u  q ua:ynnnho:nn'n 

tdu~n1siun1si~~ 'au~~un~i~1do~ion~1u~dnk~t~uuo~f iu4~u 

naiunuiu 3. nl~lbjonz"Yftln~5 (Selective Perception and Selective 
%8 

Interpretation) f s  d 0 4 ~ n ~ ~ n i ~ n d q  q UI qnnniiUgno~inq~un~~!d 

\un"flni~~aonn#s;on"un~iu~$o fi~nR"u~~ds~aunisdiuo~~u 
2 

4. rll~la"onoR~1 (Selective Retention) WUIU& n l ~ ~ ~ f l f l n ~ ~ ~ , ~ t ~ ~ n o ~ d 1 1 ~ ~  

n1voqns#nu4iosnisiviiiu ido~##'Ge~niurfluds:aunirar"ioic~unui 

l4I"iwIonissioW uonoini y~na6~rinorbu~i~nisd!~fiss~un~1unu 
w 

l suo~f iuro~~~l8~uttu' i io~l#t~u~~~a'u  rra:Gnaiuarirwirurtbi?ilniu 

d K Assael (1995) t)?~idlfitnrfl~ HUIU~J f l~1uii9diun~nfi in~~~~o1nn~s 

tSuui u n m ~ i u ~ ~ ~ 1 u ~ o : i 3 u ~ ~ ~ 1 n u ~ ~ 1 n ~ t 1 s i n : n u ~ r ~ ~ ~ ' ~ ~ ~ d ~ s i 1  q sdsblnu 

n?iu~~diudoz~~ud~dn~mu Wdduurrdn~iiu q 



i i q  q s~un'qqnGnn'nwplzuo~Caqnnnio~ ih iu?~uX~?fl?(aggrcssion) n?luiilniwu 
2 

(extroversion) ~ ~ ~ ~ H ' ? d o u o ~ ( b m i s s i v e n )  tflu6u nrnsriuu~ozji1!#qnnal~ui1~4 
v 

lnJiiii#?S ~ U I I I  ln~~~1~1#ilo1~~iiozduwnn'~n~iu~i9nnou niolu' 
Y 

roudeaaiia 1 ~ m z o i n n ? ~ u ~ d n ~ ~ n ~ ~ ? ~ ~ o a o : ~ f l u ~ ~ ~ ~ ~ ~ n ~ ~ ~ ? ~ d u ~ o a w ~ ~ n s s u < ~  

rlnnnonn'ondg'iibiio~~souia~ti~~ls 
v ;  w - 

fbT (Assael, 1995) 

1. M~u~~sod~:lud(~ti~itarian) n'o n'(1unZo:~ul~$u?lnn1aonn~zJi11uaa# 

? i n i ~ ~ f l u ~ s z ~ u a u ' e o ~ u ~ o ~ u i n i ~ ~  r h  H I ~ $ ~ ~ I ~ ~ J ~ ~ I U I ~ O < I S ~ ~ ~ ~ ~ ~ Q U  
iiszuun?~udnonn'uns~nYu ~u?1nnnud~oz1n'on~o8u~1~ii~~u1uiii$u 

~ a ~ J n ~ ~ u d n o n n ' u ~ ~ ~ a ~ r f l u n a t n ' o n # ~ i o i n n ' ~ n ~ u o ~ ~ ~  

2. ~~unisirnm~riiijuuvoa~nn~ (value-Expressive) AB JiPrudoznlu~sni~u 

mon~n~plzriiijuuuo~nunu"~ q oenuilH'@us'~f ih nisiflwnudin~iuiu 

lolu6?i?roaqan:#ou41nu q i uh rounnu i~u~ns r  ~ ~ w w w ~ d ? u ! n ~ ~ ~  

12iun1~~~~~~u?~nntm~~#nn~ninsz~un?lu60~n1s~~l tnn~oonCi1~r i1u^~u 

uo~qnnn 

3. Ci~unis~nszlduunaiuf (Knowledge) nk~n~oElfluln~o~~1~~unl~ll l ia11sz~nn 

QioUd~~nis~qnnn~~~iu1u~~pin:a'u oz~$un1~18onr'Y~1~trzond14o~nmw1r 
4 A v 

olii~aamu~4aa6un~1u8o~nisvo~qnnnw'u nlsdijii5thAztflunla4auan 
3 r n~1utu~w~~ioriinuutuo~ilnQuG~~nu1n~~u~21 

4. diun~siloaKunu~oa (Ego-defensive) 40 +~~ln~o:~?doaiiUij!f4qnnnBio4 

w~n"Yn?iun?1~nn'~nian~iun '~~~1~ lnuljnZi~b? $u?lnnozdoj:oihrtti 
4 . " .  ~1u?uu1n6~on~n1iu~n?1un'~?ai1~1uo1o~u'1fl~~~ou~unioiflu~~1satnuo 

2 "  lutq~lu rh nis~si i~ui&~n~url lo ~fluttu 

lnuk-~ld +fliaunGo:ds:nouCi~u 3 o~f;rlsznounn'n n'o 

1. aa6dir)rznsuM1un?iu6n (Cognitive or Thinking) $8 BI?IUI$OP~I~ 7 d i  
d da~;rnu"~qbu~molwndsznou mq~nila q uuio~nn?luf#tldnz 

~nnnlM?umriuu1lu'i~~z~~un1~1&~ lgtiiu ~iol4iidsrfiunnP; 
9 "  

mrq njii mst?uufdi~ 1 ozQnltiul' iri in~iuhmzQdunu~l#~do~ 

13, 



2. ~ 4 d d ~ ~ , n a u ~ l u n a l u ~ ~ n  (Affective or Feeling) {Q n a l U $ h % ~ ~ ~ % l  

1lj~0lJd0iiJnUd4 7 d~~:tflwwn~1o1n~~pi~s:nou#1unaiu~~ &d&d 
u 

flouue~rnsdss~uni~~~~ttunoon~flu 2 dr:tnn'luriiodbiutQ 
- n'aniauan iio aou nolo ds:n'Ylo 

. n'anwnu n"o iqduo Iiwolo 1ljds:nirlo 

3. Q ~ ~ ~ S : ~ Q ~ # I U W Q ~ W  (Conative or Bahavioral) &I I~U~IISUVQ~ 
r c q ~ n s s u i 1 o : n s : d 1 d ~ ~ ~ ~ d 4 ~ ~ ~ 4 t ~ ~ w ~ ~ 1 o 1 n o 4 n ' d s ~ n ~ l J # 1 u  

Y 

nalufin unm~iu6~1odo~~o:wein8w1w'1~nnq~nssu ocin'lsi4 
u u Am?, o.rPirls:nouii~~ut~~~t1Fittu~Iuunva1nq~nss~~:ifluo~1.11~ ttoiioio 

v * 
3~ni1o:viil$tm^nvrq~nssuw'u q rttiuou 

v d 
t t ~ ? ~ ~ ~ l ~ n ' a ~ ~ ~ ~ u ' n ~ ~ ~ l ~ l d ~ : ~ ~ ~ ~ ~ t ' l i ; ' O d ~ : ' l ~ ~ u ' ~ ~ ~ ~ ~ l ~ p l ~ l ~  tuoq 

u v 

oino~dds:nouf~n1uuo.1f(1un~u'uiina1u~uw'uis~nii~n'uoir1~1n4;~~ 8 d u  win 
u'otwuruin1u1anlw'Go~at~~~n'1)n5ipln'~1~nioo~dns1un1~i~~~8;a tdotu?bn 

d ~ ~ ~ ~ u ~ ~ l ~ f ~ n ~ o : v i ~ 1 w ' i i ~ ~ u n ~ d ~ p i ~ ~ ~ b ; 1 n i ~ p l ~ 1 ~ ~ ~ 1 ~ u d ~ i j ~ ~ ~ a ~ u ' u i ~ ~ : ~ i ~ ~ ~ '  
u Y 

tm^nnaiu6.1lo8oluf&n 
1 "  o~nils:neudn 7 uo~n'mn~o*.rQn~~uilGtno~~~ns:nun~s~onis &if 

Heirachy of Effect Model 

Cognitive Stage Awareness a 
Affective Stage 

Knowledge a '  
Liking 

Behavior or Conative Stage 

a 
Preference 

.. 
Conviction 

a 
Purchase 

( i u ~  : ij;u~yoin&lch un: &ICL 1995) 



~nna~nuvo~n Y isdonu 
I. nisnr:niinf ( A W ~ ~ S S )  iia nis~uftm:~(ii'loii~~nd~ 7 i a j  

w 

2. nqiuf (~nowlcdpe) 48 n 1 r 1 ( j 1 1 ~ i i ~ ~ ~ i j ~ ~ ~ i i a ' n ~ ~ 1 : 1 ~ u a l i 1 ~ 1  ~ ~ U I S O  

"1qculHrn~o:b 

3. naiuaou (Liking) 40 n?1ufdnn~un~~Iin~uid9z1ij~~inn1s91sz~~~nf 

~ta:n?iuf 
w 
w - i 4  I 

4, n~iuaauuififlii (Preference) 30 n~1u~i9n~~alr~~uu1nni1n~1unaun~na 

&$u 7 ~ W L ~ S U D ~ ~ I ~ ~ ~ I R Q ~ ~ ~ W ~ ~ I U ~ ~ ~ ~ ~ Q ~ ~ S I ~ U F ; I ~ R ~ J I ~ ~ U X I H ~ ~ ~ I ~ ~  

niiprai3u#i$u 7 'Iunuani)uKids:tnn~~u~n'u 

5. n?iu~aoiu (Conviction) 48 naiufi9niipioii~nUdJ q o~i i~ iun~d~ozd~wnpi~~ 
w 

wqiinsru \ut?qnisfinim ~dorjiwGunouuo~naiunauuinniit~t~ ynnncn 
" d l  oziinaiulj.ruirnion~1ui~1onoz'~10 

6. nlr $8 (Ruchase or Actioo) 
w 2 -  3 oztHduld;iiwana~nmni~~~nn~nGu~~uwnnmn~un'ud~~d~~ q ue4n'u- 

unii w'uiqtrpinalunrzn~n un:n?iutlil~oitn'B~uEuuoqaan'~rznoudiun?iuiin 

naiucda n~1unouan:nalruinni1tn'~1ua~n'da:nauAium~iufi9nd~t~un1~dszt~u 
* Y 

AI n'.rii w n u o ~ n ~ s d r ~ r u ' u o i o o o n u i ~ ~ ~ d u o ~ n ? i u ~ ~ n ~ u & ~ d ; ~ ~ ~ u ' ~ d i n d i ? o ' ~ ~ ~ ~ ~  
v 

t ~ a . r o i n ~ u n ~ ~ l i ~ i i u ~ ~ d ~ w n d w ' ~ d s z n ~ d 1 u i n i n 1  lud1uueqn-riui6aiud 
* l td iuul~6unaiu~~~ool lan'otdu~~uo~o~n'dsznau~1~n~i inssu~~oi~n~oun~un'~ 

nisnrrji14ia;?dlA 

oCinlrii4 Gnuniio1olid~wnln'1n'mwq3nrrunln 
Y Y w Y 

1, naiu~~u~ius:nii~ni~nszriiu'u q i~tnzVnnaiiuii~~ L nist~an~otdoki 
w 

dina'Ynu~iaolrt~~a~a o:tbu~:o~i~i~b~w'n"~'~uuiniin 6 . d ~  nun~uiioio 

lidat&klinulo~iHdui~~&ld; 
2. uinds:aunisdns.rpiaiqiu n'o nin'liiids:nuniadns~u~riou n?lutao 

L - ~ u d o r ~ l Q u n ~ ~ u n ' ~ n ~ a ~ ~ i i ~ i ~ ~ i n w a ~ o z t i a ~ H ' t ~ ~ n ~ ~ n s : r h  oinnn4nsi 

UD9 Berger Lln: Michelle #IJ&!M Assael ~ z ~ i i ~ u ' ~ i ~ n ~ ~ ~ i r d s : ~ u n ~ s P ; ~ ~ ~  
u i n'u~u61iini?uualuun~~d~Gn~no~n~o~n'~n'uun3~~ 



: r v  ' i d  vr 
3. n~iur~u~uds:~~i~n'~i iuu~~a:n~iu~~o~~u~n'u~~uuuuou 8o dqnmu?in 

e ~ o i i l i ~ . r $ ~ o ~ n ~ r ~ ~ ~ u ~ ' I d  ttiu rdi~rduino$iinu~rc~uzlun'~zu'utt\~~u~~ 
v d  I 11dfilril#~ii~ozdos~n'n~o1zu'~~11~1nsi:1n~~1lri1~~~di1fi~dini~~u 

2' " 
4. nninn~anis~aiii~ 14u n ~ s ~ u s ~ ~ i u o ~ n n h ~ i ~ r ~ u n i ~ m ~ ~ h ~ ~ d ~ o u u ' u  

i A uD~uiflAai~fioio~ii~#~u?tnnIdduu~un'uiddDihr~;u#~'esu 

r viornSii7tu~u~ltin&,iniin go iivinu~ria?n'~bo~do~~Ipi~5un'nunSiiri 

' IE;Hu'n11riuu'nd~o1oduld~~~u1~~~z11n::o10i~~n1i~noonuiI~~~iu41 

lfiu (Assael, 1995) 



James A. Karrh (1998) a n l r l d ~ ~  6%l~~~?14nni)~f i19'  (Brand Placement: A 
1 YI 

Review) ~ f l u n ~ s d n ~ i ~ f o ~ n i ~ i a ? i ~ n r i i l u ~ i ~ ~ u ~ # ~ H " u n i n n ~ i  q i w o ~ n ~ # i ~ l ' l s ~ ~ m ~  
Y 

d l *  ~~'~?i~nri~u~l6ij!udo~ndou1na & ! ~ L G U ~ I I B ~ ~ U ~ ~ W U U ~  a:nrlnrn'au~niuu id 
~~z~ud~aiunnlnrn'Pni~~r:~nn~ir q 4x1 o i i  siunisrrrnq (GaaniGla) r iun i r  

II 2 P w o d n ~ d  J ~ U ~ I S I ~ U K V < B ~ ~ J  q ~ ~ n i ~ i n ~ i ~ n r i ~ u K i 1 n s i i i i i j ~ ~ u i ~ 1 u i n v u ~ z ~ u  q 

lnu~(u?lnnirnkun~dioionirSaai~nriihrKiuinniinal~lr~1i 
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