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##4185169728 : MAJOR ADVERTISING
KEY WORD : CONTENT ANALYSIS / INFOMERCIAL TV PROGRAMS / FEMALE

URISARA KOWITDAMRONG: THE CONTENT ANALYSIS OF INFOMERCIAL TV
PROGRAMS AND THEIR FEMALE VIEWERS EXPOSURE, AWARENESS AND
ATTITUDES. THESIS ADVISOR: M.L. ITTRATORN CHIIRAPRAVAT!, Ph.D.157 pp.
ISBN 974-334-736-4,

The research is conducted with objectives to study both the format and content of the
infomercial TV programs, and to study female viewers' exposure, awareness and attitudes
towards the infomercial TV programs as well as their attitudes towards the sponsors.

It is the qualitative research in which the content analysis is employed to study the

‘infomercial TV programs and the focus group discussion is used to study female viewer

response.

The results of the research are:

1. Infomercial TV programs has eight formats: monologue. demonstration, semi-
documentary, interview, slice-of-iife, consumer interview, combination and variety.

2. The content of infornercial TV programs covers ten topics; housekeeping tips,
health, beauty, children nurturing, cars, tourism, house decoration, sports, pets
and technology.

3. Al Femaie viewers have exposed to infomercial TV programs.

4. Female viewers have positive attitudes towards infomercial TV programs because
they feel the programs offer useful tips in daily life. '

5. Femeale viewers have positive attitudes towards the sponsors of infomercial TV
programs, feeling the sponsors have somehow given p'ractical knowledge for

consumers, instead of making profits out of consumers' needs alone.
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