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## 4686861935: MAJOR CREATIVE ARTS

KEYWORD: THE CREATION OF ADVERTISING / THE SOURCE OF THE CREATIVITY / FANTASY
WISIT SUPANGKARATANA: THE CREATION OF ADVERTISING IN TELEVISION COMMERCIAL
BY USING FANTASY THEORIES.
THESIS ADVISOR: ASSOC.PROF.SUPPAKORN DISATAPUNDHU, Ph.D., 118 PP.

The objective of this research is to 1) identify types of fantasy theories used in the television
commercials 2) identify types of products on television commercial to the fantasy theories 3) identify the
appropriate personality for each type to fantasy theories.

The research approach for this study was the selection of sample materials, which are a
parameter group of sources; then questionnaire was developed from the sample materials of the winners
and nominees of Cannes Film Lions festival, Adfest and Archive 2004-2006. Questionnaires were
administered to 3 animation experts who had international experience and also have been participated in
many of the international animation festival. The questionnaires were analyzed by using 3 stages as
follows: 1. analyzing the fantasy used for television commercials. 2. Classifying fantasy types from those
chosen TV Commercials. 3. Dividing TV Commercials into product categories. After the analysis, the
research can be concluded as follows;

1. There are 11 type of TV. Commercials that is appropriate for using fantasy in order to present
the products in these TV. Commercials and eleven types of appropriated TV. Commercials are 1)
Automatic Product 2) Services 3) Household Appliance, Electrical Equipment & Other Durable Consumer
Products 4) Apparel & Personal Accessories 5) Beverages 6) Food 7) Snacks & Candies 8) Office
Automation & Telecommunications 9) Cosmetic & Personal Care 10) General Merchandises 11) Social
Contribution. In conclusion, automatic Product and services are the most appropriated products for using
fantasy, while Household Products, Pharmaceutical Products and Sales Promotion are not appropriated
products for applying fantasy.

2. The TV. Commercials of any product has the combination of fantasy approaches 1) Food are
appropriate with supernatural elements 2) Snacks & Candies are appropriate with supernatural elements
3) Beverages are appropriate with supernatural elements 4) Apparel & Personal Accessories are
appropriate with supernatural-elements 5) Cosmetic & Personal Care are appropriate with human mind
6) Automatic Product are appropriate with supernatural elements 7) Household Appliance, Electrical
Equipment& Other Durable Consumer Products are appropriate:with human mind 8) Office Automation &
Telecommunications are-appropriate with supernatural elements 9) Construction-Materials & Real Estate
are appropriate with supernatural elements 10) Services are appropriate with supernatural elements 11)
Institutions are appropriate with supernatural elements 12) General Merchandises Institutions are

appropriate with human mind 13) Social Contribution Institutions are appropriate with human mind

Q‘? L
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NARAUT AT (Food)
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o o ood
NARNDUYILATENAN (Beverages)
nanduafidetinuazanalddausa (Apparel& Personal Accessories)
HARA U LATEIAN DAz a8 [491Fa (Cosmetic& Personal Care)

a o 6 o
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2. 9mnUszRIAMINIsiamm ( Advertising Objective )

A3 29NN (2534:114) TeNA1991N198519499 A9 Wl nua s Aaalin1anuue

1%

o al 1 1 g dg/ o v dl 1
npdszasdidanon dreanWinmanduiioutinesls

- AnsaFTavasduA ldunlianan
o v v a v
- e AusaNFUAWAN
- ANTTAUAUANINIBIRALA
d s
- uAANAUNIWAMLENGY
X & [ e ——
- Tlsviiuqasunivilagud
- WiguslnadnlaguandResduen
- nezgulifaniaulaanilasgiuunresdan
- WAan1mAaeg MAWAN
¥ ‘e’ p
- AANHNANNNANR Mt

%

- A39yPAn HALAY

a

% a Y
- mwfmmmwlmmm

v | ¥ o v % a v Yoa
- '&?’Nﬂ’)']llLﬂuﬂjuqlﬁ@uﬂ’]LL@?&U?HVIQN@ﬁl

- g uniseeNiuAuAY lundaunua g

AT 29NN (2534:115) @199 Mdlaudnesuduifessiaasinati uuguednig
v & zﬂl = 1 [ dl v 1 1 @ al
25198999 UIN U TINTAUANAIABATNNLLUN1TRAT1A2719181 18 waat19lsAmnIg

aithusnaf ldarsiunnnulil Aasiudnsesalili

- atFatihnunaunnnwll aunseisldainnsanalalussasinatdudu

vy A 1 dI e O o o o 1%
- damnnnndanitathunng WJ?'Q@@’]@‘LIV’W’]N@’W‘WQ_,IL@’]VLQ

v
o Y

[ v
- LﬂwmaﬁﬁmummmmmﬁmﬁuLﬁmmwwma‘mmmﬁ\mm

289 1sAAINNNTINTIN YN EURINTFE 59 A LN BN Bazitsaanliiflulsyinn

% = 1 A
A3 ATH L‘ﬂ’]ﬁm’m“ﬂ@\‘mq?I‘?N‘]:fmq’ﬂ%4ﬂ?$ﬂ”lﬁ‘ﬂ'ﬂ



18

1. dhunnenaningn Aehunnafiaylilasaniuansznusennuianiinanes

2. Wunanenissena ﬁfaLﬂwuwﬁfaﬂﬁimwmﬁﬁmmmwifawqﬁmmmi

LARNEANTBIELTINA

3. whunienisaunniw Aathuinsnazdadinlinuian Maauddaninlasuay

a

o/ a v Yoa ! -dl 1 dl 2 & o d@l
Hﬂ@J?UU?EWQN@MNWﬂﬂ’J’W]@%HQL@’]%1ﬂ1’]@%ﬂ’]ﬂ'}1ﬁl§]ﬁ]ﬁﬂﬁ

4. Whunangana Aaduunenazliniaslaudniingie Wnineuinidslaly

n1INeukaraiAuiulalunguinuaming

v
W7 29NN (2534:116) A1 lamun LT ARl NN EnAEeENg LaTIaTe)
atiatiuenapaauanrivalsvan@e ild waluinsaisenadidihuinamen mnduanedimang
=3 = o o o o 9= ¥ Y 1 % dl % 49;’
finsazFenanAuANg ATy wazaasasliitiihmanateeenlineun udalammunnaiaauay

= 1
ussqLiuNneandn

A o v @ o o - =2 o aal
LN@NLﬂ']ﬁlmﬂLL@’Jﬂ”’Q:ﬁmﬂ\ﬁqq\‘iﬂ@ﬂqmﬂuﬂq?ﬂ?q\?'&??ﬂ Gﬁﬁﬂ’]maﬁwﬂmﬁaﬂuﬂﬂi
% - Y, s % o o 1.5, W ) v o o
ATNATTAU Qm’]\‘immﬂxmmu’]Lﬂﬂm'm’mlﬂ’]Lmu\muﬂ’mq@gﬁlum\ﬂ@ LW?qzﬁquﬂl'ﬂﬂﬂ;{

v ] ° 2 A v -4 =2 v A
ATWNATIAAD wﬂuimmmmmummmammmumuu ZQ’]N’]?O’&?'W\UWTWLL‘V]u‘V]eLu’&N@\‘]?.I@\‘i

Y a

guslna WdudAnauedarnnldansed luaiumdanldaneduien 1 luduresgnedsnig

a

N1IAANA AUMTe9dUAVTaRIWILsATaslandnil aznanauleiinvesdnians(Message)

' 1
= [ a

Nazderugusina

WHIRANAANAAN 1 THE N (Advertising Concept) azgniimun TN dudanaud)
Qi 1 Y va ¥ | o K Y a a v a dl
lsuanienlidnsesnisliduindueslslunanuaiaesgisinn Tnadnfudouuaainany

sl lunimegnedssesiuanaantsin (Big Idea) Seunnaainudifludeiaus

1
a a v A 1Y Aa

v ! !
Pe3fuAnAuAEieduRaruATuuedszneliundustna Wuilyuindrdnyuazdisina

a

1
=

awlanazuiilyuitu avafludeauentuaauazetiuniaadelllduinlaininga Tmeso

o % ]

dl o o 1 14 o 1 1= a
LASNAALY ﬂ\i@’]ﬂ’]ﬁ‘ﬂ%’\L@W1ﬂ°ﬂ’]ﬂ °1Jf;|‘1_|mﬂﬂuummqmmmqmmﬂmﬂmmmu AITNAR

1 |
¥

T luuda Ansviniseanaduaanasiellldan Wldlinedndunaaumengslug



19

AT 29ENUMA (2534:117) NA1997 ngnaAaHAatu g Fesdne waf ldladeanng

o ! Y a

M v Y v 34 J Y o [
Niﬂ‘ﬁ’]ﬂQ@?W\i@??ﬂﬁ%ﬂmqiﬂg@ﬂﬂﬂﬂNU?Iﬂﬂﬂ@NL‘ﬂ’Wm’]ﬂ JANANTNAATA NITULINTU LA

—

Q k1l

o/ = o

AnAudiduetem Ge@smanilaztinlilgnimegnsis lunsaiuassdnndssinusielii

Lape

1. dANUNAE9(Tone) NEUALABWINBINEDLN 191ATANNLANBUINLIAL 1T N EINID

eanunatingls wu AnnF1n Aew suEey Fauus s

v : v v R o Y a ¥
2. aaie(Appeal) TaENTUAYaIINNeLsau N a1eLLTInARRLAa e

qANTaLiNgLAUT R

3. qantatiuAY(SUpporting Selling Points)  ABRALALAARATBNAANTNIINAZTNHN
dsznavlulamnniialinumiaseslaniganelddneising

4. WUANNNIFUNLEUD (Presentation)  LHBLTIHTN3TRTN9FAULAD 191AXUNNNTIHAY
atnels MifluGessanazaueiuinnaisunfiusing wwaniglunistinaueiuininuig ae

¢INFinatinImail

a v A 1l & dl 1 al o a % dl 1 v
- Auinflunszien Aelifesssznavauls lufiau SusfinAudmeanansagnios
gunsallsznauan
- ldlwanennedusn AensELTINAARANdaue18AuAT analuaurTesa
NS4
- A1945A AANITLAAS I ITIUNN24599 N1THAR NN9NN1Y N19UsENaLAUAN N9
aa ya v
NAADY A9NT MMAUAN
-0 N1INTNIURUAT AANITLAANLTEANENINTRIRUAIF2EN1FURIRWA NN 1 T
ANUNTAIN U
d’l dl aa = o | dl ala dl va v 9:/ % al
- ALnilNUe9TImA ABN19TNLeNT9R A NN Ie9Td AR T A UA T T R unun
4 o .
1NE189 HN1NLAL
al A o a v 1 1 o v a U o £4
- maFauWay Aonisin@uAnresquasiuiuduAnueasnILanani il

ALAINNANFNG



20

¥ A ¥ ' ¥ a ¥ dl
n1sudtlyriuiun Aeuanenisuidousnge foaaua N1 0898 uANTL
Tz
nsaualugilansan Aenisaireniislasunmieouasnn lauat1aasRaaiy
ANTUNT99RUAT HTANTELAUNNINARAWAN

NTE59AUARINNG ABNTTAF9ETRITIUINAUAUNINI TN LN UANN TLAUBN NG T

1%

nsgUNngLily AanisgluiAmuN nTesduAN LAYl RenTlanAuiana

[ o e

neafredydanenl Aentslddudneaiuisednaluunundudinalan

o

[ %

YARNANIOLE URIATYANHOINI UNUAWAY
1% I Y a tﬂl ¥ % ¥ [ a Y o a ¥ :j/ a a
NN2ENNEU BN TAUBHLT LN AN ITALAIMAY H1YATLIIBIRUANIAUATURATS
= — N T oy
AaugnIud AenTsaualUY IMUNRAdUAATT 819NnlTeE aynauIu
AR1399ELN ABNITANANBNILANINNNTLAIIRN (3992110 Faanad illaunng

aAa
LARNTIA

3.A15wUNUS LN URIRUAN

1990u94 svasdnd (2543:8) Tagnedautivilszimaasdudnldinousinisusiclumiiide
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ARSI URIULILAEID ( Snacks & Candies )

NARATUIILATANAN ( Beverages )
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nanusidacinuazanalidausa ( Apparel & Personal Accessories )

NARNA LI LATENAN DAL YRS Md91F ( Cosmetic & Personal Care )

o 6 o

NAFAUTINYUUE (Automatic Product))

NARA 99 1 11N ( Household Products )
ARt ginsaliezasldlvdin ( Household Appliance Electrical Equipment&
Other Durable Consumer Products )

nandugigUnsnidntineudniudsuaznsanuimn ( Office Automation

~
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A1 ( Construction Materials & Real Estate )
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Ravlfaennisudansiuesnanninginiuviede Top  Advertising  Contest  of

Thailand (Tact Awards) W312lun17uLNEARA T LUz A ng Uszinnaasudnasia

o 1 1 a LN o =R = My a
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N39eyyARNNNAINARA AN gL nuuN 9 l9TaRUaIAU(LIfe Style) Kobayashi (1990:8)
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Tnegtuuunisldainianaaziagnaail

F19WNT WARIANEUZLATINAN eI ARATIN gL T I TARULILIFN )
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aRtloynyn (intellectual) / iuasie Walual (modern) /
#5un1saUsH(cultivated) / RS BLLUA (precise) /
gnsieas wiueu (exact) / Aulugaeguuminuuu
(masculine) / HIWRAKA ANMBANKA (rational) / e
210 {lMansu (sharp) / Awialud uuanaeluis < g

v £ . o =l .
NIIUU (progressive) / Tunawmiaulane (metallic) /
AAAN 1194 (sublime) / 18193918149 (earnest) / $Fa

WIHNZAN (proper)

guuuunnslddae nnansnl ANTLY
(Life Style)

Aung A" (flamboyant) / mgmmudiiuﬁq ag9aLaLaan (merry) | WuAnmIzIa9AUMN

(Casual) LEUNEWIU LWARWAY (enjoyable) / LTRAT6S andn uan | @19 inAnmn
U39 lanlus (vivid) /@i dnunula ddua (cheerful) | umANenae a1g 20 6w
/ UREUR (happy) / laANaADY Fui34 (festive) / dala gdns 7 ndaszuazayniuTin
a2 (bright) / 3usus NGRIWAY (amusing) / SR
(colorful) it 2ARIA TRLUAAIEET (Showy) / gulumu
\Has¥au (tropical) / guiluing (friendly) / a3at #la 0
a (delicious)

astel sl gnaw Feufen aelnsn1iag (urban) 7 latfiu FhudnEnzeenu

(Modern) (composed) / faa@es dufianen (distinguished) / @fl mﬁﬂﬂfﬂmﬁmlﬂmj by

a a A ada o
TAULNA HAMNNDINOU
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Twnsaenlddudnni
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auiu 1HUIA (soft) / 191 19U (sweet & dreamy) / a0y ludnsuraaniean

(Romantic) WAeaan Tdviuen (innocent) / wilausgluihy dula waeu ﬁ‘lﬁmmﬁﬁﬁmﬁumm
(dreamy) / Fuauisf grinuaslua (charming) / wauiiu WA U39t ARALA
(Romantic) / W15nla3 (amiable) / Undnela dusag gouiis Higndif
(agreeable to the touch) / 8auue Uanitlen(supple)

931G \FhiassTd (natural) / Reuiasy s Eenidu Fueufinpnuiuiing

(Natural) (tranquil) / az1aenaes (intimate) /lai n3aun (generous) AU Jaufi 19

/ iinunu tadla (sunny) / @AW 1uuaa (gentle) / 89
mnlagenn (free) / Manala (pleasant) / Tauia aunee
(lighthearted) / WNALI194NLl

(restful) / gnuanawde g1ama (healthy) /
u.l%::m']wmu'] (sweet-sour) / sz lemisasnanne
d4va1n u?a;ﬁ (wholesome) / @Lﬂumiﬁimf;m
(citrus)/dau &L (peaceful) / BaL ns¥and 41l (plain) /
anlonl ety (fresh) / 1M (smooth) J Noations TuLm
(domestic) / Tawe msslilnsenn (open) / gaw (mild) /
FLANDNARNNYAY (nostalgic) / 41 uazigiheaula (simple
and appealing) / Aiilugwijsdounauazynazly
(feminine) / A9mina33: (cultured) / 1szain 119934
(delicate) / Qmu'm 1177 (tender) / @Lﬂuﬁm (friendly) /
as08 1ula 41lA (delicious) / axilauanaunl
(emotional) / gA1n 1xaa #4797 (gentle and elegant)
/ qufluidmz (friendly) / adas Gula Sula (delicious) / uiks

s (dry)

aa o o
Faplszandunuuaung

l

#4197 (Elegant)

<

T8 1wt 1@t (sleek) / Li3gMEAI1974 (pure and
elegant) / @419 miﬂﬂmm(elegant) / mufm (calm) /
gau laifiu (sedate) / raula (interesting) / Andwutin
Aum (mysterious) / dazaane LA (refined) / 441973
AuNUAA (graceful) / aziBangau WULLW Usvdln Ussa
(delicate) / maefia iuagie (fashionable) / gl
Aueeatnnii azyu avli (feminine) / 18l uazidineny
0 (simple and appealing) / Lﬂ%‘lm’]mﬁu‘] (sweet-sour)
/ 15muassd (cultured) / Us¥lim 1339 (delicate) /
1WA L7 (tender) / 4NN HuwIa @47197 (gentle
and elegant) / fiaNFn AL (modest) / uassNgng
(natural) / uiaus (dry) / @ziitauansund (emotional) /
4N 1WA 4471973 (gentle and elegant) / 4Rk W1
917 e (polished) / aan AN Tavinags
(subtle) / gAsas Fifiash (noble) / tiaxsin AL
(modest) / guanunaN (orilliant) / Faserindafhuiinay

(fascinating) / g (glossy)
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C]

ATINENIN UazLITiin

v o

AfduruAINIW

=)




23

£98fR (tasteful) / iuuaz@n (heavy & deep) / uiiaungs

NUNU (sturdy) / LszElnLsad (elaborate) / ¥alAn

Ange i ol uasTauUUER (chic) / 4au (sober) / dlaxsn asy | uaunddnmuzasy la
(Chic) vl (modest) /478 | 5391AN 7] (Baiw 7] (simple) / Rey | iu gnanFeudes J
wazad19N (quiet & elegant) / aanm ANAL A@ivasy | AN@AIAAIAN usgLT
(subtle) / ey (quiet) LLUUE’Jﬁ
Q e » R P - I
AAEAA Uszineifies (traditional) / @4AFUseeiudng duen Wudnwouzaeanui
(Classic) (classic) / saupay uglug] (mature) / Fani@enuilua | Gale Tuauusssfion

szinell \edals 139

a}d =
NHIZLUU LN U

933 (bitter) / @Lf!uw%uzgq (aristocratic) / NEVingA
nsediingzias (dapper) / @t Gen T (placid) / &
tlazTamd manzan UfuiR (practical) / ﬁgm:mqs ffupa
gy fagu (sound) / L9639 NN (strong and
robust) /a3934 1@1A3N AR (serious) / @31 (placid) /
Neu 59997 7] (quiet) / Rev wazli iiaangs (quiet &
sophisticated) / 1193 sfuAs Qneied (sound) / adINNE
nigu Hifgshae (dignified) / Wause uaznunu

N

(strong & robust) / AR (precious) / lUN1INg
(formal) / Tads nila7a (solemn) / @dNeinLEE TN
(majestic) / LA GG (eminent) / Wawazan (heavy

& deep)

ayFnifilen (conservative) / Aaxlel el WL (old- gNABIAN
fashioned) / fuda% (complex) / BuLN RHaueNL(rustic) /
’éﬁﬂﬁi’) gaNaNLgad (mellow) / ALluauLn finedandn
(provincial) / szaulsean (decorative)
dn9ae TAng afudund (diligent) / Aanauilianisf (subtle and Wudneouzaesd g
(Dandy) mysterious) / ﬁm_l‘wg (quiet and sophisticated) / Hrgau Lﬂué‘mﬂmmlﬁm

al v
WEUTRY AACDIARNN

1dn Widug (Pretty)

BaUNINU (sweet) / @28l U1TN NazaNnITAN (pretty) /
113N wndug (cute) / willewAnT Wndug (childiike) /

Winuau dasla (sunny)

doia 1sela (Clear)

anld 4979 wldalds (light) / Bevses fusuiden WAt
WA (neat) / @m%ul,ﬂum;m iluanq (fresh and young) /
FaLal (clear) / u?‘zgw%r (pure) / ﬁﬂudﬁﬂu?zgw%r (pure and
simple) / aaNAUNARR (cIean)/@“lzwﬁ'auLLﬁa
(crystalline) / mmfn'u ALNE NAWAANE (refreshing) /
mmmmm%u (clean and fresh) / Fedne (simple) / g

4944 AiNesh (noble)

anenselauansliviutayadananuazansaicassinigluuunisldain lunsas

a ! dgj | QI d‘ o [P
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A6 NARAUA
1 Ask Milk
2 Ask Milk
3 Ask Milk
4 Mr. Potato head
5 Hang Seng Education saving plans
6 TAC.
7 Macdonal
8 Sprite
9 Kia
10 Canon
11 Shizuoka Broadcasting
12 WWE.
13 Goo search engine
14 Levi's
15 Tokyo Marine Nichido
16 NTTDOCOMO Kansai
17 Honda
18 HP
19 LA-Mondiale
20 Levi's
21 Aerolineas Argentinas
22 Peugeot
23 Saeme mineral water
24 Unif Green tea
25 RCA.
26 Selton
27 Marmite

28

Barran chicken
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29 Tac.

30 Skittles

31 Skittles

32 Skittles

33 Gordon’s

34 Coca Cola
35 Mountain Dew
36 ESPN.

37 Adidas

38 Coca Cola
39 AXE

40 Grasby

41 Citroen

42 Toyota Vios
43 Rexona for men
44 Benz

45 Ford Ranger
46 Olympus

47 Olympus

48 Olympus

49 Olympus

50 PlayStation2
51 Adidas

52 Adidas

53 Peruvian Cancer Foundation
54 Charal

55 Virgin Mobile
56 K-fee Coffee
57 BMW

58 Holiday inn
59 Unif Green tea
60 ABTO.ORGAN TRANSPLANTS ASSOCIATION
61 Show Bound Naturals
62 Honda

63 Bangkok Bank




28

64 Adidas

65 Adidas

66 Adidas

67 Adidas

68 The Cinema Channel CANAL+
69 Bravia New LCD Television
70 FedEX

71 X-Box

72 HUMMER

73 HUMMER

74 Virgin Mobile

75 The New Golf GT with TSI.
76 HP

77 Virgin Mobile

78 ESPN

79 MillerAuditions.com
80 Asics

81 XElibri

82 ORANGINA

83 Matsushita Electric
84 Nintendo

85 COON Tasty

86 Sportlife

87 Via Ravintola Restaurant
88 Lion

89 Tetra Pak

90 Fortress

91 IKAE

92 UNION FENOSA

93 Asics

94 XXXX BITTER

95 BMW

96 EARTH

97 NINTENDO GAMECUBE
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TOYOTA Landcruiser
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2. ATUATYEN UANITT Lead Animator 1319 Kantana Animation
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3. gnalszan angusedina Production Designer 13 Anya Animation
-The 9" International Animation Festival Hiroshima 2002
-Seoul International Animation Festival 2002
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1. NARAMFI®MT ( Food )

o

NARADUTUB9TLLAEN ( Snakes & Candies )

& o o 4 4
NARNDYILATBNAN ( Beverages )

[ 6

nanuaidetinuazaealddausia ( Apparel & Personal Accessories )

1
o e A

NARS T LATEIA1D19LAZ RS KIA1RA ( Cosmetic & Personal Care )

o 6 &

NARADUNINLUE ( Automatic Product )

a o [y

NARA U89 1 111 ( Household Products )

©® N o o s W N

NARATUIN @ﬂﬂiﬂﬁﬂ%@ﬂﬂﬂﬂ’] ( Household Appliance Electrical Equipment&
Other Durable Consumer Products )

9. uanAuigUnsaldninauenludRuazinsanuiAN ( Office Automation &

Telecommunications)

10. qﬂmtﬁd@@%m,ﬁmumﬁﬁu ( Construction Materials & Real Estate )

11. §9NA1IN17 ( Services )

12. @010 ( Institutions )

13. NAAATIEN ( Pharmaceutical Products )

14. wandouaiall ( General Merchandises )

15. @9Ld3NN1927¢ ( Sales Promotion )

16. 494838 A9AN ( Social Contribution )
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TUdIUIRINITAALAANANN AN UAT NN IHT199aa N3 ImANIaaIaT4 A9 Cannes

Film lions (2004-2005), Adfest (2006), Archive (2004)a4i

fro819n 1 Fu Ask Milk

o1 2 Fuf Ask Milk



fo8en 3 Fum Ask Milk

#06190 4 AUA Mr. Potato head

36



fo8an 6 duM TAC.
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fo8eN 8 Fud Sprite
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fegan 9 auf Kia

fo81an 10 Aud1 Canon
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#08197 11 @uf Shizuoka Broadcasting

fedan 12 Fudi WWF.
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#0819 13 @uA Goo search engine

Fo8an 14 Fud Levi's



fod1ai 15 duf Tokyo Marine Nichido

#0619 16 Fuf NTTDOCOMO Kansai

42



f08190 17 @um Honda

Fog1ai 18 Aud1 HP

43



foe1an 19 dud LA Mondiale

o819 20 AU Levi's

44



feg1e 22 duf Peugeot

45



fegha 23 Auf Saeme mineral water

#0819 24 Fuf1 Unif Green tea

46



{08130 25 FUA RCA.

#eE1an 26 AU Selton

47



o8N 27 Aud1 Marmite

fo81aN 28 Auf1 Barran chicken
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Fe81ai 30 AuM Skittles
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fe81ai 32 Auf Skittles
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708199 33 duA1 Gordon’s

o

=

#0819 34 duf Coca Cola

o



f08194N 35 AuA1 Mountain Dew

§106197 36 AU ESPN

52



#0819 38 Fuf Coca Cola

53
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#i 39 Auf AXE

29819

fe81e 40 Auf Grasby



fpeai 41 Aud Citroen

{98190 42 AU Toyota Vios
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@819 43 duf1 Rexona for men
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f081aN 44 Aud Benz

56



{6190 45 @ud Ford Ranger

fo8af 46 Aud1 Olympus

57



fo8hen 47 dud Olympus

#0819 48 dum Olympus
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#1981991 49 du Olympus

feg1efl 50 duM PlayStation2
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@p813aN 51 Auf Adidas

fe81aN 52 dud Adidas
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@998190 53 AuA1 Peruvian Cancer Foundation

fo81aN 54 Audi Charal

61



fo819N 56 AuMI K-fee Coffee
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fo81an 57 Auf1 Bmw.

f081991 58 AU Holiday inn.
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{08139 59 AU Unif Green Tea

ﬁiﬂfjﬁ‘ﬁ' 60 FuUA1 ABTO.ORGAN TRANSPLANTS ASSOCIATION
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fodafl 61 Auf1 Show Bound Naturals

#0819 62 Fud1 Honda

65



{0819 63 AuA1 Bangkok Bank

#od1ah 64 AU Adidas

66



@eE1ai 65 AU Adidas

Fe819h 66 AuA1 Adidas

67



@eEan 67 Auf Adidas

#1619 68 Fuf1 The Cinema Channel CANAL+

68



#0619 69 AUA1 Bravia New LCD Television

f08190 70 AUA1 FedEX

69



{08190 71 duf1 X-BOX

Fegai 72 Auf1 HUMMER
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§10619ft 73 AU HUMMER

feg1af 74 @uf Virgin Mobile

71



o8N 76 Aud1 HP

72



§106197 78 FuA1 ESPN.

73



@eEan 79 dud MillerAuditions.com

fogan 80 Auf Asics

74



§106197 82 FuA1 ORANGINA

75



Matsushita Electr

feg1an 83 AuUA1 Matsushita Electric

fo81aN 84 @ud Nintendo

76



#0819 85 AuM1 COON Tasty

feg1en 86 AuM Sportlife
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fo81an 88 Fum Lion

78



Foenai 89 AuA Tetra Pak

f0819 90 AUM Fortress

79



fo81an 91 Aum IKAE

é‘h’ﬂﬂ'Nﬁ 92 @uf1 UNION FENOSA

80



feg1an 93 Aue Asics

§10619R 94 AU XXXX BITTER

81



o819 95 duA1 BMW

08199 96 AUA1 EARTH

82



Fo81ai 97 AuA1 NINTENDO GAMECUBE

#ed1ai 98 AuA1 TOYOTA Landcruiser

83



Fo8199 99 AuA1 Dulux

o1 100 FuM LG.

84
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Design Brief

Honda Civic
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2. Usznnaasduaildinausinisnialuiitiada Top Advertising Contest of Thailand

(Tact Award) niisAuAIaanslY 16 Uszinnaall

2.1)
2.2)
2.3)
2.4)
2.5)
2.6)
2.7)
2.8)

2.9)

2.10)
2.11)
2.12)
2.13)
2.14)
2.15)
2.16)

o 'y

NARN AT (Food)

o

¥
NARADLTIUBITLILALN (Snacks & Candies)

a o 6

4 d
NARNDNILATRNAN (Beverages)
nanAuaesuazaaslddansia (Apparel & Personal Accessories)
NARATUTTLATANAN AN LAZAD MdIUFa (Cosmetic & Personal Care)

o [y s

NARAUTINYUG (Automatic Product)

naR a9l il (Household Products)

NARSOUN @ﬂﬂifﬁlﬁéﬂﬂﬂﬂ/\lﬁﬂ (Household Appliance, Electrical Equipment&
Other Durable Consumer Products)
HanAusigUnIalddneuenluinuazinsanuan (Office Automation

& Telecommunications)

a

anenfriesi1e TunagiiAu (Construction Materials & Real Estate)
431413017 (Services)

AN11U (Institutions)

NARAIEN (Pharmaceutical Products)

ARl (General Merchandises)

#91831N1798l (Sales Promotion)

A91d5N49AN (Social Contribution)

3. DANA22AINAINEUASINRHAININNANTIVFINNNNINEUASTAHUNNLATI9TR
BiNg %) LU29112004-20066193

3.1)
3.2)
3.3)

Cannes Film lions
Adfest

Archive
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