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1. The expo y/Uifes found that different Gender
create the differen®es #f gRpBSurd, o) ¢ fela s 8\in funds through direct mail.
‘Public relatiens in funds through

ilifferences of exposure of public

Different age create
radio. Different educat] :
relations in funds thrdlighgfelew MGt Dragiam . 40, direct mail and family. Different

occupations creale the (e pante: = ol re®f public relations in funds through
television program. Statislic 1750 = 0.05 level,
2. The resyt e Ef "5 refations on RMF and LTF

I-:'"* n making to invest in funds.
The hypothesis leshfg _.,.

2.1 The frefuency of exposure in public ¥8lations on RMF and LTF is
carrelated w ﬁh knawl‘ﬁ about the furllé, low and positive. Statistically significant

aneoos @Y ) Y1 BIYIIWEITT 9

2.2. @he frequency of expesure in public relations on RMF and LTF is

Yo BN TR i) (1)

2 3. The frequency of exposure in public relations en RMF and LTF is

Is correlated wit ""r

correlated with decision making lo invest in funds, low and positive. Stalistically
significant at the 0.05 level,
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