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# # 5773554425 : MAJOR REAL ESTATE DEVELOPMENT

KEYWORDS: BRANDED RESIDENCES
KOTCHAPAN DUANCHAY: PROJECT DEVELOPMENT PROCESS OF BRANDED RESIDENCES
CONDOMINIUM: A CASE STUDY OF THE RESIDENCES AT MANDARIN ORIENTAL, BANGKOK AND THE
RESIDENCES AT THE ST.REGIS, BANGKOK. ADVISOR: ASST. PROF. BUSSARA POVATONG, Ph.D., 103

PP-

Increase in land price up to 35-40 percent affects the cost of residential development. In the
luxury segment, The developer intend to develop the residential in luxury seement. The researcher found
that there are residential projects that use hotel brands and provide facilities management and services
by hotel operators. These projects are called Branded Residences. This research aims to study the concept
and the development of Branded Residences, including the advantages and limitations. The case study
namely The Residences at Mandarin Oriental, Bangkok and The Residences at The St. Regis Bangkok. Project

surveys and interviews with the project developers were conducted and then opinions from the specialists.

The study indicated the following: 1.) The development of Branded Residences usually involves
a company policy that requires developers to develop the residential projects in the luxury segment and
idea to add value to the sale price. The target is the niche market as well as expansion into overseas
markets who want excellent service with a focus on design and brand image 2.) Branded Residences are
usually located in Mixed-use project with public utility and public assistance. Residential products
leveraging off the quality of the hotel brand to create an aspirational product, reflecting luxury, prestige
and services provide by hotel operator 3.) Regarding the process of developing this type of project, the
hotel operator will develop the project with the developer from the pre-construction stage. The most
time-consuming period is pre-construction which includes selecting the right brand, the study of financial
feasibility and agreeing to the roles between the project developers and hotel operator working with the
project since its inception. 4.) The advantage is that you can add value to the project with the selling price
of 45-70% more than the non-Branded Residences project in the same location. And currently (2016) has
this type of project only 5 projects considered small numbers and can also develop this type of project
in the future. However, the limitations that must be considered the need to get approval from the hotel
operator before starting the construction — thus increasing the cost of the hotel brand and duration of
projects increased. Also, the legal agreement to be bound by the hotel operator in the longer term can

not be changed.

This research indicate that concept, the development, advantages and limitations of Branded
Residences is useful to the decision making of the developers interested in this type of project and those

interested in planning development project management efficiently.

Department: Housing Student's Signature
Field of Study: Real Estate Development Advisor's Signature

Academic Year: 2015
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market/267705.html fuiile 18 ganAs .. 2558

* «ysznn Segment VasaANTTINNEIRRUNTTAII1EEN", 2556, [oaulat]] unasiiun: http://thinkofliving.com/2011/12/18/
UszLanvaennsiiinende/ Auiile 18 nanau n.e. 2558


http://shows.voicetv.co.th/voice-market/267705.html
http://shows.voicetv.co.th/voice-market/267705.html

operator  viseUsEM U weusulsasuazd N iununlunsiwilasinsiiiegua
Tinsguredasinsitulumuninsgiurewusud’ nguamd 1.1 Wunisasuuundn

gadlAssnsUssinniinfinannsiannlasinisiiueinsiinendessausiaas wazinis
WIWUTUA NITUTNIS kA AdTnEANEEAINYedlsaususEAuUY (Luxury Hotel) unaglu
1A59N13

Prime
Residential
Product

Premium
Branded Hotel

Branded
Residences

gﬂmwﬁ 1.2 LUIAANISHAIUNLASINISDIANSNNNBIFBUSELAN Branded Residences

(ﬁu’lz Colliers Internation, 2557)

U 2559 Tuﬂqamwﬂﬁiﬂiqmsmmsﬁﬁﬂmﬁaﬂszmm Branded Residences 3t
5 lassmslasfendidnnutdes  eifsusulasimsenesitinendossiunangsilaly
Branded Residences wazdsilnuiltuasydulnlasnuin’® lawn

1. The Residences at Mandarin Oriental, Bangkok

2. The Ritz-Carlton Residences Bangkok

3. The Residences at The St. Regis Bangkok

4. Four Season Private Residences Bangkok

5. The Sukhothai Residences

* Graeme Dickson, Roy Melick, “Alternative Structuring Models”, 31 January 2014 paulai] Lma'dﬁm:
http://www.bakermckenzie.com/alsydneyalternativestructuringmodelsjan14/ Auiilo 18 fanmu W.A. 2558

® Aliwassa Pathnadabutr, “The Evolution of Branded Residences in Thailand”, Published on Bangkok Post dated 21 April
2013



Tnerhlumswanlassmsedonsunindiuiitunou 8 fumeu fil 1) trouuidn
Suusn (dea Inception) 2) ¥33N1508UNTBUIAA (Refinement of the Idea) 3.) %3
nsAnweudululavesdasims (Feasibility) 4. ¥29n151a5919e509dygy (Contract
Negotiation) 5.) 9asmsvhdanegnadunisnis (Formal Commitment) 6.) ¥23n15naa3ng
(Construction) 7.) 91an15iUalge1A15 (Formal Opening) 8.) %294115U511581AT (Asset
management)® Pndupeustnandedy  sausaulaiuneunsiaulassnnsany
Prenandu 3 929 Ao 1.) Yasneunsnead e (Pre construction) 2.) ¥295¥®INNTNBEI
(Under construction) 3.) 9amaen1sneaing (Post construction) waeenglsiniuainnig
fupt  wezasunudimulanmadesiu  viliwuinlassnisemsiivnendedssnn
Branded Residences 1 Hotel operator gravhmhiivimslasins wasdhindunum
FausSuitmulasensluiusneiensooniuy M wagmsusmslasins @i
Wisuisuunundulasanisenansiinnenfesun ldmunisnaduans

A5 1.2 uansunumiuudazduneuvesimuilaseinisuay Hotel operator

Pre Construction Construction Post Construction

o o

fimuntasenis uar | gmunlasenis uay

Branded Residences Hotel operator
Hotel operator Hotel operator

o o

Tassnsormnsiiinendudue fmunlasanis g tasanis U3EnEiEnsiasanis

(11: 3NN13ATUVRIEITY)

Pndeyatiswrinligideiinanuauladnwinseuiumsiaulasems  uwiAed
dimwilassnsideniasiaunlasinsiduoiasiiinendedsziayn Branded Residences
SUNIVBA VDANNAMNTLUIUNTNAIULATINITUTLLANT

1.2 Aauluauddy
1. ffifulasensiiunaneslslumsimunlassnsermsiinerdeuszian
Branded Residences
2. {ffannlassnisvhanusandu Hotel operator a81sls Tuusasdunouvesns
WounlAsanis

® Mike E. Miles, “Real Estate Development : Principles and Process -4th Edition” (Urban Land Institute, 28 December
2007) page 43 - 48


http://www.barnesandnoble.com/s/%2522Urban%2520Land%2520Institute%2522;jsessionid=90606373770473E2D818FA8FD4EF53A8.prodny_store02-atgap06?Ntk=Publisher&Ns=P_Sales_Rank&Ntx=mode+matchall

3. NMINRILILASINNTDIANSANNAEUSZLAN Branded Residences J9afwas
doinfnezlstng

1.3 Inquszasd
1. ilefnwunanuAnvesitannlassnmsiiiannlassniseimsinnedoussinmn
Branded Residences
2. Wiefnwnszuaunswaulasin1senasiinnendeuszwnn Branded Residences
3. Wiodnzidenuazdesifnvesnisiauilasainsernsivnondeuszam

Branded Residences

1.4 Jorudniianig
1. a'lm'iﬁﬁnmﬁ'ﬂizﬁ’mwmgq Aoe1PsTinnendeidsia 250,000 UM/A1519
wms uly
2. TasamsanA1siinne1deuszsnm Branded Residences fialasin1sa1a1s7inn
ofefiadelssusudantiunumlunisiaunlasins sastaduuimslasenns
vdaanlasamsudnas Tnsfinsliusnsufinendosheuinsiiumsg oty
vauaselswusy ualitolasinmsmudeuusudlsausuluniodun

3. Hotel Operator fiawAzelsewsuigiauilasinisdenly wasliiinunildsuly
NIWAILNTATINITIINDIUTMISIATINSIEIDlATINITLAESD

1.5 YaULIRUTIRY
1.5.1 vaulemduLion
msfnwafaidudl nssutunsaulasinIsUssan Branded Residences lag
AnwiunAnvesdiiannlasimsiidenld Branded residences famnlasans funieamn
msoonuutlazins mamann wiouaAnmdnenn Toi dedifnuargUassalunisiam
TasanseAsiiine feusziam Branded Residences
1.5.2 YaUlUANUUTEYINTUALNANAIDENS
Henfinw Tassnisenansiiinendulssinn Branded Residences lufiufingaiyng
U 2 1Asans biun 1595 ez 15adnud wev wuunisy loisewia nJunne uas
TAsans 1noy Lsadiaud uev iney 1wudsda ngume laewdulasanisiidaninisaseunses
LUUInSEEveM (Leasehold) wazw1ev1a (Freehold) atndaz 1 lasens idenlassnsiid
yarasanluusazngy
FaiiAnwiedoyaniond wargunilasdunvaliiamilasins wasdndnms
1. fdeiaugsne
2. fheoanuuulas iU NEn e
3. feMsUIBLaENIINAIN



1.6 WANDUNITIY
lumsfnwide dnszuiunis Usenaume
1. mafivsivsindeya lnewdadu
1.1 foyatgugd 1iun deyaiiliannisdunvaliildusuniannlasnis
Branded residences uazmaifiutioyalassnindesiulsnsdian
1.2 Yoyavfogd Wun msfinwuundn nud wazeddeiiiendes
2. AnTenteya
Tngthdeyannmaiuteyaugugiifildannsduntvaliiidinsiuluns
fialasams uasdeyanfogiifldanniafvoyalasins suswunfanguiiay
mAtefiAstesiiAnuundugulumslieneitoauasussinana 9niuined
Ialudunualiidorny Weagunalvldiefnouidananin

1.7 Uszlavinanainazlasu
1. Lﬁaﬂiziasu‘ﬁm';:JﬁmuﬂﬂNmﬂumitﬂuﬁagaﬂizﬂaumié’mﬁﬂﬁ]ﬁmuﬂmams

Usznnil
2. LﬁaLﬂuLmeqLLd;ﬁﬁau’LamsaNLquv"v’muﬂmamsﬁéfaqmsu’%msmmsasm:ﬁ

YLaNTNIN



UNN 2
a a a o a a a A v
LUIAAN ‘VIQ‘I‘:}{] J1UY Miaaumgﬂumna’maa

Tuns¥iimsise Suwpaiioteadsd

2.1 wnAnidedlasin1senasfinnendeuszwnn Branded Residences
2.2 WnAnEsInsTUIuMSRRILIlATINsadisumSng

2.3 U VRIAUNIMNNITIAUING

2.4 MU EUUTEANNNITRNAN 7 P’s

2.5 LLmﬁmﬁaq mmmqﬂﬁ’uawwmzm (Niche Market)

2.6 WnAnRgITUANAATIAUM

2.7 MsU3msenasfinnerfuuuuiszeze (Leasehold)

2.8 NFUIMTIANTDIATYA

2.9 megdnusiieives

2.1 uurRaEadlasINsaIMsiiine deUszinn Branded Residences

LA TLTlATINITeIASTiNe AeUssinn Branded Residences tuiintiunsa
usnidled am 1927  fdlesiheeda TnemsiFuausvieesinuignAilaguusneanies
vodl5aus3 Sherry Netherland Hotel’ uususidugfitannlasesnsselvalduiuusus Four
Seasons, Ritz Carlton, St. Regis uag Mandarin Oriental lnglutaguuiluualidunisviinaie
TunivioToanniu m%’ammmLLSﬂ%ﬁuuﬂmamsUszmwﬁiuuauaLaﬁmtﬂudaﬂmys

Tssnserasiiine1dedszinn Branded Residences sinavegflulassnisildiiudi
WUURAN (Mix-used) uagtsznau felsmsuluiiufidiodtu Taslasamsanelduusudifioitu
fulsausy  womstsanansalduinmsnniswsy  lHeeduuimsonsluiiestn  (Room
Service) UMsvhAuazen ddliAsnennuazanlulsusy Wy aszhed aoi
ponfidime msthuvsudvedsausuuldthlasdlngmidudesmen Afnazaeldly
nefiganinlassnsoimsyaiilillslassnmsorasynnneldiususd  (Branded Residences)
uazrUszneunslsasa (Hotel operaton) azidnansiuiauilasanis iequalinnsgiuves
Tassnsdulumunnmsgiuveswusun’

dnwaizvedlasanisenmsiinendeUszian (Branded Residences) finganimang
fioans warlvinmuendudnuniiug 8 6 dudedufe

1. a&'juueﬁzuﬁgmaﬁ’s (High Floors and Views)

7Knight Frank Residential Research, Branded Developments - The impact of branding on luxury residential
developments, 2012, 2012, p.3.

8 HVS, The Increasing Importance of Branded Residences, May 2014, p.3.

’ Graeme Dickson, Roy Melick, “Alternative Structuring Models”, 31 January 2014 [ooulail] wnaafiu:
http://www.bakermckenzie.com/alsydneyalternativestructuringmodelsjan14/ #udle 18 AAaMU W.A. 2558


http://www.bakermckenzie.com/RoyMelick/

AN MYeiLakazUsInlndlAge (Quality of Location and Neighbourhood)
ARNINNITOBNHUY wazn1sldan1Uiniifiderdes (Quality of Design and the
“Starchitect” effect )
4. wwwnemsliusnng wasdsduienuasain (Range of Hotel Services and
Facilities)
5. AMLULSTO9LUTUA (Brand Positioning)
6. ANUNLAMANIZA (Exclusivity)
mndnuazddny 6 Al aunsadfiugaaliudléfudfosay 15 - 40 Tneyaday
dintuferay 15 iefinumedsdl 1) Huflassugdaunans wWuau 2) ineasadiud 3)
szuusnmmnUasnsty 24 3lus 4) Asrwsanuagmniiiensiindou 5.) senuuulag
anineendn 6.) sglwitauaziuadeniia
warfindudosay 15 - 30 Weddnunrlaeriudell 1) mssenuuuiivndn 1
suAnfidordes 2. Annemnuagmnifisusinlsausy 3) dssnsanuazaniiieguam
LAzAINA 4) USn1398Asa 5.) senuuuaAsamsiiiendnvallavanuindiiunidn
6.) Tritmsamuazvegluviiadifunaasannuaziinwdnualiia
warfindudosay 30 - 40 efidnuurlasanslnesiudsi 1) senuuueinns
monuiliondnwal uazligaidu 2) USn1sanlsaususedu (Luxury Brand) 3.) $1ue1mnsdi
wgua 4. AnnemiNaraInilsguAIMLaANLTisanLUUDE MM 5. 91AnsTlHuy
suAiifivedes 6) eenuuuanUinfifigerdes lésussfadunsesnuuy 7)egluviiadiiu
maruayaInauisuazduandouseulasans

*Luxury brand
Five-star hotel services *Iconic building design
*High-end restaurants «Star Architect
*Extensive luxury leisure *Famous building name
facilities *High floor
*Luxury spa *Prime global city
*Prime neighborhood

*New construction building
*Unique features (e.g.
Rooftop pool)

+Very good accessibility

tier brand

*Boutiq
*High-end finishing *Hotel amenities *Unique building design
*Branded quality white *Health club *Recognized architect

goods and electronics *Spa
+Easy accessibility +Valet parking

Desirable views
Renowned
location/neighborhood

MEDIUM PREMIUM

15-30%
«Conversion building +Private parking :meessional architect
*Communal facilities (e.g. 24 h security GOOd' ;
garden) “Limited leisure faciities |°°3lion/neighborhood

*Low floor

sUAMAN 2.1 Msifiayar1vedlasinisiaganvazdAya w1 uedlasINg
(#1u: Colliers International, 2014)

1% Collier International, “United Arab Emirates | Saudi Arabia : Hotel Branded Residences : A Premium opportunity”,
May 2014



n3difinw : panalassnsermsTiine1feUsELAn Branded Residences mi N33
theaia Ussinmansgowsni

AMewaIn  amnedniunindvaangalieedatu  Duilveutuagudning
odm3unindsiuuuintumnnine  swdadudlewsng Aduiinsiaulasimsaeulad
J{leaseinn Branded Resodences lngud®m Colliers Intrnational lévinms@nwinisiiy
warvaslasnsussamilungsiisesaiouiisutulasamsoinsiiinerdosefusaigs
(Luxury Condomninium) 8uiilafly Branded Residences InsvhnsiUSeudiauly 2 viua
loun 1.) g1ugsnia 2.) grulananades

1.) ehugsfia Ivhnmsfinviuisuifisusmaluihadilung 79 @ 2007 - 2013) v
TnuilnendesmuedasinisenmsiinendeUsziam Branded Residences awilsnangs
nilassmsenansiiinendseiusiags (Luxury Condominium) eg3oeas 29

1,600

1,400

USD per sqft

1,200
62% 29%
1,000
800
Premium achieved
600
400
BRANDED AVERAGE PREMIUM 29%
200

0 "
2007 2008 2009 2010 2011 2012 2013

——BRANDED (FINANCIAL DISTRICT) ——HIGH END unbranded (FINANCIAL DISTRICT)

UM 2.2 WisueusAvedlasinisiasansenasiinenduusenm Branded
Residences uaglasen1501A1571ine @ sEAUTIANEe (Luxury Condominium) lugugsia
(#1u1: Colliers International, 2014)

2.) g1ulananaiios vinnsEnwuseuiisusianluviatiiduian 7Y @ 2007 - 2013)
MIANUIA8LRAYSIANVBILASINITENANSNINNDAEUSELAN Branded Residences 2¢ils1an
geandlasinsenasiine desedusnangs (Luxury Condominium) agseeay 25 lnedady

o A o v ' a X v o I3 ) Aad o
wanvibiyarilassnsiisdulaun 1) nislduusudssavuuniyedes (Luxury Brand) 2.)
F9PMNLANUEZAIN LAZNNITUSNNTAINITTUTEAUUL (Luxury Hotel) 3.) &s81uieainu
AEAINTIAINYAIEATOUARUAIIUADINIG



6,000

5,000

USD per sqft

4,000

3,000

2,000

1,000

Premium achieved

BRANDED AVERAGE PREMIUM 25%
BRANDED VS UNBRANDED

2007 2008 2009 2010 2011 2012 2013
——PROPERTY 1 (BRANDED) ——PROPERTY 2 (UNBRANDED)

UM 2.3 WisuieusiAvedlasinisiasanmsenasiinenfeusenm Branded
Residences kaylAsen1501A37NN0IRBTEAUTIANES (Luxury Condominium)

Tughulanaradio
(#1111 Colliers International, 2014)

2.2 LUIAALTRINTZUIUNITNAIUILATINITDHINITUNSTNE
ASHAILLATINITOAINITUNTNETY TTUMDU 8 Yunau'!

1. Idea Inception

10

DuduseusuduanudessulaeimuavinvedassnishinsaunuingUszasid

FaIN15IUNITWAILITIPUNITAaIN1THY Tlnazidunismiviaimanefulasanisidesnis

PIDMUUALATINSIMUNZAUNUNAUNT  TUIUMDUTEILTNAdUANNARSISUINTLALATS

mstamunzanladesiume Quick Feasibility ¥3e738ni1 The Pro Forma uagluunass

9138n31 Front door / Back door Analysis tileiunisanfidensfinlaseniseanlulu
Waswuiieanuialasinisnazii luinsizvasludunslunatlunisimsziiil o9 uunnniug
% o A . 0 = = =3 % c‘l’
A995¥3915049 Risk Control TnaA1ienausesnumall

- Coordinate

Know yourself
Know your image

Know your team

- Keep Current

- Behave ethically

2. Refinement of the Idea

" Mike E. Miles, “Real Estate Development : Principles and Process -4th Edition” (Urban Land Institute, 28 December

2007) page 43 - 48


http://www.barnesandnoble.com/s/%2522Urban%2520Land%2520Institute%2522;jsessionid=90606373770473E2D818FA8FD4EF53A8.prodny_store02-atgap06?Ntk=Publisher&Ns=P_Sales_Rank&Ntx=mode+matchall

11

% & d = = o = = s o = Y

Jutuseuidenlassnsimingausiuiamdsinagnsnazlilunsiaundasdod
N13ANYIINTEAzBUATANNINITAAIANgMUNEToNNUAR IAEITRY  Faudawmealinns
feasne lnedunauilfesaunsarinunlanadl

- mMuualadnaglaiulalunisvaulasinis e NI s

- fvualdiasiauilasaimsuudlauuifuid

3. Feasibility

Hudupoufnwaudulldlneasdedinmgiidainandeugiegiaandoya
wiswgie  deyamismann  deyansiuvestniiann  deyanisieairaiiefiazdnuilén
Tasamsiagiannianudueiiag wanzaufasianndeluviel

4. Contract Negotiation

Hudunouasnuiiusudugiidusululasnimadnlasamemeiunsiuly
MaRsIdoImsTmu MafRuine q lnsawgssesem uenanidiudnisad
ASUWILNNDAT I

5. Formal Commitment

Hutumeunszurunsindyy el ssnamdinnmaasannainsUsyana
nsuay muayRuaniioalflunsiauilasinislasiongluraaneadns

6. Construction

Dussezanmsneadns  asdiuauimimdasadimenn  ginnisneasn
wdoaila  wazmualilasinisldFuahadulumauunnuinidisudiidunsldm
pyunaiitiue  Tusshsddummainansodidunumugiudetuld  wulawan
Trssmsmanfilazantelassnaviofndedirnfiodnuaosdndunstursyhaus
UNTLUIUNIINDATIUAZNITAAN

7. Formal Opening

HutumeuiiinitaunlFneaindasimudiasauassumdiluvimsdanslasiane
TasamsiidudnwauenmaillsnesnaduisidiluGeduesdassuulunsuimslasing
faguanuiidiu assalan Teemndulassmsueriaffeduuimsiuiidunats Wy
msdnadifyanaidusy

8. Asset management

Hudupoufidiluvimslasamssgnaduia - maneaddldiaSeanusaignénlédidnn
oftlulasimaudr  Fonnidulassmsiiudnuagnisidiagdowims Tenant Mix T
winzaw dhudidulasinsvienn Wy enmsiinends Wudu Aensusmsiiuiidunans
Tasamslaesuiliiegluanmivsnzandasfunaiselassnssioluvosinimuiedmiiu
NINgTeLAY

Mndumeuianandeiy mannsaulstuneumstanilasimamutisiandy 3
Fraaalaun

1.) Pre construction 2.) Under construction 3.) Post construction
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» One: Inception of an Idea —l
< Not Feasible Feasible
Two: Refinement of the Idea —l
< Not Feasible Feasible
v
Three: Feasibility Study —l
< Not Feasible Feasible
v
Four: Contract Negotiation —l
< Cannot Bidding Can Bidding
v
Five: Formal Commitment Phase No.1
T Pre Construction
v

Six: Construction Process

.

Seven: Formal Opening Phase No.2
I Under Construction
v
2 Phase No.3
Eight: Property, Asset Mant.
e Eropety Post Construction

JUNMA 2.4 TumpunisiaiuedmSuning
(¥ia1: Mike E. Miles, 2007)

2.3 NeUIRUAIWNITIRUINS

ANAMYBINSUINS (Service Quality) anefian1suSnnsiiaan (Excellent Service)
AINUANABINTUTBIAUANABINTSYRINEN UL UUSMsawi liAnaunela
(Customer Satisfaction) uaziinAuassnANA (Customer Loyalty) f1inusnsiimidansaiu
Audamsvineie  Aifuuimsdesmviememilildsumsnovaussdinuinsiiiu
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AufeINsTeNFUTIMImNeds  Adgiutinisdeans videmanislildiunisneuaues
oghadiuil auddndinisuinistuduuimsfivseiuladuauinsdndula’?

WIARANNINATTUIANT

1. Reliability (A3l vie auindedie)

2. Assurance (A siula)

3, Tangibles (@afianunsadudadls)

4. Empathy (muldla)

5. Responsiveness (miauaamauqﬂﬁw

1. Reliability (r1al3la w3 mwidedie) auanansalunistiusnisedisgniie
wiud1 (Accurate Performance) msliusnsmsefudaanililifugndn wazu3nsiiliyn

)13

ps fanuasiiaue ilvignindninindeioluinmsgiunsliuims awnsolfanulinada
1§ (Dependable) W3aAnuaTaluNITIAUINIT0E19QNAB (Accurate Performance) Way
1993l (Dependable) Wialuaruindedolilaluarnuanunsafiegliuinsidesnalingda
wasfinnuuiugn wasdedoldinszdweuuinsnuiilédyaly anuundededaumne
MmsufiRnsliinisfigndosiudSusuiunsuezgniosegaaonina ainnsidea
Undeie wwdudnSemileifeuddnluusaifiuiunuuing

2. Assurance (mrwisiile) gluinmsimnniuasinugisudulunsuinmstianiy
anmuaziduiinsiugnin (Courtesy) mnudodnd uavannsoairesnusiulaliuignenle
(Credibility) uwazusiupsUasnsde (Security) (Nﬂﬂﬁﬂé ABATEATY 2555) Wi lAAnAw
fuls anudrseansemvesinnulazauasafvvdsunandeiio waznsans
amnudesuresgnirtuluannimmsuinieiil veseadaliuinmsnzaouisenutulaludes
Fuaneuasnsalusinuiiniied

3. Tangibles (Asflansnsadusiodls) dnwazmanisamuesgunsal edesile Assmne
Awazaan winanuuayJanildlunisdeanssneg videidudsdwisnnuaznn Usnausie
anmunden edesile uargUnsalingg viedsidusedldiundngrumemenmuesns
UinsvidedsiianunsadanaiildiiieteilignAmanusuiuuaudadiufefunisus
nskaaemin

4. Empathy (puldla) awisanislalagazmnuazainnsafnsolaite  (Easy
Access) mwansnsalunisinsedeansligninidnlale (Good Communication) Ansidiuen
wiula wazidlagnAn (Customer Understanding) w3atunisguateilald Wunisaula qua
and upzanusidlaveusasyanaitrudnuuinisfidmoulignd  euiorlaldidud
seq AlFFUNMsRIsaNaINymBIYeIgNAN

'2 Robert Johnston, The determinants of service quality: satisfiers and dissatisfiers, International Journal of Service

Industry Management, Vol. 6 No. 5, 1995, pp. 53-71.

5B v v o = Y . Y o oo « .t P
AIYVY NINANNYEY, m’mwawdwmgnﬂ’lmaqmnﬂWﬂ’ls°l1nUin’lsNn BUTUVIIUIHN LUIAADN AIDAA LYIIF 91NA, 2555
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5. Responsiveness (M3auaanaugndn) Aadsilafiazlviuinisviui (Promptness)
waglimnudiemdeiluegsd (Helpfulness) wsomailunisnevausshionuduiaznisi
arannsafiardalviiusnslaedundy  waviiieflaznatauesesenindinonudesns
YDIGNAN UaaﬂiwaﬂmiaqLi&Jum&nmJmisummmsmauauaﬂumumﬂqsuaamimmi‘m
weuldt  Agdlinsuinsuandiiiufianisuamsnevaues  lelnendenisitazinsie
LL?{GNGLML‘VIUE]\‘Iﬂ’]i%’]ﬂﬂ’]imﬂm’m nslynsiilsifuagnszsiumieufuinldvinmudeiigndn
YOULE

2.4 N9udUUTTANNINITAAINUING

dhutsvaumanananeiilasitugiuazileg 4 ¢ 16un wdesnet 191 Yoamensdn
MY UaENTALESUNITIAIN UAFIUUTEANNNANITAAIAVBINAIAUINITILIAITLLANGIS
NndmUTzANINIIaATesaudly nanfe azdeslimaudantnay nszuiunsli
U3M3 warawandennainieniw dwiaudulszaudutiifendnlunisdsmeuuinig fafy
drulszaun1aNIsnaInueInIsuinIsdslsenaulusaeg 7P’s laun nandua 510 feemnens
FPIMUNEY NMIAUATUNIINGIA YAAINT NTTUIUNTIUINNT wasdnuaeneanienIn'

1. wénsiauat (Product : P1)

mMsusmsdundndaiegiamils uidundndaeriflifidinu (ntangble Product) T3]
anunsadudedld ddnvazduoimsuin linsduanuazan ausings anuauiedi
puauigla nslienudiunisliduine Wudu vinsazdedinuninguieriududus
A mvpsAuddosnInvaeiladeUszneudie eud Anuanase wardszaunisl
yowmtingu amuuaiovesgunial musnd uazdeloswestuneudaweuuinms A
muamveIImsanuil Mufsdsendelusiveminnuynay

2. 3@ (Price : P2)

sadudaiidinuaneldvesianis nanfe nssiagefiaginligsiadisneldgedu
mads Mavhiashneldvesssiuiudn  Genailudamzaanuld  eghdlsAnuAnle
mneauigsRvilangdimaldmilareussianedosegluanngvosmsdgudamndan
ANENIALYIN Lm'u%ﬂWuamiﬁmfuhﬂﬁﬁﬂmmwmﬂdwﬁLLﬁdquﬂﬂwiﬁmﬂmﬁt,ﬁm gouvin
Iwaﬂmimm’[fzjmmﬁﬂUﬁiﬂauumaM yngsRaRaAdifsihandaserusa  LHosn
Autsmeduannsnannanaldlunadunng luusemesgninssenminaduoeng
wnsensdinaulatouinisvesgnd warnemmainsfuiafoddnlunisuenismuami
wlasu naae egenanmlunisuInisuiaggeeilrlunmvseruaaviaves
anédenisuimsfioléfugatudie  wikafimuan fo Uiniseslinmninmeuaussaiy
manfavesgndild Tusnifinadasansdh gnéndnAadiiagldfuuinsitnuamdosmaily
e Basmnsung gnAe1vazlillduinsild esnlindudvsdenisuinsiieglasu

“duauna 913Usuialy, N13Ra1AUINTS : Service Marketing, N : idaguadu, 2546
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dodlaidnin sim Ae Ruiligndn Aunlduinsfezdesdnefugeine nafinuuninegniaxdl
mafisuiisunaiuguisiestsesasiuieuifisuiueuduaivasioylasy

3. 98919153 ULY (Place : P3)

nagnsFunsind e mnedsnsidenassuaslifidengmamnaindalss
neuMBAuNaY  USEwuds  waruitmiAudnudumilvenzantugnidmnelneains
ossavsglovtdinuna anwdl wu msidenassanuifliuing msnszanegaliuinisl
ATOUARUILT]

4. nsdaesunIsnain (Promotion : P4)

NSAETUNINAIAYRIEINAVINT  AellAnuadigiugsiavigdua nanfenisds
l@3uN1IRaInesgInauInsThlalunnuuuy lddnzlunslavan nsussyduiug sl
917 NsAAKANLINLAY M3FAAMIeAsHILADsNeY FamsuinnsiiFesmsianzgninseiugs
Fosofomsusymnduiustisainsnndnual  dumsusnsidesnisianznguaninseau
nans wazszduadatiusmAsuiteh deserfenmsanuanuanuay 1usy

dusulugshauinsliondedninisduaiumanaindifiealdiuunn feelud

1. Tnsamsazasnzi (Loyalty Program) msdaaiunismananuuiifunisiduany
asndndvasgndn  fenslidniussleniavauezuuumnassasnslduinsyinliignéngan
HARUNUTINT

2. msanmalaglitianm anudesnislunisuinisvesgnérfinstuasmamaaia
vosiuffuivsasdesihdestullviAnusslomiuigsia

3. msadasiluanndngniaglasuiniansannguisiunasananviligndetassly
naaedliuinisvesduadls uasluiianenaszaaidegndnly msligninasinsiduandnazidy
maynsfa  uazaeditusiugnanedrmilsllvnilulmusdedifuimsezdonifens
Fosaanauanssvesdnsuselvifignifiduaindniugnviluegedaau uazazses
finsdeansisdvisusglovilignAmausgiauiade

0. msmetnsliuimaamih mslivinsusezadignédonsioamslatusmafim
yieRoanis mansin1 uigsnabimsaniian Ssmsweduslivinismu Aoliignénde
vimsliaamidseonnandu 5 viie 10 afs udnnlduinmaniglussozing 6 dou vie 1 7
Tnglisumafiawnitgndninly

5. N3EUIUNTIIUINNS (Process : P5)

nsvuaunsiusmadudnulssaunanseanfidauddyunn  deserfentnay
flsransnm  vielnTesiloviuadilunsiliAnnssuiunsianunsodseuuinisiding
awld fesannisliuinslaeilinasussnousevanstunou éud msdeusu s
aounudeyaidesiu nisliuimanuenudesnts nstrseduduiy Fduuiasdunouses
Usvanudenlestuagnad mniitunoulalsifuiiduneudeigomilimsuinisliduiiuse
vivlaungnen
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6. YyAans (Personal : P6)

wiinuazUszneulufeyarausluasdnsiiliininiy  fwenudusidwes
fu3ms ifnanlunnszdu Seyaeadinaiamniinadennnmueanmsliuins iwesuay
fuims Tdwdidny  egrannlumsimuaulovienslivinigg msdmuagmnaniiii

warauURagauvaminulunnsydu  nssutunstumsliusnismiudenisualuusuls

54

msliusnsvesniinnuglsinsuasminauluduaivayy  wihaudlidnaduyanad
Fosmunagliuinmstugnilagnss wagniinauludin  aduayufegyimihilinisaiuayy
audusagiingilinisuinistunsudiuauysal

7. anwuzn19NIEAN (Physical Evidence : P7)

dnwaznemennliuieiasvossiauing intesilouazgunsalitu 1nSosneuiin
wed inTesefiduaminesliuinig nsmnusisaniudl deul anumensn @ Fesh n1s
anuee Theussuduius wuuresusnag Fwingg mehﬁﬁflu?qﬁqnﬁﬂ%lff]ul,ﬂ%"awmaLmu
ANNMYINSIHUINS namAegninazenfdsindenynamenimduiladenisdunisden
Tusnadaly  Awaedeumamenmbmens  wavmsnuiisdlagnéagamanteinging
Wnaziinaunmeulume

NnuAaguifiAedestunsmaiauinssnandiei agdldin dndszauma
n3manA (Marketing Mix) 8431 7P’s Usznaushe wdnfasivionisuinis e Yeamsnsdn
MUY MIAUATUNTINA - UAAAYTONENIY  SNWAEVNENN  UAZNTEUIUNT
Tu3ms dwadensdndulavesdliuinis esnnmsueduiuazuimslituguilaely
panafinsutstufugannegiaduilagtu  Suihlinuamuesdudlifinanuunnsisiy
winth  eiiduilneanfnnisindulatodud  wasuimstuisegiinisuinaiigndilaty
NN AnudnselunismavauesrussansuarAuTisnelavesgnAazyi g ldusnis
Ananuusgiulauagdosmanduinlduimdndailrussaingusrasdvesesdnisuas
anansna e mdnuaiiia Tiiuesdnisgsialéte

2.5 LUIANIIRINANARNARNILIEAS (Niche Market)

AaIAgNANANIZlIEaY (Niche Market) Lumswisuasviedudmsauinisliiu
andanzngy rasuungudesfiludunilwesmaanuimun sanadazdszneuly
segniniilinudesnmsadiefu dsenaszidunguandnfifisademans duunsiinerady
naugnéAufegudlunann wifusznouns Seliannsondndufrieuinisaussaniy
doamsgndnld  viieoradusaafiintulmisudunamanniaasuwamiuanindsa
saflon naenaudanaluladfiuasuuvadliend wu naufiauladudniitieiuinnsslqld
illushdud  nguiiflesmesiiinsesnuuuulannnuuy  nguidouduffiieadetu
mfusnmesiinifgu viems thiesiitureu ndugnéfidnguam uiendugnéiluen
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2.6 LurAaNgNUAMAINTIEUAN

ANAATIELA (Brand Value) vanefis msfinsduivesuismiinramuneidauanily
agmesgnitadudte thmanainazfemenuatuaualinsaudilvinniigainfas
unls nénfe msftyaraiamg Reafuasdui axlinalunsaiiseuunnsndingdu
A uarinadeliAnnginssusonsndudty aurmnsauiesiatuidodleduilaaduns
funsiaudn fauddniitrensndud  waransmsndudduldfenadnuneilidituns
Audndu  Aedudasiliiuslaaiianssudifetusaudiesien  deailiuslag
AUAEAUATIAUAT Ins1gAuAuAeYinlmAan1syeu (Familiarity feed liking) Fefeasna
puAueiuRsEURMenslad lhBuley Iemudiufituanenevesy wuiiulaven
anudesneg Uew Lﬁ@iﬁlﬁmmmﬁﬁgq wanieddaddnstndedeaisnenisnaiauuy
ASUWASEY (Integrated Marketing Communication) Lﬁ@iﬁlﬁmmmimza%ﬁﬁumaﬁumﬂ
Audntiu andudiuardauiideideduilnauoufiuarusnissinsaudduluden
fguslaaedlsidiuruuandnslunsidudidod asdudniulidaue aue (Values) 109
mﬁuﬁmﬁmﬁﬁﬁaﬁuﬁmﬁu sanudnvuzdfey 3 dnvae fe quavinulsslovdldasy
(Functional Values), AuAm199181338] (Emotional Values) wagamA1lun1suaniaanis
fnu (Self-Expressive Values)

audmnatiauanainddmuiidudesliudrdalidnisungeniudedildfanisduds
o v &

v @ o vl A a & a v & a Y da Y] ¢
azm@u@'ﬁqllL‘Uu@nmusﬂ@fl@%@Mﬁ@uﬂaﬂm%%@@ﬁqﬂL‘Uuuu ﬁ@@ﬂﬂqsﬁamianﬂqmmﬂqwaﬂwm

'
a

nsafusedlunsdivessadiudifusogsiituldielunmadudnvazedimilivosnud
98 Mquiininenan Tideuyudriuriunrmdunlunsisdnudmnausnua
angwmslanissensumsivindioludeny  Feldvansdmarsegrandiowsuainsligiu
gousuAmilaivelife dudfiiinwdnualiinuiesdesns eghatu seudsesduidud an
wmadenandii Asfiguslnadoansnnnsteaudldldeginnusslosidldsumindy us
sulufsnuAuazanmneiideusgaelusidui  wazanansnagiieudsdnuunisynan
asiaguilnautudig yadnawns1Aud (Brand Personality) Aonguuasdnuaimma
ynannmvesLyuiTiduiusiunsaui yaannglunaumannsonevaussiuilnaluds
dyanwalniemudesnsuansesnisauduinuannnitnsnevaussnuUsslevildaosy
uananil yadnamanaudiduesduszneuiiddyesnmdnualnsduiiivhldnmdnual
voamsAudlasriudarudn uariingan's

1 quiidunansine, “dy u1fifin (Niche Market) : aanaRwiznguiiinaula... dwiugshawaldus”, 14 nuanius wa. 2554
[ooulat] uvasiisn: hitps:/ttmemedia.wordpress.com/2011/02/14/At-4n4\fAniche-market-naaianny/ duiile 18 manes w.a.
2558

16 Aaker, David A., Managing Brand Equity, 1991, New York: The Free Press
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2.7 NM13UIM381ANSINNBIRBUUULYI5E82817 (Leasehold)

91AsTineABUUY Lease Hold Arpormsinendefiairsuuiiduiinn 11vesiisn
s5aindudthnuningdudumnssamndesd wediusunisaug AR LN Wy
mssalil nsuswsny dwiifuenvuiiithadntdes Feiaanaeulauuy FreeHold
wessi fenssudvisiduniivdenssudviviesa (0.9.2) Gsoonlasnsuiiiu uineulauuy
LeaseHold Asiiffialdfevisdadnynudiszozen swielde fu Wwedesims Suinae
Lilgdwesdinu  widumsdhdeindniifaiioasussamiliasGenieinsiiineds
UnagFon Moransinerdiae uinni ilesnllaazifoudueimsyalils lifienans
nssuans uazyillifdAyanaoimsyamuu TunsUfoR nsquasasiadudagiings
WEdmnuimsennns  ngsedeusiefidudennasiussninenswneiy  Famniinde
Taudasgnirsgnimuiuussnuims wiedudwedlasins  Aldenaldngrnesy ws.u.
p1msgalueduld adldusngmneuniaily waeeesuuuilidinguineeiasys dady
rﬁﬁﬁm NI msfndennasinsasdenttauninissensulanuuni wniadymty
Aoutauiuouiiedoumdnuioudwadesims  dolfiuiouresoulauuy  LeaseHold
desonduiiduduiien  dunumsiaunlasmsisinieeulaialy  Sehldsane
roulaussaminsgalalvamuidedisutueeulaluiiasedufontu nsafeatu ey
Freruiidudyginn lidmsu.einsn Fahliausenianueimsussanildasan
niroulaund ligndfamau 49% uenaniinistomeenmsUssamilidedluvinifingsu
fdnawiieu Sslideadussudenlon 2% waglummuidusisenmsiiinerdouuy
LeaseHold  flonggiulusmfeuaiimsdnunn - sandlildanadusnsiervauniu
fndmnaniivdesgusiosndla iasanemeinerdeuuuiinasrdluiiadun wu gruse
A3 grumaeaiy ng'’

2.8 MIUTMTIANITBIATYA

Seflfegordelummsyndiuiuainn  Sududesinsdnnisquasnuwiennsyailes
Nnidmesisauiayosdinssudviluninddnyana  uasdilinssudvisaluninddiu
nans langnssuAvslunIndduyrraiiwesiesyntuuiifondugfingsuans uadlining
duyaratuudifiesifer  Sduthilguanuvinddiuyees  winssudvdsauluning
dunasiulalivedlasaulanunds uiifurendvesiin Ao Wwesesmynauagliaule
auvilsvimihfiquasnungenliifusss weslunmsedeenn Jedndudesdifunimihiigua
SnvSednmminddunanadieladsuuselovilunislininddiunarsesndivign nmineda
aruslinsdfynnaemsyndusieviuiingid

" Thanadej, ngungeimsiiinende, [ooulatl], uvasiiin http//www.prakard.com/default.aspx?g=posts&t=243262 Linds
Foyaiile 18 ganau 2558
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Trgusrasan1Ide ursdialasinsiefnudnvazdAyvedlasimsussiant 0

= < v o A o a ¢ = Yo
nan1sAnwlveRIIININGWIYy iR IaTes wazasUnanisinwiladneu

LBIARUN N

funniiidauioulu
mavaulATINg

1 - Feasibility

Y

5 aa

) (AL |
HUAA LN THAILILATIN TN

Branded Residences

A

nazvaumsaLlassnsnaulaiidivauszan
Branded Residences

- Idea Inception
- Refinement of the Idea

- Contract Negotiation
- Formal Commitment
- Construction

- Formal Opening

- Asset management

A

- - o —
dofuastodrialumainunlasinsneulaiidion
Useum Branded Residences

& v
aqwumhﬁwaga

TnsamsnaulafifivaUsznm Branded Residences

- aguutuiiguasiafllésu

- aunmvasiiauaruinalndides

- AuATNTEBNWLY wasmilamuiiniifitaiue
- wwamamsbivims wazdednauaamazan

- fusnisvauusud

- ANURIABANIEAD

—)@

thaansAnwlvveruiunngidrvy
Tnewiurmuiuluded doda

Tassmsaaulafidunysuinn Branded Residences

s
UNYY

Anseinanisane

| agunansfin vnauedaiausuuy

JUAMA 3.1 nULUIAAlUNITITY
(11: nNN13agUveIfIdY)
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3.2 MsidennsalAnen

Fondnwilasamseiasiiinendeussan Branded Residences Tufiufinganwe &
fravun 5 Tasanns Tasutsnudunaunisimmunlasamadu 2 ndufie 1) egsemiamsneatng
3 TA39n1s 2.) neasuasauds 2 1asins uasuuslaeussinvvasdniasaunsesls 2 ngufe
1.) Ustanugv1n (Freehold) 3 1asen1s 2.) Uselanignseezes (Leasehold) 2 1Asens

AIdeidendne 2 1asans laud 1asin1s ney adnud wen wuuen3u lalseuia
s uae 1ASenT3 1oy Lsamiaus wov inoy lwuiaa ngamwe Tnsnsnuasaieife
yhmsAnwinszuumsiannlasins - Jadendnwilasenisiiaiaud  wazegszminens
foas1s nauaz 1 lasans Taeidenlassmsiifiyaramugeaniuusazngu susoazidenly
AT IPUE

TAsen13 wog LsaBaud wov uwiuni3u TeSewda ngunm HuAvEnisnsaUATes
Julsznnuawin (Freehold) waz 1a39n15 100y LIaTAUT WOV LADY LYUASAA NJIVIN
tudvnisaseuasesuuunistnssesen  (Leasehold)  lnefisuasvhmaiiouiiioy
ANNLANATBINTEUIUMTTAlATINS  TeRuazdodidn  Tumsiaunlassnsfidnsns
AseUULULIEBYI (Freehold) uazUszinnignszezen (Leasehold) i

M131991 3.1 Useansuagn1siaonngusiegng

. yafamu Ay o
nquﬂwmm . AgUATEE™N
(81uum) ASBUATEY
The Residences at Mandarin Criental,
50,000 Freehaold
Bangkok
Four Season Private Residences
32,000 Leasehold
Bangkok
The Ritz-Carlton Residences Bangkok 14,000 Freehold
‘5 The Residences at The 5t. Regis 6,000 Leasehold /
,E Bangkok
£ -
_E Tha Sukhothai Residences 5,000 Freehold

(W1: 91nNTaTUveIe)
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3.3 M37UTUTaYA
1. ToyanAend laun
MsfnwIuwIAe NguikarAdeiiiedes sufadeyamluvedasinsildainms
futoyainnsfuniwesiss  dhwwdalumnavganuunaaiifeideadesdnvaves
TasanserAsiiine feusziam Branded Residences Anguiivanesdosnis uaglvinnudiy
anwag aedl 6 Ausleiufe
1. agﬂiuu%uﬁqmaz% (High Floors and Views)
2. AUANUBIILALAEUSHAlNaAEY (Quality of Location and Neighbourhood)
3. ANAINNITORNHUY wazn1sldan1Uiniifiderdes (Quality of Design and the
“Starchitect” effect )
4. wwnNslIU3NTg wazdedueauasaIn (Range of Hotel Services and
Facilities)
AUNUIVBAUTUS (Brand Positioning)
ANUNLAMANIZAD (Exclusivity)

2. Yeyaugugdl laun

1. duawaliidusausiamnlasimsenasiiinendeuszian Branded residences
159015 109z wadnud won wuasu leloudia ngawmns  uaz 1IN 1wey Lsadaud
wen tney wumsda ngamne lnglduuudunwaldunivel Sanseuiunsiamlasanisiuws
azgaundu 1) ¥aenounisnedsne 2.) 19seninensneddna 3.) 1emaansneadne was
dunvalwnAnlunsiienimuilasns wavted TodninlunseuiunsiauIlAsIinig

2. duawalfidomgiusiegldud  dheenuuy  Thinnns  wazunenaunau
odmnFumsndlathwamsdunuaiiitannlasenisluvemnuiugieingy wasvoninaiu
Zoumnltiuvesensiinerdedsanni

3. msdisalasns ngluilassnmsiis 2 Tasens Tagldnsdisamuuunndes
dnuaziinguilmnedioins uaslinmuelaedl 6 dusefu Wethuliidudeyalszney
NFIATINAINATING

3.4 M3aszidaya
1. ddeyausuginldlaetuiinnsdunvailudennudes dhunoenamy wasuus

U
o L d!

ey vestayamem@AgBuuaty mauuIfn MnansEuINnNsIALILATINTG e
forunztositn sauidlddddymnavdosliun mnadunm nsdadenuusud ald
18 MeRRLIMUUAnUReNIT NIINUNUNITVIBUAZNNTAAIA N1ADEsIe N1SARLERN
ASUMUINBATIS NIINUNUAINBUDIANT UALNITUTINTBAS

2. doyanfogdildanmaivtoyalasens suviuude ngu uazeuided
Aedesiidnu sniduglunsiengideys TneUsznanateyavesdtniiauilasins
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Ussanil iileanlfifugunmsiensidanelumsdenimuilasinsernisitinede
Usgian Branded Residences

3. Annevinszuaunsiannlassnslaginadilinnnsdun el mamy
MutnaIMTiaulains Welnsgiunumvesiiiaunlaseinis wag Hotel operator
Tuusazduneunsiaulasenis

a. dwaildludunwaifidonny  TnsvenruniuluFosnszuiumsimuilasinig
fof wardodiin sufwwiltuvedasnisussaniluvssnalng Wevhudinnesisuity
nszuaumaiieliiiuted uastedin MAnluusaznszuiums lngagUnalilddanoulds
AN
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uni 4
NANTISANEN

fidoutmanisinwioonidu 3 dm TasnsaunanisAinuizesuuidn nszuIUNTg
weNAILIATING waLiNTIATEMUSEUTBULLIAR NTEUIUNT TBALATINA LA

1. 1A59715 oz 1adaud uwon wuunisu loiseuia e (The Residences at
Mandarin Oriental, Bangkok)

2. 1A39M17 109 LIATAUG Lev 1nDY WUATIA NTINN (The Residences at The St.
Regis Bangkok)

3. AneidSeuisuanuae 1RSI 1ABY LSETAUT Wan wuuASY lelSuufa
n3amne (The Residences at Mandarin Oriental, Bangkok) uazlAsen1s 1nog Lsadinud
WaY LADY LWUAIIE N3N (The Residences at The St. Regis Bangkok)

4. JperUSeuiisuten wagtedninlun1snauilasanig

4.1 159015 1092 15aTaud wav wauni3u Taisewiia ngawne (The Residences at
Mandarin Oriental, Bangkok)

4.1.1 YayauIengwmuilaseng

a o a ad a & DS ¢ Y =t | aw aAa 1 o XA

USEn wunlude avedn Andeduiud Aesusistu wildy nduusemii nensudl
| a o o a a o 9 a o & v
Tui 5 Fweu wa. 2537 lneilingUszasdlunisaiugsiaiauedmnsuning waglvia
admnFuning Tt wa. 2553 lanedsusem uunludy duwasiutulua Aesuastu A1in
\esaeTUIMNNTVLILRIMeENY Tunsamuiaulasinis  edwsunindlusydvaina
Usenilunuasiaugsianslunquitegendey eiamsmidiyd dinau gudn1sa siufiegsna
nstiuinslagyslinudidgiunisneuaueinnuianelavesgnAImIeHaIIuN1ToBNRUY
aniy wazillendnualianizei

YULYMYBITINA (Scope Of Business) ALIUgIAI0dmTunngUUUATUNIT 2
AUVEN Fiail

1. msamuluedmn3uming (Property Investment)

2. MINAUDFIFUNTNE (Property Development)®

U3 uunlude MedR Andeuidiug AosUaistu Fanlassnmsedmduming
Uspianthuder enmsgn uaglasans Mixed use Tnsanunsautssaniu 4 uusus il
1. Magnolias
uAnvesususfe lassnmsilegordeanuuniude a1edi Anfousiug
AefUalstu AaRduynoazBunvosnsooniuy irildlanunwdin uaseuay

vogegeAelunnyeny  TIEANRBINTISYBIALLsa TUEaLLANA1TUN1TERN

240ur Business, [gaulat]] wnasfiin http://www.mqdc.com/aboutMQDC/th/ dududle 14 NUAUS 2559
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wurniinsdenldiandesdaunmililireuafiwmseusslovd wavazandensly
aegvosagondunnaunelutiuy Useneuldiie 4 lasamseie 1) uunluded 1o
wonTow isaBinuia 2.) uunluded 51903 Yiaed13a 3.) uunluded wisud Aun
3 4.) uunluded wiisu uadwesiie

2. Whizdom

wnAnvesuTuAfe  dadnen  eoulafiflonamnmanuuniudes  fign
Ussmeasausadunala fedinuuisnisi3oudiu Whizdom Society #asu
ymesTismieudesenauAnuayliTinluluvresnuaisassdaan miinfuie
nifuuinnsailvsivesnisegendelununanindlan  mewmaluladmsneaseiy
fnsunfinende uazAaaden Usznauluse 7 Tasans Idud 1) Jadnou 7 1Bndng
Bl 2.) Fadney andyuaid 3) Jadaey Loadud quin 4) Jadaey andu Jve-
Vinsy 5.) Jadneu 101 6.) Fadnen AouuA ayuIn 7.) Jadeeu enily Sun -
A1ANI17

3. ICONSIAM

4. The Residencs at Mandarin Oriental, Bangkok®

4.1.2 yulAnlun1simulasanig

IINMTFUNE ARRANY daiuvamed Hinn15e1la ’eimugINavesuTENY
WU ;:Jﬁmmimqmaammum%sm%aﬁﬁu Fanpuidosnaduituawelvg 50 15 fins
Mawnudvzindugudnisiawalng wazenmsyadiwiu 2 913 lnadue1nsynseiu
51A183 1 9115 UardnenIs feIN1sYNeIANTYATEAUTIATKALAINNINITINIIIAITUIN B
wosnlassnsinoulandiiieinnisAnu uaswuinlasinisennsiiinerdeUszinm Branded
Residences msafuinguszasdiisosnts dunsnmamunlasinisuomndiiuamu fiugan
Sulavounsiaunausnsiieu Weldemamudnind: nhmstefitu uaxdufiey
Waunlassnsenasiine doussian  Branded Residences lagidenuususi Mandarin
Oriental iflpsanniiuunusud Tssususeiuuy (Luxury) waeiiderdesegnaennululssme
Ine uazifunusudlssusuiddeidoslunisi Branded Residences snreulusnaseine lng
wusuRBuaTiiTedeaduiutu Ssléun The Ritz Carlton, St. Regis uaw Four Seasons leign
thariaudu 1asan1581A1990 Usziam Branded Residences udalungaunmevniziiu uiuy
sufl Mandarin Oriental Hu Afuuusudfgifamulassnmawels uagfosns uenandeides

2 1
v A

3 a 1 v 5 o P |dy [V Y~ = [ & A U A
YDILLUIUARTUNNATINLAIUU ‘Vl']La‘VIGNVIE)gJJL‘EJENﬂ“L!ENLﬂu@ﬂ{]ﬁ]‘ﬂEJ%UQVIﬁUUﬁ‘léUIUﬂ'ﬁLa@ﬂ
WUSU® Mandarin Oriental

25 Our Brands, [eula]] unasdiun http://www.mqdc.com/aboutMQDC/th/ Auduiile 14 NUAS 2559
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4.1.3 NFLUIUMIWAIUIIATINAG

deldfsumuiifarutunglumsiannguinsdudFainaulaterifuuuasiily
U w.e. 2554 Tudiuwas 8101599 2 Fin ﬁﬁwuﬂmqmsmaLquLﬁmﬁudwsﬁwmLfJummﬁi
Wﬂmﬁammu 2 fin I@wmLLiﬂLﬂumﬂ']ﬁ%Wﬂmﬁai“mummm (Luxury) Ay mmwamwu
oSN AfTlsfuTAaTANNIHTININATIANLN dloaunuiamneinsiivn
DIABFANLINIUUTOLA? wauﬂmamsmLsmmmuwwmmm/| 2 NAUABINITVOS
AUlATINT U1 fiannlassnsiasufinsanlasinsoimsiinedeUsziom
Branded Residences wiadnaulaidenuusudliuddasurhnisinsenu Hotel Operator Wiie
dosesrilddny  uwazanasumummsian  Weanastuldudy  asfimsdudyailaesey
SPEEIAINNSUIMISIATINIG UNUIMSEImslAsinng saudeanlddne deldun A
s dndaludovaransenis  wwawiuaantnenssuneuenvedlasinislaiinng
ponuuUTudr anns Hotel Operator saususisludnua sy LasuTTgoonuuy ma
Hotel Operator waggfitamnlasamsaauhmsimuinuuaandaenssuaelu Tngma Hotel
Operator axil Tedousnlymsiilulasenindentd Tnefimimunuuimfusewing
fimulasinauazuisneanuuuanilnenssunigly aniuddlina Hotel Operator 1Hu

L4

Aousliludunaugaing Wemuwuuvanidnenssungluiteuiesuas ginuilasnisinns

Y
[

Fouden wagindustvneathe Tnefnnsseaulinig Hotel Operator nsudissnedefinemu
NEOUAUIBUINUHUNTNAIALAZ TN MR LATINTADIUHUNTAAIALAZNTUY 9
¥ Hotel Operator pyilfi wiourisdsmedofiunudndudu vidvieanuuudena
Msmann USEMiUInsmsUszendusius (PR Consultant) saudsudsmunevihgidusuny
91e (Sales Agency) Tikin1g Hotel Operator aygifguniu Tusgninenisneasng asiinigin
AsavdeukuUNIsneasniuluszey Ineniaaousiniusening Hotel Operator fmun
lasams  wazuiemieenuuuaninenssunielu  idelassnslndazuduaia v1s  Hotel
Operator azdefiunuuIARELMSAUMSUSMTeIAs wasmsliusns Taefiuauiiemwn
73 Hotel Operator auitugdnidion saudaniseusubidulumumnasgiuvesninnuain
Tswsy  Teadoswuldtinsdudnaliidusseznen 30 9 wé’qmﬂﬁ?ugﬂﬁmmmiam
mnaiusuiuldarldusmsmnuususaneluvield  Taelassmsihduansnisaseunses
LUUIBIA (Freehold) gnihudsanansasamfuasauiiuidsundasifyanaliusingsss
Lifisszavinan 30 Ui Tnemaosnsdilasinserliaunselduususvodsususols da
nMsasuulasiifyana’

PNNTHANTEUN¥aIIINTELIUMITRLILATINTS  fIdelauwuanssuiunsusiag
Funoulneutsmugisaamsianlases M 1) frsdeuntsieadne 2.) dreseuinams
NPATIN 3.) YNWAINITNDATI MIUATTNATUAN

26 & 1nwal AnRAned JoTIvayned, 18 UnsIAY 2558



ANS19% 4.1 NTTUIUNTNAIUILATINITLARLIUADU WUINUTILIAN

P29NUNISNBEIS

FanTATIN5 LT
axwaulAsin1se1A159
WnodeUseLnn
Branded Residences
Tngldonuusun
Mandarin Oriental
Wosndunusud
T59USUTEAU Luxury wag
fiFadosetemuly

Uszwmdlne

n1sAAse Hotel
Operator U315
TsusuuUTUATI AL
Tassnsaula

dlonnasvhdadayan
WAULATINTIINAULE?
Hotel Operator azlAsu
Guidundouusus uas
drunvaannganvieidu
Sevay muAnaanu

aunlATIN1TaEinnTg
NAUIlATINTSINAUAY
Hotel Operator lag
swiudnduladenly
AUUDDNLUU
RGP RRPE RN
wuulAsInTg Havies wag
Hadunansly Hotel
Operator 8yiii nawyh
AINDAIN

92958 1319N15NBEIS

AiwulAsansiingg
ARLEDN WAEI1919
H3uman lngdasneanu
19014 Hotel Operator

NIIUANUAUNLN

WaeTeusTm uaz
AUNUAUNITVIBLAE
A1smatn 19inne Hotel
Operator 31U

a9 LANUNISUE ey
WHUNSRE NIRRT
#1714 Hotel Operator
oyfAneuEuviinslide
MSAANANTSTIL Az
ADUYINNITYE

a v &
Walasanstnatasa yna
Hotel Operator 2za4
PRVLNTINUUTING
DIANTHATNNTIAUSANS

a ~
1IATINITLIND
WSEUNSDUSUNISAIUDU
91ATTAINHNAIL
1Asansg

P9%AININDE39

NAIANEILOUDIATHA?
N14Hotel Operator 9%
Juguimsenansuag
Tusnisunginendy
ASIANTANNULALATT
Tusmsavun ey
wihiiwedHotel
Operator

SEULIAINITUIMNS
91ANINTTLZIATIVN
Fomnaududa L 5Raus
ABULIN

WaATunMuAdy Q)
megninuuazHotel
Operator 3EANAINULY
- "o - a
SossadnyvioiUasu
H311591A13

Tussezlianounun
doyyn gninuaunsave
Lﬂ?iauﬁu%miEJW'ﬂﬁ
WindanUasuLE 9z
lalgnansalduusundula

(W1: 91nNTaTUveIe)
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MnnszvuMsimulasansluisasdisaiy  denuidniunumludsasduneuves

YRNOUNTNOATN  hardasendnamsneasne AedWauilasin1s wae Hotel operator
INUUFWMEINITNBATI Hotel operator wLU11UTMN501A15 Ingaguunuimieuieulu
wiazaIalacail

A9 4.2 ;:Jﬁwmm‘[,w,wiazﬂzmL’Jmmiﬁmuﬂmqmi

P29nauUnN15NaaE19 P29521I19N15N B39 P9UAINSNDEIY

AUIlATINTS wag Hotel | fifmunlasanis uag Hotel
Hotel operator
operator operator

(M31: 3nN15aTUveITY)

4.1.4 anwazvadlasinig 1AsenTs nez wadaud wan wiuasu Taiseuia
N34~ (The Residences at Mandarin Oriental, Bangkok)

Mnnsdsralasinis ideideyalasansiildunudmnems Tnsuisndeyaves
mATeRAnTesinuIdnvurvedlasinisennsinne feUsziam Branded Residences
nauthmnedesnis uarlinuefudnuugdug & 6 dudetude

1. agjuu%u’uﬁqa wardfilasu (High Floors and Views)

2. A v iakazuTInlndlAes (Quality of Location and Neighbourhood)

3. QmmwmiaamwuLLazmﬂ%’amUﬁﬂﬁﬁ%aL?{m (Quality of Design and the

“Starchitect” effect )

4. szureansiusnMswazaseiuienILaznIn (Range of Hotel Services and

Facilities)

5. fILUUIUBILUTUA (Brand Positioning)

6. ANUTILAMANIZA (Exclusivity)’’
TnegAforhmanunudoyauasdnuuglassnmsmumdninasidneiu nusieasdoadel

1. 9EUNTUNGS wazIMLATu (High Floors and Views)
159115 100z Ladiaud wev wiueisu Tasouda nyawvme Yszneulumeeinisyn
1 91A13 917U 52 Fu 146 gila fre1AnsegiieainIurauitnd e 45 wng usavgln

21 Collier International, “United Arab Emirates | Saudi Arabia : Hotel Branded Residences : A Premium opportunity”,
May 2014



33

ANNNTOUDWIAUTLUNIINTZYN LAz IUIUIN 4,600 AITILUAT LUUTDUSUAMS 2 - 4
7109UaU (Penthouse) 1A8NNNBFEALLSUAILATU 6 LATYBILUU Penthouse BUNTY 48
YUIAFDNIUN 128 - 707 A4

JUNNT 4.1 1A59N15 1002 L5aTaud Lev Luun1su lalseuda ngamnne
(131: LenansUsEnaunsUevedlAsInIg)

2. g nwvavinauazusalnglAgs (Quality of Location and

Neighbourhood)

yhiamsoguuiituiuiashingmszen fouusiyues ses 5 Tulasanmslonsuas
dloft 50 1§ Fuduiiaedassnsitinerdeseiunguunaugs 70 fudnvildasinis fe
Tassnsuunluded towedseunt satiaud uasnduiidaeslensuasiy quinmsdniingns
fanlulanuvimils saamadusuilausididmsse Tnesonas woy 5aBaud wov uuu
ni3u ToSeuda name duksoguudl 4.9 135 Geegituiveslasamslonsuas Bnilswes
whindmszeftegnaedmiuduiidedsusy wunu Todsada nyamme

ICONSYWM

JUAMA 4.2 Faiaslasenis ney Liadinud won uuunisu lelseuwia ngamne
(M3: 1enansUTENaUNsU8vedlATINIg)
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3. aunmnseanuuUKansldanUdniisidedes (Quality of Design and the

“Starchitect” effect )

3.1 aondnenssuneuen USEMAvSnwIn1seenuuLfe V3T Weamesueudnisv
Wes (Foster and Partners) nelein1suinves ussiuu Woamos UizﬁfluLLangriaé\gw‘%@’w
Dundlsluisniaiiassdgreesuinnssunmsoonuuuiazantnonssuvedantuilagiu
weanefuoudminiueifigudoglungsasunsunadidiinaudiiulasimsialon  U3th
IFAnfuTamnISseenuuvannenssukar s TnAmUBIINSTALNTIgdTy  way
tarldlulasanisfiddey o 019 Hasiuniaundies T,ﬂiﬂﬁ%ﬁqﬁugmﬁmsmmmz aumndu
91A1sYLTULAsAaUTUSIIN  d1nuKaranIuUIENOUNS  AABNIUNITEBNKUUTIULAS
mMseenuUUNaAfue nanuiiidedewes U3 veawesueusmsives wu aznuille
(Millau Viaduct) TunSama wilsluazynusadstumuiniigsiigalulan uazoransgesziih
spuufian 30 St Mary Axe wiefiSenfuinnesdu (Gherkin) wazermsauINduLIIYA
tnds nilslueanslvgfigalulan®

JUANMT 4.3 HAUNITOBNWULYDIUTEN Neaimasiaunniiiues

(Fian: http://www.fosterandpartners.com/projects/)

3.2 anUmenssunielu geenwuufe 90ed was Joyce Wang) 9084 1 iludluiues
fifasiideidos ananld3usnata Winner of INTERIOR DESIGN “Best Of Year” Award, New
York, USA, 2011 ﬁﬁﬂﬁfﬂmuagjﬁéaqm waraauAY UsemASINgy INENAIUNITIBNKUY
m&luﬁﬂuﬁiﬁmsﬁu Mandarin Oriental Landmark Hotel Hong Kong, Mandarin Oriental
London, Xintiandi Penthouse, Mott 32 Restuarant ia¢ KHH headquarters.

28 About us [poulat] uain http://www.fosterandpartners.com/projects/ dududle 14 NUATUS 2559
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E‘Umwﬁ 4.4 Xintiandi Penthouse

(‘1‘71|m: http://www.joycewang.com/projects-residence-2.html)

4. szauvain1sTiU3nIsuazdesnuleauEzaan (Range of Hotel Services and

Facilities)

1059115 1092 15aaud won w13y laseuwia NN fiAsdwsALLaL
Nufidunanaianun 4 $u fefidu L, 4, 5 uazdu 36 lneiuiiasssnnuasnnaiunan
Vanun 3,000 #9.4. AeeneanuazanUszneulusie

aseunemuazmniity L anfudsnneanuiitiunsiudu wied
WinHow Winpeudmsugninu uazuunvasgniiu

1. Grand residential lobby

2. The Chao Phraya lounge

3. The Mandarin gallery

A8 ueAuaTaINiTy 4 was 5 WuAssueanududununmsdmdudin
asaun$s lnsazdrnfidudsuenuaramnndisud swaslusy
4. Children’s Playroom
Female Changing Room and Male Changing Room
Steam Room
Sauna

Fitness & Wellness

A SR

Game Room
10. Garden Loft
11. Poolside BBQ Terrace

12. River Terrace
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4
o

Asdrupnnuazmniidu 36 WA nsanuaznIndmivlng 1WuesUszay
RNGH Y

13.  The Library

14.  Lotus Business Suite

15.  The Oriental Salon

SUAMA 4.5 FAsdneauasnIntulasanis
(M31: LenansUsEnaunsuevedlasinig)

ARdeuUsdneauaznInlasLUsmningUszasdeandu 3 du laud wienis
Winsaulardu NuINTg LiegINa LPFUAINKAZAILIY

AN59N 4.3 FA9DIUILANUALAINIUIATING LADE LTATLAUD WaN
wuuA3u LolsuLAa NTIVINY

WemsindouwaydunuINTg \iagsna LHOFUNNUAZ AN

Female Changing Room and

Grand residential lobby The Library Male Changing Room
The Chao Phraya lounge Lotus Business Suite Steam Room
The Mandarin gallery The Oriental Salon Fitness & wellness
Children’s Playroom Sauna
Game Room
Garden Loft

Poolside BBQ Terrace

River Terrace

[y

(W31: 91nNsaTUveIY
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aunshiuinislasansinisuimsnuuagliuinisanlsasy  Mandarin  Oriental log
Fwazdunvein1susmaiTeutsesnauingUszasiily 3 wiavyliun eanuazain
aune lieAuUasnsiy WaslieguaImuazAu

139 4.4 N15U3N5983LATINTT 10D LTATAUY Lev LuunIsu Loisauia NN

WoANAYAINAUNY WeoruUasasy LNDRUAINILAZAIIINY

24-hour doorman Grocery shopping and delivery,
24-hour concierge services i . i L
including pre-arrival provisioning

24-hour car valet 24-hour security Access to Hotel Spa & F&B Outlets

Personalized mail delivery Personal Shopper

Luggage and package receipt and
) ) Personal Fitness Trainers and Classes
delivery service

In-Residence Housekeeping /
Shoe Shine services
Maid Service

Laundry / Dry Cleaning / Pressing o
) Baby Sitting
/ Seamstress services

In-Residence maintenance ) o )
) Pet services (sitting, walking, etc)
services

24 hour In-Residence dining

In-Residence personal chef

In-Residence catering

Private Butler

Business Center Services

Packing & Unpacking Services

Meeting rooms in hotel with

signature brand set-up / styling

Valet Parking for private events

Personal Assistant

Transportation services

(111: nNN13agUveIRIdY)
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wennilgngelasinsegliiluaudn “Residences Elite Programme” vaduiunizu 1o
Seua leednlul® Fwevdvsimwiinsaunguiilan wazniseausuluszauiivay e
Antulsewsuluedoununsu lelSouda waylasuaniiawuazniseensussauilod Weld

Usnsnelulasenislemeuaeu®

5. ANWAUIVBILUTUA (Brand Positioning)

wuua3u lesewdia tawia n3U Wudives wasiuimslsausy Saein uazBranded
Residences sefuuu daldunstaussiunnnmunnineg Yagtuillsusuiivims wazegly
FEMINNAILT 46 159453 AUIUMeINngINAWAoyY 11,000 %e9 M 25 Usend wavdl
Branded Residences ﬁU‘%WﬁLLazaq'izwiwmiﬁ'@um 15 wis Brand Promise U84kUUA
wn3u Tedewdade “anussiuddafindendy lunisudmsiiinendouazmsliuins
mopspundudedign  Wusespuivilidousuadu  TeSeudadudydnuaives
wnsgunnungeduseaitilan” Sddassnmstideindulassnsiiinerde wusud ‘usuem
3w loSowda’ lasansusniugiinieeideng Jusenideds™

L

N

MANDARIN ORIENTAL
THE HOTEL GROUP

sUn il 4.6 Tald wuun3u Teldouda Tawia ngu
(#1317: http://www.mandarinoriental.com/about-us/history/)

sUa i 4.7 Tssusausmaniu ToGeuida ngamme
(Au": http://www.mandarinoriental.com/bangkok/)

29 yngfurinlufauns THE RESIDENCES AT MANDARIN ORIENTAL, BANGKOK [paulati] usaiisn: http://propholic.com/prop-
talk/angiurilafiaunsthe-residences-at-mandarin-oriental-bangkok/ fuiile 12 wwieu 2559
30 Overview [paulati] uvasiun http://www.mandarinoriental.com/bangkok/ Auidle 14 NUATAS 2559



http://propholic.com/prop-talk/%E0%B8%A1%E0%B8%B2%E0%B8%94%E0%B8%B9%E0%B8%81%E0%B8%B1%E0%B8%99%E0%B8%97%E0%B8%B3%E0%B9%84%E0%B8%A1%E0%B8%96%E0%B8%B6%E0%B8%87%E0%B9%81%E0%B8%9E%E0%B8%87the-residences-at-mandarin-oriental-bangkok/
http://propholic.com/prop-talk/%E0%B8%A1%E0%B8%B2%E0%B8%94%E0%B8%B9%E0%B8%81%E0%B8%B1%E0%B8%99%E0%B8%97%E0%B8%B3%E0%B9%84%E0%B8%A1%E0%B8%96%E0%B8%B6%E0%B8%87%E0%B9%81%E0%B8%9E%E0%B8%87the-residences-at-mandarin-oriental-bangkok/
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Tnenmanualveauusud Mandarin Oriental agiupnuuede Wesmnduiidauusud
fhudunssaufuves 2 wusus Tiud wusus Mandarin Sedifuriiiniigesns wazwusus
Oriental viafinulneZonduii ledoaifa Saduiiaedsusmiulsusussiutieg Inans
domsvesiususuenINIzuiUNTUINUE Salinsiufisanufisnelavesngugndn
Tnsfimsvhuaugmanaeldyaeadifideideduinisingg WieliAnmundotusnndly
A1YANYDINGNANAT Tnefupua@e Fan Wuwanwgndnlnefialawnuusenouii She’s a

fan uay He’s a fan wenaniidsfinisdeansingldsuindadulaliveanususdudnydnual
wazdedsnnnulueide

He's a fan He's a fan.

«

A

S Sha
She's a fan. he's a fan

S A

sUA M9 4.8 Felawanluuauiley Fan Meldlusud Mandarin Oriental
(M7: 21NNTTIVTINVDILITY)
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6. ANUNLABUAZLANIZAD (Exclusivity)

AU AYLAZANIZAIURIlATING 1Y LIaTaud wev  uawansu  ledeuda
nsanwe dudsenaulume Swugliniives Aeliviuiugiaiies 146 yin andioasusas
FUALATINIAITUINGR 4 Yoe uazuTull 2 uazvieuded lnausdazy inveiianddiuiivug

v v <

wuin sziomafuaduiundnsuusnisvingiu (Serviced corridor) wiazvodaziians

I oa

Tudelinvemusuiuigieae 2 67 dmTuanuiavkazsianiziinuduglawn funs

(=3

N

a A

U3NNS waznnsmana Aen1susnsti weinnuazansisieasion anwaugnsIETInveinn
ondeld Liteliusnnsldmsanunuiosnns aunsmaintunslasinsinagynsnaiauay
MIPPLUURNZIEANUNS Tnnudai nsussnduiug wiautudnemzdmsy
wndldsuidy  Wifindmnuidndeanuduyenafiey  wazanufimndndeinves
Tasams wWuidefufunsiiesiesiegafiinazsessinmsynnsuazdavsnefiudmi e
NUNIIUVIY LagNTNNUUINISIATENNTABUSY

JUAM? 4.9 MsuIMsgiiBeavalasenis
(#111: BNANSUTENBUNNTVILVBILATINIT)

4.2 1A59N15 1002 LIATAUD U 1ABY LWUATIH NJINNT (The Residences at The St.
Regis Bangkok)

4.2.1 ayauIengwmunlasing

U3t luiued Bumesiuduuua $1in G (MINT) ve1e55AeegedeLilesandi’s
aosnifivavilsuvieiinelul 2521 qudlagdu MINT nanelfuffusznougsiasinileuuay
dumnmsiingfigaseniduniaaedowdiia  Uszneumnelsusuuaziaednni 140
WA $7e19INdT 1,800 @1 wazdiyndnndnedudindt 307 uiie luusewelng wazdn 32
Usend aseumquatnyidueninfsesawmside siuieninilduazglsy Jagtu MINT &

3519 3 53579 lawn g3nalsausunazdug, 5375 uems wargsiadad iy
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gfalsausuLardu Usznause

1. §5naL3au5Y

1.1 Tsausuidudrwos: Jagdu MINT Wudhwes @evuludadiuiuiesas
50) Ts9usy S1uau 35 uvs melduusudsmegmani 1) ethunsn 2.) 027d 3) 1804 4.)
oy LU 33a 5. Inl$ Fdudiafuudn wSeevusesy Saedv 6.) Ald

1.2 Tssusuitsauasu: Jagtu MINT Sauamululssususiuam 30 uis

1.3 lsausuani 18ed wWos oAy wazoiadfudneuivs: lssusy

Fravuad MINT $ud9u3vns ogneliusud etuns 18ed 7lad wed eatu uasiaia
indadunusudues MINT tas Tnefldunusisau 31 wis

2. wasAsewnsnwinsudneis

10T 2554 MINT {0 18ad Tewa waud Jaedn Sadufiiiugsia

Tsausunasiae vy lanwimieseeansdy Tneillsusy Jaom uaziweiiae
WIMLWIASUEeUTING 530 51 wis 01 6,200 sieslulszimeoeainside Tiduaus
wazgly Meowrimausilananadios Jaesvdumevn waydadluaiuniig

3. §5nN2AUINITAUBLIINIVULAY

MINT Hudvowmandudiniuaudnsé 3 wis Gefeginiulsusumes
U3 uennidasuiugsiatindiedn 8 wis Agudnisdrseda n1Sidu wane winen

4. gInAINAUIDFMITUNSNEY

Ta90u MINT Wawlassnsedmsunindseauuu 4 wislungamne iz
e 4e uazideslnl

1. 1a59M15 LJud 334

2. 159075 § Loann @y

31092 Ladeud U1y otiuns) andu i

4. avfuns Wedlny wosia ain’'

4.2.2 yurfAalun1swmulasenig

fAfevinsduntval anUAuing lve sesUsssudneianlasins  Tagldnanads
mn An Miiannlassnsldavsnsiistezenifuin nemdunguosiamulasinig
fu  Sewdwnglunmsimulaus  fiaulasmsSaesnuusudssiuuuisdlimy
Uszimelng tiethunfaunlasens Usznoumnudesnsvesiuims uazdesnisuansuumy
iy mefiannlasamsianedilasenislidu 25 Fuly Bu Branded Residences uay
Auanalulsawsu The St. Regis Bangkok 1ngdnlyi Branded Residences agsinuu losann
anénliimnudayiviuazanududius mefilaunlasenisisdeinhgduidomnisues

31 MINT's Businesses [oaulati] wnaafian http://www.minorinternational.com/MBiz/Business.php fudle 12 unsrau
2559
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o

anf1  wazanansavglalusimiigs  Bnnanagimunlasenisdaliineiiusyaunisainieyi

=

lassmsoasiinandevieunneu waglasinstidadulasinisusn nslduusuandunidn

¥

= I3 ) | v Y A O a v a
GN‘U'VU3LﬂuaﬂusﬁjﬂlﬂfﬂﬂﬂquﬂjﬁmLGUBNUIUﬁUﬂ'W@ﬂ Y

4.2.3 NTPUUMINAUILATING

Sotw.a. 2500 filaulasensladvBnadfifunndune 30 Yandhaunss
adatnei shmsnwaudululdlesfinnsananyiie weranudinguesianlasinis
Tneidonuusus wussaa (St. Regis) 9ntuswinisiasaresessosdnlddne wazunumly
mMavhausmiu Wennassuduldgiinisseudssanten Taedinmsdedutou fum
Fefused wariisnandidemusesuslusnsmuusazanasiy 911U Hotel Operator
wdsununiuiauuuuiemnenssunouen waznigly mstiruasuneaiudidu
senuesenns  antulimeianlasinstilvesnuuy  leliniseenuuuaenadesiu
fnuninau  msnawumsudnislueneg  Teefifedeuitvesnuuuanndnensey
meuen wazmelulimeiaulasmadenldudmnduiianlasimshnisdaden
warasuismneadns Tnefimsseenildinie Hotel Operator nsuAMAUMT usnani
Hotel Operator A¥aWANMENAYBMUTUA (Brand Image) fsngludenisnain Tagnis
Aimwilasensdeddliend® diuvesnunisnan waznsve gianunlasinsiudandy
nsieslagliifeeaylAann Hotel Operator Tugi9seninamIneaseazinimsdn 4ouns
reasssmfuduszey Wislinoaianssmauuukazamsg YIS Hotel Operator 9y
d1 ff§1unensenens (Director of Residence) yABuMURBUSLAWDUDIANS Wity B
waztagauUn3e agldninuseAuiivinaus Ay wintnaussauluRnisasuendiuiu
seminalsausy wagdlasenisenmsiiinendeusziam Branded Residences uaziilosann
{Hudvsnisin sveren (Leasehold) 30 U fviiu Hotel Operator s dugusmslasanig 30
U wesdufdunemnuazenuagifesnisudesidisio (Rental Program) sudigiiaun
lasanislavindennaali®

Soldnanmsdunualiiternszuaunsulmmangmutisaansudetu i
1.) Ynrounisneas g 2.) 195EnINnNsneaing 3.) YRMRINITNoEs e AUAIT1NNIUE1e lay
awitudn duneudnlvgavedlutasdeuniseatng ildaandnaniunaeuiuni
Y259 (flesaniiduneunisiasairioseaty Hotel operator uagtumpuNIMUATLIANTS
penuuuituilasamssniy finsvihnunuiuseniulasinsuae Hotel operator
Faudrrsrounisnoadia onawnlasimislimsuimsoimadulunumnsguwesuusud
Tuawian

32 Funwal ANUELRAA lyen, 21 unsiau 2559
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P2958NI19N15NBE319

P29NAINSNBE39
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auunlasensiiaa
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Fadonimunnfudu
Tsawsulouane wazd

D R &

Branded Residences o¢
Twusuuy iieide
Usglovdamunsliusnig
wngnunuy
Tumauzdudlaiilsausuuy
SuA St. Regis Tuuszine
vy Fadentuususiiun
Wz dulusuAsEiu 5
a7 Wienuamsalunis
ymls naneuwnu uag
Jusdentvaidmiugndn
Tupannszau Super
Luxury Fuly

Wannassiunulawan
senheiaulasenis
waz Hotel Operator 933
N133185UA1 Royalty fee
Toeiinsanedunou way
o 1 I =] a
AU TUT19U wagdl
RGO NRRIBIRE

a |
gonv8 IneAnUu
Wasidud AuuAvTmAnNad
A
Hotel Operator 2za4
LI UTILWRUILUUNS
A01UN8NTSUNEUDNWAY
ety

Hotel Operator a3l
Jefeuitnonnuuy
meuonuaznelu T
giaunlasanisidentd

AmulAsanIsyinng

a

ARLEBN WAZIITRTULMIN
Tnggiaasgalinig Hotel

(=243

Operator N151UAUAUNIN
FIUDIAITIUYOUSIN WAy
PUNUNVININSABASN

Hotel Operator guatanig
ANANYAIYOILUTUA T
Usingludensnain

NTINUNUNITUVIENN
Amulassnisidugineunn
uazALiiunsiosiavan

774 Hotel Operator a4
Director of residence 11
LWSENU LAgAsIn3auNIg
Wadiulsalsusie

gniuazanansalids
gIUILANINALAINTBY
Tsausuls usignAnves
Tssusallsianansotusnld
dues eAsTtinedels

PUNUILLENAIUAY
SIS ILTY havEIY
21ANSNNNDAE
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SEAUUNURNT
dosanfuansnis
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929NBUNITNBESS P2958NI19N15NBE39 P9%AINNINDEH39

T hUURUAUDIAT wazkUau
wee 1Wunsinaulasiuiu
FEIERANlATINTS
ez Hotel Operator

= Hotel Operator 1113
ﬁmummm‘ﬁuﬁdmmm
9998115 N AN
iaunlasan1siieenLuy
wielinseanuuy
A0AARDINUIUIUNTINIGTY
ANTINLHUNITUINNG

(111: 3NN15aTUVeIIdY)

Iumumaqwmmmsmmumﬁ]mmwmwmimﬁmmsmmmu‘imamsmmwwnmm
UsuLmn Branded Residences uu nu1eda Hotel operator Idhusuiannlasansaus
wInisuTLAY ImaaqﬂgmwmﬂmmazmaL’;aﬂmmu

M15N7 4.6 AU Uz SRNLATING

Y29nUNINAI1Y %29529319N5NDEIS YIWMAINIINDAIY
AwunlAsIng wae Hotel | EWmmnlasenis uae Hotel
Hotel operator
operator operator

(11: NN13agUvefIdY)

4.2.4 Yo3ava4lATIN1T LABE LIATIAUG LoV LABY LUATIA NN (The

Residences at The St. Regis Bangkok)

Aidudmalasins  uasiusmnanydeyalaginuaifedtuiulasinis ey Lsad
wind wev wuuen3u loiseuiia namne (The Residences at Mandarin Oriental, Bangkok)
Lou

1. aguiuu‘fiu'uﬁqq waraiilasu (High Floors and Views)

2. AunmvadiakazuTnlndfes (Quality of Location and Neighbourhood)
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3. AuAIWASERNLUULAEMSITanUTniTiteides (Quality of Design and the
“Starchitect” effect )
4. sAuveenIsiUIMsuarAssuisauazaIN (Range of Hotel Services and
Facilities)
5. fLUUSUBILUTUA (Brand Positioning)
6. ANUNLAMANIZAD (Exclusivity)

Tneilswandondid

1. agjuu%guﬁqq wazdafilésu (High Floors and Views)

TAsen1s oy Lsadioud wew o \wudida nganm Usedeenensge 47 du 1
91713 1w 53 gin Inedauiiinerdeiiliu Branded Residences Hui3usausity 25 - 45
froguunuusdns Mifieldueafuauquiid fangiuan Jadufinnssiulasnisueadiy
swnImaluas (RBSC) wuuiesiiuuy 3 uay 4 viesuou lnsvuinvowiosineg 320 - 920
M3

JUNM7 4.10 1a59719 10 LTaTauD Lev Aoy LeuAIIa NTUNN
(17: 10na5UTENOUNITVILUBILATINGY)

2. aunnvavinawazusalnglAes (Quality of Location and

Neighbourhood)

Tassnsiseglananadiosuunuussdind Aasolwihanidswid mafiraunsnseng
wenfauuinamuquiidly  mefinmioludasny  uarouuayin  Tasuinauduiidives
aoufidnfy wavdeseenuasaindney T auiufun Tswususedu 5 a1 01ens
dinau waassnaudn Tsmenua Tsadeu 0 wnivende uazaniun feiaatu 25 du
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lUazifu Branded Residences Wad auanedaunsty 1 09w 24 azidudiuvealsalsy St.

Regis Bangkok sauflsfiuiidunatsveslsausy wavaasadiuiily Branded Residences lnel
AlATINT 3 19 1 99U 9 519N

=
K

Afz(,{_/“(h

E 225y
- 7%
Rama 1 rd. 4

pA ndomm

ad

v
““.w\‘

1l v
7‘11\" d

§
oM

LumPINI
PARK

JUNMT 4.11 1A9lAT9N1T 1D LTATAUD LeV 1ABY LUUASTa NTUNNe
(#111: BNANSUTENBUNNTVILVBILATINIG)

3. aunwn1seenuuULasnsldaaUin?ifidedes (Quality of Design and the
“Starchitect” effect )
aondponssuneuen  wazmeluuseniivinueenwuulaeu3®n  Brennan Beer
Gorman Architects (BBGM Architects + Interiors) Ingu3emilauideimasuniseeniuy
Tseusy Tranuduniseenuuulswsy wudawilan and
1. Hay-Adams Hotel, Washington, D.C
Suite 5000 of the Mandarin Oriental, New York, N.Y.
Mandarin Oriental, Washington, D.C.
Lotte New York Palace Hotel, New York, N.Y.
Martin Katz Jewel Suite (designed in collaboration with Martin Katz)
Dom Pérignon Suite
Omni Shoreham Hotel, Washington, D.C.
Plaza Hollywood, Hong Kong, China
Rosewood Abu Dhabi, Abu Dhabi, United Arab Emirates
Sofitel New York Hotel, New York, N.Y.
. Turnberry Tower, Arlington, V.A.
W Hotel Washington, Washington, D.C.

O o N o R LN

— =
S =


https://en.wikipedia.org/wiki/Hay-Adams_Hotel
https://en.wikipedia.org/wiki/Mandarin_Oriental,_New_York
https://en.wikipedia.org/wiki/Mandarin_Oriental,_Washington,_D.C.
https://en.wikipedia.org/wiki/Lotte_New_York_Palace_Hotel
https://en.wikipedia.org/wiki/Martin_Katz_(jewelry_designer)
https://en.wikipedia.org/wiki/Dom_P%C3%A9rignon_(wine)
https://en.wikipedia.org/wiki/Omni_Shoreham_Hotel
https://en.wikipedia.org/wiki/Plaza_Hollywood
https://en.wikipedia.org/w/index.php?title=Rosewood_Abu_Dhabi&action=edit&redlink=1
https://en.wikipedia.org/wiki/Sofitel_New_York_Hotel
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13. Washington Marriott Marquis, Washington, D.C.

14. Watergate Hotel, Washington, D.C.

15. Wharf Intercontinental, Washington, D.C.

16. Willard InterContinental Washington, Washington, D.C.
17. Workhouse Arts Center, Lorton, V.A.>?

gllmwﬁ 4.12 W Hotel Washington

(Fan: http://www.wwashingtondc.com)

4. 53AVVBINTS IAUINISUAZA991U28ANEZAIN (Range of Hotel Services

and Facilities)

1A59N1T A0E LTATALY WoY 19BY LWUATIE NTUNNY TABIWILAIUALAINTIINUA
4 u fip W 1, 12, 13, 14 Uag 24 nedidnuiennuaeninveynaosin1synlulasinisized
9 & & a o vl a
MU 24 uaztu 12 - 14 auluddnuanuasnined sy §N¥01msYninATnIs
anansaldlduinisld  wianAvedswwsuasliaunsaluldusnisdsdneanuasanuudy
2410 199518828 8AVDIEIBIUILANUALAINVDILATINTTHRA AT

AssanuazmnvaslsIusIy 12 - 14 Usznaudng
- Viu restaurant
- Jojo restaurant
- The St. Regis bar
- Fitness Center

- Elemis spa

33 Hotels [oaula]] umasdiun http://www.bbgm.com/ARCHITECTURE/Hotels/ fuiile 12 unsas 2559


https://en.wikipedia.org/wiki/Washington_Marriott_Marquis
https://en.wikipedia.org/wiki/Watergate_Complex
https://en.wikipedia.org/wiki/Willard_InterContinental_Washington
https://en.wikipedia.org/wiki/Workhouse_Arts_Center
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- Swimming pool

- ZUMA restaurant and bar

- Decanter wine cellar

- The Drawing room lounge

- 10,000 Sqg.ft. of function space

éﬂé?ﬂ?‘dﬂi)’lﬂiﬁ%ﬂ’m %’u 24 Usgnauniey

- The Astor Residence Lounge

- Private meeting room

- Fully-equipped fitness center

- Separate male and female steam rooms

- Private swimming pool and gardens

ARdeuUsmnanddsaineanuazainauingussasaidu 3 duguiu laun wienis
WnHaukardUNUINIG WBTINY waziaauAMkazANY tnelisuastdennadl

M13797 4.7 F9M8ANUATAINTULATINITADY LSATLAUG LDV LABY LWUATTE NN

WIDNSINNDULALEUNU

1logsia ileguamuazALan
13
] The Drawing room _
Viu restaurant Fitness Center
lounge
, The Astor Residence ,
Jojo restaurant Elemis spa
Lounge
The St. Regis bar Private meeting room Fitness & wellness
Swimming pool Sauna

ZUMA restaurant and

Fully-equipped fitness center
bar

) Separate male and female
Decanter wine cellar
steam rooms

10,000 Sqg.ft. of function

space

Private swimming pool

and gardens

(W1: 91nNTaTUveIe)
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gtlmwﬁ 4.13 A991UNEANUALAINIATING LADY LSATLAUS DY LADY LYUAS VA NIUNN
(#111: BNANSUTENBUNNTVILVBILATINIG)

AuNSIAUINIT UsnsnusasTiuinislealsawsy St. Regis wusmuingusyasd 3 au laed
Twazdundedl 1) Weanuazainauis 2) Wleanudasndy 3) iogunimuazauea 970
Msdavavy nuindinmsuinsiiennuazmnauieildiunniian sesanfeiieguaimn
LAz uazilonnuUasnde muady

PN Y a a ¢ fa
H1319N 4.8 ﬂ'ﬁi‘lﬂUiﬂTﬂUIﬂix‘]ﬂ'ﬁ LORY LISYLAUY DN LAY LYUNTIVH ﬂ?QL‘VlW"'I

Lﬁammazmmama Lﬁﬁ]ﬂ’]’mﬂa@ﬂﬂﬁﬂ Lﬁaqmmmasmﬂmm
) ) ) Access to all Hotel amenities
24-hr Reception/Concierge 24-hr Security o o
with signing privileges
Direct telephone access from Doorman service on )
) Grocery Shopping
Residence to Hotel Ground Floor

) In-Residence Spa services
Valet Parking

(massage, manicure, etc.)

Package deliveries directly to Personal Fitness Trainers and

Residence classes




WaANuAzAINAUNY weanuUaenaniy WHOFUNNUAZ AL

24-hr In —Residence Maintenance

services

24-hr In —Residence Dining

Residential Butler service

Laundry/Dry
Cleaning/Pressing/Seamstress

services

In-Residence Botanical
Service/Personal Chef/

Catering

In-Residence Housekeeping/Maid

Service

Business Center services

Personal
Assistant/Secretarial/Translation/
Courier

Transportation services

(W1: NN13ATUVeIITY)

sUnM? 4.14 nsuimMInnglulasinig wee saBiaud wen ey WUAIIE NTunne
(M311: LonansUsENoUNMIUIBVRLlATINTS)
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[

5. ANWALIVBILUTUA (Brand Positioning)

WUTUR St. Regis unusumlsaususeavuuluaiausem Starwood (Luxury) nafa
pdusnidled ae. 1900 o nyadiseia domldladBnaduiled am 1999 lunTeudim
Starwood t1a9tuillsausu St. Regis aland1uan 56 Wit wag Branded Residences 4y
sudil 12 wisilan gauiuveuususd shiafidsedsausuiliuusudiasdoauriaiiagla
nanafloseniloaiug waznmsesnuuuazlfiondnvelvossaziioailswsuludaunldlunis
gaNLUUATANLAY 108 St. Regis Tunisiiluendnual (Signature Service) A

1. Butler Service
2. Signature Services: Usznaunie Unpacking & Packing, Beverage Service

Garment Pressing, Service Desk, eButler

Starwood Hotels & Resorts Worldwide, Inc. Fadudweausus St. Regis Wy
USEiiUsznovgshelsusuuasnsviondlen Jagtuilsusuegilan 1,300 wsis Tu 100

Uszna nelauusualulp3e 11 Wusug lauA 1.) St. Regis 2.) The Luxury Collection 3.) W
4.) Westin 5.) Le Méridien 6.) Sheraton 7.) Tribute Portfolio 8.) Four Points 9.) Aloft 10.)

Element 11.) Design Hotels**

M15197 4.9 wusuAlsasuluAIaUSEN Starwood Hotels & Resorts Worldwide, Inc.

Upper Upper
Brand ¢ Headquarters ¢ Locations ¢ Founded ¢ Hotels # Rooms ¢  Luxury ¢ pper -, Upscale ¢ 5]

Upscale Midscale
UXury

¢ Midscale # Economy ¢

Starwood 1969 asa
Stamford, Collection, W element by
Hotels and REIT, 1980 Westin, Le
Connecticut, Worldwide 1,2008) | 335415  Hotels, L Aloft Hotels | Westin,
Resorts asa Meridien
N United States Sheraton Four Points
Worldwide corporation
Hotels and
Resorts
Starwood MERIDIEN ~ FOURXPOINTS ~ WESTIN  THELuxury corecrion  (bliss)  SPg
¥
Hotels 3 >
Resorts &loft el /f ) a w
- T

Sheraton ST REGIS

(17'1'm:http://wwvv.starwoodhotels.com/ corporate/investor.html)

o

=

ST REGIS

gﬂmwﬁ 4.15 lalnueeuusun St. Regis

(Fian: http://www.starwoodhotels.com/ourbrands)

34 «Global St. Regis Hotel List” [eoulati] wasiian:
http://www.starwoodhotels.com/stregis/directory/hotels/all/list.ntml Auliie 18 fa1Au W.A. 2558


http://www.starwoodhotels.com/stregis/index.html
http://www.starwoodhotels.com/luxury/index.html
http://www.starwoodhotels.com/whotels/index.html
http://www.starwoodhotels.com/westin/index.html
http://www.starwoodhotels.com/lemeridien/index.html
http://www.starwoodhotels.com/sheraton/index
http://www.tributeportfolio.com/
http://www.starwoodhotels.com/fourpoints/index.html
http://www.starwoodhotels.com/alofthotels/index.html
http://www.starwoodhotels.com/element/index.html
http://www.starwoodhotels.com/stregis/directory/hotels/all/list.html
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St. Regis tUulsausuussinn Jaedv wasiinendogiuinsasuanes guduwusud
sefuun Belsausy wud $3a SusedRsusnunugausitaa 1904 Tasanusenuuugiiu
lnanwalverusdagilauraadaveawsnlugasalsal lvlaliveawusuaianums
ndemsliavesiiiunsussanszgaastor guiugiinesslsusufie John Jacob Astor
wazilumones S T R gilanuduendnwalianizsdn wWisuiu anvazn1seeniuuiesing]
fdnwaziseuny  laeaaudgeunnusmnunasanulssainolilladuda Tuseasidun
mungugidninuedlssusuiifienudesmsmnungnnedisdisedu  daduinvieadieuasn
gafvszduul Tag St Regis azitiunmumgnaiiunuuse unnndousensitiunsdeansiu
naugnAdsnsuImsiude  Tnsaziiuldanuanasisquesuusud  fniulingugndn
Sndeshilumsudnsaifeuiamderumeananeg

Fregatu wanilsy “Beyond Epectation” BSuldiiled w.e. 2554 Tnsagldléily
NUTA¥ANLIUNINENYA! AN ANUNINT] KALAUNAINVAIEVBINITUINNG

8

STREGIS

JUN AN 4.16 Felaivanvasunuilsy Beyond Expectation Mgldusun St. Regis
(M7: 91INNNTTIVTINVDILITY)
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6. AMUNLABUAZLANIZAD (Exclusivity)

giidudvedasims ey 15adinud wev oy lwud3aa ngaumwn xldsumudy
duduilosnnisuauglntiosidion 53 gin Ingvuaiuiidesdnidudl 320 Tauds 920 s,
1. Tnsustazduasdsuugdn 2 - 3 gladetu waslnsdnilvaflundasiiesylsid Branded
Residences filtuusudiAvainedn Juhlifiidudwesddndsanufiey Wuendnuoiuas
Liglas uenandefinrufivuaziamsziiudug Wud @unsusnis waznsmain Ae
msvineiy winuazandieanden Snvagnslidinvesinondeld helwuinsld
PRI BN TUMINAIAELYTATINISENTNNIAAALALAFIELUTIRINELEA
ums Saeudad vhnisussrndaiud winududaemedmiuundldsugn Wi
swnuddntmnuduyaeaiiay wazaufivewd denvedasins wudeadiuiunisd,
yureafegeiisinazieainsmaneuaziavanefudimin eldwineuwe waswinay
USmanseanisaausy

4.3 AAAUIauiguNan1sANENlATING 1B LSETLAUD Lo LUUAISUY 18
SouLAa N3N (The Residences at Mandarin Oriental, Bangkok) LazlATINIg
\ARZ LIETLAUD Uam LABY WUASIE NJINNT (The Residences at The St. Regis
Bangkok)

PNWaNIANY FILnsdTeuiieu 2 Tassmisluaiueneg dell 1) wuifauae
Uingiauilasams  2) anvagdidy 6 Uszmisvedlasinisermnsiinendeuseiny
Branded Residences 3.) NzUUN1TAMUILATING 4.) 107 wazdadin

a v Y v

1. HUIAALAZUIEN wauﬁiﬂ’iﬂﬂﬂi

Aulasansie 2 1asams fuwdamiloutufidesnsiauilasinisemsfinn
1AL TEAUTIANGN LLazéfaﬂﬂ’]iLﬁmﬂﬁﬁﬂIﬂNﬂ’ﬁﬁ’mLLUiuﬁLLazﬂﬁU%mi‘\]’lﬂIiﬂLL?&J TngUsov
wunlude medh Andotiiud rosdaistu Wulinsimulasmisedmiumindogudn ud
falaifluusudsesuuuiidunsinlunguaaatimune3ah Branded Residences 1dhunldly
nsWaulasang Welduusud siudnnudiuigues Hotel operator lun1siauilasing
Fdousmssundoudmsunsliuinislueuan duvesusem luued Sumesiuduiua 1in
(U1T1) ffu@mﬁmiﬁwuﬂiaLLiua&JLLé”Jﬁ"ﬂaﬂ TnelduususvesuiTh uasuususiivhniste
A9nsIn uA o VAT mw’%ﬁm°1é’ﬂm’maﬁwuﬂmqmimmiﬁﬁﬂmﬁaizﬁmwmgqmdau
Finnnlassnsisliuusuditeiuanudesiunnnguamadmneudionty sl
#519l59U51 St. Regis, Bangkok sanigludnifganiu ?z'faL‘fJumwm?wmzyﬁumc;iﬁwmimami

DELAD
Y



M1319% 4.10 WIguguwnAnwazUSENEmuLATING

1ASINNT bABY LSATLAUDT LON WU | JASINIT LABY LSETHAUD Lav
an3u Talseufia ngamng WABY LUATE NTIVIN
SRR USE wunlude miedn anded | USEm luwes duwesiudu
1A59N1S WiuA AasUBLSTU wua 9110 (W)
NAIIULATINTT U4, 91A1SNNNBAY, 1ASIN1T | 159USH, LaSIEDNISYIIUIN,
aHISUNSNE LUUREN (Mix-use) AuUgNISA
, , 1ASINISUUUNEN (Mix-use)
lAsaNsuuUURE (mix-use) 88 N
Usenaumelsausukase1nns
sULuUlATINTS melulasinistenauasny ae .
NNNBIAeUsELAN Branded
(ICONSIAM) ,
residences
aana LNy HNWI 7sbuaganeausene HNWI 7isluiagfnausemne
SEAUSIAN ABINISNAILIIATINTDIANSANA | ABINISHAILILATINITBIAST
ABINNT 91ATLAUIINGS HNOATLAUIIAGS
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(M1: NNTEUNYallarnTaTUTeeITe)

2. dnuauzdAny 6 Usznisvadlasinsennsiiinendeuszian Branded

Residences

dnwaizvadlasanisenmsiinendeUszian Branded Residences finguntiwang

fioans warlviamuandudnuaeiiug 8 6 dudedtufe

2.1 aguutuiigs uagiilésu (High Floors and Views)

2.2 AunmIBsiauazUsalndlAes (Quality of Location and Neighbourhood)

2.3 ﬂﬂmw\lmiaaﬂLL‘U‘ULLﬁ%ﬂ’]ﬂ‘gﬁmUﬁﬂﬁﬁ%aLam (Quality of Design and the

“Starchitect” effect )

2.4 szduveanslifunisuardssiuneninuasain (Range of Hotel Services and

Facilities)

2.5 AULNUIYDILUTUA (Brand Positioning)

2.6 AUALABLANIZA (Exclusivity)

ffevmaiouiioufiosmnanyuasnuiinie 2 Tassnnsdidnuasmilouty Taed
seazdealuusassudd

2.1 agjuu%’uﬁga wazdafilésu (High Floors and Views)

71 2 Tassmslianuddnyduiadoninlneseu Tneynglnvasia 2 Tasinisaglisy
Tfiusssudldun whindmssen wavauuvessuninvaluasdaduiuidideliius
Tulananadios Tassns woz isafiaud wen ey lwusisda nganme dudiuiiinendoiiud
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Fu 25 nMsduawaliauilasnms meiaulasimssenisiignangeriesvedlass
nslesuTanangaveddasing  Jwusiufidwiilu Branded Residences liduuuuaz
druansnety 24 duazidudiundulsauwsy The St. Regis, Bangkok

a' ™ = o 1 g a av vo
A15°199 4.11 WIgumeunnu @%‘U‘USU‘UV]QQ LLaS'J']'V]VL@I?U

1ASINIT 9DT LSATLAUD Lo LUUASY | JASINTT LADY LIATLAUD Way LhBY
loiSeuifia NN \BUATIA NFANN

FIUIUTU 52 U @uNNneAusuNTY 6 47 U @runnnadesunTY 25

91PN IUMIIIAUUI YT ngdl
pazlesUIINUNFTIVDI519NTM
aluas toglidanduds

nngdanesiuwiihdmszen uaghs

FlAsu i
Wastlanszuas

(11: 3nN13agUveIde)

2.2 A YawitanazusanlnalAes (Quality of Location and

Neighbourhood)

i1 2 Tasenns egluiiafivasduaduyaruilasenisld Sasuluiaies Tneviiass
f3taduiinees Tasanns ey isafiaud uev wex lwudiaa ﬂ§aLMWﬂ5u Jwinagugsia
Tananadles wavannsadeudetugndunu Fau auain Wende swaduiidies
aonuiiddny wardssuneanuazainae Wurafivrsenilianuaula uaﬂmm‘f@ﬁﬂ
ofelulasanmsagldfuviadlonmiiansnuanaiugui LLﬁ“’iW%ﬂ%‘%’]ﬁIﬂJﬁﬁ a'auiﬂiqms

LAOY LTATLAUD LoV LUUATIU IEJLSEJ‘L!LG]@ NIWNNA GN?JEJEJ\‘iﬁ‘u‘Ui LLGW]@UE’JEJ(?]@LL@JH’]L@J’]WSQJEH

Y

Hondoagldsuriationmudindmezen  wasiiadlonmmyinvosilnszues  Tnealasenis
pnvzlilieglananadlos  widWamnlassnsinmsimunaudnisiseivue 1swaeas  aud
nssenis Afisoe Mutednisfausaliifiiaieines (Monorall) elilasansainanni
salifhngesugiinddasaims  nandefiannlassnsldiannlassnslassiufiowsoy
W%@Né"}ﬁ%’UU’%ﬂﬁLLazémstmazmﬂLm'ﬁﬁ%@mmﬁﬁmmﬁ&lﬂmqmi uidemiToutu
vesapsEnegmis duludsii Hotel operator “Lﬁmméi’lé’aﬁamiﬁiﬂiamﬁagﬂuﬁnm
Fenfu vifelndtufulsausy Tnelasans ey isafiaud wov oz wudiaa ngamme du
dimulasansidudimulswsy ey wudida nyewvmn dmeglufinfeaiu dmlasins
ey L5aBaus uen uuuaiu Toidouia nawweniu Tssusy TeSeuisia nganme oghdasiv

1ASINNTDNHIVDILUUILINTEEN



ANS199 4.12 WIgUeUNLaN

A
Y

9N

1ASINNT bABY LSATLAUD WoN LU
a3y TalSeufia Ngavng

1ASINNT bABY LSATLAUD Won
LABY LWUATIE NTIVIN

ANUALAININALALS

anuidfguazdeiuie

ssnglulasinslonauasy
(ICONSIAM)

e LIIYUATYDY 5 AUUTIVAT
ANYULAUIDIYILE SULUUNNT TN Tananeding Suauus1vans

91A15ETINU AUNISAN 1Y

nSMELUES

ANIANUIAL

1930 salniarednes Aasens
Tusunan) wagn19sagua

saluiwaznasoeus

(M1: InMsFuMwalTawIlaTINSwaENTaTUveEIY)

2.3 AMNINNTTEBNKUULAZNS IdaaUindvadeg
(Quality of Design and the “Starchitect” effect )
1 2 lasamsdulasamsuuunay (Mix-used) w@udieniu davihniseainlunain
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Wy Aendudiiselngaidlulavdissena IdusdmesnuuvanUnenssunieuen wag

nelunizedusszaulaniduifeniu  1WewInuIAnNden1uaYes Hotel operator uWag

Hotel operator #nazldussnosnuuuilAgan Ul INURILUTUARLOIILA UYL
WIoLllowdu auniuildaosunnd1eiu 1nelasinis nog LSETAUS LoV 1D LYUASId
nsanne duiidwnuiedidesndt udvunavieasudulngnilasenis ey saBiaud wen

wuupsy leleufa nunne wasie 2 lassnisanunsavisldlusimfiwmandntulasenis

ialnalAesiv NMLUSeuiisusIAeie 2 Tassnsuandeiuegetniu uiinavey

Tuvandfdnen mguiu 1e9w1INNSIUANSN150ATEY NA1IAD 1ASINTT LADY LSATLAUD

N =~ < o ' a
wen wuua1su lossuda ngenn dudukuunigvin (Freehold) diulasens wey 1sad
¢ s S a a | N X o § VY
WUg Len ey lwuRsIE NNy Wuduluudninisa (Leasehold) 30 U Fwinlvidunu
VAUY0dlATINIT LD LTATAUDT LeY LD LWUASIA NTIVN AN

A15N7 4.13 WiguiigusmuamnmnIseaniuukazN s anUinidvedes

=

1AS9N7T 1ADE LIATAUS Uon Uiy
a3u loBuufia nganne

1A59N13 LA0Y LSATAUTD Lan
LABY LOUATIA NTIVIN

USENDDNLUUNIBUDN Foster and Partners BBGM Architects + Interiors
usEneanuuungluy Joyce Wang BBGM Architects + Interiors
fuilasenns 4-3-61.9 13 3193
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1ASINIT 9T LSATLAUD koY WUY | LASINIS LABY LSATAUD Lan
a3u Tesufia ngamme LABY LBUASTA NTIVIN
FIUIUTY 52 a7
FIUIUYDY 146 53
LUUDY 2-0 YigIUBu 3-0 YipIUDU
YUINNBS 128-707 B4 320-920 71541
ANEIUNAS
160 120
(UIN/A1319LURT)
ANNBIUAIUNANY
! 1,200 1,200
(UIN/B39LURT)
3107 (UIN/AN51UURT) LSuFY 350,000 SUAY 220,000
(o TuUaAalAsINIg) @ w.e. 2558) @ w.@. 2553)

(M: MMsduwalimunlasinisuagannisauvesyide)

2.4 5TAUYBINITIAUINNSUALEIEIUI8ANEZAIN (Range of Hotel Services

and Facilities)
Va o o = a Y a 3 1 Q!.ll a
QaﬁlamﬂﬁwiauLwaumﬂwmmsmaqm 2 1As9NNs WU 2 1Asenns dns

Tiusnisiienuazminautsunlususu 1 ieaunuuazguamannilusudu 2 uaziile

Anuvanasudususu 3

Tasens 1aee 1sadiauy uan
1ADT LTUATI NTUNNT

Tasan1s 1 1sadaud uan
unua3u ToiSouiia nganwg

@ WaAnuEzaINLNE
O L HDFINWHAE AR
® iig3nia

SUAMA 4.17 wansdadiunisliusnisudannuinguszasd
(W1: 9NTagUTeNEITE)
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1nelAsInTs 0oz L5aTaud won wun1su laseuwia nyunnaddadnndusesas 73, 19

waz 8 mUAIAU dulATING LAeZ LaTud Lev ez wudsdd nunnalidndruludos
ay 74, 16 war 11 Aua1au

AN51997 4.14 WSsuigusunishiusnsiulasenig

TASINTG LADY LSATLAUD LDV WUY | IASINIT LADE LSATLAUD Wan
a3y ToSsudia nganng DY LHUATTA NTIVINY
A
WaANNAEAINAUNY 19 57915 14 578013
WOAUNINUAZAIILIY 5 579015 3 5795
WaauUasnsit 2 579015 2 579015

(M1: 3NN15ATUVRITY)

Yo o = = a o & 7
H'Jﬁ]sWﬂﬂ'ﬁL'UﬁEJ‘ULV]FJUﬁQEJ']u’JEJﬂ'J']ﬁJﬁEﬂ'Jﬂ?J@QVN 2 Iﬂi\?ﬂ'ﬁ IWEJ‘WU'NVN 2 Iﬂi\?ﬂ'ﬁ

fiasdneanuazainfiensinieuwasdunuinsunndududu 1 dieguaimuazauay
< [ - a <) [
Wuounu 2 uazineginatduouau 3

TA5aN1T 1ADe L3adiaNY uon
uaunsu Taisauiia ngamne

TA5ans 1ae: Lsadiauy uen
1ADY LAUAIIN NFAUNNY

® ansWnrauLAz NG
O L BFANNUALAMNN
® Wagsnia

JUNNT 4.18 wanadndiudadnueanuLUImN ngUssadn
(M1: 91nNTaTUveIe)

Tnalasins oz 1sadeud won wuuaisu laseuda nyanmns ddndnuduiovas 53, 27
wag 20 MUENU @ulAT9NTT LA0E LIATAUG wev ey wuksId nunnaldndiulueos
ay 47, 35 uay 18 fNua1nAu Fawansanuilaenndastutedunudiin Awuneanuazan
dunanaiionsiindeududedilsifegerdelvinuddryesnada (Cudifan, 2535)



A157197 4.15 Wsuguaesnuiganuasnintulasinig

WDNISINNDULALEUNU

TASINT LADY LSATLAUD WO iU
ansu Telsuuda ngemny

1ASINNT ABY LSATLAUS Won
LABY LWUATIE NTIVIN

8 519N 8 3191193

k]
Lﬁaqsumwuazmwm’m 4 5189119 6 5189113
Lﬁaqiﬁﬂ 3 9189019 3 919n19

(11: 3nNN13agUvefIdY)

2.5 AMURLIYDILUSUA (Brand Positioning)

W 2 Tasamslauususlsaususesuuy (Luxary Brand) wuiiniu Tngw 2 wususss
firnaundenaglunsiaulasenisuszanm Branded Residences wudavialandnde tnedl
Branded Residences LUSUA Mandarin uag St. Regis 15 Wag 12 WAIRINAIAU LLaSLﬁIEJ@J
13 412 awdiuin T 2 wosuddedu 2 Tu 4 wosud Adufiaundnlunatn Branded

Residences 117landnmie

AN5197 4.16 WSHUMBUATWAUIVDILUTUA

1R33N 1002 15aTUT Lon wuu
a3y TolSeudia Ngamng

TASINNT bADY LIATAUD Wan
DY LUATIA NTIVIN

Hotel Operator

Mandarin oriental hotel group

STARWOOD HOTELS &
RESORTS WORLDWIDE, INC.

residences y1%an

WUTUA Mandarin oriental ST. Regis
Segment 5¥AUTIAEA (luxury) SEAUSIANEA (luxury)
Srunulssusuiiilan 46 Wit 56 LA
97U Branded . ,
15 Wi 12 WA

(M1: 3NN15aTUveIITY)




M151991 4.17 wusuaniduseluglunain Branded Residences vhlan

- LS R L | wgu .
DLUIN AU | LeLTY - 31124 Branded
Brand - hay - — pan | weu3ni | glsl | lne ) o
NNUD - a. | WU | wUTAN Residences v1lan
alisnla nana
Four Seasons 14 1 1 i 0 3 1 1 25
Ritz Carlton 30 1 1 2 1 0 0 1 36
Mandarin 1
q 1 1 3 1 0 5 15
Oriental
St. Regis 6 1 0 2 2 0 0 1 12

2.6 AMUNLABLANIZA? (Exclusivity)

(#ian: Collier International, May 2014)
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Aimwnlasenisne 2 Tasanis werewasanuaniduiivewanizimliungnaves
lasansiguiumns 2 1asanns walusunisesniuy wunseenwuulidanfdiuidugiosin
waznseaniuulilarduiidnuuginmioy $IUD9AUNITUINIST UAZAITAANA ABNITUINNS

Wy nnauazanvasden anvaznsidiinvesinenduls ieliuinislansanuaiy

FOINTT AUNNTNAIANUNIELATINTEINILVINNITNAIALA ASVIBLUULRNIZLIILINTUNT 0

Nula nsUsEduius winutudamnzdmsuuunilasulsy Tnunswauidnis

anuduypaaiivay wagaufirwdieenvedasinis wudeiduiunsdhsuiesdiedy

nfinagdesinsneneuariavaneiuamidn Wwelintdnauue wagninnuuiniswisuns

AoUSU

AN 4.18 WS UMEUANUNLAANIVDILATING

1A53N15 1002 L5ETAUT Won wuw
ansu Tolseuda ngemny

1A54N13 0B LsaBiaud wew
WMDY LYUATIA NTUVNY

FIYYARAAINAYIINNITUY

UY

FUNITHAA Mgy MM InaaenNIzngs

. - o . . Tusnslagusnsdudivey
Y - Tiusnsiaeusnsidufieeiang PR
AUAITUINNT RNETIHYARAILAYINIINT
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AUNNTOBNWUU

1A53N15 1002 L5aTAuT Wen uuu
asu leldouidia ngamne

oonuuuligiidelassnsléuman
Judud wunsiidnddiu
(Private ift) Tugtosinlngmss
uazuslazduasisnaugieuniian
ogjfl 4 yila

TASINIT LABY LTATHAUS LN
DY LUUATIE NTIVIN

panuuulilasuanudugiud
Tnunfiufidulssusiennain
@71 Branded residences
saituidiunansiuendiu
fu wazduaugdniitos

(11: INMTFUN YOI

v

3. NSTUIUNISHAIUILATINAG

3.1 929NBUNISNBES1Y

AUNATINITAEIINNTATUVREIIL)

dIdeuvadBeuiieudu 3 99 o) Yresmsnaunulewiu 91an1519sa1Ae38U

Hotel operator uagdian1seenuuy lagva 2 lasan1s Wegawilassnisandulassiau

Tassnsdulasanisanmsiwnadauselnn Branded Residences wadtil 4n15190a3520
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THE RI\IIH\( ES
MANDARIN ORIENTA
BANGKOK

FACT SHEET
OVERVIEW

Location
Situated diagonally across the Chao Phraya River from Mandarin

Oriental, Bangkok and developed as a part of [CONSIAM, the largest
property undertaking and the new national landmark of Thailand.

Project Type
52-story building with 146 residences all with river views

Camgos Ganienn e

Owner and Developer
The ICONSIAM Superlux Residence Corporation Limited

Total Project Area
1.939 Acre (4.9 Rais)

Unit Type and Area
Two-Bedroom units ranging from  127.87 sqm to 165.40 sqm
‘Three-Bedroom units ranging from 222.21 sqm to 228.88 sqm
Penthouse units ranging from 380.93 sqm to 383.98 sqm
386.12 sqm to 707.28 sqm

Penthouse duplex spanning
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THE RESIDENCES
MANDARIN ORIENTAL
BANGKOK

FACILITIES & AMENITIES

Lobby Level Facilities — 1st Floor
- Grand Residential Lobby
- The Chao Phraya Lounge (can be enclosed for private functions)

- The Mandarin Gallery (lounge area with pantry capabilities)

River Clubhouse Facilities — 4th and 5th Floor
- River Terrace (outdoor lawn area with sun-bathing deck and cabanas)
- Outdoor Infinity Swimming Pool & Jacuzzi

- Poolside Barbecue Terrace

- Garden Loft (dining area with open kitchen)

- Golf Simulator & Virtual Game Room

- Game Room

- Private Fitness & Wellness Studio

- Steam Room & Sauna

- Separate Female and Male Changing Rooms

- Children’s Pool

- Children’s Playroom

- Playground

Sky Pavilion — 36th Floor
- The Oriental Salon (formal lounge)
- Siam Salon (function room)

- Lotus Business Suite

- The Library

Note: 36th floor amenities are mostly function rooms & lounges where

Residents can enjoy the view. All can be used for private functions.
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THE RESIDENCES
MANDARIN OR

BANGKOK

PURCHASE OPTIONS

Fully Fitted

- Private lift lobby

- Custom-designed flooring
- 3.2 meters ceiling height
- Floor to ceiling window

- Unparalleled view

- Walk-in closet

- Bespoke specifications

- Storage & Wash Area

- World class infrastructure system

Fully Furnished

The fully furnished option includes all the features of the fully fitted
option, plus:

- Loose furniture

- Carpets

- Curtains

- Wallpaper

- Tailor-made headboards by Fromental of London

- Lighting fixtures
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MANDARIN ORIENTAL
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SERVICES
BY MANDARIN ORIENTAL, BANGKOK

Mandarin Oriental Hotel Group is the award winning owner and operator
of some of the most luxurious hotels, resorts and residences located in
prime destinations around the world. Increasingly recognized for creating
some of the world’s most sought-after properties, the Group provides
21st century luxury with oriental charm. Above all, Mandarin Oriental is
renowned for creating unique hotels through distinctive design and

a strong sense of place.

Services at residences
- Standard Services
- Extra Services

- A-la cart Services

Services at hotel
- Home Benefit

- Away Benefit

Residences Elite programme

Owners have access to Mandarin Oriental’s Residences Elite programme.
At home, experience legendary concierge service and bespoke benefits
on a daily basis. When travelling, the Residences Elite card offers
access to exceptional recognition and benefits when staying at any Mandarin
Oriental hotel around the world including VIP status, room upgrade, and

complimentary continental breakfast for two and WiFi.

Tel. +662-118-2211

www.motesidencesbangkok.com
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PROJECT DETAILS
Project :
Address:

Ownership structure:

% Pricing:

Concept :

Residences :

Hotel:
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ST REGIS

BANGEOK
THE RESIDENCES

FACT SHEET

St. Regis Hotel & Residences Bangkok IR

159 Rajadamri Road, Lumpinee, Pathumwan, Bangkok

30 years leasehold

From 69,000,000 to 218,000,000 Baht for a fixed 30 year lease.

(Please kindly note that although the renewal terms are not specified in the long lease
contract the anticipation from the developer (who is responsible to undertake the renewal
negotiations on behalf of the hotel and Residences) is that the renewal terms will be at the
prevailing market rates at the time of renewal.

Mixed-Used Development, including Residences and Hotel.

47-storey building
SRR S ]

The Residences at The St Regis Bangkok with 53 private residences
et ol ot

St Regis Hotel operated by Starwood Hotels & Resorts worldwide Inc. with 203 hotel rooms, 24 S\ 10{ ’
St. Regis Suites (1 & 2 bedrooms)
e e—

[ Hotel facilities: level 12 -14

Signature restaurant Specialty restaurant
Decanter wine cellar Lobby bar and lounge
10,000 Sq.ft. of function space Well-equipped fitness center
Elemis spa Swimming pool

Developer: Rajadamri Residence Co., Ltd., a subsidiary company of Minor International PCL., one of
Thailand's largest hospitality and leisure companies, with a portfolio of 30 hotels and over
4,000 rooms under the Marriott, Four Seasons, Anantara and other brands in Thailand,
Maldives, Vietnam, Middle East and East Africa.

PROJECT CONSULTANTS

Architect: Brennan Beer Gorman Architects, New York
Plan Architect Co., Ltd., Thailand

Interior designer: Brennan Beer Gorman Monk Interiors, Australia

Landscape designer: Bensley Design Group Co., Ltd., Thailand

Lighting designer: Project Lighting Design Pte Ltd., Singapore

SCHEDULE

Construction commencement 5 March 2007

Show suites completion: Nll‘ay 2010

Hotel completion: lu March 2011

Residences completion: 1* March 2011
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SANGEOK
THE RESIDENCES

RESIDENCES DETAIL

Residential facilities: Level 24
'Ih; Astor Residence Lounge
Private meeting room

Fully-equipped fitness center with immaculate facilities
Aerobics room

Separatc male and female steam rooms
Private swimming pool

Residence types: 45 luxurious three and four-bedroom residences on level 25-39
4 deluxe penthouses, each with swimming pool on level 4041
4 duplex penthouses, each with swimming pool on level 42-45
Unit size: Approximate 320 Sq.m. to 920 Sq.m.
Payment term: 1. Deposit on the reservation date
THB 500,000 for 3&4 bedrooms residences,
THB 750,000 for deluxe penthouses,
THB 1,000,000 for duplex penthouse
2. 15% of the selling price less deposit on the contract signing date within 15 days from
the reservation date.
3. 1" installment of 15% of selling price to be paid within 28" February 2011
4. 2™ installment of 15% of selling price to be paid within 31* March 2011
5. Balance of payment (55%) of selling price to be paid on the registration date.
Maintenance fee: 120 Baht per Sq.m. per month
Sinking fund: 1,200 Baht per Sq.m.
Sales contact: Mr, James Knowles

Vice President Sales & Marketing Residential
Email: jknowles@minomet.com
Mobile: +66(0)85 484 8776

Ms. Kitima Kritiyachotipakorn
Director of Sales, Residential
Email: kitima_kr@minornet.com
Mobile: +66(0)85 484 8741

Office: 18th Fl., Berli Jucker Bldg, 99 Soi Rubia, Sukhumvit 42 Rd., Bangkok 10110,
Thailand

Tel. +66 (0) 2 365 7500

Fax.  +66 (0)2 365 7798

Website: www.stregisbangkokresidences.com

Notice: A Rajadanxi Resid Company Limited project. The Residences at the St. Regis Residences Bangkok are not owned, developed or
sold by Starwood Hotels & Resorts worldwide, Inc., Sheraton Intemational, Inc. or their affiliates. Rajadamri Residence my Limited uses the
St. Regis® trademarks and trade names under a license from Sheraton International, Inc. This is not an offe.r to sell or solicitation of offers to buy,
nor is any offer or solicitation made where prohibited by law. The statements set forth herein are summary in nature and should not be relied upon.
A prospective purchaser should refer to the entire set of provided by Rajadamri Resid Company Limited and should seek competent
legal advice in connection therewith.

85



&

ST REGIS

THE RESIDENCES
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ST. REGIS RESIDENCES OWNER BENEFITS
~—

Services Provided to St. Regis Residences

¢ Director of Residences — Senior hotel resource dedicated for the well-being of the Residents

Common Area Property Management — Provided by St. Regis Hotel management under a
long term management agreement

24-Hour Reception / Concierge / Security

Doorman service on Ground Floor

Access to all Hotel services and amenities, with signing privileges
Direct telephone access from Residence to Hotel o
Valet Parking

e Package deliveries directly to Residence

A-la-Carte Services

®
%

s% P>

*  24-Hour In-Residence Maintenance services

e 24-Hour In-Residence Dining

e Residential Butler service

Laundry / Dry Cleaning / Pressing / Seamstress services
In-Residence Housekeeping / Maid Service

In-Residence Botanical Service / Personal Chef / Catering
Grocery Shopping and Delivery

Personal Butler services

Business Center services

Meeting rooms in Hotel with signature Brand set-up / styling
Personal Assistant / Secretarial / Translation / Courier
In-Residence Spa services (massage, manicure, etc.)
Personal Fitness Trainers and classes

e Transportation services (e.g. town-car or limousine services)

Amenities / Facilities

Notice:

The Astor Residences Lounge — An Exclusive and Private club for the use of Residents only

Private Bill Bensley designed landscape Garden & Swimming Pool deck for Residents use
~only T

Meeting Room

Residential Lobby / Reception Desk / Concierge Desk

Director of Residences Office

Lobby Restroom(s)

Lobby Mailbox Room

Mailbox Area v\‘ ¢
Dedicated Residential Passenger Elevator(s) ~ (VA ,Z M
Service Elevator(s)

Utility Meters

In-Residence Hotel Phone

Additional hotel parking

Storage AreaQuiside Residence

Fitness Center
Spa

A Rajadamri Resid Comy Limited project. The Residences at the St. Regis Residences are not owned, developed
or sold by Starwood Hotels & Resorts worldwide, Inc., Sheraton International, Inc. or their affiliates. Rajadamri Residence
Company Limited uses the St. Regis® trademarks and trade names under a license from Sheraton International, Inc. This is
not an offer to sell or solicitation of offers to buy, nor is any offer or solicitation made where prohibited by law. The
statements set forth herein are summary in nature and should not be relied upon. A prospective purchaser should refer to
the entire set of d s provided by Rajadamri Resid Company Limited and should seek competent legal advice in
connection therewith.
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Questionnaire

The development process of Branded Residences case study : The
Residences at Mandarin Oriental, Bangkok and The Residences at
The St. Regis Bangkok

The objectives of this questionnaire are for Miss Kotchapan Duanchay, a master’s
degree student, department of housing development, Faculty of Architecture,
Chulalongkorn University only.

| would like to thank you for helping by answer this questionnaires. (If you have any
questions, please call 080-772-6042)

The objectives of this questionnaire are studying of attitude and opinion about
concept, process, advantage and limitation of the development process of Branded
Residences

This questionnaire will use for my master degree project only then your given
information will be a secret and the result of research will reveal in overall only.

1. What concept do you think branded residences development
projects are originated from and why?

2. What are your views on the construction processes where hotel
operators, as future bundling management, join the development
since the beginning?

3. What is the benefits and advantages of developing these branded
residences?

4. What is the limitation of developing these branded residences?

5. Future trends of branded residences in your opinion?
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