2.1

211

212

(Urban Area)

2121 "

(

2538 -+ 15)

1

1

2540 19



2.1.2.2
( 12539)

2.13.

Pattrict ~ Gedds

) (Inflow)
) (Built " up)
1 )
3) (Back  Flow)
4) (Sprawling Mass)

2.2

221 ( 2538 ;29

10



6
1) (resicential land use)
) (commercial land use)
3) (industrial land use)
4) (transportion land uge)
) (recreation land use)
6) (vacant land use)
2.2.2
3
1. The Concentric Theory Ernest . Burgess (1920)
(CBD)

(Zone)

1 Central Business District

2 Zone ofTransition

3 Zone ofWorkingmen ' Homes (Working - class residential)
4 zone ofBetter Residences (Middle - class residential)

5 Commuters Zone



2

2. The Sector Theory Homer Hoyt (1939)
(Sector)
(fan shape)

Sector Theory

].Central Business District

2 Wholesale Light Manufacturing -

3Low -class residential -
! . . .
AMiddle - class residential - {

5High - class residential -

3. Multiple Nuclie Theory Chauncy D.Harris Edward Lunman
(1945)

nuclei

1) . Central Business District -

2) Wholesale Light Manufacturing -
3) Low - Class residential -

4) Midium = Class residential -

5) High - Class residential -

6) Heavy Manufacturing -

7) Outstyling Business District =

8) Residential Suburb -



9).Industrial Suburb -

2.2.3

2539)

(Commercial)

2-5



224

2539)

14



(complementary  linkage)

(competitive linkage)



()

23
23.1.
2311
(2531)
3 (Tetiary Economic Activities)
Murphy and Vance (1969 : 197-233)
2

CBD

2521 :9-10)

16



CBD

( Mayer 1969

CBD

2312

Proudfoot (

7

L 44)

(Mayer 1969 :44) CBD
CBD
CBD
CBD
CBD
CBD CBD
2539 : 13)
1

(central business)



2-3

18

) (outlying business center)

R) (principal business throughtfare)
4) (neighborhood business street)

(threshold)
) (isolated store cluster)
Horwood and Boyce (1959:21) CBD 2
1) (Core) CBD

1.6



2313
(Baker  Geoffery

]

)

(Frame)

. 195])

19



(Wilson Jame : 1966)

23.14 '
(Wilfred Bums : 1963)

232

Berry and Horton ( , ' 2540 :21)

1) (Traditional ~ Trade)



21

2.2

(Modem  Trace)

, ( 2540 21)

(Cash & Carry)

MAKRO One stop Shopping
(Supermarket)

One Stop Shopping



22

Supermarket

(Stand alone) TOP Supermarket
2.3 (Department Store)
24 (Conveneience store  Mnimart) Seven

Eleven 1 AmPm 1 Familymart

300-500

24
(Rl in purchase)

2.5 (Discount Store)

2
251 (Supercenter)



23

2.5.2 (Hypermarket)

2.6 (Specially - Store)

Watson 1Boots
2. ' (Category Killer)

PowerBuy 10ffice DEPO 1Super Sports

24

( 12544)

1) (Retailing)



) (Wholesaling)
) (Service)
24.1
2411

Morgenstein -~ Stongin (1983 :6)
3

(2536)

(Ultimate - Consumer)

(Ultimate - Consumer)

24



2412
( 2542)
1)
2)
1
3)
2413

Berry (1963 : 205-214)
3
)

(accessibility)

(Shopping ~ Centers)

(Ribbon Cevelopments)

25



239)

2%9)

24.2

/

2421

(wholesaling)

2422

CBD

Vance (1970)

]

2

(Specialized Areas)

( 2542

( 2542

(tradutuional wholesaling districts)



2

) (dlistricts of customer access)

X) (produce  districts)

4) (product comparison  districts)

9) (will-call clelivery districts)

0) (manufacturing  stocks
districts)

) (office  wholesaling districts)

2.4.3

Vance (1970)



244

245

Norborg £ds.1962 : 486-488)

CBD

CBDI

1

CBD

5

12539)

28

(Vance, in



29

CBD
CBD

('Shopping Facilities )

(Vance, in Norborg eds. 1962 : 512)

CBD  CBD
CBD
20
(1961 - 1981)

(Thorpe. In Davies and Champion, eds.1983 : 138)
2.5

25.1 (Concepts  of Utk
Renewal) ( 12538)

J (Urban Renewal)



(Slum Clearance)

(Slum- Upgrading)
(Downtown  Development)



2.6

(2528)
4 5
(2539)
(2539)
CBD
(regional center)
(2536)

(2546)

31



(2539)

(Alienation)

(2542)

(2536)

2



Kenneth E Stone (1995)

(Spill Over)
CBD

CBD
(Ratcliff 1969 ; 299-324)

(Ratcliff in Mayer and Kohn, eds.1969 : 299-324) CBD
CBD

CBD

(Thorpe. In Davies and Champion, eds.1983 : 142-143)

CBD

2.7

33



(CBD)

(CBD)

(CBD)

34
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