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This research was conducted to find out the behavior of fast food consumption of
Chulalongkom University students, factors affecting their behavior and social attitude of
Chulalongkom University students about fast-food consumption behavior. The variables used in
this research were as follow: personal characteristics i.e., gender, age, incomes, knowledge about
nutrition and fast food, the attitude toward social value and fast food and form of life style of
consumer and access to related information. This study used questionnaires to collect data from a
sample of 317 undergraduate students from Chulalongkom University. Percentage and chi-square
test were employed for data analysis.

Research  results  showed the numbers of female sample were close to male
sample. Most were 17-19 years of age. The average income was lower than 5400 bath a
month. They had low level of knowledge of nutrition and fast food. Some had a positive
attitude toward fast food, social value and others had a negative one . Those who had a
positive attitude stated that they enjoyed fast food hecause they received good services
and could order by phone. Besides, fast food s delicious, convenient and easy to buy
and eat. They learnt about fast food from different types of mass media and had to taste
it

When the hypotheses were tested , it was found that gender, age, incomes,
knowledge about nutrition and fast food, and form of life style of consumer and access to related
information had no significant impact on the consumption of fastfood at 0.05 level. In
addition , the attitude toward social value and fast food had a significant impact on the
consumption of fast food at 0.05 level. The student- age group with apositive attitude
toward fast food ate it 4 times a month and got the information from different types of
media . On the countrary, those with a negative attitude toward fast food would eat such
food notmore than 4 timesa month and learnt about them from television,
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