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.very... very flat organization here which means there is
not too many layers. ...a job comes in, may be just personal
work...may be very big job..may be bring the whole
team...so we get together in group and then we break out

again depending on the nature of job...”
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The practice in Thailand...ah...I think, | see the
increasing emphasize on consultancy rather than just
news release distribution and press conference. We
develop strategy and then implement the program.
Distribution stories of news, the distribution style become
very easy... you don’t need to go to company to do
distribution. Who has value is the one who advise you to
keep in  communication. What's  strategy  of

communication to support your business objectives.
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" Not every corporation need consult strategy. If it's no
machine, no special equipment. | don't need strategy,
may be | like publicity to promote my product or my
show. I don't need strategy here....The big corporation or
very complex companies, complex products, complex
services and to understand is important because if you
misunderstand that one. You can get the negative. ...you

need consultancy....

Our role is to build understanding not the way to paint
everything a nice color. Our job is to get understanding

because everything has it up and down..... “
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