—
o .
& S - N e

AWIAINTAUNIINYIA Y
CHuLALONGKORN UNIVERSITY



582

perception

”

perception

“community awareness key indicator
public

trust



o.k..."
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o.k.”

(Key Message)



maximize

win win

column inch

image

585



trust
trust

review

policy

...public  perception

key function
. paper
paper
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customer satisfaction

product

PR

support
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“PR

support PR



o.k.

mass
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perception
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support
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“ PR

Strategy

benchmark
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campaign

2 level

bottom line

result

“PR

product image
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perfect perfect

product
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.PR

promote
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end result



PR ... PR

control thinking

aggressive

good image

educate
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theme
PR
“PR
PR
goodwill convert thinking pattern

good relations
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(Indicator Level Classification)

Bailey (1994)

(Concept)

(Ethnography)
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Grunig (1983)

Grunig (1983)
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80%

10
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2-3
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target

release square inch appear newspaper

size

scoop relations

"The permanent. It's just one little story hidden



somewhere or it's on the front page.”

“TV scoop
13 4
PR
4 ...impact
exaggerate...."
3.
“appear newspaper value
spending afford product develop 8

appear
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“feedback



What is

my key message.

613

“ feedback

respond

“ public

“press release

“First level is, it's just positive or its accuracy.

...All the story you read, | need key message coming across."



“ mercury case study

' 1
study
The Nation
success

fish safe to eat ...
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“ article

«

activities ...

generate
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30

“issue

press tour

25 -

issue

soft

soft

“ press conference
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«

looking forward *“

match
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80

set
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10.

script 1

comm.
request

educate

“feedback

risk comm.,

crisis
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“"0 organization

committee

debate
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happy"

target group media

14

Success

target group

newsletter

feedback
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1feedback

11.

web side

) -

internet

623



12.

AWIAINTAUNIINYIA Y
CHyLALONGKORN UNIVERSITY

624



625

13.

(Dealer)

image 1

code of conduct

image ( -

)

partner ( - ) partner

partner “
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(Dealer)

image



PR

sign

1
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"brand

PR

deal

14. ?

loyalty

45

NHK

(Brand Loyalty)
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accept the best"

comment

15.



0.k.”
educate "
participation staff moral staff “
1 ok*

“PR

educate
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pattern
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article

support

product

PR 1 PR ...
PR 6

PR



feedback

PR
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635

“turn over
PR image
[ “Staff turn over would be a mature

indicator....”

17. (Unity)

...unity “

18.

ISO tie in standard public

trust



bank of the year...

19.

service

PR

PR

record
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record



(Risk Communication)

20.

637
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21.

album

PR

73 %" «

22.



index

guestionnaire

23.
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‘ ( - ) happy
believe behave product no
guestion fundamental problem
technical prove attitude

prove

24,

refer



Jcc ( ]

success "

25.

accident

26.
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evaluate
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top ten

first choice cream of the

population ( - ) -

27. ' 1

28. (Poll)
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11.

poll

scientific poll

(Key Message)
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poll
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18.

19.

20.

21.

22

23.

24,
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26.

27.

28.

29.

30.

3L

32.

33.

34.

35.

36.

37.

38.

39.

(Brand Loyalty)
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49.

50.
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52.

53.

54,

55.

56.

57.

58.

59.

59

(Unity)

(Poll)
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message)

(key
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(Poll)
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(Dealer)

(Brand Loyalty)

(Unity)

(Turn Over Rate)
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