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Mckie (1997: 264-270)
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8.2
1 2 3 4 5
6 7 8 9 10
1 12 13 14 15
19
16 17 18 19
21
={1,2456,89,10,11,13,14 } ={1,345611,14}
={1,4,5,6,10,13} ={12456,1114}
={145,6,7,8,910,11,13} ={1346}
={1511} ={1,4,15}
={1,11,16} ={1,5,6,14}
- {1,45,6,10,11,13 14}
={1,3/4,6,9,14} ={1346,10,14}
={1,4,6} ={151}
={1411} ={161117}
={1,4,6,11,18} ={1,4,510}

={12912} ={9,1819}
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(key message)
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(Poll)
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8.2( )

(Dealer)

. (Brand Loyalty)

(Unity)

(Turn Over Rate)
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