11

o A~ o

22

(High-Involvement)

Nokia

Ericsson

13

(Brand Knowledge Structure)
(Brand Loyalty)
(Brand Relationship)

! (Low-Involvement)

(Mobile Phone)



Nokia Ericsson

Nokia 5
Ericsson 8 ®'
41
_ Nokia
5
6
11
20 - 30 13
4

20

Ericsson

8
3

11

31 - 45

4.1)

13

22

22
9

18

14
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5,001 - 15,000
14 15,001 - 30,000 8

12

(Instant Coffee)
Nescafe Moccona

12
10 Nescafe il
6 5 Moccona 1
7 4 —F 4.2)
4.2
' Nescafe Moccona
5 7
6 4
1 il
22 20- 30 14

3l - 45 8

12
10
22
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16

91

16

4 1
22
1
6
2
30,001 - 50,000
5,001 - 15,000 15,001 - 30,000
5,000 3

! (Brand Knowledge structure)

Keller (1998)
(Brand Awareness)

(Brand Image)
(Strength) (Uniqueness)



(Favorability) '

21
2.2
2.3
24
2.5

2 (RodandBerdAvareresy)

Nokia
(Brand Recall) (Brand)
(Attributes) (Benefits) (Image)
(Top of mind)
, ; Nokia,
Function
Nokia Motolora, Philip  Senium, Siemens
Ericsson, Alcatel, Panasonic

Sumsung

(Recognition) Audiovox
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Nokia “Nokia” 1
(Top
of Mind) : : , Function
, Design
, . (Smalltalk),
(Event)
Nokia
Ericsson Ericsson
, ) Function , ,
(Redial), ,
, ) Function
Ericsson Ericsson
(Brand) (Attributes) (Benefits)

(Top of
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Mind) , Motorola, Nokia, Ericsson,
AlS, : , ,
Siemens,
Panasonic, Alcatel, Philip, g
Audiovox
50 , DTAC, Smalltalk,
Ericsson
“Ericsson”
1 : : ,
T10, T18  T28, Style
Ericsson ,
, : . Smalltalk,
Ericsson
Nokia Nokia
, - T28,
" Nokia
Ericsson , , - Yes/INo,
2
2
2

Nokia
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Ericsson Ericsson
2
(Attributes) (Brand) Ericsson
Nokia Nokia
Ericsson
Nokia 2
Nescafe
Nescafe

, , Nescafe, Nescafe 3in 1,

Nescafe
Taster Choice,
The Blend, Roast, : Moccona, Amway
Malaysia
Coffee World, , Suzuki Starbucks
Coffee Mate

Nescafe

, , , , Espresso,
Capuccino, , , , , ,



Nescafe

Coffeemate,

Nescafe
Coffeemate,

Moccona
Nescafe

Coffeemate, ,

Moccona,
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Nescafe

Nescafe
“Nescafe” , Nescafe
. Nescafe 3in1
Nescafe
, , Top Brand,
: : : Nestle, "Open up”, ‘
Presenter
Nescafe
Nescafe
Moccona
Nescafe, :
Moccona

Taster Choice,
Nescafe

Moccona



Moccona

: , Logo

Nescafe

Junior
Moccona , :

Nescafe

Nescafe Moccona
Nescafe

Nescafe
Moccona
Moccona

Moccona Moccona

Donut

1

Moccona

Moccona

Moccona, ,

Nescafe
Moccona

Moccona

2 Nescafe



Nokia Nescafe

Ericsson
Moccona
2 ' 2
2

2.2 4

Nokia

Nokia
(Function)

] ] ( )

Ericsson ,

, Function



Nokia
Function Ericsson
(]
Nescafe :
Moccona
Moccona Moccona
Moccona
Nescafe

Moccona

Nescafe
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2.3

Nokia
Nokia
Function

Ericsson

Ericsson

Ericsson

Ericsson

100

(Unigueness)

Nokia

Ericsson : :

Nokia

Ericsson
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2 2
Nokia
Ericsson Nokia Function
' " Ericsson 2
Nescafe
Nescafe
Nescafe
Nescafe
Nescafe Moccona
Moccona
Moccona ,
Nescafe Moccona
, Nescafe Moccona
2 Nescafe
Moccona
2 Nescafe Moccona
Nescafe

Moccona 2



Nescafe
Moccona
Moccona
Nescafe
2
2.4 4
(Favorability and Unfavorability)
' ! , Nokia
Nokia, , )
) Function
Ericsson
Nokia ,
Nokia

Nokia , ,

Nescafe

Nescafe

Nokia
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Nokia
Ericsson
Ericsson
Ericsson Ericsson
, Design
Ericsson Nokia
Ericsson
Ericsson
Ericsson , ;
Ericsson
' " Nokia Ericsson
Graphic | , , , Design

Nescafe

Nescafe Nescafe



Moccona
Nescafe
Nescafe
Moccona :
Moccona
Nescafe Moccona
Moccona
Nescafe Moccona

1 Nescafe Gold,
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2.5 A (Brand Image)

Nokia Nokia

(Personification)

Nokia
Nokia
Harrison Ford
Nokia
Style
Ericsson
Nokia ~ Nokia ,
Nokia - , , , ,
Julia Robert, Sandra Bullock ~ Brad Pitt
Nokia
Ericsson

Ericsson Ericsson
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Ericsson
Jean Connelli Jack Nicholson
Ericsson
Ericsson Nokia
Ericsson
( )
Ericsson

Micheal Douglas Ericsson

Nescafe Nescafe

Nescafe '
1

Nescafe



Nescafe

Nescafe Moccona
Nescafe
Nescafe - ,
' Nescafe
Moccona
Moccona
James Dean
Moccona
Moccona
Nescafe Moccona
Style
1
Moccona

Nescafe

Moccona
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, Moccona

Moccona

3 (Brand Loyalty)

(Aaker, 1991)

(Behavioral)

(Attitudinal) (Brand Preference)

(Intention to

Behave)

31
3.2
3.3
3.4
3.5
3.6
3.7

3.8

39

3.1
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Nokia Ericsson
1-7
1 ! '
Nokia
6 4 Nokia
Nokia
, Ericsson 6 3
Ericsson
[}
Nescafe Moccona
1
20
Nescafe
2 10
Nescafe Nescafe
Moccona

1 10
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Moccona Moccona
3.2
[}
Nokia
Nokia (7 1
Nokia (4 n ) Motolora
Ericsson Alcatel Mitsubishi
Ericsson 10
1 ' Ericsson
Motolora Nokia
[}
' ' Nescafe
Taster Choice, The Blend, Roast, , Moccona, Amway Folgers
Nescafe
Moccona

Nescafe

Moccona
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3.3 A
[}
Nokia Nokia Ericsson
o 1 '
2 2 Ericsson Siemens
Nokia 2
2
2
2
(]
Nescafe Nescafe

Moccona, Taster Choice, The Blend, Roast

Folgers Moccona



3.4

30

22

3.5

22

Nokia



Nokia

Nokia

Nokia 3210 Nokia 5130 Nokia 8210 Nokia 8850

Nokia
“ 3210 Nokia §
2 ”
¢ 3210 T10
Ericsson b Nokia
Functions
Nokia
Nokia (Functions)u
Nokia
2
Nokia

Nokia

Nokia

Nokia

113

Nokia

Functions

Nokia



768

Tlos

Nescafe

Moccona Select

Nokia

3.6

Gold

Ericsson ' Ericsson
T28s
Ericsson
1
Nescafe Red CUp Nescafe Gold
Nescafe
Moccona i Moccona Gold
Nescafe
Moccona

Nokia

(Functions)
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GF



! Nokia
Nokia Siemens
Nokia
Siemens
Siemens
Ericsson
Ericsson
Nokia Functions
Siemens
Siemens
! Siemen....
M, Nokia"
Ericsson

Ericsson
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Nokia Ericsson
Nokia
“ Ericsson
Ericsson
Nokia Nokia 3310
3210 y
Ericsson Functions
[ )
Nescafe
Amway Malaysia
Moccona
Moccona
2
Nescafe
Moccona

3.7



Graphic

Ericsson

Ericsson

Ericsson

Nokia
Nokia
Ericsson
Ericsson
Nokia
Graphic
Ericsson
Nokia
Graphic
Nokia Nokia

Nescafe
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Nokia
Nokia
Ericsson
Nokia
Moccona
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Presenter Nescafe Shake
3.8
Nokia Nokia
(Functions)
Nokia Nokia
Nokia
Nokia
Nokia
Ericsson
Ericsson 1 ’



Nokia

Nescafe

Functions

Ericsson

Siemens

Ericsson

Nescafe

Ericsson

Ericsson

Nokia
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Taste, Choice

3.9

Nokia

Nokia

Nokia

Nokia

120

Nescafe

Moccona



?  Functions Nokia
?] Ericsson T 10
Nokia 60 Nokia
" Functions
Nokia Siemens  Nokia
Ericsson
Siemens, Motorola
Ericsson
" Ericsson
" Ericsson

Nokia

Nokia

Ericsson

Ericsson



n

Moccona

Moccona

Moccona

Nescafe

122

Nescafe

Moccona



Blackston (1992)

(Trust)

(Intimacy)

(1995)

toward the Brand)

consumer)

4.1
4.2
4.3
4.4
4.5
4.6
4.7

4.8

4.1

Nokia

Nokia

123

(Brand Relationship)

(Intimacy)

(Satisfaction)

Blackston

(Consumer’s Attitudes

(Brand’s Attitudes toward the

Nokia

(Frequency of usage)
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(Sentence Completion)

Nokia ,

Ericsson

Nokia

Ericsson

Nescafe

“ Nescafe

Nescafe



Nescafe ,

4.2

Ericsson
(Perceived Differentiation)
(Product-related Attributes)

product-related Attributes)

Nokia

Graphic

Nokia Ericsson

125

Moccona

(Perceived Differentiation)

Nokia

(Non-



Ericsson

41

Sienuim

2
Nokia
( 41)
Nokia
* Nokia
®Siemens
+ Philips
» Ericsson
* Motolora
. g
+ Alcatel
41
Nokia
Ericsson Philips
Philips
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12

Ericsson
2 ‘ Ericsson Nokia
! Ericsson Nokia
Ericsson Nokia
Nokia
Ericsson :
Nokia
Nokia Ericsson
Nokia
Nokia
Ericsson Ericsson Philips (
42)
4.2
Ericsson
* Nokia
* Siemens
* Ericsson
* Philips + Motolora
* Sumsung

+ Alcatel



Moccona
Nescafe
1 Nescafe
Nescafe
()
Nescafe
Nescafe
Nescafe
Nescafe

Nescafe
Nescafe
Nescafe
Nescafe
Moccona Moccona
Nescafe
( 4.3)
Moccona
Moccona
Moccona Moccona

Nescafe

128
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4.3

Nokia

Nokia”

Nescafe

* Moccona

+ Nescafe

Y
(0 Nescafe)

(Trust)

Nokia

sony

129



Ericsson

Ericsson

Nokia

Nokia

(Functions)

Ericsson

Ericsson

Nokia

Nokia

Ericsson

2

Ericsson

130

Ericsson

Ericsson

Nokia

Nokia

Ericsson



Coffee World

Brand

Nescafe

Nescafe

Nescafe

131

Coffee World] ...

Brand
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Moccona )

4.4

Nokia Nokia

Nokia

Nokia '

Ericsson



Nokia

Moccona

Moccona

4.5

Moccona

1

Ericsson

Nescafe
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Nokia
Nokia
Nokia
Nokia
Ericsson
Ericsson
Ericsson

Nokia
Nokia

Nokia

Ericsson

Nokia

Ericsson

Nokia

Ericsson
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4.6

Ericsson

Nescafe

(Perceived Risk)

135

2
Nokia
Nescafe
Ovaitine



(Psychological Risk)

Nescafe

Nokia ~ Ericsson

Moccona

(Financial Risk)
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4.7 (Supportive)
[}
Nokia
Nokia
Ericsson
!
Ericsson
2
Nokia
Ericsson Nokia

Ericsson
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Moccona

4.8

(Brand’s Attitude toward the Consumer)

Nokia 1 Nokia
Nokia

Nokia



Ericsson
Ericsson
Ericsson
1 Ericsson
Ericsson
Ericsson
n
2
Ericsson
Nokia Ericsson
Nokia

Nescafe
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Nescafe

Moccona

Moccona

Fournier (1998)

(Reciprocity) (Meaning Provision)



51
5.2

5.3

5.1

(Process Phenomena)

Ericsson

Nokia

3

(Multiplex Phenomena)

Nokia

Ericsson

Nokia
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Ericsson ,

Ericsson

Nokia Ericsson

Nescafe

Moccona



Nokia

5.2
(]
Ericsson
Ericsson
(]
2
5.3

Ericsson

Ericsson 2

(Shopping List)

Nokia

143

Nokia

Ericsson
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Smalltalk
7
1
Armani, Armani Exchange, Chaps,
X-ACT Wacoal Elle, Sanrio
Arrow, S'fare, LTD.,
2) Clinique, Estee
Lauder, MAC, No.7, Ultima, Body Shop, L’'oreal, Maybelline Oriental
Princess, Hanako Moschino, Jean Paul Axe
3
Neutrogena, Dove Yves Rocher Pantene
Saltz, Amway Rich, Systema, Oral-B Gillette Kleenex
Carefree, Sofee Whisper
4) Trass
5) Louis Vuitton, Guy Laroach Elle
6) Rolex, OMEGA, Tag Heuer, Ellesse,
Jean Perret Polo, Versus, Armani Vogue, Versus
7) National Aiwa
1 Bush & Lomp Marlboro

Toyota Honda

Ericsson
Ericsson
1 Armani, Polo, Camel, Timberland,
Jaspai, Guy Laroach, Wrangler, Harzard, Alian Delond, John Henry Luft,
Apple Dr. Martin Esprit, Chaps, Pena House, Body Glove
Wacoal )
2) Lancome, MAC, Maybelline
Nivea, David Jone, Jergen, Johnson & Johnson, Care Clinique, Calvin Klien,

Versace Amway Body Shop



3) Lux,
Dettol Sunsilk Systema Colgate, Amway
4) Amway
5) Sharp Panasonic
Nikon
[]
Nescafe
Nescafe
1
2) Nestle
Nescafe, Moccona, Taster Choice, The Blend Coffee Mate
Dutchmill Meiji, Thai-Denmark, Vitamilk, Nestle, Milo if
Hinneken Black Label Pepsi Max, Coke
3) TGM, CP
Farmhouse 2
Chef Food
4) Hinz
Mazola
5)
Dettol, Lux Colgate Kao Smooth E
Whisper Kleenex Nevia
6) Breez Attack
Essence

7)
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Moccona
Moccona
1) 1
2)
Dutchmill Foremost Meiji Black Label
3
Garcfineer, Twist,
4)
Cellox, Zilk, Scott Dove, , Imperial

Pantene

5)

146

Dolitoz 3D, Lay’s

Nestle

TGM, CP

Salz

Breeze
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