"Advertising”
"Advertere” “To turn toward"

(Rossiter Percy,

1987: 4) Jefkins (1994: 5)

(American Marketing Association: AMA)
(Wright ~ Warier, 1962: 4)



"Advertising is any paid form of nonpersonal presentation and Ipromotion of
ideas, goods or services by an identified sponsor."”

, (2520: 3-7)

1. Paid Form

2. Nonpersonal Presentation
(Face-to-Face
Communication)

3. ldeas, Goods or Services

4. Identified Sponsor

(2520; 1)

( (2531: 656-658)



L
2
3,
4,
D,
(Anthropology) (Arts) (Economics) (Marketing)
(Mathematics) (Psychology) (Sociology)
(Language Arts) ( , 2521; 474)
(Advertorial)
( ,
2540: 18)
(Product
Placement) (Fake Newscast
Advertising)

(Tie-In Program Advertising) (Point of Purchase Advertising)



(Music Video)
(Grossherg, 1993: 186)

(Music Video)

Webster's New World Dictionary (Neufeldt, 1994: 895)

“A performance on film or videotape of a musical recording accompanied by
synchronized actions, such as a dramatic interpretation of the lyrics or  series of,
sometimes surreal, images.”

Frantz (1994: 43)
(Character)
(Style) (Mood)

Berland (1993: 27)
(Local)
(Global)
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1. Paid Form:

2. Nonpersonal Presentation:

3. Ideas, Goods or Services:

4. ldentified Sponsor:
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Borland (1993: 39) ;1

"Music videos are, at one and the same time, the most innovative mode of visual
language available on television; the most popularly accessible inheritance of twentieth-
century visual art; and mere TV commercials for purchasable products.”

(Visual
Language) (Visual Art)
20
Grossberg
(1993: 186)
“"Music video is a billboard announcing a new media economy." "Music

videos produced in conjunction with films were just another form of exploitation or
promotion. Tills function definition of music videos is in fact rather common: music videos
are often assumed tc be merely promotion clips-new form of advertising-for songs,
album, films or products.”

Grossberg (Billboard)

Berland (1993: 25)
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“Many critics have argued that the song's power to connect US with something
(even with itself) is diminished by the rhetoric of the video, which by acting as promotion
for a song, suggests that the song is nothing but an object to be promoted.”

Laing (1985: 81 Mercer, 1993: 96)
Grossherg Berland

“First, the visuals were subordinated to e soundtrack, which they were there to
sell; second, music video medium for marketing immediately inherited an aesthetic
and a set of techniques from the pre-existing and highly developed form of television
commercials.”

Gow (1992: 35-43) (Video Art
Form) “The advent of the music video
in the 1980s can be viewed as new video art form or advertising.”

(Image)

Plato (Music)
(Virtue)
Plato (Education)

(Bayles, 1998: 36-49)



(Shreeve, 1996: 90-98)

Grossberg (1993: 188)

(Image) 1
(Live)
(Industrial
Mass Production) (Saturation Advertising) (Mass
Media) (Popular Culture) ’

(Peterson, 1997: 53-58)

The American Academy of
Pediatrics (AAP) (1996: 219-221)
(Identity)

Savan (1993: 89)
(Universal Language)



(Video) (Berland, 1993: 25)
Johansson (1992: 9-22)
(Postmodernist Culture)
1 (Lifestyle)
Aufderheide (1985: 57 Walker ~ Bender, 1994: 64-79)

(Popular Culture)

1981
(Rich , 1998: 669-674)
(Knopper, 1997: 71-72)
(Straw, 1993: 3)
Strouse, Goodwin Roscoe (1994: 559-577)
(Popular Media)
MTV

MTV Music Television 1981

24 ' MTV MTV
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28 39
50 (Wells, 1992: Al)
MTV
191 MV
MTV
(Collum, 1991 23)  Burns (1994: 67-79) MTV
MTV
10
MTV MTV
w MIV. MV
MTV
(
Lull, 1986)
MTV Ross (1990
Walker Bender, 1994. 64-79) MTV ~ "MTV [and music video]
speaks a language everyone understands, a language of images. Of course, what those
images say is another matter.” MTV
MTV
Neilson 1983 MTV MTV
63% 4 9
MTV (Levy, 1983
34)
“Daily Variety"
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(Concert) (Hayes, 1984 Berland,

1993: 35)
MTV
H MTV Europe, MTV
Asia MTV Latino
(Banks, 1997: 43)
1
( , 2536: 3-4)

( . 2539: 7)

.. 2529



( 12533: 61

2540

2540 18)

2539 7)

12



2538

2539 5,560 ( , ,
4,800 2541 2,600 2542
, , 2542: 5)
43 t
10
, , 2540: 18)
, 2543: 1)
57
23 15
5( , , 2540: 18)
(
, 2540: 18)
2 1
1
(Prime Time)

(Burpee, 1996: 65-66)

4,800
2540: 18) 2540
3,000 (
30
17 (
(
H



14-16
40 (The American Academy of Pediatrics
(AAP), 199: 219-221)

(Rehman Reilly,
1985: 61-64 Strouse, Rothfuss ~ Long, 1995)

(Rehman  Reilly, 1985: 61-64 Strouse, Rothfuss ~ Long, 1995)
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18 * , ;3
2543)
( ) 1992
1 2542 A 2542
18-21
1 2
2
75 , , 2540: 18)
( , 2543 ) 1 2
2
(Burpee, 199: 65-66)
2. 18-21 Late Adolescence
( , 2528: 26-43)
3.

(Thai Magnetic Tape and Record Association)

83 18



1

2542

3l

(Popular Music)

2542

16

18-21  (Late Adolesence)

(Rock Music)
(Dance Music)
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