© o ~ o o A~ w

11
12

11
12

2.1
2.2
2.3

(Socialization)

(Cultivation Theaory)

(Media Exposure)

(Socialization)



11

(1986)

Aufderheider (1986)

(Postmodernist  Culture)

(2535: 18)

. 2536: 25)

19

Wollen



Abt (1987)

12

Mini Seines

2
!

493)

. 2536: 25)

(Abstract)

(Socialization)

20



™ TM ™
(2524: 43-44)
(Rhythm) (Melody) (Tone Colour)
(Harmony) ( , 2533 15)
1 "Socialization”
(Brinkerhoff
White, 1985: 118) 2
L (Primary Socialization)
(The Membership Group)
2. ' (Secondary
Socialization Resocialization Adult Socialization)
(Reference Group)
(Identification)
(Self-Concept)
( . 2510:

*tnal



Self-Image

(Self-Image)

(Self-Concept)

1

. (Identification)

( 2516:23-24)

identifier [dentified Person
Identified Person
[dentified Person

(Self-Image Self-Concept)
(Perceive) (Image)
( , 2516: 25)

(Symbolic Interactionism)

(Self-Esteem)

22



2.1
2.2
2.3

2.1

Gerhner

(Morgan  Signorielli, 1990: 16-17)

Ge'bner

(Cultivation Theory)

(Cultivation Theory)

20

23



24

Gerbner }
3B ( , 2541:-277-218)
1 Blurring
( )
2. Blending
3. Bending
(Cultivation
Theory)
"
, 315)

McLuhan (1964)
(Re-Petition) ( , 2541: 283-284)

(2541; 277-278)

(Non-Seleetive)

(Ritual Viewing)



(Uniformity Nature)

(Mainstreaming)

Court Film

"Resonance"

- 315)

(Heavy Users)

(Real World)

(Simplified)

(Newcomb, 1978

(Hughes, 1980

25



26

. 316)

( 1316)

(Cultivation Theory)

2.2

q 3 g « I

The American Academy of
Pediatrics (AAP) (1996 219-221)
(Identity)

Harvey (1990: 40 Walker ~ Bender, 1994: 64-79)



21

(Grossherg, 1993: 189)

Walser (1993: 156)
Heavy Metal

(Trendsetter)

(Hip-Hop)
Tommy Hilfiger, DKNY, Versace
(Lopiano-Misdom DeLuca,
1996: 16)

Spiegler (1996: 28-34)

(Hip-Hop) 1990

Neilson 1983 MTV
MTV 63% 4 9
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MTV (Levy, 1983
34)

"Daily Variety”
MTV
(Concert) (Hayes, 1984 Berland,
1993: 35) Abt (1987)

Home Video
(Value Added) Home Video

(Rosen  Paige, 1992: 12-13)

3)
Rock &Rull
1950
(Masculinity)
(Evans, 1998: 125-137)
Rice (1981: 65 Englis, Solomon  Olofsson, 1993: 21-33)
(Hero) (Popular Culture)

Madonna
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(Verbal Expression)

"Marky Mark"

(Spiegler, 1996: 28-34)

The American
Academy of Pediatrics (1996: 219-221)

1985
15

(The American Academy of Pediatrics, 1996: 219-221)

Hansen Hansen (Hansen Hansen, 1990: 357-369)

Rich (Rich . 1998: 669-674)



30

(The American Academy of Pediatrics, 1996: 219-
221

Hurley (1999: 327-338)
(Gendered
Subjectivity)

Seidman (Seidman, 1999: 11)
MIV 1993 91

Buerkel-Rothfuss ~ Strouse (Buerkel-Rothfuss — Strouse, 1993)

(Entertainer)

(Identity)
(Strength) (Independence)

(Articulation)

(Wald,
1998: 585)
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Griffin (1985: 61)
", (Girl Best Friend)

(Gow, 1994: 255-261)

and Emotional Need)

" (Imaginary - Community)

Berland, 1993: 35)

Gerbner

Madonna
(Psychological
(Marion McLarty, 1984

(1986 Strouse, Goodwin Roscoe, 1994: 559-577)

. (Value) (Norm)
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23

(Character-Building Agency)

' “Secondary Community Influences”

(Delinquency) ( , 64-65)

97% 1 100



1

20,000

15
11,000-13,000

, 90-91)

(2541; 171-178)

3,1

1

, 64-65)

, 2525: 49-50

D~

33



3.2

3.3

35

3.6

" (Escape)

(Mass Culture)

34



35

6.
1950
4
6.1
(Observational Learning)
6.2
6.3 (Physiological Arousal)
6.4 (The Process of
Justification)
1
8. (Socialization)



36

, ' " (The Disappearance of the Childhood)

“Sesame street"

(Gatekeeper)

(2525: 51-52 1, 90-91)
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38

6-11 25.2



10-15

2.1

2.2

25

0 2530: 211-221)

39



2539: 215)

(Sex)

(Materialism)

Fast Food

Sebald (1984: 186

(Violence)

(Unreality)

40



41

(Media Exposure)

(Selective Process)

(Klapper: 1960, 19-25)

(Selective Exposure) ,

“Cognitive Dissonance"
|

(Selective Perception or Selective Interpretation)
|



(Selective Retention)
i

(2531; 23-26)

(Reference Group)

(Media Exposure)

"Culture”

Cultura



, 2531:1-2)
Culture
, 2523: 37-38)
( , 2523: 37-38)
(Ways of Doing Things)
( , 2531: 2)
2485
(
(2523:8-9)
L

43

2523: 40-41)



3
Behavior)

Communication)

» (Social Heritage)

44

2531 9)

( 2531 3-4)

(Integrative)

(Learned Ways of

(Instinct)

(Symbolic



(Adaptive)

2

(Super Organic)

(Way of Life)

(

(Organization)

(Design for Living)

(Change)

2523: 41)

45



(Usages)

(Concepts)

(Taboos)

(Culture Creates Men)

(Social Control)

. 2523: 15)

46



21

2.2

2.3

(2523; 43-47)

(Material Culture)

(Non-Material Culture)

. 2523: 54-62)

47



1826

48



49

10.

( | 2503: 149)

(2523: 175)

, 2523: 174-175)

( 2523 54-6)

1 (Mores)



2. (Institution)

3. (Convention)

(2523; 93-96)

2475

50
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' 63

ol



52

(2523; 122-123)

10.

12.
13.,



10.
n.
12.
13.

12531 84)

(2531: 87-88)

(

- 2523: 63-65)

53



(Social Movement)

(Goal) (Idealogy)

( . 2531 89-91)



cil

(Physical Environment)

(Individualism)

55



10.

1

(2523: 63-65)



(

as

| 2523; 63-65)

(Technology)

57



(Fast Food)

(Lifestyle)

(2525) 4



59

(Social Value)

( . 2532; 69)

" Value

(2520; 1:3 2540; 13)



(2520: 1)

(Attitudes and Values)

2532 69)

60



532: 70)

(2524: 366)

(Fashion)

(Fad)
(Social Norm)

(

61



62

(Inference)

E Spranger

(Theoretical Value)
(Economic Value)
(Aesthetic Value)
(Social Value)

(Political Value)
(Religious Value)

1 2522)

Fenton (1967
, 2526: 140)

(Behavioral Values)



63

(Procedural Values)

(Substantive Values)

(2540; 14) 3

2526: 141)



64

2540 14)



10.

11,

12,

13.

14,

15

16.

17

18.

.. 2523

(
| 2526: 142)

20
: 2523

65



19.

20.

20

(2515 235-258

66

- 2540: 13)
4

1-2



67

(2540: 26)



68

6.
” Rogers (L972:
212-213 0, 2628: 15)
( , 2517 242-243)
( , 2529: 2)
"Adolescence”
"Adolesere™ “To grow into maturity" (Rogers, 1972:

, 2528: ) 2-3
“Teenager" "Puberty"



69

"Teenager” “Puberty"

( , 2528: 9)
(2529: 20)
4
1-2
13-15 15 |
10-21 Gesell (1954)
L (Late Childhood or Pre-Adolescence) 10-13 13-
15
2, (Early Adolescence) 13-15 15-17
3, (Middle Adolescence) 5-18 17-19
4, (Late Adolescence) 18-21 19-21
(2520, 6)
2

12-14
14 22-25



(Fast Food)

g 1

70



(2539: 13-14)

11



[

1) (Need)

( - 2518: 69-70) (Drive)
(Motive) , ( ,
2528; 45)

(Hilgard, 1962: 618)
(2518: 59-67)
2 (Biological Need)
(Psychological Need)

(Biological Need)



73

(Lefrancois,

1973: 117)
Maslow
5
L (Physiological Need)
Maslow

2. (Safety Need)
3. (Love and Belongingness Need)

1 1

4, (Self-Esteem Need)



3

(Self-Actualization Need)

. 2528: 55)

"4



(Hilgard, 1962: 622)

(Interest)

1112

15



Mull (1971; 77)

Good (1959: 48)

Kerlinger (1973: 495)



Newcombh (1854: 128) !

2
1 q
' (2536: 108)
(2537: 588)
Schermerhorn, Hunt Osborn (1988: 80-81 r
, 2537: 13) 3
L (Cognitive Component)

2. (Affective Component)

"1



3. (Behavioral Component)

Ebbesen Marlach (1977)

Component)
(Affective Component)
(Behavior Component)

(2532)

18

(Cognitive



M

( 2532:5)
( 2532; b)

1 8 2

1.1 (Overt Behavior)

2
r ' (Molar Behavior) '
(Molecular - Behavior)
1.2 (Covert Behavior)

mi 1



(Conscious)

2.1

2.2

3.1

3.2

Freud

(Unconscious)

(Desirable Bahavior)

(Undesirable Behavior)

( . 2532; 10)



, 2532: 49-72)

Down  Syndrome

81



(Schzophrenia) ,

10
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4 4

1



(2536

(2541: 184-185)

)

85



86

(2539; )

2)

Strouse, Goodwin Roscoe (1994: 559-577)
(Family  Environment)
(Sexual Harassment) 1 458



Raloff (1997: 111)

87

(Self-Imago)
500 1994
10 ' 20
MTV
26 2 Country Music Television
2 3
(Rap)
30 3 Country 75
Klein (1993: 24-31)
(Risky Behavior)
(Sexual Intercourse) (Drinking)
(Cigarette and Marijuana Smoking) (Cheating)

(Stealing)
14-16 2,760

(Truancy)



Walker Bender (1994: G4-79)

(Social and Political Message)

" 4 (Heavy Metal)
(Alternative) , (Rap) (Contemporary Rock)
[ (Western University)
195
(Social Message)
Neneli Cherry "Man in the Mirror”

Michael Jackson

(Political Message) "Banned in the USA"

Luke with 2 Live Crew

Englis, Solomon Olofsson (Englis, Soloman Olofsson, 1993; 21-
33) (Consumption Imagery) '
4 400 (Music Television) |
(Rap Music)

(Dance Music)

(Heavy Metal Music)

(Brand Mention) (NewW ave)
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