Amazing Thailand”

3 1
1 (Critical Theory)
2. (Semiology)
3.
4,
5.
L (Critical Theory)
19
Marxist (Political Economy)
! Karl Marx
( , 2541)
Dennis McQuail (1987) ( 2541:8)
3
3 Political - Economic Media Theory, The
Frankfurt School Hegemonic Theory of Media

- (Critical) Cultural study
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Political Economy of Media

(concepts) 3

(Ownership)

Frankfurt

Culture Industry

113 ” 113 ”

(Commoditization of Culture)
“ ” (Mass Culture) '

Hegemonic Theory of

Media

Cultural Study

Birmingham
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(Mass Proclction)

Frankfurt school

2 (Semiology)
Semiology
(Science of sign) (meaning)
/ (object) (text) (context)
C. Peirce ( 2541:85)

" (Sign s

something which stand to somebody for something in some respect)



Pierce

2
(Signifier)
Sgn 3
1) loon
2)  Incex

(Causal Connection)

5 ymual
3
con
symhol

Ferdinand De Saussure (

184)
De Saussure
3
?

Saussure

17

(Signifier) (Signified)

(Signfid)

Signifier  Signified

(figure out)

(convention)

lcon, index symbol

Inckex
2531:183
( )
(mark) ,
Reference
(sound)
(image) De

(Signifier)



De Saussure

18

(Signified)

De Saussure
, 2541:98-99)

« ” (Denotative Meaning) |

" (Connotative Meaning)

Superstar ~ Super Softdrink

Barthes ( B43%)
C
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“Metaphor” “Metonymy” 2
1) Metaphor
” (Analogy)
Metaphor
2) Metonyy
(pert) (whole)
(part) (whole) (per)
(whole)
Association ( )
— ()
(Relation)
2
(element) (relation) ”
(text)
(contet) ~ ‘ton” context
( , 541)
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1
3
Stephen . Littlejohn (1993)
“Theories of Humen Communication” (Sign)
Charles Saunclers Peirce | 19
(modem semiotics)
Peirce “Semiosis” (Sign)
(Chject) (Veaning)
(Referent) (Interpreter) Peirce
(Representation) " “Interprétant” “o
’ ©oerd) "% (Al
(Interprétart)
3

CK Ogoen 1A Richards

Thought or Reference

Symuol Referent

Stands for (an imputed relation)



prﬁfii{fI(ﬁfno } Jims

(Meaning) (Image) (Thought)
(Sign) (object being
signified)
Peirce
Susanne Langer (1942) “
” (Theory of Symbols)
Langer “Symbolism” (Topic)
(Knowing) (understanding)
Langer (feeling)
(Conception) (Symbol)
Langer (sign) (symbols)
(term) (stimulus) /

(actual signified object) “ (sign)”
(sign)
(Symbols) (Proxy)
(Channel) (Conception)
(Object)

”(Symbol is an instrument of thought)

”(Symbolic Need)
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Langer
” (concept) (general idea) (pattern)
(form) (concept) / (communicators)
(image)
(private image)

(person’s conception)

(meaning)
(concept) Vincent
Van Gogh
Van Gogh
“Open Bible”
(object) !
(symbolizes) Van Gogh
Langer (meaning) Pierce
(symbol) (object) (person)
(mind)
(complete meaning) "
(meaning) (logical)
(psychological)
(symbol) (referent)
(symbol) (person)
! “Denotation” Langer

(symbol) (its object)
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(symbol) (idea)
“Connotation”
(symbol) (conception) “Connotation”
(association) (symbol)

( )

(private orientation)

MO<3a 7wl rhbwr i@NRIQI THbibuteit 1i5b0idjN  LRDGT 'O Tilvi iRu b bbirr o o i€ kibwd ji i

(Text/Context)
4,
Dean
MacCannell (1999) “The Tourist : A New Theory of the Leisure
Class”

MacCannell

(worker)



(Sight)

(amusement)

MacCannell

(the division of labor)

(labor and production)

(spectacle)

”(Tourist)

» (marker)
(Specific sight)

24

” (Work)

(attraction)

MacCannell

(representation)
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“George Washington, the First President of the United States, Slept Here”

' (tourist attraction)

(tourist) (sight)
(marker)
[tourist / sight / marker]
attraction
(mocemity)
(disorganized fragment)
(alienation) (wasteful) (Superficial) (Unptanned)
(Unstable) (Unauthentic) MacCannell
(Sightseeing) (Discontinuity)
MacCannell
2
Fisherman
Wharf
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MacCarmell
)
Postmodern
1960
(
,2541:11)
0 (1991:111) ( , 2535:19)
(movements) (period)
(style)
(modem)
(Nostalgia) Robertson (1990) (
, 2541:24)
. 1880

(National Identity)
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(Homesickness)

Pirkko Markuia (1997)

“As a Tourist in Tahiti”

(Nostalgia)
(Connerton, 1989; Davis, 1989; Snyder, 1991 Markuia,1997:218)
(Baudrillard, 1983 Markuia,1997:218 )
(Theme Park) (Eco,1986;
Hawkins, 1990; Prétes, 1995; Urry, 1990 Markuia,1997:219) Disneyland
Walt Disney World Euroland Wonderland

19
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Pirkko Markula

(Natural) (Purity) (Wisdom) (Childhood)

(Original) (Freedom)

Graham M.s. Dann (1995)

“Tourism the nostalgia industry of the future”

(Conservation) (Heritage) (Golden Oldies)

(country) western music

(Heritage Centres)

5,500 '
1968 1,200
17 37,000 , Baltimore Harbor Place
29 (Urry,1999: 108,119 Dann, 1995: 56)

(Mindless yearning)

Amazing



Thailand

(2541)

1

Amazing Thailand

Amazing Thailand

29

Amazing Thailand

Amazing Thailand

16
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(Multi Media Approach)

(Rating)
(Reach)

Amazing Thailand



Amazing Thailand

”

Amazing Thailand"

3l 13
' ”
(denotative)
(connotative) (myth)
4
4'l 13

(Literal)

31



(Symbolic)

Amazing Thailand

2.1

32
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2.1 (Conceptual Framework)

Tourism

Critical Theory

Semiology Postmodem

Commodification L Symbol

ostalgia

. . Denotation / Connotation
Mass Production

fjsaans

@3 lmisnn

BN AFuans
-~ i J : - 3 i
MAFFINA navieaunen n3ReEN3 yinvieadien
NABNTY AonanTn FUTUNA

WENU nslddeyaniradlu dAatnsviend msluenens
g J y A -«
NNSABANUNAE ADRINUN
ToeinasnuasTneniel

4 o
aaane
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