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(Tourism Industry)

» (Tourism Resource)
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.. 2530
(Visit Thailand Year)
2541-2542 Amazing Thailand
1998-1999
1,999 9 Amazing

Shopping Paradise, Amazing Taste of Thailand, Amazing Culture Heritage, Amazing Art
& Lifestyle, Amazing World Heritage, Amazing Sport & Entertainment, Amazing Nature
Heritage, Amazing Gateways, ~ Amazing Agricultural

15
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6.1
8( . .2540-2544)
7 15
« ) C ) ' 3
( )
2539 1.25 213,150 54.50
2540 1.75 245,122 56.13
2541 8.30 281,890 57.81
2542 8.88 324,174 59.55
2543 9.50 372,800 61.34
2544 10.16 428,720 63.18
1.2)
2541-2542 (Amazing Thailand
1998-1999)

(Project Manager)



(Amazing Thailand)

I Amazing Taste of Thailand

Amazing Thailand

Amazing Thailand

Amazing Thailand

Amazing Thailand

Amazing Thailand
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(Agency)
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Theme Line
! |
concept
! , 2 2543)
6.2
Amazing Thailand Amazing Day (Asia)

Amazing Day (Europe)
Pain Killer
Dear Steve

ISAN



Amazing Thailand

River of Kings

Value for Money

Amazing Thailand
Grand Sale

6.2( )

Motivation

Amazing Experiences

Amazing Thailand

Amazing Taste of Thailand

Shopping Paradise
Amazing Thailand

River of Kings

Amazing Dinning
Amazing Shopping
Value for Money
Elappy Elour
Sale
Everywhere Sale
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6.3

Amazing Thailand

River of Kings

Value for Money

Amazing Thailand Grand Sale

2541-2542

2542

Amazing Thailand
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(whole)

‘Amazing River of Kings”

2542 2542
Amezing Thailand

“Amezing River of Kings”

2

2542



" , . 2543)

6.2

“ISAN”
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%

“Relive Past Lives”
2 2503)
§ ” "No. 1279 Ameazing Taste of Thailana”
1999 Amezing Thailand

“No. 1279 Amazing Taste of Thailand”
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6.4 “Craft Gallery”

) “«oo ‘Break New
Records”



6.5

"Break New Records”
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“Laid Back in Paradlise”

D

¥
o

A
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6.6
“Laid Back in Paradise"
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“More Food for Thought”
(Meeting)

D

6.7
“More Food for Thought"
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“Submerge Yourself”

ND

-
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6.8
“Submerge Yourself’



3)
etonymy

%549)

“Amazing Day (Europe)”

Amazed "( ,

69
“Amazing Day (Europe)”

“Bigger Fn - Smaller Budet"
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e Smaller budget. |

A% i.zt;p;'.
e

CositI G Bt AR oo B

6.10
“Bigger Fun- Smaller Budget

“Path to Historical World”

NO 1784 ...

N~ v ‘
SMAZED OV
1999 EXNPREREERCEY SO

OF A KIENGDRDOM

b.11
"Path to Historical World”
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(Handicrafts) (Traditions) (Gastronony) (Architecture)

(Religion) (Dress) (Leisure Activities)
(History) (A
) 2 9
Amazing
Thailand
3
(Amazing Thailand) 4 12

1) 2) 3 4) o) 6)
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6.4
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CHuLALONGKORN UNIVERSITY
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“Pain Killer”

Back in Paradise™

|

“Enchanting”

105

‘Dear Steve”

Ay ey’ “Laid

| 2 B

Amezing Thalland



4)

?694-1222
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11

"Everywhere Sale" 2
Sale '
SALE
Sale 2” Sale '

sale! saleTUQ
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10

"Everywhere Sale 1”

“Everywhere
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' “Pain Killer”

(Mass Tourism)
(Standardised inflexible Packaging)
(Mass Production) (Mass Marketing)
(Undiffirentiated Clientele)

(Demassification)

40



1,999
9
! “Value for Dining”
Amazing Taste of Thailand
“ Value for Dinning
(O : . 2543)
“Value for Shopping”
"Spoil Yourself’
Amazing Shopping Paradise
“Romantic”
" (

, 2 2543)
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“Dear Steve” !

“Dear Steve lit’s a nightmare. We really need you back at the

office urgently.” ! Steve

“Value for Money”

(nostalgia)

“Amazing River of Kings”,

“Amazing Path to Historical World”
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“Relive Past Lives”
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