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Courtney Whipple
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(Peterson and Kerin, 1977)
5
1
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Thailand (Tact Awards)
@

B

1 (Food)

%

Top Advertising Contest of
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50 1

50

100

62

75

o0 "

25

25

(Snacks & Candies)

(Beverages)

72

27

37

18

87

25

27

25

50

38

100

50
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(Automatic Products)

, P Q 24
26 " , 22 100
1
3 13 2
2 8
3 4 16
4
u 46 5
3 13
' (Household Products)
2
2 100 1 50
1 50
100
3
5

, (Household Appliance 1Electrical Equipment &

Other Durable Consumer Products)

14

14 100 2
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2 1 12 89
4
28
7. (Office Automations &
Telecommunications)
/ 5
5 100 1 20
4 80 S
100
1 3
60 . 2 1 20
5 1 20
8. , (Construction Materials & Real Estate)
10
10 100 1 9 7
72 2 19 2
19 8 81
2 1 9
3 3 21
4 4
37 5 3

27



9. (Services)

10. (Pharmaceutical Products)
4
100 75
25
25 1
5 1
11. ( General Merchandises)
18
16 88 2
3 19 10
3 19
100
1
33
5 3
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5
4
1
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1 25
3 1
25
25
12
62
16
6
1
1
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20

60

13

20

20

20

14

17

'Saies Promotions;

5 100
1 20
5
20
4 80
(Institutions)
5
100 4 80
20 1
80
1
3
4
5

(Social Contribution)

20

100

40
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100 1 100

1* 2* G 5 6* I g 9 100 11 12¢ 13* 14

I - i - 4 - 2 1 1 - - 3 1 - .- 13
3 5 13 1 1 4 8 3 10 1 4 52
+ 1 3 5 1 2 2 5 1 3 3 1 27
2 - - 1 - - 2 - 2 - - - - 1 1 7
3 2 7 2 2 12 5 9 5 4 1 5 4 - 9%
* 3 2 8 22 2 14 5 1 5 4 1 5 5 - 102
1 - 3 2 eV - - 2 1 9

4 2 n 24 2 14 5 n 5 4 18 5 5 1 111
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1*: 8* : 1
2% o* .

3* 10* :

4* 11*

5*: 12*:

6* : 13*

7 14* :



1* :

2%

3* .

4*

5% :

6* :

7

1*

2z F

1 1
1 3
2 n

4*

5*

6*

7*

8* :

o* .

100 11+ | 12*
1 - -
L] O =
1 7 4
4 18 5

10* :

11* .

12*:

13* .

14* .

13*

1

14*
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