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This WHO publication provides the characteristics on the Dengue
Haemorrhagic Fever epidemic world-wide, with particular reference to the South
East Asia Region. It outlines the WHO recommended approach to control and
prevent Dengue Haemorrhagic Fever. The publication also contains comprehensive
information on many aspects of DHF that would be of benefit to all persons interested

in the field of DHF.
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This book explains the key concepts, and provides guidelines on planning and
writing health education promotion programmes. The contents of the book include
program planning, community analysis, target assessment, program plan

development, implementation and evaluation.
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This health promotion guide book integrates concepts and techniques from
advertising and marketing fields to advocate key issues in health. The book explains
ways of conducting health promotion using theories and models from advertising and

marketing.
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This book outlines basic guidelines in preparing and conducting a persuasive
campaign. It is a comprehensive publication with examples of effective messages and
communication symbols. This persuasive communication book tells US how to create
effective campaign messages for political, social and commercial use. It explains key
concepts and theories that can be applied in a campaign to persuade people. These

can be applied in health promotion and advocacy efforts.
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