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A r le n e  F in k  (1 9 9 3 ) E v a lu a tio n  F u n d a m e n ta ls . S A G E  P u b lic a tio n s .

This b o o k  provides a step by step guideline on program m e evaluation. It uses  

clear exam ples to  enhance the reader’s understanding. The contents o f  the b ook  

include program m e evaluation design, sampling, co llecting inform ation, m easuring , 

analyzing and evaluating reports.

W H O . (1 9 9 9 ). P r e v e n tio n  a n d  C o n tro l o f  D en g u e  a n d  D e n g u e  H a em o rrh a g ic  

F e v e r . N ew  D e lh i:S E A R O .

This W H O  publication provides the characteristics on  the D en gu e  

H aem orrhagic Fever epidem ic w orld -w id e, w ith particular reference to  the South  

E ast A sia  R egion . It outlines the W H O  recom m ended approach to  control and 

prevent D en gu e  H aem orrhagic Fever. The publication also contains com prehensive  

inform ation on m any aspects o f  D H F  that w ou ld  be o f  benefit to  all persons interested  

in the field o f  DH F.

M a r k  B . D ig n a n  &  P a tr ic ia  A . C a rr . (1 9 9 2 ) seco n d  ed itio n . P ro g ra m  P la n n in g

fo r  H ealth E ducation  and P rom otion . L ea & Febiger.

This b o o k  explains the key concepts, and provides gu idelines on planning and 

w riting health education prom otion  program m es. The contents o f  the b ook  include  

program  planning, com m unity analysis, target assessm ent, program plan 

developm ent, im plem entation and evaluation.
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D a v id  J . A n sp a u g h , M a r k  B . D ig n a n  an d  S u sa n  L . A n s  p a u g h . (2 0 0 0 ). 

D e v e lo p in g  H ea lth  P ro m o tio n  P r o g r a m s. M cG ra w -H ill H ig h e r  E d u c a tio n .

This health prom otion  gu id e b ook  integrates con cep ts and techniques from  

advertising and m arketing fields to  advocate key issues in health. The b ook  explains 

w ays o f  conducting health prom otion  using theories and m odels from  advertising and 

marketing.

M ic h a e l P fau  a n d  R o x a n n e . (1 9 9 3 ) . P ersu a siv e  C o m m u n ic a tio n  C a m p a ig n . A lly n  

an d  B a co n .

This b ook  outlines basic gu idelines in preparing and conducting a persuasive  

cam paign. It is a com prehensive publication w ith exam ples o f  effective  m essages and 

com m unication sym bols. This persuasive com m unication b o o k  tells US h ow  to  create  

effective  cam paign m essages for political, social and com m ercial use. It explains key  

con cep ts and theories that can b e applied in a cam paign to  persuade people. T h ese  

can b e applied in health prom otion  and advocacy efforts.
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