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The objective of this research was to study and analyze how print product advertizing photography utilizes
Gestall theory of the laws ol organization in percepiual forms and to find characieristics in the creation of print product
advertising pholography applying Gestalt theory, The research approach was by mixed methods analysis of print product
advertising work selected from the Top Advertising Contest of Thailand (TACT Awards) and Europe's Premier Creative
Awards (EPICA Awards) which selected anly print product advertising in the form of pholography classified into 11 product
categories. These samples were analyzed using questionnaires and by interviewing experts to judge which of Gestalt
theory on the laws of organization in perceptual forms was used. The most significant concepts in this study are the laws
of organization in perceptual forms wsing Gestall theory, the method of visualizing and the visual creativity.

From the result's_it's found that

Considering the overall print product advertising photography: 1) The law of organization in perceptual forms
mostly used is the factor of gimilarity 2) The method of visualizing mostly used is the method of metaphor 3) The visual
creativity mostly used is the mathod of playing with abjects

Considering print product advertising photography classified by product group: 1) The laws of organization in
perceptual forms mostly used in @ach product group are; 1.1) Products mastly using the factor of similarity are snacks &
candies, beverages, apparel & personal accessories, household appliances electrical equipment & other consumer durables
and construction materials & real estate. 1.2} Products mostly using the factor of closure are cosmetic & personal care,
automotive products, household products and pharmaceutical products. 1.3) Products mostly using the factor of proximity
are food and office automations & tele communications. 2) Methods of visualizing mostly used in each product group are;
2.1} Products mostly Gsing the meihod ol metaphor are food, housshold products, household appliances electrical
equipment & other consumer durables and office automations & tele communications. 2.2) Products mostly using the
method of association are apparel & personal accessories, cosmetic & personal care, automotive products and construction
materials & real estate. 2.3) Products mostly using the method of storytelling are snacks & candies, beverages and
pharmaceutical products 3) Visual creativities mostly used in each product group are; in the field of food and apparel &
personal accessofies, the most used method is by proportions and dimensions, in thefield of snacks & candies, the most
used method is more building blocks, in ‘the field of beverages, the most used method s a change of meaning, In the field
of cosmetic & personal care and automotive products, the most used method is playing with objects, in the field of
housefiold products, the ‘'most used method is layers in diffierent media, in the field of household appliances electrical
equipmeant & other consumer durables, the most used method is visual building blocks, in the field of office automations
& tele communications, the most used method is stories in layers, in the field of construction materials & real estate, the
mast used method is twisting and turning, and in the field of pharmaceutical products, the most used method is playing

with angles.
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2.2 AaNVAIIWINUIUT (Law of Pragnanz)
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2. n’mﬁu‘nmmﬁaﬁa

< [
2.1 ﬂ'liLﬂiJi’J‘lJi’)N’!.lE]S;ljaﬂiSLﬂVI tan 13

v

FoyanlHlunuidsaseitldvimafuunnanunadsiagaiznisdieg suldu

.

& &

Wil 2 UneH @131 I uIneinus “eRaReeg aaanawiulod Afliavin
NN UALEIT9IUI e $reandnlaliindeenddy AruaUa Ui WAz

YU & %3 A 1 L% 1 -3 dl =, dl A dl =3 U
slmﬁummsmﬁlumsﬂ@Laaﬂﬂgumam\i maamuwwmmaLﬂumimmmsﬁﬂumsmwaﬁa

1
A o A

wiouuy aunu laedowafvihwnld $vuuy sunmilsznavdie 3 u My fe

U 1 LufaLaENgEiln_Gad (Gestalt Theory) lagiitulu usasnrannisaa

szidaun13iuy (Law of Organization in Perceptual Forms) 7ivin ualag Wertheimer

(1923) fihau AQUINGHLD Fad

Ui 2 351378 1338w (Method of Visualizing) N3t walae Moriarty (1987)

< = v o o A& A ) X <, a &
"75\1Lﬁuﬁu\ﬂufdLmﬁu@']i']’ﬂ']\‘lﬂquimiﬂ‘m’]‘ﬂLlthlElaNiUI@ﬁLuﬂﬁqkﬂuﬂfliﬁLﬂi']z‘ﬁﬂ']WI‘iNiﬂ’m’]

1Y
[ [ =

A a a 6 v | aaa % <) an = a o & wa J
1% 2 INWHNW @IENITHLNIT a 1TeRanIwaantlu 9 11 Gﬁ\ﬂuﬂ'ﬁ’mﬂﬂi\‘i% E{JJ']'QEJL‘V?%’J’]

ad dl U [ 1 = o o @ v a o Y,
ADNI1T 8 1TIAELAIMNAINATY HAINAALALS ﬂsauﬂgu wasilsznis ’]ﬂf]JVLG]Nﬂ'ﬁ%’]VL‘]JEL"ﬁLiJu

o

v
(3

A A Ao Y R—— = T - o ) ao &
Lﬂimualuﬂ’l‘i’mim’nl,a’a AJHAIMNUITDND LAstAHIS H ﬂﬂiU\‘i’lu’Jﬁlﬂluﬂi\m

" 3 350113 319 330w (Visual Creativity) 1%, ualae Pricken (2004)

fuilsuniia™a Visual Creativity,: Inspirational Ideas for Advertising, Animation and Digital
. d! U 1 2 o 6 e A 1 dyl d' o aa

Design valmﬂanm’mqi_lsx Rl Nt WaTuTdLaziL wagUuuLIsNT

1un13-379 330NN °’m%’1_|Q’ﬁﬁ’mmlﬁaﬁa\aﬁ’mmw’mé’mﬂ’lw lunaTinL sz NS w

PYDINITAUAUINAT HHHDY T HNA TN NAAN 1T U UEIUAINRA-319 590 AN

[ a

m‘sﬁmimuﬁamuazé”gas_iw%%mié’%amﬁu’in‘%ms 9 FIRNINAINAM HANNUL DD

o

Asauaangtuuusasnwlasn wazi ey s luszgnaldldiduadneg
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2.2 msﬁ'mﬁannéué’aasi'lwamufmwmmw“a“aﬁuﬁ

WA INHN N B NAALAaNNIAIN 2 wnasdiaya fa n1vUszNaluEmsaaLda N

wrslssinelne (TACT Awards) uas msﬂa‘:m@l@m&m’mamﬁmLLﬁ@ﬂqTiﬂJ (EPICA Awards)

I@ﬁﬁmmbﬁmiﬁ’@Lﬁaﬂnajuél’aaﬂ'm@'m‘i%%w A9k

o
s v A

- ulewanludssinnlawan“udn (Product Advertising)

) d' Y (%4 dl I a U 2’,
- ilulnwanildsuneTasandanlungn” ufiug

&) dld [ [ > 1
- LTJHIGNE'N']‘YINﬂ’]il"ﬁﬂ’]W‘ﬂ‘EzﬂBUI%@FIHMZ?J@GJT]‘WZ‘I’]EJ

VY

FIANLNUNAINETD wminﬁ"@Lﬁaﬂﬂ@:uﬁaasma’mﬁ’e 2 Lmdﬁaadavlﬂmﬁ

1. Namuﬁ%’%’mwi’a“aﬁuﬂmwmwLﬁmﬂa@Lﬁﬂuluﬂéjuwfﬁmﬁ’msﬁ ANNNTUITZNIN

v
o

lawansaaidanuieazind e (TACT Awards) A3#l 23-27 Gelunada”ufinsutngs

Dudszinnuanulasanansnad udswau 16 ngs liun

1.

10.
11.
12.
13.
14.
15.
16.

© N o o A W N

21%17 (Food)

. UDIUULAY (Snacks & Candies)

4 4
. lAT9AN (Beverages)

VCafhuazuasldidawman udd (Apparel & Personal Accessories)

'
A

LA389-1919uaz2a9lY udn (Cosmetic & Personal Care)

. HARAININEUR (Automotive Products)

. HanAuvasldlutiu (Household Products)

qﬂﬂiﬁﬁm%"aﬂ%vlwﬁw
(Household. Appliances,. Electrical Equipment & Other Consumer Durables)
gunsnt MinewdaluiRuazlnsanuins
(Office-Automations & Tele. Communications)
aqﬂﬂiﬂiﬂ’liﬁa 3¢ Thudasiinu (Constriction Materials'& Real Estate)
93N3U3N"7 (Services)

01103 (Institutions)

9L 31 "9@N (Social Contribution)
NaAAMIeN (Pharmaceutical Products)
wansiminaly (General Merchandises)

9 3uN13218 (Sales Promotion)
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Lﬁaﬂaﬁmwmummsﬁmiﬁ’@Lﬁaﬂmjuéf’gash@luf%mﬂ%mmaﬂ%ﬁi}tﬂ FINANDIN

ﬁvlaiagj’luﬁsmmmlmwmw“uﬁ']aaﬂ 4 ﬂajuvl,é’ud nanaeIINaLINIg, o, u Ju

AN WAz 9 SHN1TUE LLazLﬁmmnMﬂa;mmwamﬁmsﬁﬁ’ﬂﬁ lufanemsIanNIZu09

v
o @

1 t.:i 1 a v o Y 2K a 23 a 1 Y
ﬂan"/lLLuua% msazaﬂﬁi'mmﬂmmumwmvl,@mﬂwwa'ﬁmm@aaﬂaﬂ 1 ﬂi‘g&l mumﬂ@

‘ﬂizLﬂ“/lNaﬂ’lui%ﬂm’]@l’lNﬂ@;NQ%ﬁﬁluﬂ’l‘iLﬁﬂiﬁﬂi’JNLLazﬁ@LaaﬂNaﬂ’]% 11 ﬂ@:&l Ao

1.

© N o o &~ 0 N

10.
11.

27%17 (Food)

maomm??m (Snacks & Candies)

m‘%ia\‘ialu (Beverages)

Hathuazueslfiiamie e (Apparel & Personal Accessories)
1309 a9UaIAsId udh (Cosmetic & Personal Care)
NAAAMNINEUA (Automotive Products)

nanAwnuagldlutig (Household Products)

qﬁmﬂil,ﬂ’*?"a\asl,%vl.w%

(Household Appliances, Electrical Equipment & Other Consumer Durables)
gunsal ineudaluifuazlnsanuias

(Office Automations & Tele Communications)

qﬂﬂiﬁﬁmiﬂ'a %19 Thunasfiau (Construction Materials & Real Estate)

naaATeN (Pharmaceutical Products)

2. NANIWIHHTINT [HSUIIIRTUSLAALIZLAN T SNHNH B A1NN1TL N0 e

paaidanuaglal (EPICA Awards) a3efl 13-17 Gelumada ufimaudengaidudlszinm

Namui%wmmm&jm“uﬁﬁwmu 26 nq’u 1&un

1.

© ® N o g & AGh

29917 (Food)
apgauLfza (Confectionery.-& .Snacks)

NAAAMIMNAINUN (Dairy Products)

29ANAN Nuaanazaa A (Alcoholic Drinks A)

ol

LA

b

[

29ANTIN Huaanagaa B (Alcoholic Drinks B)

ol

1A
W3eeAni M uuaanaaad (Non-Alcoholic Drinks)
N132% LasN1IYIadngd (Transport & Tourism)

p3nafuan (Retail Services)

93nan13Liu (Financial Services)
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10. 9t Su"9ax (Public Interest)

11. ﬁqsﬁamsd‘a 13 (Communiction Services)

12. $u 13091384 (Homes, Furnishings & Appliances)

13. waadmMmMuadldlutiiu (Household Maintenance)

14. Qﬁﬂizﬁlﬁamﬁ’um FuwWe (Audiovisual Equipment & Accessories)
15. 1A%as "29uAsNANAITAUA BN (Toiletries & Health Care)

16. HAAAMNL TNANNIIN (Beauty Products)

17. waasnan (Prescription Products)

18. S08UA (Automobiles)

19. WAASHTLAEIADIREUE (Automotive & Accessories)

20. gun3th "1ne (Office Equipment)

21. g3nauinI3 (Business Services)

22. Qﬁﬂizﬁqm TANIINASNITINWE Y (Industrial & Agricultural Equipment)
23. 1 ¥ofuazTena (Clothing & Fabrics)

24. 9991911 (Footwear & Personal Accessories)

25. ﬁqsﬁa‘ia 1TN8TY (Media)

26. “UNWINTTLAZAANTINGININY (Recreation & Leisure)

Lﬁaﬂa'ﬁmwnummeﬁmsﬁ’mﬁaﬂﬂ&jué”mzm AN UBEN 9 nax 1dwn s
2% SazN IV, ﬁqiﬁaﬁmaﬂ, DINANTIU, 9L TH Sen, ﬁqsﬁams“‘a 13, 93NA
13N, Qﬁﬂizﬁ,qm MNTINULAZNITLNEAT, ﬁq‘iﬁﬂ‘ﬂla VTHIRTY LAS  UNWINITUASAANTIN
Rt e Rl é’aﬁf’mﬂé’mzmwwamui%wmmmq'u“uﬁw Iy A usaNTINLAZARLRRNNAI U
17 nau

di Ul 1 a o 1 =S o Qs ) U I 1
waziwal#inasanisdiduas aqmmqwmwﬁwﬂmglu 11a8AINNIL N0

|
=

luwonsaaiBanudslssneng lasRasmnannaneae udAatlundaznamiu dy G
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AN 1 LiﬁﬂuLﬁﬁumsﬁ’wmwyjmmnajuéﬁaﬂw

ﬂi:mwwamumméu“uﬁw

nN1TUsznIa TACT Awards

ﬂ‘szm%wmm@wmju“uﬁw

NNTUTENIA EPICA Awards

1. 81%17 (Food)

- 81%17 (Food)

- WAAAMAINUN (Dairy Products)

2. mawmﬁm (Snacks & Candies)

- YaguuLAL) (Confectionery & Snacks)

3. 1AT09AN (Beverages)

I -
L @5a9ANTIN Nupanagad A
(Alcoholic Drinks A)
o .
S IAFANANTIN Nupanagas B
(Alcoholic Drinks B)
N .
- PI0daNn NN Nuaanagaa

(Non-Alcoholic Drinks)

,&’ [ LY (=3 1 23
4.1 amua:mmlmum@la@ AUAQ

(Apparel & Personal Accessories)

S ¥othuas e (Clothing & Fabrics)

- 309711 (Footwear & Personal Accessories)

5. 1389 MaNLAZUDIE e

(Cosmetic & Personal Care)

- A8 °’1mmmm§mﬁ’m€ﬁgua NN
(Toiletries & Health Care)

- HAAAL SNAN9IN (Beauty Products)

a [ 6 6
6. NRANUNINEUG

(Automotive Products)

- S08UA (Automobiles)
a %3 6 dl % 6
- NARIATWNLN AN IDEUR

(Automotive & Accessories)

7. WaaA a9l H T

(Household Products)

- WAaA MU Ml

(Household Maintenance)

Other Consumer Durables)

8. gunssia3asldlwily (Household

Appliances, Electrical Equipment &

- qﬁmtﬁnﬁams%’um Suwy

(Audiovisual Equipment & Accessories)

9. gunk Wineudaluiduas

Tele Communications)

Insanuiau (Office Automations &

- gun7mk 1Wineu (Office Equipment)

6 1 ¥ v A:i
10. i’]qﬂﬂiﬂ/m’]iﬂa TN UIULLRSN

a

A

(Construction Materials & Real Estate)

9] A4 A
- UU LTI W

(Homes, Furnishings & Appliances)

11. WA e (Pharmaceutical Products)

- WAAAMNEN (Prescription Products)
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a’mmiﬁ’wmwglﬁu 11 ﬂq'u %@ﬁmatmna'mé’ﬂwmz“uﬁﬂﬁag}'lumiazﬂq'umu

N3t zMalNENEaAEENLLIENe g TaaaaaniIzNad i laSUT9Ia " SN s =0
dl dld U % 1 d'

gaaLfaN NN lEN WL sznaulw I lUS N B ARININANY AINNNTLIZNIA INEINaALE N

P9 B9 D11 Iuile.e.1999-2003 uazlaafluunetluagnisusznialusmisaaLEsn

wstszina nafivnengulaifinanuldsuneta Avldnanudungudiadnsranisids

v Yy v ¥
[ v Aa v A

a a a
AUNY 1 98 Na\i’mimm’mamammu

ATNNA 2 1 mwamsﬁ’mﬁaﬂﬂ@:uﬁaaﬂw

ERTTEITTERONE LA
Uazinnanulus o anan U TRLY
TACT Awards | EPICA Awards

1. 8193 4 8 12
2. UBgULLAE 3 2 5
3. in30edn 3 14 17
4. Fathuazuedlidaade e 3 8 11
5. 1a%09 Mauazuadly 4 6 10
6. HAAAUNINIUA 2 7 9
7. wandmsnvasllutihn 3 4 7
8. aanmzﬁm%ﬂﬂWﬁw 4 4 8
9. gunnk winnudaluiduazlnaanunan 2 2 4
10. qﬂﬂiﬂiﬂ’]iﬂla %19 Thuuasfian 5 3 8
11. WAAAMNEN 4 3 7

RIpEY 37 61 98

2.3 m%mﬁaﬁl%’lunﬁtﬁuﬁaada

[V ]

m3IseluasetidunisfinulasldsndouIdeiden 8 (Mixed Methods Approaches)

va

(Creswell, 2003) i33al¢davinuuy auau LﬁaL‘i";lum%aﬂﬁaﬁslﬂuﬂﬁﬁuﬁmdaLLaﬁme:ﬁ

<@

1 % 1 YR (>4 & a o o IS
ﬂQN@]'JE’JEI’NI%LﬂHVLU@]’IN’J@]Qﬂ?$ NAUBNINIIIAE I@]ﬂaﬂHMZLL‘U‘U DUDNLLULLUNINT

utszanmen (Rating Scale) auuuLwad Likert Scale waglfuuifa nouininaadas

v
o

I%U‘ﬂﬁ 2 NW@]GL‘ﬁuﬂizLa%ﬁ’m’]N I@]EILL‘U‘U UNNUITNOUAIY 2 U fa
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1 dl IS J a a dl e J @ A ng
WN 1. UMD UIYIUASLBLALNYINUAIDTNLASAILEDNTINUNA

'
=

1 d' < 1 a a 4 1 L% 1 R, 1
i 2.10u uesnsRansandenzingudiadeiidunaanulasanlasluue
ATUTNUIZNAUEIE WA UlHEmY 1 Tu 1 A9UIZAN T UAN Ta9I1 WA NNIVDINAYIY
T wazdaanululasm lagdeiain 3 40 A
o ;:l’ =, o dl U 1 gi a U % % =
A101%99 1 1 UAIDININD [N IUINATW IR BN HNNT AN TanTsaung
v Y a o 6 1 a o A U
FuFv0INgu N dadasdly Aaaan 7 4
o A & o A o | & a vaa A @
A10197 2 e NNa NI U NN IREINGL HN1TASNT e 1988AN
1 a o = U
ag19ls AdLaan 9 de
o d‘ &, o d{l U 1 3’, = vaa U 6
A8 3 DUAIAINLNAIENSILINNINIREGL JN131EIDN1T 39 3IENN
ag9bs Adaan 19 1

(@eeut aumulunianuan)

lPgnT9aYLUL aUnINAINaT? MISUN1INTIA amm%’maqmg@hmn UOLLUY
wazU¥udgeuun aunw Lﬁ'am'mgﬂé'mmmz NMmﬂ%Lﬁum%"mﬁaslumil,ﬁu%’a%a log
Hnssnonaidsenaudag

1. 309/ @913138 @3, L3F IWuiia AnamzAaine ymanItiunInanss

2. Atk NA mwuﬁuﬁ: FLAUIUITUIDNIIAN ANTAE 15 1306
a 6 v
3. M3RAIEHTBYA

TUAIUNITUAI I TOYA
naT3apeeiiiuniarineaudseson 4 (Creswell,2003) 1Aafn®NILATIZRATNENE
a' a a  w a =2 aa ] 6 1 Ql a [
aRuRlaEm " Ui LLazaﬁmﬂmg'ﬂmeﬁmﬂums N FI0NINADIATNANE T IWHN
Tasan " uén muwé’ﬂmiﬁ’muﬁﬂumﬁui’s (Laws of Organization in Perceptual Forms)
a U

wosnawiin @aq (Gestalt Theory) laaldumfauaznguinaredsluunin 2 Junugu

Tun19deziaae I@ﬂiumauluﬂwﬁmi’lzﬁﬁmda wioLslee
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3.1 mﬁmswﬁn&iué’aadw

a 4 1 ¥ 1 ‘gi' a o‘ngl’ d' 1 41 A 1 a
1uﬂ’]i’JLﬂ‘§’l$ﬁﬂQN@]’mﬂ’]\‘](ﬂ’mL%E]‘ﬂ’]luﬂ’]i’)l,ﬂi’]z%uLW@@YJ’]N%’]L"}IQQQLLaz\lNNaﬂ@
=2 Y] a a 4 ‘zi [ 1 Y 1 U d' d' o d' ]
aﬂ%marwmsmnmi’]mwamﬂmwmmLﬂuﬂaqumam\ia’mgqjLm’;mzywmmw,ﬂﬂ’mm
AT 39 338 nlagass 5 M daansldnTuszanmen (Rating Scale) daldany
& [ A ad J a 4 i 1 qo’ % I
\unannis JULuL ©3a35n3 2aefanlunTiasd laadnuasiwninazuuuiu

o I

%% 6 a a6 . d! %3 d‘y
5 szauadinaunuadataIn (Likert Scale) SBIN1ARUAAIALLUUAIL

dl U = 1 qé’ %3 <,
HNfl o lGazununIaarinnsinidy 5
) oy — rosall ¥
NN TdazuuunIaavnsindy 4
U1UNaN GazuuunIaangnidn 3
U U = 1 qo’ %4 I
fiog lGazununaavinniinidy 2
U n:ll U = 1 qc: %3 <,
finafl @ 1dazununaavntnidn 1

a

PN A 6 o A v o (Y] [ 1 Y] 1
bEITIUNNLIE UNTITUNITNIULNEIVDINDVAIT 319 TIANTN 5 N Vlmm

o

I@]?_I

=Pl

1. A3 Uud 1nanAge I
fuse gorurenasrag 579 33A ks (Creative Director)
USHN 3D AT S (wwnw) (FarEast DDB)

2. amum, I3uun

fuse Joagdamasnisiig 379 s3Alamai (Associate Creative Director)

D

o o

USHN 18 @ unnduand a1na (SC Matchbox)

a

a ¢ a 6

3. qm Do 1aalwiase

3 1 aa a 6 P

AL aanaaslNataai-(Digital Imager)

USHN sandiTu-aia (Omnivision) waztisdn lalad s1ia (Olic)
4. AANLA. UUNLL T2

ALY B19NIN (Photographer)

UIEN NN ANa (Kakeehnung)

=

5. Qb DIWA AUNIAIAT

.

o I

AL TN (Photographer)

USHN M3 iaweas a1ia (Three-gether)
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-3

a L= Y o > =) [ . . .
1. ﬂ']i’)Lﬂi’lzﬁﬂﬂﬂ'ﬁlﬂj‘ﬁaﬂﬂ’li'ﬂ@]iSLﬂﬂUﬂ’]iiUE (Laws of Organization in Per-

a o 6 U 1
ceptual Forms) wasnauiin fad biun

1.

N o oA woN

ffasgananlndda (The Factor of Proximity)
ifasganauaaeaaen (The Factor of Similarity)
ffadeannnsuaauutlasfimiouim (The Factor of Common Fate)
ﬂaﬁ'ﬂammim‘%ﬂumﬁuﬁ (The Fagtor of Objective Set)
ffadannanndaiag (The Factor of Good Continuation)
ffadannniste i s Ny30k (The Factor of Closure)

ffadganyse uansam@n (The Factor of Past Experience)

2. M5ATEARNNNTIEAENT 8 1388 (Method of Visualizing) biwn

1.
2.

mwlsmanie aghe (Identification)

Amluwandiy aeTsasidsnas udh (Description)

AmluwandiuSuifsunousazndenisld wiswSsufisuanuuananety
“udnguale (Comparison)

A wlawandt 153514 udmIon I U wmld (Demonstration / Product
in Use)

Awlnsandlasnins “HAuFTEEINGY " ud AT dueg wie
DUNTILN DUNNTEE (Association)

s dilesnand ”uﬂ’uﬁi‘zm'm“uﬁ’]ﬁ’uqﬂﬂaﬁﬁ%aLdm (Association
Using a Celebrity)

mwlmwmwﬁl%msm%'ﬁuLﬁammuqﬁmqﬂﬁﬂ (Metaphor)

nwlawanaldninaniad (Storytelling)

mMwlasanAdinanunnzasfials (Aesthetics)

3. NM3ATZRNNTIHASNNT $19 338A W (Visual Creativity) béin

1.
2.
3.

NIUSuLAsUaIN ”Nﬁuﬁmmgﬂmmazﬁ’m (Space and Movement)
nsldnmiausgs (Playing with Angles)

naUSuasunIan wn u3leaeiag (Playing with Objects)
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mManannautlagwdu sasednun (Twisting and Turning)
nldyunasuuniung (Changing Roles)

g wtazn waang (Micro and Macro)

N o A

MsUSDWABUIINaUSe 0 uvasesiUsznaulunw (Proportions and
Dimensions)

8. Huummwﬁlﬁmma ﬁmﬁﬂ’m%aﬁ@gﬂ (Distorted Views)

9. MIILNMIUNAUI & (Obstructed View)

10. 15 $eanumnnlETUAIW (Multiple Meanings)

11. ﬂ’]il,ﬂa"ﬂuﬂ'amﬁmwm“'\nau (A Change of Meaning)

12. M3 %wgﬂ@w’mmﬁﬂsznauguq (Visual Building Blocks)

13. mMydsznaunIadsdalzdanuidunin (More Building Blocks)

14. msfix”m'mmﬁﬂsxﬂauLﬂ'uaﬂumw (Figure and Background)

15. NMTIANITZEZUDIAIALTZNAUANY Gflumw (Layers of Space)

'
1 (%

16. naanlgsIaeInlulaigaineneiv (Stories in Layers)
17. N3 %N%gm wlanndienisiinasddsznauiudniataasniis (Cliches)
18. MILWNNION NyuHBINasAUBRg WAENU (Space in Different Media)

19. M3 Jumwaunulaigasuasdnninwnile (Layers in Different Media)

3.2 Mmamrhdayanldandiaemg
dunsdenendoyandunuuniesn ulssanmen (Rating Scale) anwuanis

Anmeingudagislunuy, sunmaandizemg Mnmruaguihminezuumin s sdy

o '
o A a

6 a a6 . 4! o 1 U A 1 96’ LY
ANLNUNVDIALAIN (Likert- Scale) staN 1R UAAIASLUIAYY HINN q@vl,@ﬂ‘;l,l,uumamu’muﬂ
3, U = 1 qo} (- &3, U A 1 qc: (- &3, U U
1 5, AN LR AL IABATD AR 14 4, UInNaN W eSb R IBAIUINRINLT 3, Hogld
=} 1 96’ %4 I U dl U = 1 96’ % I a )
AZUUUARTOANUIABNILLY 2 LLasuasn q@l@muuumamumumﬂu 1 wadanzilagiin

[

HAUARE (X) WaslRaUAUINMNAINLUIAAUaIY 1 (Best, 1981) ¢l
AAdg 4.51 - 5.00 vanely dauuni a
1 dl =S a o
AANe 3.51 - 4.50 BiH180Y HITAUNIN
ALadY 2.51 - 3.50 BHILDY NIZAULUIUNAN
1 dl = a o U
Aade 1.51 - 2.50 wREDY NIzautias

ALaas 1.00 - 1.50 WN18D9 HIzauTaan K
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& 2 dl '

a % U a 1 aa 1 &’ d! dl

Taalun133a 3z ANInNAaZ NI IR T AILARINHAININAT 3.50 Al Faila
= U 1 1 dl % dl = = tﬂl 1 = % = dld 1 dl
Wisuamaneniun dnadaluszdufinanats snflenni a nande dufeniidauads
NN 3.50 2wl AvazNatsmIndudiannani v

1 a 4 [

1a8wUNNITATIZHE 1T
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